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BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

04-08-2004
VIRGIN ENTERPRISES LIMITED, U'S. Patent & TMOfe/TM Mail Rept Dt #22
Opposer, Opposition N0.91154392
V.
KAY GUITAR COMPANY,
Applicant.
NOTICE OF FILING

PLEASE TAKE NOTICE that, in accordance with Trademark Rule 2.125(c), 37
C.F.R. § 2.125(c), opposer, Virgin Enterprises Limited, has today filed with the Trademark Trial

and Appeal Board an executed copy of the Protective Order and one transcript, together with

CERTIFICATE OF MAILING

I hereby certify that this paper is being deposited with the United States Postal Service as Express Mail
No. £R 7137 e8in an envelope addressed to Commissioner for Trademarks, 2900 Crystal Drive, Arlington,
Virginia 22202-3514 on April 8, 2004.

Haﬁlru’ Wevner- i glo
(Name) ignatare) (Date)




exhibits, of the depositions of Christopher Rossi, Mark James, Howard Handler, Lori Levin-

Hyams and Andrea Moreno.

Dated: April 8, 2004

445808

Respectfully submitted,

FRIED FRANK HARRIS SHRIVER &
JACOBSON LLP

One New York Plaza
New York, NY 10004-1980
(212) 859-8000

Attorneys for Opposer
VIRGIN ENTERPRISES LIMITED



CERTIFICATE OF SERVICE

I HEREBY CERTIFY that a true copy of the foregoing NOTICE OF FILING
was served this 8th day of April 2004 upon counsel for Applicant Kay Guitar Company, via first-
class U.S. mail to:

Susan L. Ruzbasan, Esq.
Corporate Counsel

Asian-American Manufacturing Company and Kay Guitar
Company

i
1 Twin Lakes Circle ‘
Corona Del Mar, CA 92623 |
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V. Opposition/Canceliation
No. M1563¥2 '

PROVISIONS FOR PROTECTING
CONFIDENTIALITY OF INFORMATION
REVEALED DURING BOARD PROCEEDING

Information disclosed by any party or non-party witness during this proceeding may be
considered confidential, a trade secret, or commercially sensitive by a party or withess. To
preserve the confidentiality of the information so disclosed, elther the parties have agreed to
be bound by the terms of this order, in its standard form or as modified by agreement, and by
any additional provisions to which they may have agreed and attached to this order, or the
Board has ordered that the parties be bound by the provisions within. As used in this order, the
term “information” covers both oral testimony and documentary material.

Parties may use this standard form order as the entiraty of their agreement or may use it as a
template from which they may fashion a modified agreement, if the Board orders that the
parties abide by the terms of this order, they may subsequently agree to modifications or
additions, subject to Board approval.

Agreement of the parties is indicated by the signatures of the parties' attorneys and/or the

parties themsalves at the conclusion of the order. Imposition of the terms by the Board is

indicated by signature of a Board attorey or Administrative Trademark Judge at the |
conclugion of the order. If the parties have signed the order, they may have created a contract.

The terms are binding from the date the parties or their attomeys sign the order, in standard

form or as modified or supplemented, or from the date of imposition by a Board attomey or

judge. o
Virgin Bmerpnws  Ltd. \' Kay
Guitar Co
Opposmon No. 91154392
TERMS OF ORDER - er's Tegtimon y Deposition
1) Classes of Protected Information. Exmbn”ﬁ
http://www.uspto.gov/web/offices/dcom/ttab/tbmp/stndagmnt.htm 10/24/2003
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The Rules of Practice in Trademark Cases provide that all inter partes proceeding files,
as well as the involved registration and application files, are open to public inspection.
The terms of this order are not to be used to undermine public access to files. When
appropriate, however, a party or witness, on its own or through its attomey, may seek to
protect the confidentiality of information by employing one of the following designations,

Confidentlal-—Material to be shielded by the Board from public access.

Highly Confidential—Material to be shielded by the Board from public access and
subject to agreed restrictions on access even as to the parties and/or their attomeys.

Trade Secret/Commercially Sensitive—Material to be shielded by the Board from
public access, restricted from any access by the parties, and available for raeview by
outside counsel for the parties and, subject to the provisions of paragraph 4 and 5, by
independent experts or consultants for the partias.

2) Information Not to Be Designated as Protected.

Information may not be designated as subject to any form of protection if it (a) is, or
becomes, public knowledge, as shown by publicly available writings, other than through
violation of the terms of this document; (b) is acquired by a non-designating party or non-
party witness from a third party lawfully possessing such information and having no
obligation to the owner of the information; (c) was lawfully possessed by a non-
designating party or non-party witness prior to the opening of discovery in this
proceeding, and for which there is written evidence of the lawful possession; (d) is
disclosed by a non-designating party or non-party witness legally compelled to disclose
the information; or (@) is disclosed by a non-designating party with the approval of the
designating party.

3) Acceass to Protected Information.

The provisions of this order regarding access to protected information are subject to
modification by written agreement of the parties or thelr attomeys, or by motion flled with
and approved by the Board.

Judges, attorneys, and other employees of the Board are bound to honor the parties’
designations of information as protected but are not required to sign forms
acknowledging the terms and existence of this order. Court reporters, stenographers,
video technicians or others who may be employed by the parties or their attormneys to
perform services incidental to this proceeding will be bound only to the extent that the
parties or their attorneys make it a condition of employment or obtain agreements from
such Individuals, in accordance with the provisions of paragraph 4.

» Partles are defined as including individuals, officers of corporations, partners of
partnerships, and management employees of any type of business organization.

o Attornays for parties are defined as including in-house counsel and outside counsael,
including support staff operating under counsel's direction, such as paralegals or legal
assistants, secretaries, and any other employees or independent contractors oparating
under counsel’s instruction.

http://www.uspto.gov/web/offices/dcom/ttab/tbmp/stndagmnt.htm 10/24/2003
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» Independent experts or consultants include individuals retained by a party for
purposes related to prosecution or defense of the proceeding but who are not otherwise
employees of either the party or its attomeys.

« Non-party witnesses include any individuals to be deposed during discovery or trial,
whether willingly or under subpoena issued by a court of competent juriediction over the
witness,

Parties and their attornays shall have access to information designated as confidential
or highly confidentlal, subject to any agreed exceptions.

Qutside counsel, but not In-house counsael, shall have access to information
designated as trade secret/commercially sensitive.

Independent experts or consultants, non-party witnesses, and any other individual
not otherwise specifically covered by the tarms of this order may be afforded access to
confidential or highty confidential information in accordance with tha tarms that follow
in paragraph 4. Further, independent experts or consultants may have access to
trade secret/commarcially sensitive information if such access is agreed to by the
pa:jtigs or ordered by the Board, in accordance with the terms that follow in paragraph 4
and 5.

4) Disclosure to Any individual.

Prior to disclosure of protected information by any party or its attomey to any individual
not already provided access to such information by the tarms of this order, the individual
shall be informed of the existence of this order and provided with a copy to read. The
individual will then be required to certify in writing that the order has been read and
understood and that the terms shall be binding on the individual. No individual shall
receive any protected information until the party or attorney proposing to disclose the
information has received the signed certification from the individual. A form for such
certification is attached to this order. The party or attorney receiving the complated form
shall retain the original,

5) Digclosure to Independent Expearts or Consultants.

In addition to meeting the requirements of paragraph 4, any party or attorney proposing
to share disclosed information with an independent expert or consultant must also notify
the party which designated the information as protacted. Notification must be personally
served or forwarded by certified mail, return receipt requested, and shall provide notice of
the name, address, occupation and professional background of the expert or
independent consultant.

The party or its attorney recelving the notice shall have ten (10) business days to object
to disclosure to the expert or independent consultant. If objection is made, then the
partles must negotiate the issue before raising the issue before the Board, If the parties
are unable to settle thelr disputs, then it shall be the obligation of the party or attomey
proposing disclosure to bring the matter before the Board with an explanation of the need
for disclosure and a report on the efforts the parties have made to settla thair dispute.
The party objecting to disclosure will be expected to respond with its arguments against
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disclosure or Its objections will be deemed waived.

6) Responses to Written Discovery.

Responses to interrogatories under Federal Rule 33 and requests for admissions under
Federal Rule 36, and which the responding party reasonably believes to contain
protected information shall.be prominently stamped or marked with the appropriate
designation from paragraph 1. Any inadvertent disclosure without appropriate
designation shall be remedied as soon as the disclosing party learns of its error, by
informing all adverse parties, in writing, of the error. The parties should inform the Board
only if necessary because of the filing of protected information not in accordance with the
provisions of paragraph 12, .

7) Production of Documents,

if a party responds to requests for production under Federal Rule 34 by making copies
and forwarding the copies to the inquiring party, then the copies shall be prominently
stamped or marked, as necessary, with the appropriate designation from paragraph 1. If
the responding party makes documents available for inspection and copying by the
inquiring party, all documents shall be considered protected during the course of
inspection. After the inquiring party informs the responding party what documents are to
be copied, the responding party will be responsible for prominently stamping or marking
the copies with the appropriate designation from paragraph 1. Any inadvertent disclosure
without appropriate designation shall be remedied as soon as the disclosing party learns
of its error, by informing all adverse parties, in writing, of the error. The parties should
inform the Board only if necessary because of the filing of protected information not in
accordance with the provisions of paragraph 12,

8) Depositions.

Protected documents produced during a discovery deposition, or offered into evidence
during a testimony deposition shall be orally noted as such by the producing or offering
party at the outset of any discussion of the document or information contained In the
document. In addition, the documents must be prominently stamped or marked with the
appropriate designation.

During discussion of any non-documentary protected information, the interested party
shall make oral note of the protected nature of the information.

The transcript of any deposition and all exhibits or attachments shall be considered
protected for 30 days following the date of service of the transcript by the party that took
the deposition. During that 30-day period, either party may designate the portions of the
transcript, and any specific exhibits or attachments, that are to be treated as protected,
by electing the appropriate designation from paragraph 1. Appropriate stampings or
markings should be made during this time. If no such designations are made, then the
entire transcript and exhibits will be considered unprotected.

9) Flling Notices of Rellance.
When a party or its attorney flles a notice of reliance during the party's testimony period,
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the party or attorey is bound to honor designations made by the adverse party or
attorney, or non-party witness, who disclosed the information, so as to maintain the
protected status of the information.

10) Briefs.

When filing briefs, memoranda, or declarations In support of a motion, or briefs at final
hearing, the portions of these filings that discuss protected information, whether
information of the filing party, or any adverse party, or any non-party witness, should be
rergacted. The rule of reasonableness for redaction Is discussed in paragraph 12 of this
order,

11) Handling of Protected Information.

Disclosure of information protected under the terms of this order is intended only to
facilitate the prosecution or defense of this case. The recipient of any protected
information disclosed in accordance with the terms of this order is obligated to maintain
the confidentiality of the information and shall exercise reasonable care in handling,
storing, using or disseminating the information,

12) Redaction; Filing Materlal With the Board.

When a party or attorney must file protected information with the Board, or a brief that
discusses such information, the protected information or portion of the brief discussing
the same should be redacted from the remainder. A rule of reasonableness should
dictate how redaction is effacted.

Redaction can entail merely covering a portion of a page of material when it is copled in
anticipation of filing but can also entail the more extreme measure of simply filing the
entire page under seal as one that contains primarily confidential material, If only a
sentence or short paragraph of a page of material is confidential, covering that material
when the page is copied would be appropriate. In contrast, if most of the material on the
page is confidential, then filing the entire page under seal would be more reasonable,
even If some small quantity of non-confidential material is then withheld from the public
record. Likewise, when a muiti-page document is in Issue, reasonableness would dictate
that redaction of the portions or pages containing confidential material be effected when
only some small number of pages contain such material. In contrast, if almost every page
of the document contains some confidential material, it may be more reasonable to
simply submit the entire document under seal. Occasions when a whole document or
brief must be submitted under seal should be very rare.

Protected information, and pleadings, briefs or memoranda that reproduce, discuss or
paraphrase such information, shall be filed with the Board under seal. The envelopes or
containers shall be prominently stamped or marked with a legend in substantially the
following form:

_ CONFIDENTIAL

This envelope contains documents or information that are subject to a protective order
or agreement. The confident/ality of the material is to be maintained and the envelope is

hitp://www.uspto.gov/web/offices/dcom/ttab/tbmp/stndagmnt.htm 10/24/2003
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got to be opened, or the contents revealed to any individual, except by order of the
oand.

13) Accaptance of Information; Inadvertent Disclosure.

14) Challenges to Designations of Information as Protected.

If the parties or their attomeys disagree as to whether certain information should be
protected, they are obligated to negotiate in goad faith regarding the designation by the
disclosing party. If the parties are unable to resolve their differences, the party
challenging the designation may make a motion before the Board seeking a
determination of the status of the information,

The party designating information as protected will, when its designation is timely
challenged, bear the uitimate burden of proving that the information should be protected.

15) Board's Jurisdiction; Handling of Materlals After Termination.

The Board's jurisdiction over the parties and their attomeys ends when this proceeding is
terminated. A proceeding is tarminated only after a final order is entered and either all
appellate proceedings have been resolved or the time for filing an appeal has passed
without filing of any appeal.

The parties may agree that archival copies of evidence and briefs may be retained,
Subject to compliance with agreed safeguards. Otherwise, within 30 days after the final
termination of this proceeding, the parties and their attoreys shall retum to each
disclosing party the protected Information disclosed during the proceeding, and shall
include any briefs, memoranda, summaries, and the like, which discuss or in any way
refer to such Information, In the altemative, the disclosing party or its attorney may make
a written request that such materials be destroyed rather than retumed.

16) Other Rights of the Parties and Attorneys.

This order shall not preciude the parties or their attomeys from making any applicable
claims of privilege during discovery or at trial. Nor shall the order preciude the flling of
any motion with the Board for relief from a particular provision of this order or for
additional protections not provided by this order.
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UNITED STATES PATENT AND TRADEMARK OFFICE 04-08-2004
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD U 5. Patent & TMOfc/TM Mail Ropt Dt. #22
=====::============___==================X

VIRGIN ENTERPRISES LIMITED,

Opposer, Opposition No. 91154392

B ORIGINAL

KAY GUITAR COMPANY,

Applicant.

October 23, 2003
11:15 a.m.

Deposition of HOWARD HANDLER,
taken by Opposer, pursuant to Notice, at the
offices of PENNIE & EDMONDS, LLP, 1155 Avenue of
the Americas, New York, New York, before
BARBARA R. ZELTMAN, a Professional Shorthand
Reporter and Notary Public within and for the

State of New York.

DAVID FELDMAN & ASSOCIATES (USA)
575 Madison Avenue
New York, New York 10022

(212) 921-0771 Fax: (212) 605-0508




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

APPEARANCE S:
PENNIE & EDMONDS, LLP
Attorneys for the Opposer

1155 Avenue of the Americas
New York, New York 10036

BY: JACQUELINE LESSER, ESQ. and
JOYCE M. FERRARO, ESQ.

VIRGIN MOBILE USA, LLC
Appearing on behalf of the Witness

10 Independence Boulevard
Warren, New Jersey 07059

BY: PETER LURIE, ESQ.

NO APPEARANCE
For the Applicant

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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EXAMINATION BY MS. LESSER
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Opposer Exhibit 1

sales and information brochure

Opposer Exhibit 2
Virgin Mobile USA Website

Opposer Exhibit 3
Sam Goody Website

Opposer Exhibit 4
weekly circular from Target
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weekly circular from Circuit City
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weekly circular from Circuit City
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packaged phone
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packaged phone
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HOWARD HANDLER,
having been first duly sworn by Barbara R. Zeltman,

Notary Public, was examined and testified as follows:
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EXAMINATION BY MS. LESSER:
Q Would you please state your name for

the record.

A Yes. Howard Handler.

Q By whom are you employed?

A Virgin Mobile USA, LLC.

Q What is your position?

A Chief marketing officer.

Q How long have you held that position?
A For eleven months.

Q I am going to ask you to briefly

summarize for us your earlier jobs and
experience.

A Yes. I have been a marketer and a
media executor for about 18 years across a
handful of industries; package goods, cable
television, sports, late night comedy. I
worked for Quaker OQOats, Saturday Night Live,
MTV and National Football League.

Q Have all these positions been in

DAVID FELDMAN & ASSOCIATES (USA)  (212) 921-0771




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

HOWARD HANDLER
marketing?

A My most recent position was as chief
executive of a startup cable network called
Burley Bear.

Q Can you briefly summarize your job
responsibilities at Virgin Mobile USA?

A Yes. I am the senior executive of the
company, responsible for all marketing,
promotion, sales, advertising and consumer

retention efforts.

Q How long has Virgin Mobile USA been
around?
A Virgin Mobile USA was established in

July of '02.

(Opposer Exhibit 1, sales and
information brochure, was marked for
Identification.)

Q I am going to put before you what will
be marked as Exhibit 1.

Mr. Handler, we have before you what
we've identified as Exhibit 1. Can you
identify this particular document for the
record?

A Yes. That's a sales and information

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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HOWARD HANDLER

brochure for us.

Q By "us," you mean Virgin Mobile USA?
A That's correct.
Q Do you maintain copies of this

particular document?

A Thousands.
Q Where are they kept?
A They are kept in our different

offices. We have several offices across the

USA.

Q And what is the purpose of this
document?

A It may carry presentation materials,
selling materials. It's a good carrying

piece to associate us among our different
business partners and retailers and prospects
and so on. Members of the press, media, and
SO on.

Q I think you've answered my next

question, which is who receives this

document?
A Members of the press, prospects,
current partners. It's a way of packaging

different materials, documents.

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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HOWARD HANDLER

Q What do you mean by "current
partners"?

A We have I think 18 retail partners
across the country. We have a very
significaﬁf strategic partnership with MTV
Networks. We have many different vendors and
kind of trade partners, our billing partner,
our ad agency, you know.

Q You mentioned your partnership with
MTV. Can you explain that a little bit?

A Yes, we have an exclusive three-year
partnership with MTV that involves the
delivery of various forms of content on our
handsets as well as the use of media across
their television networks, programming and
media and so on. And in fact as we speak, we
are launching an MTV-branded Virgin Mobile
handset. So this is, you know -- flip it
over, it says, you know, "branded as MTV."

So we have kind of a very deep relationship
with them.

We are the only place you can get this
content in the wireless universe.

Q What do you mean by "content?"”

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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HOWARD HANDLER

A Ring tones, different games, different
information services. You can get your MTV
news on our handsets. You can play games,
you can Ask Ozzie, you can get a Sponge Bob
Deep Sea Thought of the Day. All kinds of
fun stuff that's kind of musical and kind of
pop culture in its orientation.
0 I'm going to put before you what will
be marked as Exhibit 2.

(Opposer Exhibit 2, Virgin Mobile USA

Website, was marked for Identification.)

THE WITNESS: The other thing that we
do with MTV is they create promotional spots,
you know, commercials that run across their
networks that advertise the actual content
that we have on our network. So if you want
to vote for your favorite video or, you know,
your favorite movie star, whatever, it's
advertised on MTV and VH1 and you know people
are actually able to access that on their
handsets or our Website and so on.
Q So does Virgin Mobile USA also have a
separate relationship with VH1?

A MTV Networks encompasses MTV, MTIV 2,

DAVID FELDMAN & ASSOCIATES (USA)  (212) 921-0771
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HOWARD HANDLER
VH1, Nickelodeon and so on.

Q You mentioned promotions.

Does Virgin Mobile USA do any other
types of promotions other than through MTV?

A Yes. We are very regularly promoting
our service with our retail partners. So for
example with Sam Goody, they'll advertise us
in a particular promotion we may have, via a
Virgin Mobile phone and get a free CD or
something like that. You know, you'll walk
up to a Virgin Mega Store and you will see on
the front window our back to school offer,
why it's a good time to buy your Virgin
Mobile phone, and so on.

Q Are Sam Goody and Virgin Mega Store

two of your retail partners?

A Two of our biggest and best, yes.

Q How long have they been your retail
partners?

A Since the beginnings of the business.
Q If you will please take a look at

what's been marked Exhibit 2.
Can you identify that document for the

record?

DAVID FELDMAN & ASSOCIATES (USA)  (212) 921-0771
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HOWARD HANDLER

A Yeah, that's the home page of our

Website, virginmobileusa.com.

Q Can you look at the pages that follow
it.
A Sure.

These are various screen shots as you

navigate around the Website.

Q Are you familiar with the Website?
A Yes. It's under my management.
Q Do these appear to be true and

accurate copies of the pages from the

Website?
A They absolutely are.
Q Can you please take a look at what is

marked as the "Find a Store Search Results.”
A Right here.

Q Is this an accurate representation of
elther some or all of the stores?

A It is, actually.

Q Can you look at the pages that follow,

Find a Store that's captioned for Media

Release?
A Yes, various press releases.
Q Are these available on the Website?

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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HOWARD HANDLER
A I don't remember. I don't think so.
Q Are these press releases of Virgin

Mobile USA?

A Yes.

Q Are you familiar with these press
releases?

A Yes, I am.

Q Does the company keep these press

releases in-house?

A Yes, we do.
Q Where are they kept?
A We have a press and public relations

department with a handful of executives that
handle that, and we also employ a PR agency,
Cooper Katz, here in New York that manages

relationships with the media and so on.

Q Does Virgin Mobile USA do any
advertising?

A Yes, quite a bit.

Q Who is responsible for advertising

in-house at Virgin Mobile USA?
A Ultimately I am. There is a group of
people who are kind of responsible for that

directly, but you know, we use all different

11
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HOWARD HANDLER
forms of media; television, radio, print,
outdoor, web-based, cinema. And we
consistently advertise 12 months a year.

Q Would you be able to state for the
record the types of print publications in
which the products and services are
advertised?

A Yes, over the last year you would have
seen "Virgin Mobile" advertised in "Rolling
Stone", "Vibe", "Teen People"”, "Teen Vogue",
"The Fader", "MTV Magazine". You know,
youthfully-targeted music-oriented types of
magazines.

Q And you mentioned that "Virgin Mobile"
advertised on air.

What types of programs carry those
things?

A Let me start with the networks. We
are on MTV, MTV2, VH1, BET, Comedy Central.
We are also on shows like Saturday Night
Live, Late Night with Conan O'Brien, Late
Show with Craig Kilborn, Mad TV. You could
have seen us on the WB or UPN, on some of

those kind of youth-oriented shows.

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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HOWARD HANDLER

Q You keep mentioning youth-oriented
shows.

"Virgin Mobile" specifically targets
to the youth market?
A Yeah, our communication target is
about 14 to 24. Although our user profile is

much broader.

Q You also mentioned radio.

A Yes.

Q Where are radio ads placed?

A Different rock and roll stations and

hip hop stations and so on across as many as

33 markets, you know, 33 major markets.

Q Is that available in New York?

A Yes. So New York would be on K Rock.
Q What about California?

A Also K Rock in Los Angeles and KFOG up

in San Francisco. All the radio stations
that young people listen to.

Q Do you chiefly oversee the placement
of these radio, television and print ads?

A Yes. We have people that do that as
kind of a full-time endeavor, and we work in

conjunction with our advertising agency and

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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HOWARD HANDLER

our media buying agency.
MS. LESSER: Off the record a second.
(Discussion off the record.)
MS. LESSER: Can you mark this as the
next exhibit.
(Opposer Exhibit 3, Sam Goody Website,
was marked for Identification.)

Q Can you identify what's been placed
before you as Exhibit 37

A Yes. This is where you would find our
phones and accessories for sale on the Sam
Goody Website.

Q Are you familiar with that Website?

A Sure. Absolutely. An important
selling channel for us.

Q Do you review the Websites of your
selling partners?

A Absolutely. Review the selling
materials and Websites for every partner.

Q Does that appear to be a true and
accurate representation of a download of the
samgoody.com Website?

A Yes, it does.

Q What is coop advertising?

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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HOWARD HANDLER

A Coop advertising is where you partner
up with one of your retail partners and you
each kick money in to create advertising for
your product. So, you know, coop advertising
would allow us to create circulars, you know,
that get distributed through newspapers with
people like Best Buy or Target or Sam Goody
or Circuit City, like that.

Q So does "Virgin Mobile" engage in any
coop advertising?

A Every single week.

Q With whom do they do coop advertising
@? Which retail partners?

A Almost every one of our retail
partners; Best Buy, Target, Sam Goody,
Circuit City. Most recently we just brought
in Trans World on board and they have music
stores called Coconuts and FYE and places
like that.

MS. LESSER: Will you mark these next
three as three separate exhibits.
(Opposer Exhibit 4, weekly circular
from Target, was marked for

Identification.)

15
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HOWARD HANDLER

(Opposer Exhibit 5, weekly circular
from Circuit City, was marked for
Identification.)

(Opposer Exhibit 6, weekly circular
from Circuit City, was marked for
Identification.)

Q Mr. Handler, put before you what's
been marked as Exhibits 4, 5 and 6.

Can you identify these three exhibits
for us by exhibit number?

A Sure. Exhibit 4 is a typical weekly
circular that you would see from Target in
which our product is advertised.

Exhibit 5 is a typical circular from
Circuit City in which our product is also
advertised.

And Exhibit 6 is yet another circular
from Circuit City in which we are advertised
and promoted.

Q Are these circulars that have been
identified as Exhibits 4 through 6 typical of
the types of coop advertising placed by
"Virgin Mobile"™ USA?

A Most typical, most extraordinarily

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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HOWARD HANDLER
typical, yes.
(Opposer Exhibit 7, packaged phone,
was marked for Identification.)
(Opposer Exhibit 8, packaged phone,
was marked for Identification.)
Q Mr. Handler, placed before you is
what's been identified as Exhibit 7 and 8.
A Yes.
Q Can you identify for the record these
documents or these exhibits?
A Yes. These are typical packages

containing our product.

Q You'll see, I believe on both of those
exhibits, it says -- there's a reference to
"extras"?

A Yes.

Q What are Virgin extras?

A Virgin extras are the nonvoice and

data services that we provide as part of our
service and that in particular, you know,

represents news, jokes, ring tones, you know,
all the different things that you do when you
are not talking on the phone. So all of our

MTV-oriented content and so on.
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HOWARD HANDLER

0 Is music available through Virgin
extras?
A Yes. You can listen to audio clips

and you get access to information about the
musical artists and all kinds of good stuff
that relate to music.
MS. LESSER: That would be all.
Thank you, Mr. Handler.

(The deposition was cluded a :39

HOWARD HANDLER

Subscribed and sworn
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) day of MSECEMBER , 2003.

PURV&??AsfaewJemey
Public - State o

Qualified in e .
My Commission Expires: July 2, 2006

DAVID FELDMAN & ASSOCIATES (USA)  (212) 921-0771



o

PN




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

19

HOWARD HANDLER

STATE OF NEW YORK ) PAGE of
) ss:
COUNTY OF NEW YORK )

I wish to make the following changes,
for the following reasons:
PAGE LINE

CHANGE:

REASON:

CHANGE:

REASON:

CHANGE:

REASON:

CHANGE:

REASON:

CHANGE:

REASON:

CHANGE:

REASON:

CHANGE:

REASON:

Witness's signature Date

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

CERTIFICATE

STATE OF NEW YORK )

SS.

COUNTY OF NEW YORK )

I, BARBARA R. ZELTMAN, Shorthand
Reporter and Notary Public, within and for
the State of New York, do hereby certify:

That HOWARD HANDLER, the witness whose
deposition is hereinbefore set forth, was
duly sworn by me and that such deposition
is a true record of the testimony given by
the witness.

I further certify that I am not
related to any of the parties to this
action by blood or marriage, and that I am
in no way interested in the outcome of this
matter.

IN WITNESS WHEREOF, I have hereunto

set my hand this 2nd day of November, 2003.

BARBARA R. ZELTMAN
Court Reporter and Notary Public
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UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD
= _===========___.=—___——__:X

Opposer, Opposition No. 91154392

- DRIGINAL

04-08-2004

U.S. Patent & TMOfc/TM Mail Rept Dt. #22

KAY GUITAR COMPANY,

Applicant.

October 23, 2003
12:18 p.m.

Deposition of MARK JAMES,
taken by Opposer, pursuant to Notice, at the
offices of PENNIE & EDMONDS, LLP, 1155 Avenue of
the Americas, New York, New York, before
BARBARA R. ZELTMAN, a Professional Shorthand
Reporter and Notary Public within and for the

State of New York.

DAVID FELDMAN & ASSOCIATES (USA)
575 Madison Avenue
New York, New York 10022

(212) 921-0771 Fax: (212) 605-0508
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A PPEARANCES:

PENNIE & EDMONDS, LLP
Attorneys for the Opposer

1155 Avenue of the Americas
New York, New York 10036

BY: JACQUELINE LESSER, ESQ.

JOYCE M. FERRARO, ESQ.

NO APPEARANCE
For the Applicant

and
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BY: PAGE

EXAMINATION BY MS. LESSER 4

EXHIBTITS

PAGE
Opposer Exhibit 9 6
table of US litigations
Opposer Exhibit 10 6
list of opposition and
cancellation actions
Opposer Exhibit 11 13
trademark report
Opposer Exhibit 12 14

pages from virgin.com Website
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MARK JAMES,

having been first duly sworn by Barbara R. Zeltman,

Notary Public, was examined and testified as follows:

EXAMINATION BY MS. LESSER:
Q Would you please state your name and
address for the record.
A My name is Mark James. Do you want my
work address?
Q Sure.
A It's Virgin Enterprises Limited,

120 Camden Hill Road.

Q Are you employed by Virgin Enterprises
Limited?
A Actually I'm employed by Virgin

Management Limited, but I work for Virgin
Enterprises Limited.

Q What's the relationship between Virgin
Management Limited and Virgin Enterprises
Limited?

A Enterprises is a wholly-owned

subsidiary company of Virgin Management.

Q How long have you been with Virgin
Management?
A Just over four years now.

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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MARK JAMES

Q What is your current job title?
A It's intellectual property manager.
Q Does that relate to Virgin Management

or Virgin Enterprises or is there a
difference?

A Well, although I'm employed by Virgin
Management, all my work is for Enterprises,
which is the company within the Virgin group
which owns all the Virgin trademarks and
manages them.

Q Can you briefly summarize your job
responsibilities?

A I am responsible for managing all the
legal aspects of the Virgin trademarks and
Virgin brand as a whole.

Q And what does that entail?

A I suppose the three main areas,
there's the trademark prosecutions which is
the applications, registrations, renewals,
oppositions. That overlaps slightly with the
second part, which is brand enforcement,
protecting the trademarks against third-party
use, infringing use. And the third aspect is

licensing of the trademarks to the various

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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MARK JAMES
companies which use the Virgin brand and
trademarks.
Q Are you involved at all in these three
particular aspects, prosecution, brand
enforcement and licensing, with respect to

the use of the Virgin marks in the United

States?

A I am, yes.

Q Do you have the same responsibilities
internationally?

A That's correct, yes.

0 You mentioned "brand enforcement."

What does Virgin do with respect to
brand enforcement in the United States?

A Well, we instruct Pennie & Edmonds to

manage that for us.

o) Who i1s Pennie & Edmonds?

A That's the New York law firm we use.
MS. LESSER: Mark this Number 9.
(Opposer Exhibit 9, table of US

litigations, was marked for
Identification.)
(Opposer Exhibit 10, list of

opposition and cancellation actions, was

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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MARK JAMES
marked for Identification.)

Q Mr. James, putting before you what has
been marked as Exhibit 9 and 10.

Can you look at Opposer's Exhibit 9
and identify that for the record?

A Yes, this looks like it's a table of
US litigations prepared by Pennie & Edmonds,
conducted in the name of Virgin Enterprises.

Q Are you familiar with the litigations
listed on these pages in Exhibit 92

A I'm familiar with almost all of them.
Some of them appear to predate my time at
Enterprises, but nevertheless some of those
do ring a bell. I do recognize them.

Q And what types of litigation is
represented in this table?

A There's quite a few domain name
matters where we had a few infringements on
domain name and use.

There's a few more general use
actions. Some are Virgin Petroleum. I
remember this being a Virgin-branded petrol
station which we had to take action against.

Q To the best of your knowledge, does

DAVID FELDMAN & ASSOCIATES (USA)  (212) 921-0771
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MARK JAMES
Virgin routinely take action against
third-party domain names which utilize Virgin
as part of the domain name?

A It depends -- well, there's just so
many registrations, we don't take action
against all of them. It depends on a number
of factors.

Q To the best of your knowledge, does
this list as identified as Exhibit 9
accurately reflect up to the present the
actions which Virgin has undertaken to
protect its Virgin trademark and service
mark?

A Certainly with GTLD's. I mean, for

example, in the UK --

Q This question only relates to the US.
A Yes, certainly the US.
Q Mr. James, would you please -- I'm

going to refer you to Exhibit 10.

Can you please identify that exhibit
for the record.
A This is a list of opposition and
cancellation actions which have been filed by

Virgin Enterprises for the last few years.

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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MARK JAMES
This list, again, is prepared by Pennie &
Edmonds.

Q Are you familiar with the actions that
are listed on this report?

A I;m familiar with almost all of them.
Again, a few of them appear to predate my
time at Virgin Enterprises, but nevertheless,
I do still recognize some of those.

Q Does Virgin routinely take action
against third-party attempts to register
Virgin as a trademark or service mark in the

United States?

A Absolutely.
Q Why is that?
A Well, we have to protect the

trademarks and the brand and the value of the
brand. For one thing, we have many licensee
companies which use the trademarks. We kind
of have obligations to them to protect the
marks. They are paying a royalty to use
them. So if a third party is using these
marks, it's our duty to stop them.

Q What are your responsibilities with

respect to licensing of the Virgin trademark

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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MARK JAMES
and service mark?

A First of all, negotiating the terms of
new license agreements with licensees, then
also managing the trademark licenses we have
in place. That includes dealing with
requests, inquiries by licensees as to what
they can or cannot do and whether they want
to maybe extend the scope of their license a
certain way and also ensuring that they are
not acting outside the scope of their license
terms.

Q Can you identify the current licensees
of the Virgin trademark and service mark in
the United States?

A Those would be Virgin Atlantic
Airways, Virgin Mega stores, Radio Free
Virgin, Virgin Mobile, Virgin Pulse, Virgin
Limousines. Those are the ones currently
active in the US at least. Certain licensees
have rights which extend to the US, but they
may not be currently active here.

Q Has Virgin licensed its name with
respect to music?

A Well, we have Virgin Records, which is

10
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MARK JAMES
a licensee of Virgin Enterprises. Although
it's no longer part of the Virgin group, it
still uses the Virgin trademarks and licenses
from ourselves.

Q Has Virgin licensed its name with
respect to retail services in the United
States?

A The main one would be Virgin Mega
stores, which is, I suppose, an entertainment
superstore.

Q What do you mean by an "entertainment
superstore"?

A That would be the retail end of music,
records, CDs, as well as DVDs, videos, books.

Also electronic products, CD players.

Q And is all that pursuant to a license
agreement with Virgin Enterprises?

A Yes, that's right.

Q You mentioned Radio Free Virgin.

Is there a specific license agreement
with Virgin for Radio Free Virgin?

A Yes. Radio Free Virgin is actually
part of the Virgin Entertainment Group, which

is the relevant group for Virgin Mega stores.

11
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MARK JAMES

But we do have a separate license for Radio

Free Virgin.

Q You also mentioned Virgin Pulse.
What is Virgin Pulse?

A That's quite a new business which
brands a range of consumer electronic
products such as CD players, MP3 players,
headphones, DVD players, things like that.

Q Are all the products sold under the
Virgin -- and I take it there is a specific
license agreement with the Virgin Pulse
entity for the use of the Virgin trademark?

A That's still being negotiated. 1It's
yet to be finalized, but there is a license
in the pipeline.

Q Are all of those products music
electronics, such as DVD players as you
mentioned, or are there other electronics
that would not be used for entertainment?

A At the moment all the consumer
electronic products are listed, but there is
scope for the licensee to come and request
additional products.

Q I am going to put before you what will

DAVID FELDMAN & ASSOCIATES (USA)  (212) 921-0771
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MARK JAMES

be identified as Exhibit 11.
(Opposer Exhibit 11, trademark report,

was marked for Identification.)

Q Mr. James, can you identify what has
been marked Exhibit 11 for the record?

A This is a trademark report prepared by
Pennie & Edmonds and it's a list of all the
US trademark applications and registrations

in the name of Virgin Enterprises Limited.

0 Are you familiar with this document?
A Yes, I am.
Q Do you believe this document

accurately reflects the current US trademark

portfolio?
A Yes, I do.
Q In the scope of your job

responsibilities, do you have occasion to
deal with the term "branding"?

A Well, I always see my role as managing
the legal aspects of the branding.

Q To your knowledge, what does
"branding” mean?

A Well, I suppose one definition is that

it's a way to identify the origin of goods

DAVID FELDMAN & ASSOCIATES (USA)  (212) 921-0771
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MARK JAMES

and services, kind of guarantee where those
goods and services are coming from, and I
suppose trademark registrations are the best
way to do that.
(A brief recess was taken.)
(Opposer Exhibit 12, pages from
virgin.com Website, was marked for
Identification.)
Q Mr. James, I put before you what has
been marked as Exhibit 12.

Can you identify this exhibit for the
record?

A Yes, this is a printout of pages from
the virgin.com Websites.

At the top we've got the virgin.com US
home page which shows some of the US
licensees.

Q Are those the same licensees that you
had identified earlier in this deposition?
A That's right.

I mean, I forgot to mention Virgin
Vacations, which is kind of connected to
Virgin Atlantic.

Virgin Records isn't here. As I also

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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MARK JAMES
mentioned, that's no longer part of the
Virgin group of companies.

Q However, that is a licensee?

A It's still a licensee. The fact that
it's not~a member of the Virgin group would
explain why it's not on the virgin.com US
home page.

Q So does the dot com home page list the
Virgin group of companies? Is that correct?

A The US page does. I know for example
the UK home page also has Virgin Radio, which
is a UK-based radio station. That's no
longer part of the Virgin group of companies,
but they've still chosen to be included on
the Website.

Q But does the Virgin Website break down
by specific countries; is that correct?

A You can break down by either by the
countries, territories, by the companies
themselves or by the areas, such as travel
entertainment and mobiles. I believe it
would be fair to say for the US, our
licensees are kind of focused on the

entertainment side of things.

15
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MARK JAMES

Q On your review of this document, does
this appear to be a true and accurate copy of
the download of the US home page and site?

A Yes, it does.

Q You mentioned that in the US the focus
appears to be on entertainment.

What do you mean by that?

A Well, I mean the Virgin Mega stores is
one of our biggest licensees here. They run
the entertainment superstores. Radio Free
Virgin is about Internet streaming of music,
various genres of music streaming from the
radio stations within the Virgin Mega stores
around the world, including the US.

Virgin Mobile has a real tie-in

‘affiliation with MTV and other sort of music

providers.

Virgin Pulse is definitely about
electronic consumer products which are
largely for entertainment purposes.

And Virgin Atlantic Airways is
well-known for its in-flight entertainment at
the same time. They were the first airline

to provide seat-back TVs on all of their

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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MARK JAMES

planes. First airline in the world to do
that.

And also Virgin Records which is a
record company and publisher.

Q And all of these entities are
authorized licensees of Virgin Entertainment;
is that correct?

A Virgin Enterprises, that's correct,
yes.

MS. LESSER: Thank you very much,
Mr. James.

(The deposition was concluded at 12:57

Mane s

MARK JAMES

p.m.)
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to before me this
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MARK JAMES

STATE OF NEW YORK ) PAGE of
) ss:
COUNTY OF NEW YORK )

I wish to make the following changes,
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CERTIFICATE

STATE OF NEW YORK )
SS.
COUNTY OF NEW YORK )

I, BARBARA R. ZELTMAN, Shorthand
Reporter and Notary Public, within and for
the State of New York, do hereby certify:

That MARK JAMES, the witness whose
deposition is hereinbefore set forth, was
duly sworn by me and that such deposition
is a true record of the testimony given by
the witness.

I further certify that I am not
related to any of the parties to this
action by blood or marriage, and that I am
in no way interested in the outcome of this
matter.

IN WITNESS WHEREOF, I have hereunto

set my hand this 2nd day of November, 2003.

BARBARA R. ZELTMAN
Court Reporter and Notary Public
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October 28, 2003

10:31 A.M.

DEPOSITION of ANDREA MORENO, taken by
Opposer, pursuant to notice, at the offices of
Pennie & Edmonds, 1155 Avenue of the Americas,
New York, New York, before Kathy S. Klepfer, a
Registered Merit Reporter and Notary Public of

the State of New York.
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1155 Avenue of the Americas
New York, New York 10036-2711
BY: JACQUELINE M. LESSER, ESQ.

JOYCE M. FERRARO, ESQ.
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Andrea Moreno
(Time noted: 10:31 A.M.)
ANDREA MORENO, called as a
witness, having been duly sworn by a Notary
Public, was examined and testified as
follows:
EXAMINATION BY

MS. LESSER:

Q. Would you state your name for the
record?

A. Andrea Moreno.

Q. And by whom are you employed?

A. Virgin Entertainment Group.

Q. And how long have you been employed by

Virgin Entertainment Group?

A. Eight years.

Q. And what is Virgin Entertainment
Group? What do they do?

A. It's a part of the whole of the Virgin
group. There's three other companies. It's
Virgin Megastores and Virgin Pulse -- I'm sorry,
VirginMega.com and Radio-Free Virgin.

Q. And those are all part of the Virgin
Entertainment Group?

A. Yes.

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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Andrea Moreno
Q. And what is Virgin Megastore?
A. And Virgin Megastores are the 23
stores in the United States that sell music and

DVDs and books.

Q. And what is VirginMega.com?
A. VirginMega.com is a website powered by
Amazon, and it's -- VirginMega.com is really a

Virgin skin over an Amazon background.
Q. Does that mean that you can purchase
products sold in the Virgin Megastores on line

through the site?

A. Yes.

Q. And what is Radio-Free Virgin, just
generally?

A. Radio-Free Virgin is a free and

fee-based Internet music streaming service.
Q. And as an employee of Virgin
Entertainment Group, do you work for one or more

of these three entities yourself?

A. I work for the megastores.

Q. And how long have you worked for the
megastores?

A. Eight years.

Q. And what is your current job title?

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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Andrea Moreno

A. Senior Field Marketing Manager.

Q. And how long have you held that
position?

A. For about two years, and before that I

was Field Marketing Manager.

Q. Can you briefly summarize your job
responsibilities in your current job at the
Virgin Megastore?

A. Yes. I sell co-op advertising. I
sell visibility inside the stores, inside the
megastores; I do sponsorships and festivals; I
do in-store events; I oversee three field
marketing managers and one assistant; I look
over ten of the megastores on the East Coast and
the Central region.

Q. In what states are the megastores
located, if you know?

A. Illinois, New York, Florida, Texas,
New Orleans, California, Nevada, Utah and
Massachusetts.

Q. Anyplace else? Is that it?

A. There's one in Canada.

Q. You mentioned that you are responsible

for co-op ads. Could you explain for the record

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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Andrea Moreno
what a co-op ad 1is?

A. A co-op ad is when I sell advertising
space in a Virgin Megastore creative, I sell
them a spot for a record and they pay for it.
Basically, we create and book it.

(Exhibit 28, a co-op ad placed in

Timeout Magazine; Exhibit 29, a co-op ad

placea in the Village Voice; Exhibit 30, a

co-op ad for an in-store performance; and

Exhibit 31, a Village Voice campaign ad,

marked for identification, as of this date.)

Q. Ms. Moreno, I'm going to put before
you what have been marked as Exhibits 28, 29, 30
and 31.

Can you identify for the record
Exhibit 287

A. Yes, that's an ad that was co-oped
through home office, actually placed in Timeout
Magazine.

Q. Is this one of the co-op ads that you

were speaking about a few minutes ago?

A. Yes.
Q. And you mentioned it was placed in
Timeout Magazine. How do you know that?

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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Andrea Moreno
A. Just, I recognize it. Actually this
one does say Timeout New York on it.
Q. Does that appear to be a page torn out
of the Timeout Magazine?
A. Yes.
0. And do you know what month that would

have run in Timeout Magazine?

A. October.
Q. And how do you know that?
A. Qur sale dates are written on the ad

and it's written on the back of the magazine.
Q. By written on the back of the

magazine, do you mean it was printed --

A. Printed on the back page.

Q. Okay. And you are familiar with the
ad?

A. Yes.

Q. And is this one of the types of co-op

ads that you are responsible for?

A. | Yes.

Q. And how long have you been responsible
at Virgin Megastore for the co-op
advertisements?

A. For about six years.

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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Andrea Moreno
Q. And do you consider this ad
representative of the types of co-op
advertisements placed by Virgin Megastore?
A. Yes:
Q. Are'these ads placed throughout the

country by Virgin Megastore, to the best of your

knowledge?
A. Yes.
Q. Can you look at Exhibit No. 29 and

identify that for the record?

A. Okay. This is another ad that we
co-oped locally, and this was a Village Voice
ad.

Q. And when you say co-op locally, what
do you mean by locally?

A. Just we -- sometimes the home office
will co-op ads that run in New York
publications, but we also sell them locally,
1'1]1 sell them or my marketing manager in Union

Square will sell them -- will co-op them to the

vendors.
Q. You mentioned vendors. What do you

mean by vendors?

A. The vendors are any of our partners

DAVID FELDMAN & ASSOCIATES (USA) (212)921-0771
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Andrea Moreno
that we sell their product in the stores,
whether it be the music labels or distributors,
the DVD distributors, the book publishers, the
games companies, any line that we sell in the
store.

Q. And can you take a look at Exhibit No.
30 and identify that exhibit for the record?

A. Okay. This is another ad that we
booked locally here in New York, co-oped it for
an in-store performance.

Q. What is an in-store performance?

A. In-store performance is when we book a
band to play live inside the stores, inside the
megastores, or do an autograph signing, and we
have these frequently with rock bands and
different types of acts.

Q. And as part of your job
responsibilities are you responsible for
in-store performances?

A, Yes.

Q. So you are responsible for booking
these bands for these in-store performances?

A. Yes.

Q. Do you know where that co-op ad ran?

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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Andrea Moreno

A. In the Village Voice.

Q. And how do you know that?

A. This one I just recognize, plus we
actually -- oh, and there's one on the back page

that we have a Voice logo; we allowed them to

put a logo in the ad.

Q. So the Voice logo is included in the
ad?

A. Yes.

Q. And how long have you in your current

job, or in any of your jobs at the Virgin
Megastores even prior to your current position
two years ago, how long have you been involved

in in-store promotions, booking bands for the

megastore?
A, For over six years.
Q. And is your role specific to one

specific megastore or a group of megastores,
Virgin Megastores?

A. A group of megastores. I oversee ten
megastores and I book for the three New York
stores, which is Union Square, Times Square and
Long Island, and then I oversee the three field

marketing managers book the bands for the other

11
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Andrea Moreno
ten.

Q. What types of bands are typically
booked for these events?

A. Mainly rock bands, performances, new
artist, emerging artist or, in Times Square,
famous mainstream pop bands.

Q. And has, for the past six years,
Virgin Megastore placed co-op ads alerting the
public to a particular in-store performance?

A. Yes.

Q. Can you take a look at what has been

marked as Exhibit 31? 1Is that 3172

A. Yes.

Q. Can you identify this document for the
record?

A. Okay. This is also a Village Voice

ad. This is a co-op ad that was booked from
home office, and it's known as our campaign ad.
Q. And what do you mean by a campaign ad?
A. We have different monthly campaigns,
and this particular month it was the $10 sale,
and within this ad I actually have a local
insertion where I booked a portion of the ad

myself for a book signing that we're having.

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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Q. Okay. And this is a $10 sale of what?

A. CDs, compact discs, and there's also a
DVD sale within the ad as well.

Q. And do you know in what publications
this ad ran or is running?

A. This is Village Voice.

Q. And do you know the dates of this
particular ad?

A. This was October 22nd, I believe.
This actually doesn't have the -- oh, yes, it
does. Sorry. The dates are on the back page,

and it also says Village-Voice.

Q. What are the dates of this ad?

A. The sale dates are October --

Q. Is the sale going on now?

A. At 9/30 to 11/03.

Q. We have a few days before the sale so

I know to go.

(Exhibit 32, a Timeout ad for an
in-store performance of Donna D'Cruz, marked
for identification, as of this date.)

Q. Can you identify what has been marked
as Exhibit 32 for the record?

A. This is a Timeout ad that I booked for

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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an in-store performance that happened yesterday.

Q. And who was the artist who performed?
A. Donna D'Cruz.
Q. And when you have specific in-store

performance, are there any other promotions that
are tied to the in-store performances in terms
of products or --

A. Yes. Sometimes, for example, with
this one, we gave away an aromatherapy candle
with purchase, but we do give-aways frequently
with -- for example, like an autographed signed
guitar from the bands, which if they have a new
release coming out, a band will have -- recently
we had Stereophonics, so one of the band members
will autograph a guitar and we'll use it as an
enter-to-win con&est.

Q. Okay.

(Exhibit 33, an in-store flier, marked
for identification, as of this date.)

MS. LESSER: I'm going to mark the
next exhibit, which is Exhibit 33, I will
represent as a flier, but because of the
size of the flier and the fact that the text

covers the entire flier, in order not to

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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obscure any of the text, we are marking into
the record a true and accurate -- or, I will
have the witness look at both to determine
whether -it is a true and accurate
represenfétion of what's on the flier.

Opposing counsel is not here to cross
or physically examine at this point.
However, we will make the original available
for inspection for opposing counsel should
they want to visually examine the original
for which they were noticed upon this
deposition and could have done so today, but
we will still make it available to them
should they have any concerns.

But simply so that we do not obscure
any of the text, we are going to try to mark
into the record here a copy.

Q. Ms. Moreno, I'm going to put before
you what has been identified as Exhibit No. 33.

Could you identify that --

A. Okay.
0. -- for the record?
A. This is an in-store flier that we have

in the megastores to bag stuff or on-the-counter

15
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Andrea Moreno

displays for consumers to take, and it's touting
our in-store performance. These are rock bands
that perform this week in both the Union Square
and Times Square locations.

Q. Are you familiar with this particular
in-store --

Is it a flier?
A. Yes.
Q. Are you familiar with this particular

in-store flier?

A. Yes.
Q. I will represent to you that this
is -- I'm handing you now what was the actual

flier and what you were looking at is a
photocopy of 1it. |
Is the photocopy which we have marked

into evidence a true and accurate representation
of what appears to be the actual flier?

A. Yes.

Q. And is this a specific -- how often do
you do this specific event?

A. This was the CMJ Music Marathon
sponsorship, and as part of that we do in-store

performances throughout the week. So this is a

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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Andrea Moreno
yearly thing, and we sponsored it for four or
five years in a row.
Q. When you sponsored it, you mean the

CMJ Music Marathon?

A. Yes.
Q. What is CMJ?
A. CMJ is a College Music Journal, that's

what it stands for, but the music marathon is a
festival and convention that happens every year
basically to promote emerging artists and
developing bands, independent bands, and that's
something that Virgin is behind.

Q. Do the events relating to the CMJ
Music Marathon only occur at the Times Square
store or at other stores as well?

A. At the Union Square store as well.
And then there are the bands that perform around
50 clubs around New York City between the four
days of the conference.

Q. Would you know what the most popular
Virgin Megastore is, where it would be located?
A. That would be our flagship store,

Times Square.

Q. And how do you know that?

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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Andrea Moreno

A. We get daily and weekly sales figures
and traffic numbers.

Q. What do you mean by traffic numbers?

A. Number of people walking through the
doors as well as the number of people buying
product in the stores and their sales per
transaction.

Q. Would you know the traffic figures to
the Times Square Megastore?

A. Yes. I have them on a weekly and a
monthly basis.

Q. Could you, for the record, state what
the monthly and weekly traffic to the Times
Square Virgin Megastore is?

A. Okay. For Times Square it's averaging

70 to 95,000 per week and 250 to 350,000 per

month.
Q. And how do you know that?
A. This is based on reports that are

generated to me through home office.

Q. And by home office, do you mean the
Virgin Entertainment Group?

A. Yes, based in LA.

Q. And do you receive these reports on a

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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Andrea Moreno

regular basis?

A. Yes.
Q. And why do you receive these reports?
A. I use these reports for several

reasons. For the traffic reports, I look at
traffic within the megastores that I oversee to
gauge whether promotions are effective and when

we need to concentrate on traffic-driving

promotions.

Q. And what are traffic-driving
promotions?

A. They can be anything from using

outside street teams, going to clubs and
sponsoring nights where we use bounce-back
coupons to drive people back into the stores,

could be an in-store performance.

Q. What are bounce-back drive-back
coupons?
A. Bounce-back coupons are basically just

an offer that tries to get the consumer to come
into the store to use that offer in the
megastores. Could be a 10 percent off or $4 off
coupon.

(Exhibit 34, Virgin Recommends
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stickers, marked for identification, as of
this date.)
Q. Ms. Moreno, you mentioned the vendors
for the megastore earlier, so I take it you are

familiar with the products sold by the Virgin

Megastore?
A. Yes.
Q. And what types of products are sold by

the Virgin Megastore?

A. Compact discs, DVDs, books, games,
accessories, and then we also sell Pulse
products, Virgin Pulse products inside the

stores and Virgin Mobile products.

Q. What are Virgin Pulse products?

A. It's a line of electronics, affordable
electronics.

Q. Are they produced by the Virgin

Entertainment Group or Virgin Megastores?

A. No.

Q. How is it that they use the name and
mark Virgin, do you know?

A. It's Virgin Pulse and Virgin Mobile
are part of the Virgin group as a whole as well

as Virgin Entertainment Group is one of the
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Virgin groups.

Q. Are all of the products that are sold
by the Virgin Megastore marked with any types of
labels or other indications that they have been
purchased atléhe Virgin Megastore?

A. Yes.

Q. I'm going to place before you what has
been marked as Exhibit No. 34. Can you identify
this exhibit for the record?

A. Yes, these are Virgin Recommends
stickers placed on a line of CDs that we carry
and recommend and Virgin Recommends is also sort

of a promotion that we do.

Q. And who makes these recommendations?
A. The Virgin staff.
Q. And are you familiar with those

particular labels?
A. Yes.

(Exhibit 35, Virgin sale price
stickers, marked for identification, as of
this date.)

Q. I'm going to place before you what has
been identified as Exhibit No. 35. Can you

identify this for the record?
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A. Yes, these are Virgin sale price
stickers that we use in the megastores for sale
product.

Q. And on what types of products do you
place these stickers?

A. This could be on any of our products,
books, CDs, DVDs, games, accessories.

Q. You mentioned books. What types of
books are sold at the Virgin Megastore?

A. We have all types of books, graphic
novels, fiction, non-fiction, music books and
magazines.

Q. When you say music books, are you --
what types of books are you talking about?

A. We have a full section of guitar
books. We have all kinds of for piano and
vocals, whatnot. But there's a full line of
guitar books, whether it be instruction or
history of. We have sheet music as well.

(Exhibit 36, a Virgin book on Virgin

Publishing, marked for identification, as of

this date.)

Q. I'm going to place before you what has

been marked as Exhibit No. 36. Can you identify
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this exhibit for the record?

A. Yes, this is a book that I brought and
bought that we carry at the Virgin Megastores,
and it's a Virgin book on Virgin Publishing.

Q. You say brought and bought. Where did
you bring this from, or, rather, where did you
buy this from?

A. I bought this from the Times Square
Virgin Megastore yesterday.

Q. Is this a book that's carried by the
Virgin Megastore?

A. Yes.

Q. And you mention that it's, I think,
has a Virgin imprint on it. What do you mean by
that?

A. It's identified as a Virgin book, so
it's out of Virgin Publishing, and there's a
line -- there's a series of books that are
called the Virgin Encyclopedia that they have
and that we carry in the stores.

MS. LESSER: I would like to state for
the record that we are going to enter into
evidence the cover of this book and the

preface for this book, but out of
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convenience for the Board and to save space,

we are not going to enter the complete book

into the record.

I will show the witness the book so
she can authenticate the exhibit, and
although opposing counsel has chosen not to
appear at this deposition and examine these
exhibits at this time, we will let opposing
counsel know that they are, of course, free
to come and examine the actual copy of the
book, which will remain in our offices, and
will of course receive the facsimile copy of
the pages, which we will submit in view of
the trademark trial and Appeal Board's
preference for flat exhibits and exhibits
that are not bulky if there is no specific
relevance to the bulk of the exhibit.

Q. So, with that in mind, Ms. Moreno,
could you -- I'm going to put before you what I
will represent as the book that you brought with
you, and if you can take a look at the book and
the marked exhibit and state for the record
whether the exhibit is a true and accurate

representation of the cover of the book and the
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preface for the book.

A. Yes.

(Exhibit 37, a Lenny Kravitz cassette,
and Exhibit 38, a Mike 0Oldfield CD, marked
for identification, as of this date.)

Q. You mentioned earlier that Virgin
Megastore also carries CDs and other music. Can
you identify for the record what has been marked
as Exhibits Number 37 and Number 38?2

A. Yes. This is a Lenny Kravitz cassette
and Mike 0Oldfield CD, and we carry them both in
our megastores.

Q. You earlier mentioned, when we were
discussing co-op advertisements, record labels.
What do you mean by record labels?

A. Well, for example, these are both on
the Virgin record label. There are five major
distribution companies with labels under their
umbrella, so this would be under the EMD
umbrella, Virgin Records.

Q. Does the Virgin Megastore carry all of
the five major labels?

A. Yes.

Q. Including the Virgin label?
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A. Yes.

(Exhibit 39, a guitar book, marked for
identification, as of this date.)

Q. You mentioned earlier that the Virgin
Megastore sells a line of books, including
guitar books, specifically. Can you identify
what has been marked as Exhibit 39 for the
record?

A. Yes, this is a sampling of one of
the —- it's a little kind of book that's shaped
like a guitar fret that was purchased from the
birgin Megastore, Times Square Virgin Megastore,
on the 24th, and it's an example of one of the
types of guitar books that we carry.

MS. LESSER: I'm also going to state
for the record that, because of the bulk of
this exhibit, we are putting into evidence a
facsimile of the front of the exhibit and
the sales receipt showing the purchase date
to which the witness has just testified, and
we'll indicate to opposing counsel, who has
chosen not to be here for the deposition,
that they may examine the actual product,

which will remain in our offices.
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Q. Ms. Moreno, can you take a look at the
product and the receipt and examine it, look at
the copy that has been marked into evidence to
determine whether or not the copy is a true and
accurate représentation of the actual guitar
book?

A. Yes, it is.

(Exhibit 40, The Incredible Guitar

Songbook, marked for identification, as of

this date.)

Q. I'm going to place before you what has
been marked as Exhibit No. 40. Can you identify
this exhibit for the record?

A. This is another book that I purchased
yesterday and brought in from the Virgin
Megastore Times Square. It's another example of
our section for guitar books.

Q. And what is this particular book?

A. It's The Incredible Guitar Songbook,
and it has sheet music inside.

Q. Do you know how long the megastore has
had a section for guitar and sheet music?

A. I believe since we've opened, and

that's been eight years since the Times Square
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store has been opened, but then the megastores
in general since the Los Angeles opening, which
I believe was in '94 or '91. Actually, I'm not
sure about that date.

Q. But it was in the early 1990s?

A. Yes.

(Exhibit 41, Guitar Magazine; Exhibit

42, Guitar Player; Exhibit 43, Guitar World;

and Exhibit 44, Guitar One, marked for

identification, as of this date.)

Q. I'm going to place before you what has
been marked as Exhibits No. 41 through 44.

Can you identify this group of
exhibits for the record?

A. Yes, these are magazines that I
purchased yesterday from the Times Square Virgin
Megastore with a receipt, and this is just a
small example of another section of the book
department that has guitar magazines,
instructions and just -- it's a Guitar Magazine,
Guitar Player, Guitar World and Guitar One
magazines.

Q. And I take it that those were the

titles of the magazines that have been
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identified as from Exhibits 41 through 447
A. Yes.
Q. Do you know whether these magazines

are carried by the Virgin Megastore on a regular

basis?
A. Yes.
Q. Why does the Virgin Megastore carry so

many guitar magazines?

A. Because we actually cater to clientele
within the age demographic 18 to 25, male, which
includes lots of guitar players, musicians.

Q. You mentioned earlier that among the
products sold at the Virgin Megastore are
products of Virgin Pulse and Virgin Mobile; is
that correct?

A. Yes.

(Exhibit 45, a Pulse promotional item,
marked for identification, as of this date.)

Q. I'm going to place before you what has
been marked as Exhibit No. 45. Can you identify
this exhibit for the record?

A. Yes. This is a Pulse promotional item
that we give away to consumers.

Q. So the promotional item is available
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at the Virgin Megastore?

A. Yes.

Q. Does that represent the line of Virgin
Pulse products carried by the megastore?

A. Yes.

Q. And do you know whether or not that
promotional piece 1is available at the megastore
now?

A. Yes, I brought this from the Times
Square store, and I know that we've just
launched the Pulse products last week so they're
in each of the 23 Virgin Megastores.

(Exhibit 46, a Virgin Mobile pamphlet,
marked for identification, as of this date.)

Q. Okay. I'm going to put before you
what has been marked as Exhibit No. 46. Can you
identify this exhibit for the record?

A. Yes, this is a Virgin Mobile pamphlet
that is also available in the Virgin Megastores
near the Virgin Mobile product, and we use these
for consumers to take just for information.

Q. Does that represent the line of Virgin
Mobile products available at the Virgin

Megastore?
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A. Yes.

Q. And do you know whether that's
available at the megastore now?

A. Yes.

Q. And do you know how long those
products have been available in the megastore?

A. Since the Virgin Mobile launch, and I
believe it's been a year, over a year now.

(Exhibit 47, a Virgin Megastore
shopping bag, marked for identification, as
of this date.)

Q. I'm going to put before you what has
been marked as Exhibit No. 47. Can you identify
this exhibit for the record?

A. Yes, this is a Virgin Megastore
shopping bag used to put products that are
purchased by consumers.

Q. And are you familiar with that
shopping bag?

A. Yes.

Q. Is that the current shopping bag used
by the company?

A. Yes.

Q. And how do you know that?

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

Andrea Moreno
A. I frequently use them. I brought this
one from the megastore myself.yesterday.
MS. LESSER: We can go off the record
now.
(Recess; time noted: 11:27 A.M.)
(Time noted: 11:33 A.M.)
BY MS. LESSER:
Q. Ms. Moreno, you mentioned that Virgin
Entertainment Group also owned the

VirginMega.com site; is that correct?

A. Yes.
Q. And what is VirginMega.com?
A. VirginMega.com is a website that is

powered by Amazon.

Q. And is it a retail site?

A. Yes.

Q. And what is sold on that site?

A Everything that we carry in the Virgin

Megastores, or we also have, since its powered
by Amazon, if you put in another product that we
don't carry, it takes you to a menu where you
could be linked to a sponsor that -- or a
partner that does carry that product and you can

buy something on line.
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(Exhibit 48, VirginMega.com page,
marked for identification, as of this date.)

Q. I'm going to put before you what has
been marked as Exhibit No. 48. Can you identify
that exhibit for the record?

A. Yes. This is the VirginMega.com page
that you enter when you just put in
VirginMega.com.

Q. And I believe that you referred to
before other -- that you referred to the fact
that this was powered by Amazon. Does the fact
that it's powered by Amazon appear anyplace on
the download to the VirginMega.com site?

A. Yes, on the home page it says
VirginMega.com powered by Amazon.com.

Q. And that's listed on the exhibit that
you are looking at?

A. Yes.

Q. You also indicated that there are
other partners on the Amazon.com site; is that
correct?

A. Yes.

(Exhibit 49, a page from the

VirginMega.com site, marked for
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identification, as of this date.)

Q. I'm going to put before you what has
been marked as Exhibit 49. Can you identify
this exhibit for the record?

A. Yes. This is an example of, I punched
in guitars to the VirginMega.com site and it
took me to -- since we don't sell guitars inside
the stores, it took me to this page, which gives
me a menu of different categories to choose
from.

Q. And are guitars available by one of
the Amazon.com partners?

A. Yes. After this link, it took me to a
sponsor partner that does carry guitars and sell
guitars on line.

(Exhibit 50, a page from the
Musician's Storehouse.com website, marked
for identification, as of this date.)

Q. Okay. I'm going to place before you

what has been marked as Exhibit No. 50.

A. So this is the --

Q. Can you identify that exhibit for the
record?

A. Yes. This is the page that I clicked
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on when I just put "guitars" in the search
engine and it gives me a choice of sponsored
links. So I clicked on the first one, which is
the Musician's Storehouse.com.

(Exhibit 51, a page from the
Musicians' Storehouse.com website for
guitars, marked for identification, as of
this date.)

Q. I'm going to place before you what has
been marked as Exhibit No. 51 for the record.
Could you identify this exhibit for the record?

A. Yes, and this is the page that I went
to for Musicians' Storehouse.com, which has a
variety of guitars available on-line that I
could buy.

Q. So, to summarize this, if one were to
go on to the VirginMega.com site and search for
the guitars, would they be able to find guitars?

A. Yes, within two clicks you would be on
a site that sells guitars on-line.

Q. I believe earlier you mentioned
VirginMegaMagazine.com. What is
VirginMegaMagazine.com?

A, VirginMegaMagazine.com is basically
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editorial, and it has -- includes Web pages for
the store, individual megastores, which ties our
in-store events and our promotions, if we have
give-aways, and there's reviews on there as
well, and we don't sell product on that end.
Q. Do you use VirginMegaMagazine.com to

promote the actual bricks and mortar stores?

A. Yes.
Q. So are you familiar with that site?
A. Yes.

(Exhibit 52, the home page for
VirginMegaMagazine.com, marked for
identification, as of this date.)

Q. I'm going to put before you what has
been marked as Exhibit No. 52. Can you identify
that exhibit for the record?

A. Yes. This is a
VirginMegaMagazine.com. When you click off of
the home page for VirginMega.com there's a link
to go to the VirginMegaMagazine, and this is the
page that you would enter.

Q. Is that a true and accurate
representation of a download of the

VirginMegaMagazine.com site?
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A. Yes.

Q. You earlier in this deposition
mentioned various promotions, including guitar
giveaways; 1is that correct?

A. Yes.

Q. Do you advertise or promote or list,
rather, such promotions on the
VirginMegaMagazine.com site?

A. Yes, regularly.

Q. So marketing and promotional events
would be listed on the site?

A. Yes.

Q. And that's in addition to any co-op
advértising, fliers, and other type of marketing
and advertising done for the Virgin Megastore?

A. Yes.

(Exhibit 53, a listing for a megastore

event, marked for identification, as of this

date.)
Q. I'm going to show you what has been
marked as Exhibit -- we've marked as Exhibit No.

53. Can you identify this exhibit for the
record?

A. Yes, this is a listing for a megastore
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event. It was clicked on one of the store pages
and it goes over our promotions, and in this
example there's a "Win a Stereophonics guitar”
enter-to-win promotion celebrating the new album
by that band, "You Got to Go There to Come
Back," and we're giving away an autographed
signed guitar.

Q. And is this an example of what you

earlier had referred to as give-aways of

guitars?
A. Yes.
Q. And does Virgin Megastore routinely

give away guitars?
A. Yes.

(Continued on the next page.)

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771




10

11

12

13

14

15

16

17

18

19

21

22

23

24

25

39

Andrea Moreno
Q. And is that specific to the Virgin
Megastore Times Square or something that's done
by Virgin Megastores generally?
A. This is, in general, all 23 Virgin
megastores gi;e away guitars.
MS. LESSER: Ms. Moreno, thank you
very much.
THE WITNESS: You're welcome.

(Time noted: 11:49 A.M.)

ANDREA MORENO

Subscribed and sworn to
before me this day
of 2003.
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CERTIFICATE

STATE OF NEW YORK )
: ss
COUNTY OF NEW YORK)

.i, Kathy S. Klepfer, a Registered
Merit Reporter and Notary Public within and
for the State of New York, do hereby
certify:

That ANDREA MORENO, the witness whose
deposition is herein before set forth, was
duly sworn by me and that such deposition is
a true record of the testimony given by-such
witness.

I further certify that I am not
related to any of the parties to this action
by blood or marriage and that I am in no way
interested in the outcome of this matter.

In witness whereof, I have hereunto

set my hand this 17th day of November 2003.

}KmJW

KATHY S LEPFER RMR
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

VIRGIN ENTERPRISES LIMITED, )

- COPY

Opposer, )

vs. ) ‘.'llﬂlﬂﬂlﬂl

04-08-2004

US. Patant & TMOfe/TM Mail ReptDt. #22

KAY GUITAR COMPANY, )

Applicant. )

DEPOSITION OF LORI LEVIN-HYAMS
New York, New York

Wednesday, October 29, 2003

DAVID FELDMAN & ASSOCIATES (USA)
575 Madison Avenue
New York, New York 10022

(212) 921-0771 Fax: (212) 605-0508




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

October 29, 2003

10:20 a.m.

Deposition of LORI LEVIN-HYAMS, held at
the offices of Pennie & Edmonds, LLP, 1155 Avenue
of the Americas, New York, New York, 10036
pursuant to Subpoena, before William Byrne, a Notary

Public of the State of New York.

DAVID FELDMAN & ASSOCIATES (USA)  (212) 921-0771
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APPEARANCE S:

PENNIE & EDMONDS, LLP
Attorneys for Opposer
1155 Avenue of the Americas
New York, New York 10036
BY: JACQUELINE M. LESSER, ESQ.
And

JOYCE M. FERRARO, ESQ.

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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LORI LEVIN-HYAMS, called as a
witness, having been duly sworn by a Notary
Public, was examined and testified as
follows:

EXAMINATION BY

MS. LESSER:

Q. Can you state your name for the
record.

A. Lori Levin-Hyams.

Q. Would you spell that, please.

A. L-o-r-i L-e-v-i-n - H-y-a-m-s.

Q. By whom are you employed?

A. I'm employed by Virgin Management.

Q. What is your job title for Virgin
Management?

A. I'm vice president of corporate

affairs for the Virgin group of companies in the
U.S.A.

Q. Can you briefly summarize your job
responsibilities?

A. Sure. I oversee publicity in the
United States. I oversee publicity for the brand
and for Sir Richard Branson, B-r-a-n-s-o-n.

Q. How long have you been with Virgin?

DAVID FELDMAN & ASSOCIATES (USA)  (212) 921-0771
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L. Levin-Hyams

A, I have worked with Virgin since 1985.
I have been employed by Virgin since 1987.

Q. By whom were you employed in 19857

A. I was worked at a public relations
firm called the Press Office.

Q. So since 1985 have you done press and
P&R for the Virgin group?

A. Yes.

Q. And prior to 1985, can you briefly
summarize your work experience?

A. I worked in the music industry. I
worked at a company call Norby Walters, N-o-r-b-y
W-a-l-t-e-r-s, and I would go on the rocad and work
with various bands that were big name bands in the
early '80s. And from there I went to the Press
office. I did some music management, I managed a
couple of artists in the early '80s, and from
there I went to the Press office, where I did
public relations for groups, such as Kiss, South
Side Johnny and John Para and various other
clients. It was a rock and roll music oriented
public relations firm.

And in 1984 Richard Branson began

Virgin Atlantic Airways, and he used the Press

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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L. Levin-Hyams
office for the launch of the airline, and because
he was beginning a rock and roll airline expanding
his music groups and the brand or introducing the
brand formally into the United States. I worked
on that accéunt in 1985 when Richard did his first
or second attempt to cross the Atlantic by speed
boat, I worked on that. And then from there I
worked on all his other ventures he was doing in
Bmerica, the start-up of the airline flying out of
Miami. I was involved in his balloon flights.
And in 1987 he made me an offer to come and work
directly for him. At the time he was I did not
know he was setting up Virgin Records in America,
and he wanted me to head up the publicity for
Virgin Records.
I was hired by the airline Virgin

Atlantic Airways and found out later on I was in
the wrong place, but I stayed there.

Q. What do you mean you were in the wrong
place?

A. It was supposed to be a Virgin
Records, but because of the way he approaches
business and because music was the root of

everything that he was doing and the way we were

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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L. Levin-Hyams
promoting and publicizing Virgin Atlantic Airways,
it turned out to be the right fit at the right
time. And I represented Virgin Atlantic Airways
and Sir Richard Branson. I was there until about
1995, and my primary responsibilities were Virgin
Atlantic Airways, Press, Sir Richard Branson,
Press and to work on the numerous challenges he
was doing with his balloon flights, an attempt to
fly around the world nonstop in a hot air balloon.
I worked on the Virgin Atlantic flyer, the
crossing of the Atlantic by hot air balloon and
the Pacific flyer. And all of these were done as
a large part to promote the brand and began
publicity for Sir Richard and Virgin in the U.S.,
where I was Jjust starting to grow his companies.

In '95 I left Virgin Atlantic Airways
and joined Virgin Management to become part of his
core team on development of the brand in the U.S.
and the publicity, and my role changed in that I
no longer did the day-to-day press for Virgin
Atlantic Airways, but I was in charge of all of
Sir Richard Branson publicity. And at that point
he was starting up new companies and involved in

the launchings of all the new companies he was

DAVID FELDMAN & ASSOCIATES (USA)  (212) 921-0771
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L. Levin-Hyams
getting involved in.

Q. What were those companies?

A. I was with Virgin Atlantic Airways,
which was the first major company in the United
States. Virgin Records began, I believe, in 1986,
and I worked with them, but I did not work on the
product there. From there they started Virgin
retail, the Virgin entertainment group, which was
the very beginning mega store, the first store was
in 1992, I believe, I think lost its lease. And I
worked on the opening of that store, the publicity
around it and the events at the store.

And from there the brand quickly began
to grow, and where he expanded to Virgin
Entertainment stores throughout the U.S. After
that was we had a small airline that didn't do
that well called Vantage Airlines, which was -- it
was sort of a travel adventure back in time
between Key West and Orlando, and it was done with
1940s style plans. And everything was happening
on D Day. It was a great venture, but not very
successful, so it didn't last.

Then there was Virgin Sound and Vision

Virgin games, Virgin various companies in the U.S.

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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L. Levin-Hyams
that I was involved with peripherally.

Q. You mentioned before the Virgin
Entertainment Group.

A. Yes.

Q. As part of your job responsibilities,
either as VP corporate affairs or in your prior
positions with Virgin, were you involved with or
responsible for the placement of press or articles
to the press?

A. Yes. Initially I was involved in the
opening of all the stores I worked on. Normally
we would do some type of rather sensational
publicity stunt, photo opening, using Sir Richard,
and we would do big parties with super stars and
major artists in the music industry and reaching
out to the people in the industry and the general
public, and I would be involved in the planning
and the implementation of that event. And
securing press for it.

MS. LESSER: Off the record.

(Discussion off the record.)

(Exhibit 54, document, marked for
identification, as of this date.)

Q. I'm going to put before you what has

DAVID FELDMAN & ASSOCIATES (USA) (212)921-0771
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L. Levin-Hyams
been marked as Exhibit Number 54.
Can you identify this exhibit for the
record?
A. Yes. It is an article that ran in the
Las Vegas Review Journal and Las Vegas Sun, and it
is talking about the opening of Virgin mega store
in Las Vegas. And I was involved in this. I
don't have the exact date.
Q. And do you have copies of this article
anyplace in your offices?
A. Yes, I do. I keep an archive of all

the press I have secured during my years at

Virgin.

Q. Would this be one of the articles you
keep?

A. Absolutely.

Q. Do you recognize this article?

A. Yes, I do, actually, I remember it,

and I and Adam.

Q. When you say "Adam" --

A. I remember Adam.

Q. Who is that?

A. Adam Steinhauer, S-t-e-i-n-h-a-u-e-r.
Q. Today what are the primary companies

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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L. Levin-Hyams

within the Virgin group?

A. In the U.S.?
Q. Yes?
A. We have Virgin Atlantic Airways, which

is headquartered in Norwalk, Connecticut, and the
airline flies out of JFK, Newark, Boston, Orlando,
Miami, Washington, San Francisco, Los Angeles and
Las Vegas. I think that's everything. And then
we have V2 Records, which is a small independent
label that is based in New York City and has such
artists as Moby, the White Stripes, Granddaddy.
And we have Virgin Mobile, which is based more in
New Jersey, which is based in Warren, New Jersey,
W-a-r-r-e-n, and that is our mobile phone company,
and it has targeted the youth market and using
music as the main vehicle.

We have the Virgin Entertainment
Group, which is headquartered in Los Angeles with,
I will say, approximately 21 to 24 stores
throughout the U.S. I can't recall exactly all
the locations off the top of my head.

Do you want me to give you as many as

I can?

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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L. Levin-Hyams

A. We have Virgin U.S.A. which is a
company that's based in New York which is looking
for joint venture opportunities, licensing
opportunitié§vto expand the brand in America,
which we are doing at this time. The brand is at
a knew phase in its development, and I think that
all eyes are on Rmerica. This is going to be the
greatest growth market for the brand in the world.
Sir Richard is completely committed to making this
brand the biggest lifestyle brand in America at
this time. With success of Virgin Mobile that has
shown him just all the potential in America. And
we just launched two weeks ago a new company
called Virgin Pulse, which takes us into a whole
new direction in the U.S. It's a company of
electronic consumer goods also targeting our music
and going back to our roots, targeting the
entertainment industry and music consumers. It's
about 25 products in the line. And what's most
exciting about this company from internal brand
perspective, it's the first time we started a new
company in America without it being another
company that was successful prior in the UK or

elsewhere in the world. And based on the success

12

DAVID FELDMAN & ASSOCIATES (USA)  (212) 921-0771




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

13

L. Levin-Hyams
of Virgin Pulse in America, it will expand
globally.

We also have a small baby company in
San Francisco called Virgin Limousines, which is
primarily for our Virgin Atlantic customers, and
that also has a potential to expand beyond San
Francisco.

Q. Do you do public relations for all of
these entities?

A. I do -—— I am overseeing -- I'm
involved with all of these companies. I am not --
each company has their own PR manager or director,
and they are involved in the day-to-day of each
company, and they are involved with the product
that they are representing with or selling and
they are specialist in that area. I am much more
of a specialist in the virgin brand and Sir
Richard Branson, but I would not be the
spokesperson for any particular company. I'm
overseeing the brand and Sir Richard Branson
primarily. I liaison between all the companies.
I communicate internally and externally, and when
there is opportunity that's more of a brand story

than a story about Virgin Mobile or story about

DAVID FELDMAN & ASSOCIATES (USA)  (212) 921-0771
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L. Levin-Hyams
Virgin Atlantic, then I will be involved in that
process and will be the spokesperson on that.

Q. By overseeing, is there a uniform
image for the brand in all these entities?

A. Yes. What we try to do is stay true
to our core values, and that is that we do things
differently, that they are fun, that we are giving
consumers greater value for their money, and that
when we see something in the marketplace that we
feel we could do better, we never are afraid to
take on a challenge and try. We historically have
been a very youth-oriented brand, and we are
becoming more of a lifestyle brand now, and it's
more attitude than age. It's about having fun,
taking care of your employees first, then your
customers will be happy. The companies are
privately-held so --

Q. I would like to put before you what we
will mark as Exhibit 55, which is identified as
the Virgin reel 2003. I'm sorry.

(Exhibit 55, document, marked for
identification, as of this date.)

Q. Can you identify this exhibit for the

record?

DAVID FELDMAN & ASSOCIATES (USA)  (212) 921-0771
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L. Levin-Hyams

A. That's the Virgin reel 2003, and what
this is is a video that we use internally for new
employees and also for public speaking events to
show the breadth of the brand to show what it was,
what it's becoming and where it's going, and to
capture the whole field of what the brand is about
in the U.S. and globally. It's a reel that we
have a department in the UK where they oversee the
brand to make sure that all the companies are in
sync and stay true to the values, and it's sort of
an internal teaching tool for new employees so
they can see just what Virgin means and what it's
about, and it's used -- it gets updated fairly
frequently, probably every six months or so, to
add the new companies that are coming on.
Basically it's a montage of commercials,
promotional stunts, things of Sir Richard and
events that we have done and products and
advertising done to really good music. It's very

fast and captures the feel of Virgin brand.

Q. Is this used in the U.S.?
A. Yes. And worldwide.
Q. I will play the video so you can view

this.

DAVID FELDMAN & ASSOCIATES (USA)  (212) 921-0771
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L. Levin-Hyams

A. Yes.

Q. Are you familiar with the Virgin reel
2003 video? Did you help prepare the video?

A. Well, some of the footage that is in
there from events and things I have done, so I
supplied footage, but I wasn't involved in the
production of it.

Q. Do you maintain copies of the videos
in your offices?

A. Yes.

Q. We just viewed what I would represent
to were the videos.

Does that look to you to be a true and
accurate copy of the video as you know it?

A. Absolutely.

Q. You mentioned the focus of the brand
in terms of image.

Is there a primary industry focus of
the Virgin brands in the U.S.?

A. I would say entertainment music and
its evolving into lifestyle, but I think music is
an underlying part of everything that we do in
entertainment, yes.

Q. What types of public relations

16
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L. Levin-Hyams
events -- are you involved in placement of public
relation events?

A. Yes.

Q. What types of public relation events
have been placed involving music and entertainment
overall, or is this something that would be done
by an individual brand?

A. It depends on what they are trying to
achieve if Sir Richard is involved. Can you be a
little more specific?

Q. You mentioned that one of the most
recent companies is Virgin Pulse.

Were you involved in any promotional
events with that?

A. Yes, I actually headed up the whole
launch on Virgin Pulse as far as the publicity,
the media coverage that we garnered, and we did a
party and event the evening of October 15 that I
had organized.

Q. Did you also work in preparation of
literature regarding Virgin Pulse?

A. I worked on the press release and the
press packs. I did not work on the specific

product information.

17

DAVID FELDMAN & ASSOCIATES (USA) (212)921-0771




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

18

L. Levin-Hyams
MS. LESSER: Off the record.
(Discussion off the record.)
MS. LESSER: I will ask this be marked

as ExH?bit 56.

(Exhibit 56, document, marked for
identification, as of this date.)

Q. I am going to put before you what we
have marked as Exhibit Number 56.

Can you identify this exhibit for the
record?

A. Yes, I can. It's the Virgin Pulse
press pack that we gave out to the media that
attended our event on October 15.

Q. And what is the purpose of giving out
press packs to the media?

A. It was to educate them about the new
product launch, but we actually started reaching
out to the media in July, when we were working in
July of 2003, and we did a press trip to Necker,
N-e-c-k-e-r, Island in early August, took media
down there, and then did desk side interviews with
key editors that cover electronic consumer goods
in the main consumer press in August. And all of

this was leading up to the announcement

DAVID FELDMAN & ASSOCIATES (USA)  (212) 921-0771
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L. Levin-Hyams
September 8 that the product would be rolling out
into the stores through Target, and Virgin may
stores. And then we, once the product was in
place, we had a party October 15, and we did a
press event to announce the product was completely
rolled out in Manhattan, and we had -- Sir Richard
Branson was a part of this, and during that day we
had a full day media, and we did The Today Show, a
Charlie Rose and ABC News, CNN, New York Times
round table and various other media.

Q. What types of products are sold under
the Virgin Pulse trademark?

A. It's a consumer electronics line.
There's approximately 15 products in the line, MP
three player disk, CD player, a DVD player, that
is CD player that can be played in a car. Phones
and walkie-talkies, CD roms and various other
products. That's about it. There are two
versions of MP three player head phones -- there's
two versions of MP three player. And that's about
it.

Q. You mentioned that the primary
industry focus in the U.S. is entertainment and

music.

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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1. Levin-Hyams

A. Yes.

Q. Does Virgin sell instruments in the
U.s.?

A. Not to my knowledge.

Q. Do they sell instruments anywhere
else?

A. I believe in the Oxford store in

London they are now selling musical instruments
there, and they are also, I believe they also have
lessons, music lessons there to come and learn how
to play guitars and other instruments.

Q. What is the purpose of having lessons
and selling instruments to the Oxford Street
store? You mean Oxford London?

A. Yes. The purpose is that Virgin's
constantly reinventing itself and trying to do
better, so they are changing. We are staying true
to our core values and the roots of music and
natural extension of the brand toys, actually
bring the instruments into that music environment
where people are coming to buy CDs or whatever, so
it made sense to try to add another dimension to
the stores. So that's the first store that we are

doing it at. I have been told it's very

DAVID FELDMAN & ASSOCIATES (USA)  (212) 921-0771
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L. Levin-Hyams
successful, and they are looking at possibly doing
it in the United States as well. It's basically a
natural brands extension. And the only thing --
the question is why we hadn't done it sooner.

Q. And is this something that if and when
it's brought to the U.S. you would be involved in
rolling out this extension?

A. Yes, I would be involved in that as
well.

MS. LESSER: Thank you very much.

(Time noted: 11:05 a.m.)

L. Levin-Hyams

Subscribed and sworn to before me

this day of , 2003.

DAVID FELDMAN & ASSOCIATES (USA) (212) 921-0771
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CERTIFICATE
STATE OF NEW YORK )
SS.

COUNTY OF NEW YORK )

I, WILLIAM BYRNE, a Notary Public
within and for the State of New York, do
hereby certify:

That LORI LEVIN-HYAMS, the witness
whose deposition is hereinbefore set forth,
was duly sworn by me and that such
deposition is a true record of the testimony
given by the witness.

I further certify that I am not
related to any of the parties to this action
by blood or marriage, and that I am in no
way interested in the outcome of this
matter.

IN WITNESS WHEREOF, I have hereunto

set my hand this 17th day of November, 2003.

WILLIAM BYRNE

22
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irgin Mobile makes it easy for you to get the
oolest cellular phones without all the hassle.
just pick up a Virgin Mobile phone, activate it,
and go! We're also setting new standards by
backing our innovative services with easy to
understand pricing and customer care without
the 25 minute hang-time.

'm easy. Take me home,
lurn me on.

B o Ball-n-Chain Commitments

= No sketchy contracts to sign
= No fixed monthly plans or bills
» Nothing to hide in fine print

alk More, Pay Less
e give you two great reasons to talk until your
ngue dries up and falls off:
. An airtime rate that drops ten minutes into
the day, and
2. An airtime bonus that could be added
i monthly to your account.

%Turn the page to check it out.

Fhe Hook-Up

:verything is included in our per minute prices:
loicemail, [éﬁg distance, caller ID, call waiting,
ind more.

irginXtras
‘Chat. Laugh. Vote. Guess. Ring. Listen. Enjoy.
All on your Virgin Mobile phone.

 Call our team at 1-888-322-1122, or go to
3 : tobileusa.com to get the goods.




Talk cheap.
And dirty, if you want.

= Your first 10 minutes each day cost 25¢ per
minute.

= All minutes after that are just 10¢ per
minute.

That's it. No nights, weekends, special-once-
in-a-blue-moon, peak/off-peak, home calling,

or long distance rates. One price to pay. How
easy is that?

The Big Bonus for Big Mouths

Get something from your conversations besides
the latest gossip.

Use $50 of paid airtime in a month and we’ll
add $10 bonus airtime to your account on the
1st day of the next month.




iungry for more airtime?

Top-Up Your Airtime

Virgin Mobile’s easy pay-as-you-go service
means you add money to your account how,
when, and where you want, without ever
getting a bill. We call it Top-Up.

Just add at least $20 every 90 days and keep
the calls coming.

How Do You Want to Do It?

Credit Card Top-Up

Use your credit card to Top-Up. Speed up the
process by registering your credit card so you
can automatically add money to your account.

Auto Top-Up

Set up Auto Top-Up and charge $30 or $50 to
your credit card instantly once a month.

Top-Up Card
Pay cash for a Virgin Mobile Top-Up Card at
thousands of retail locations.

Find Top-Up Card sales locations on the Web
or call Central Intelligence.

And now a word from our lawyers: Federal, state
and local tax and regulatory fees may apply.

'$20
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Balance Management
Press the Balance Button on your phone to find
out how much money you have in your account.

Top-Up from your cell phone, on the Web,
or just call us at 1-888-322-1122.
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Virgin Mobile Central
Intelligence

No dark sunglasses. No cheap suits. Just
answers. Call up the Central Intelligence Team
at 1-888-322-1122 or *VM on your Virgin
Mobile phone.

Want to know something about our Terms &
Conditions? Look ‘em up on the Web
www.virginmobileusa.com.




VX
Play with me: Music, Messaging, and More!
« Listen to music clips and send them to friends
« Add new Ringtones to your phone
= Save yourself with a Rescye Ring
Be amusing, listen to and send Fun Clips:
jokes, quips, and babble
Uncover what's really going on - Join a Group
Find a movie, buy the tickets, try not to
jaugh at the people who have to wait in line

RELGCR Word for It

E Text messaging - Perfect at a loud party, in a
quiet classroom, or when you're standing right
in front of the person you're talking trash about.

bend messages from your phone or the Web!
ver get caught passing notes again.

hat it Costs
VirginXtras menus are free to browse. You

2 only pay for airtime when you call to use the
applications

« Ringtones are $1.00 per download

=

Text messages are free to receive and just
10¢ to send
11 is a 95¢ flat fee plus regular airtime




Use me all over.

Use your phone anywhere in the USA that
Virgin Mobile and its partners have coverage.
There are no extra roaming charges.

Virgin Mobile Coverage
Set your VM service up in these areas.

Virgin Mobile Partner Coverage
Your VM phone will work in these extended coverage
areas, but local phone numbers may not be available.

Planned Coverage
We're working to get these areas covered.

We have a widespread coverage area, but if
you wander out of it, your phone won't work.
Don’t panic. Your voicemail and text messages
will be waiting for you when you get back.

Check the Virgin Mobile website for info on
coverage expansion and updates. If you‘re not
in our area now, you might be soon.

Under Virgin Mobile’s arrangement with Sprint
PCS, Virgin Mobile customers have access to
service anywhere on the Sprint PCS Digital
Network, serving more than 300 major
metropolitan areas. Sprint PCS is a registered
trademark of Sprint Communications Company
L.P. Virgin Mobile USA is responsible for service
quality, customer care, warranty, maintenance,
or other aspects of subscriber service.




What state are you in?

‘8 Alabama/Georgia
Arizona
Arkansas
California, North
California, South
Colorado
Connecticut/Rhode Island
Delaware/MaryIand/Pennsylvania/WashIngton D.C.
Florida
Hawaii
Idaho
Hlinols
Indiana
Iowa
Kansas
Kentucky
Louisiana
Maine/Massachusetts/New Hampshire
New York/New Jersey
Michigan
Minnesota/North Dakota/South Dakota
Mississippi
Missouri
Nebraska
Nevada
New Mexico
North Carolina/South Carolina
Ohio
Oklahoma
Oregon/Washington
Tennessee
Texas
Utah
Virginia/West Virginia
Wisconsin
Puerto Rico/Virgin Islands
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Virgin Moblle Coverage
Set your VM service up In these areas.

Virgin Moblle Partner Coverage
Your VM phone wil work in these extended coverage
areas, but local phone numbers may not be avallable.

Planned Coverage
We're working to get these areas covered.







California, North

McKinleyville
Eureka
Redding®

" Red Bluff

¢ Chico

C Oroville - Fernley
Reno
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RSacramento

Stockton  CA
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Virgin Moblle Coverage
Set your VM service up in these areas.

Virgin Moblle Partner Coverage
Your VM phone will work In these extended coverage
areas, but local phone numbers may not be available.

Planned Coverage
We're working to get these areas covered.
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California, South

O
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TN ¢

y§an Bernardino

Virgln Mobile Coverage
Set yaur VM service up In these areas.

Virgin Moblle Partner Coverage
Your VM phone wlll work in these extended coverage
areas, but lacal phone nsumbers may not be avallable.

Planned Coverage
We're working to get these areas covered.
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Delaware/Maryland/Pennsylvania/Wash. D.C.
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Virgin Moblle Coverage
Set your VM service up [n these areas.

Virgln Moblile Partner Coverage
Your VM phone will work [n these exteaded coverage
areas, but local phone numbers may not be avallable.

Planned Coverage
We're working to get these areds covered.
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Virgin Mobile Coverage
Set your VM service up in these areas.

Virgin Mablle Partner Coverage
Your VM phone wiil work In these extended coverage
areas, but local phone numbers may not be avallable.

Planned Coverage
We're working to get these areas covered.
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Virgln Moblie Coverage
Set your VM service up in these areas.

Virgin Moblle Partner Coverage
Your VM phone will work in these extended coverage
areas, but local phone numbers may not be avallable.

Planned Coverage
We're working to get these areas covered.
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Maine/Massachusetts/New Hampshire

Virgin Moblle Coverageo
Set your VM service up in these areas.

Virgin Moblle Partner Covarage
Your VM phone will work In these extended coverage
areas, but local phone numbers may not be available.

Planned Coverage
We're working to get these areas covered.
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Michigan

Virgin Moblle Coverage
Set your VM service up in these areas.

Virgin Moblle Partner Coverage
Your VM phone will work in these extended coverage
areas, but loca! phone numbers may not be available.

Planned Coverage
We're working to get these arcas covered.
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Missouri

Nebraska

Virgin Mobile Coverage
Set your VM service up In these areas.

Virgin Mobile Partner Covarage
Your VM phone will work In these extended coverage
areas, but locat phone numbers may not be available.

Planned Coverage
We're working to get these areas covered.
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New Mexico
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Virgin Moblle Coverage
Sect your VM service up in these areds.

Virgin Mobile Partner Coverage
Your VM phone will work In these extended coverage
oreas, but focal phone numbers may not be avallable.

Planned Covarage
We're working to get these areas covered.




North Carolina/South Carolina
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Oklahoma

Oregon/Washington

Virgin Moblte Coverage
Set your VM service up In these areas.

Virgin Mobile Partner Coverage
Your VM phone will work [n these extended coverage
areas, but local phone numbers may not be available.

Planned Coverage
We're working to get thesc arcas covered.




Tennessee




Tooele

Mesquite
e

Virgin Mobile Coverage
Set your VM service up in these areas.

Virgln Moblla Partner Coverage
Your VM phone will work in these extended coverage
areas, but local phone numbers may not be available.

Planned Coverage
We're working to get these sreas covered.
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Wnstén‘ wv

¢, Charieston

- . Chi}réuuvllln
W) ) ,19 ‘

o ‘“) ' fts?:

Beacklay

. ynehburg
5 RGafoke M J
— o)
»chrlllflruburg o ( If \(‘r._,

\Nymnvmn )

QD K Mnnh‘svllla (55

¢

J Wil T 07

c Rosnoke mpld-
n! it
,I,Ioh $0n City

o
\‘9) A;hllmro
L]

Wisconsin




rto Rico/Virgin Islands

Virgin Moblle Coverage
Set your VM service up In these areas.

Virgin Mobile Partner Coverage
Your VM phone will work in these extended coverage
areas, but local phone numbers may not be available.

Planned Coverage
We're working to get these areas covered.




What do you want me to do,
dial it for you?

1-888-322-1122

www.virginmobileusa.com

t “mobile VMSG-0302




Wmobile

Wmobile

Talk to
me darling.

o ,'
Wmobile

Have your
people call my
people on a
Virgin Mobile.




'Starter
"Guide

What are you
waiting for?
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quobilé







Everybody wants the next new thing, and we want it now! That's why the
Virgin Group Is united by one common goal: we want to do what has never
been done before. We want to ensure consumers get the best deals on

what they really want and we want to shake up the celiular marketplace in
the process.

That's why we created Virgin Moblle. Combining outstanding products and
services with a distinctly irreverent style is only the starting point. We
believe in quality, value, and honesty on a level that exceeds the
expectations of today’s cellular customer - which we are sure will cause
our competitors to find us really, completely irritating.

In an industry drowning beneath bureaucracy, confuslon, and compromise,
Virgin Mobile will always strive to stand out as the consumer’s champion,
It's amazing what hard work and Imagination can do for a cellular service.
We believe that “value” isn't a dead concept, and that “moments of wow"
are still possible - and that the next great thing Is right around the corner.

Welcome to Virgin Moblle USA, and enjoy!

Nz

Sir Richard Branson, Chairman, The Virgin Group




About Your Virgin Mobile Service

You are about to discover a new kind of cell phone service. Virgin
Mobile is all about doing things differently, in a way that makes
sense.

s Honest pricing with no hidden fees or charges; what you
see is what you get

* The more you talk, the cheaper it gets

» No contract to sign, no ball-n-chain commitments

s You're in control - you decide when and how to pay

» Great features, services, VirginXtras, and more!

This Starter Gulde will fili you in on how to get the most out of your
Virgin Mobile service. Read ont




Activation
This is where the fun begins.

Activation only takes a couple of minutes and there are two different ways
to do it:

« Call Virgin Mobile Central Intelligence at 1-888-322-1122 from your
home or work phone,

= Or visit www.virginmobileusa.com anytime, 24/7.

During activation you will:

Get your phone number

Program your phone

Pick a vKey - that ever-important pass code number used to protect
your privacy

Register your credit card for easy Top-Up - the easier the better, right?
Learn about our service and get the answers to any questions you
might have

Register Your Details: Tell us a little about yourself (your name, address,
favorite breakfast cereal) and we'tl keep you in the know about fun new
stuff and promotions. We'll even send you a gift for taking the time.




vKey

Your vKey is your pass code to your Virgin Mobile service. You'll use
this number to access and Top-Up your account.

During activation you'll be asked to create a vKey. Pick a number
that’s easy to remember; your girlfriend’s phone number, your best
friend’s birthday, or YOur top score on Tomb Raider.

You'll use your vKey anytime you want to access or change your
personal information, or use your credit card to Top-Up. It's our

way of making sure that you are you and that no one can mess with
your account.

Write it down on the Quick Card found on page 14 of this guide, and
put the card in a safe, secret place - Not the same place you hid
your keys... that you're still looking for.




Top-Up
It's like filling up your tank before a road trip. Add money to Top-Up your

account and get yourself rolling. Running on fumes? There are three ways
to Top-Up anytime, anywhere.

Credit/Debit Card Top-Up

= Use your credit card to add money to your account.

« Register your credit card and you can automatically add money from
your cell phone, on the Web, or through Central Intelligence.

« Don’t worry - your information is safe with us.

Auto Top-Up
+ Use Auto Top-Up and you can charge $30 or $50 to your credit card
automatically once a month - great idea If you're the forgetful type.

Top-Up Card

« Pay cash for a Virgin Mobile Top-Up Card at thousands of retall locations.

» Use the PIN code from your card to Top-Up on your phone or online,

» To find places to buy a Top-Up Card, check on the Web or call Central
Inteliigence.

To reglster your credit card call Central Intelligence at 1-888-322-1122
or visit www.virginmoblleusa.com




Manage Your Account
By keeping tabs on your account balance you'll never run out of time to talk.

Keeping Your Account Current

. Stay current and you'll keep your phone number, your phone service,
and your status as the hip person with the working cell phone.

. To be current, just add at least $20 to your account every 90 days.
Your entire balance is good for 90 days beginning each time you Top-Up.

The Balance Button
« Check your balance with the push of your phone’s Balance Button. Get a
text message with your balance and the date your balance is good thru.

When You Are Low

. We will send you a message when your account balance gets low -
reminding you to Top-Up.

When You Are Really Low
. You'll hear a beep when you have a few minutes left - Just enough
time to come up with an excuse to ditch that call.

When You Are Reatly, Really Low
« Your call will end when your balance reaches 0 - That might be bad,
depending on who you're talking to. So be sure to Top-Up befare this happens.




, VX

The best thing to happen to your phone since the disappearance of the
rotary diall VirginXtras give you access to these cool services:

Music
« Listen to clips on our Hit List and vote for your favorite.

« Share the groove. Use Music Messenger to send a friend your hip clip of
the week.

« Add catchy new Ringtones to your phone.

Fun
. Need saving from a blind date disaster? Set up a Rescue Ring before the

date and be your own hero!

“+*Set yourself a Wake-Up Cail. Be on time even when you're on the road.
Your mother would be proud.

= Use your phone to check out fun clips, jokes and more!

Groups

« Join one of Virgin Mobile’s great text messaging groups. Share your
discerning opinions on things like music and sports.

« Or create one of your own - Ab Fabbers, Buzz Gurus, or maybe Reaility
TV Survivors, It's all you.







Entertainment

« Is watching X-Files reruns not your date’s idea of a good time? Use your
phone to find something more entertaining to do.

Text Messaging
Chat with friends without making a call. At a party, in a boring class, on a
long bus ride... send a text message!

WAN2TLK? Talk to friends miles or minutes away.
LUVIT or H81T? Join a group and let them know.
SUP? Get info and updates, or just catch up on the buzz.

As Easy As...
1. Select Messaging on your phone menu
2. Enter your friend’s Virgin Mobile phone number
3. Type a message using your keypad
4. And send! .




Making Calls

Make and receive calls from anywhere in the Virgin Mobile U.S. coverage
area. Your rates are the same no matter where you are or when you call.
Plus, no extra charge for long distance calls within the U.S., including ali
50 states, Puerto Rico, and the U.S. Virgin Islands.

If you have friends overseas, you can set up your phone account for
International Calling by contacting Central Intelligence. A list of available
countries and their pricing can also be found on the web in The
Facts/Service Features section.

And All This Stuff is Included:

411
. Info, update, lowdown, the word, the skinny, the connection ~ you need
it; this 1s the easiest way to get it.

. Dial 411 from your handset. You'll be charged a 411 fee plus airtime
per call.

. We can even connect you automatically; unless you'd rather wrestle

with your phone, pen, paper, and 32 oz. big drink while you're driving.



Voicemaii:

There is no monthly charge for your voicemail service. Check your
messages any time by dialing your number from any phone and
pressing * during your greeting.

» The first time you check voicemail, you'll need to call from your cell
phone. Once you've set up your pass code, you can check your
voicematll from any phone.

. We recommend using the same number for your vKey and your
vaicemail pass code - less numbers to keep track of.

Cail Waiting:

Nothing new here. Put one call on hold to answer another one.

Caller ID:

See the phone number of the person calling so you can take their call or
blow them off.

Caller ID Blocking:
A little secretive, aren't you? Just dial *67 before a call to block your
number. Call Central Intelligence to get a permanent block.




Where to Go for Help

Central Intelligence

You're plugged in and turned on. You just have one question... our Central
Intelligence Team Is here to help. They have the answers to all your ques-
tions... except for why some guys still wear toupees... nobody knows that.

« Dial *VM (*86) from your celt phone. It’s a free calll
= Or call 1-888-322-1122 toll-free from your home or work phone.

The Web
www,.virginmobileusa.com

= We might not know how to fix a bad haircut, but we CAN fill you in on
the complete "How To” of your phone service. If our How To’s, FAQs, or
The Facts don't do the trick, chat live with a Central Intelligence Advisor.

« You play games, buy clothes, and download mp3s on the Web. So, why
not manage your cellular account on the Web too! Go to My Virgin
Mobile for all the details.

« Need a new phone or an accessory? Shop through The Goods section.

Your Cell Phone

It’s right in front of you, put it to good use. Check your balance, track
your minutes, or Top-Up. You'll find your cell is more than a phone; it's
the quickest, easlest, most fun way to get everything done!




Virgin Mobile Quick Card
Contact Us:

1-888-322-1122 or *VM from your handset.
www.virginmobileusa.com

Cell Phone #

vKey

Don’t lose me.
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| ._._a_:mm You Should Know
>_uo.._n Virgin Mobile
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Summary

e Youth (ages 15-30) represent a large and attractive
segment in the U.S. cellular market

e The youth market in the United States has not been
served well to date by incumbent operators

e Virgin Mobile aims to change the game in U.S. cellular for
youth by bringing to market a hip, fun, honest, compelling
value proposition, which will help to differentiate Virgin
Mobile from existing offers and to stimulate uptake and
usage within this market




Virgin Mobile offers the Best Value
for Young Consumers

® Flexible: Young people don't want to be locked into long-term
commitments with fixed monthly bills. Virgin Mobile’s service
allows customers to pay as they go and budget mobile spending.

® Affordable: The typical young consumer will save money each
month with a Virgin Mobile phone.

® No Bulls&#t: Virgin Mobile has made buying a cell phone easy -
and stripped fine print out of the process. What you see is what
you get - a great value!

® Fun Features: Virgin Mobile offers services designed around the
needs of young people. With text messaging and Virgin Xtras,
you can check out the latest music hits, see what’s playing at the
local theatre, or even get out of a blind date.




Virgin Mobile’s Product is Designed Specifically to

Meet the Needs of Young People

Youth Market Wants:

Status Quo

How Virgin Mobile Changes the
Game

Plans based on a fixed number
of minutes

Year-long contracts

High monthly charges

Pricing structures at odds with
variability in income levels

High rates for time after
allotment expires

“Hidden Fees” including taxes
and other surcharges

Added charges for roaming and
long-distance

Many young customers cannot
qualify for credit

Cell phones/replenishment
cards not available where youth
shops

No carriers focus exclusively on
youth segment (want to be
everything to everyone)

Little content specifically
designed for young consumers

Pay for what you use - perfect
for youth where average is
100-300 MOU per month

No contracts to sign

Variable pricing - Users control
usage to control spending

Competitive rates

Single rate plan for any and all
minutes used

No surcharges and no surprises
on bill

All LD included in price

Prepaid plans — no contracts
necessary (no credit checks)

2,500 outlets for handsets,
over 10,000 for replenishment

Marketing messages specifically
for younger audiences

Relevant and meaningful
content 5




Virgin Mobile Has a Pricing Structure That
Appeals Directly To What Youth Wants

SGE Ro&:m U:.mni< >Q3.mmmmm <o:5 Emlamn menm:.

:sm..xmn Emphasizes: - Customers Prefer: <=.m_: ZOU__m oqmm.‘m. /,.,
“ e Pricing plans based on \ e Low monthly fees e No recurring fees -

' monthly fees pay for what you use

w ¢ All-inclusive calling ¢ No extra long distance e Long distance calls

* (LD, etc.) on high-end charges - at any always included in

i plans only usage level price

i o Postpaid plans (many - o No contract e Prepaid only - no

de-emphasize prepaid) . contracts to sign

... While Avoiding >==o$=m Elements of Wireless Service

e e —— e e

,Zm_.xmn Emphasizes: ' Customers Don’t Want: <=.u_: Mobile qum..m.

e Base price for plan e Taxes and Surcharges ¢ No “Gotchas”

rather than total bill

¢ Pay only for what you
use :

e Large minute volumes o “Leftover Minutes”

for off-peak calling

e Rewards for high
usage (step-down)

- _

e High rates after plan
used

e “Penalty” rates after
allotment used

L R e Ry L AW e T e

\QW_. i |
._f.,,haoc__nu ;

Source: Virgin Mobile Market Research




Virgin Mobile Has Innovative Pricing

e For the first 10 minutes of the day, pay 25¢ per
minute; every minute after that is only 10¢

- No need to wait until late at night to make cheap calls

- <ocn__@mﬂ these great rates - even on the lowest top up
card!

e We'll give an extra $10 worth of bonus airtime for
next month after you've used $50 of paid airtime
this month

e A customer is always on the right rate plan
- The more you talk, the less you pay for each minute

e The rates include all FCC taxes, surcharges, feature
access, long distance, roaming, etc. — no surprises!




The Monthly Cost for a Virgin Mobile
Cell Phone Will be Less for a Typical

. Industry Average

] Young Customer B o e

Average Monthly Cost - Prepaid Average Monthly Cost - Contract
Dollars Dollars

100

150 |

200

250

300

¢ Virgin Mobile provides lower-cost service than the prepaid industry
average at all usage levels

o At the usage level we expect from young customers, monthly
spending will be less with Virgin Mobile than with the average
postpaid plan

AP T T
\ ! Boc__o,,. Assumptions: Peak calls represent 55-60% of all calling, LD calls are 15% of volume, FCC taxes comprise 11% of postpaid bills
AR S . Industry Average Definition: Postpaid industry comes from 25 one-year plans from AT&T Wireless, Sprint PCS, Cingular,Verizon Wireless and <ownmmn_‘mm3.m
Prepaid industry represents all different denominations of replenishment cards from AT&T, Cingular, Leap, Tracfone, Verizon and VoiceStream




Virgin Mobile Is More User Friendly
Than Other Offers

The
Party
Animal

« Just grab thys

The Party Animal Kyocera 2119b has changeable facepiates so you can
turn heads or go incognito. Plus, 2 games, mulliple Ringtones and
storage for up to 200 phone numbers - better than a Hitte black book.

How We Make It Easy

Activation

Account
Management

A‘qovlcv\\

Web or call center

Simple process that will
provide subscribers with a
“wow” experience

Fun, unscripted customer
service experience

Balance button provides one-
click access from handset
Customers can check balance
from phone or on the web --
unassisted

Top-Up card (airtime
replenishment) available at
10,000 locations - where
young people spend time!
Many ways to top up - with
cash (Top-Up card) or credit
-Unassisted from handset
—Customer service
-Web
—Auto-replenish - either
monthly or EZ-Pass
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A Customer Service Experience That
Resonates With Young Subscribers

Web Self Service

HMYVIRGINMOBILE  THEFACTS  THE GOODS  VIRGINXTRAS

LAY ETHELe agaAcn

by the rreh s cail it Teptlp Bt hew
9N Mol scicurt and haep the cal's

MY VIKCIN MUSLE  THE FACTY  THE GOODS  VIRGINXTRAS

nixt

WOW! Central Intelligence (customer
care) Experience

* Virgin Mobile Central Intelligence
advisors can help with just about
anything - from instantly topping
up to explaining text messaging

» Always available - 24/7/365

» Customers choose how they want
Virgin Mobile to serve them:
— IVRU self service for those
that prefer less contact
— Full-service representatives
for those seeking a human
touch

* Customer service representatives
that know the youth market

— An actual human voice on the
other end of the line

- Someone that understands
youth “language”

- Someone that realizes how
valuable time can be




Virgin Mobile Keeps A Watchful Eye on the
Interests of Young Customers...

Wireless features of interest to current youth wireless phone users

Percent

Download music/play it
Send instant messages

Phone alert if friends nearby

Play games by self/
with others

Purchase things

Get coupons for stores
Get sports scores

Get cartoons

Check horoscope

Source: Morgan Stanley

84

76

75

74

62
60
44
42
40
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...And Tailors VirginXtras to Ensure

Relevance
TS




Virgin Mobile is the Best Cell Phone for
Young People

e Virgin Mobile provides young people with the
flexibility they need

e The typical young person will save money with a
Virgin Mobile cell phone

e We make it easy - why deal with all the complexity?

e Our features are designed around the lifestyles of
young people

13




Text messaging
groups

e Subscribe to an info Channel
¢ Join a Group

e Form a Group of your own

Share your interests: Music, sports,
synchronized swimming, whatever
makes your lip quiver.

Virgin Mobile
Exposed

A I.
Wmobile




Our story

In 2001, the Virgin Group and
Sprint PCS joined forces to conceive
an honest, straightforward cellular
service focused on serving the
youth market.

®
Our key points

¢ Pay-as-you-go - No contracts to sign, no credit
checks, no hidden fees. You only pay for what
you use

It's simple - We're easy to understand, easy to
buy, and easy to use

Honest pricing - there’s only one simple price
plan to foilow where the more you talk, the
cheaper it gets

Cool phone stuff - Music, Ringtones, Fun Clips,
Text Messaging, and stickers...(That’s the part you
were really interested in, wasn't it?)

A great brand - Virgin Mobile gives you
cellular freedom without the bullshit




Our pledge

Revolutionize the U.S. cellular market

Establish Virgin Mobile as the cellular
choice for Americans under 30

Provide service that amazes, with that unique
human touch

Create an exciting, innovative, and
differentiated customer proposition for
the under-30 market

The Virgin Mobile
customer

Who we're flirting with:

e Generally, 15 to 30-year olds

e Specifically, 18 to 24-year olds




What are they
Into?
Brand conscious - they know what's hot and

what’s not

Marketing savvy - they’re not suckers and
they hate being treated as such

Highly social - it’s not what they know,
it's who they're talking to day and night

Love new technology - they eat email,
breathe IM, and speak SMS

Influenced by pop culture - they know
what celebs are doing, wearing, drinking
and watching

Why We're
Different

A 1'
Wmobile




We're not like the
rest

Other cellular services use over-priced minute
blocks to rope-in their customers.

They ask customers to suffer through credit
checks and make long-term commitments.

Then they use monthiy bills to sneak in
hidden fees.

What really sets us
apart

We're all about no-bullshit cellular.

Simple, flexible pricing
Easy to get, easy to use
Innovative features and smart services

Exceptional customer service with people
who care




You're in control

You only pay for what you use. The pricing
plan is simple, and it's up to you when and
how you add money to your account.

All fees and services are included in your air-
time rate.

Plus, you're not bogged down by credit checks
and contracts to sign ~ you stay with us
because we rock!

The Goods

mobile




Getting started

The Virgin Mobile Starter Kit comes
with everything you need to get
you talking... Now!

Phone and charger
$10 airtime

User manual
Starter Guide
Virgin music CD

Cool sticker sheet

Our phones

The Party Animal - Kyocera 2119

Go in style, or incognito, with changeable
faceplates, this phone can match your
clothes or your mood.

The Super Model - Kyocera 2255

A sleek and sexy model that’s sure to turn
some heads with a cool blue backlit display
and voice-activated dialing.




Top-Up

It's adding money to your account
how, when, and where you want, so
you can keep the conversation going.

Running on empty? Top-Up!

How to do it

Use your cell phone’s Top-Up Menu,
call Central Intelligence, or go online.

Top-Up Card
Pay cash for a Top-Up card at participating retail
locations.

Credit card
Use your credit card to Top-Up. Register your
credit card to Top-Up instantly.

Auto Top-Up

Feeling lazy? Set up Auto Top-Up and we'll add
money to your account for you, from your credit
card once a month.

.
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The Green

A
mobile

Our pricing is simple - no secrets
here. Your first 10 minutes each day
cost $0.25 per minute. All minutes
after that are just $0.10 per minute.

That's it. No nights, weekends, on-
peak, off-peak, or long distance. Just
one price to pay.




Big Bonus

Talk all you want. In fact, buy some
throat lozenges and bottled water if
it'll help.

Because if you use $50 of paid
airtime in a month, we'll add a $10
bonus to your account. You could
get a Big Bonus every month!

Text messaging

Have something to say? Send a
text message.

They're quick, fun, and great for
when you want to be a smart-ass
without the whole world knowing.

Just 10 cents to send and free to
receive.




International calls

Speak the language? Now's your chance

to figure it out.

Call overseas for airtime + base price, on

a per minute basis.

Check out the list of international prices
at www.virginmobileusa.com. Set up

International Calling by calling Central
Intelligence at 1-888-322-1122.

Handling
Your Account

o
mobile




One touch
balance control

Don't get caught with your minutes
down.

Access your account using the
Balance Button on your Virgin Mobile
cell phone.

Make sure your tank is always full.

Virgin Mobile Alerts

We'll send you Alerts and “Whisper
Tones” when your balance gets low.
That way you won't run out of airtime
and suddenly cut-off the person
you're talking to... unless you really
want to.
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Expiration

It's easy to stay on top of your Virgin Mabile
account balance.

Just Top-Up at least $20 every 90 days.

Kidnapped by aliens? Running from the mob?
Hiding under a rock?

If you disappear for 90 days and don't get to
Top-Up, your account will expire. Reinstate it
quick, or risk losing your phone number.

Where to go for help -

Get help, hints, and all the cellular info you need.

www.virginmobileusa.com

Log on to manage your account, check out
VirginXtras, buy new gear, and browse more pic-
tures of our fabulous models.

Central Intelligence

Our team of brilliant personalities is around to help
you out 24/7. Just call 1-888-322-1122 or dial *VM
on your Virgin Mobile phone.

(1
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More fun than...

e Bail on that lame date. Set a
Rescue Ring and save yourself

¢ A bucket of ice water, your
mom screaming in your ear, or
a Virgin Mobile Wake-Up Call.
Your choice

e Laugh it up - Check out Fun
Clips and share them with
friends

VirginXtras

iy
mobile




Listen up

Music Messenger lets you listen
to music clips and pass the
groove on to friends

Use Hit List to vote for your
favorite hip clip of the week

Download fresh Ringtones to
your phone

Entertain yourself

Use our Movies service to:
Find a flick
Buy tickets
Avoid waiting in line

Have snacks delivered to you in
the theater (Yeah, right! Keep
dreaming)




VIRGIN MOBILE USA, LLC

10 Independence Boulevard i Warren ! NJi 07059

I've got something to say. Telephone: 908 607 4000 Facsimile: 908 626 0472

Contact:

Kristi Gates, PR Manager
Virgin Mobile USA
908-607-4029
kqgates@virginmobileusa.com

FOR IMMEDIATE RELEASE:

Virgin Mobile USA Unveils A Brand New Approach To Cellular
New Consumer-Focused Cell Phone Service Is Easy-to-Buy, Easy-to-Use And will Be
Available At More Than 11,000 U.S. Retail Stores, including Best Buy, Circle K, Circuit City,
Follett Higher Education Group, Media Play, Sam Goody, 7-Eleven, Target Stores,
Virgin Megastores and Winn-Dixie

WARREN, N.J. (June 20, 2002) - Virgin Mobile USA, LLC today announced a brand new
approach to cellular - a service focused on, and built around the needs of, the youth
market. Offering a single “pay-as-you-go” price plan with no contracts to sign and no fine
print to analyze, Virgin Mobile is easy-to-buy, easy-to-use and will come fully-loaded with a

host of fun music and entertainment features called VirginXtras.

“Virgin Mobile offers a compelling value proposition for the majority of young Americans
under 30. This dynamic market segment needs a service that is flexible enough to grow
with them yet does not tie them down with a one or two year contract,” said Andrew Cole,

senior vice president, wireless practice, at research firm Adventis.

Virgin Mobile’s simple pricing is new to the U.S. market - just 25 cents per minute for the
first ten minutes of each day, and then 10 cents for every minute thereafter. This 25/10
price structure includes voice mail, caller ID, call waiting, long distance, surcharges and
taxes. Plus, only Virgin Mobile offers the Big Bonus, any customer who uses $50 of airtime

in a month will automatically receive $10 of paid airtime absolutely free.

With no peak times and no roaming charges, customers are free to call who they want,
when they want. Top-Up (airtime replenishment) is as easy as purchasing a $20, $30 or
$50 Top-Up card, and then entering the PIN code directly on their phone. Customers also

www.virginmobileusa.com




have the option of using the PIN code to Top-UP through the Virgin Mobile Web site,
www.virginmobileusa.com, or by dialing Central Intelligence (customer care) at 1-888-322-

1122 or *VM (*86) on their Virgin Mobile phone. If customers choose to register their credit

card, they can automatically add money on a monthly basis.

Virgin Mobile’s balance button provides customers with a one-click access directly from their
cell phone. Customers can also check their account balance on the Web or through Central

Intelligence.

Virgin Mobile is initiating its rollout in the Sacramento, California, and Columbus, Ohio,
markets on June 23, 2002, and then building its distribution network across the nation. By
August 2002, Virgin Mobile expects its cell phone products and services to be available at
more than 11,000 U.S. retail outlets, including Best Buy, Circle K, Circuit City, Follett Higher
Education Group, Media Play, Sam Goody, 7-Eleven, Target Stores, Virgin Megastores and
winn-Dixie. Also on June 23, 2002, customers across the country will be able to access
Virgin Mobile’s Web site and Central Intelligence advisors.

“Virgin Mobile is focused on simplifying cellular to better meet the needs of the untapped
'youth market segment,” commented Cole. “Their service has been tailored to appeal to a
group which to date has remained significantly underserved. Given the potential of the
Virgin brand and the broad scope of the partnerships the company has already put in place,
Virgin Mobile USA is well-positioned to make a significant impact in this market.”

“We're proud to be the first U.S. cell phone company to offer a celiular service that is
exclusively focused on the youth market,” said Daniel H. Schulman, chief executive officer
of Virgin Mobile USA. “We think our straightforward pricing, entertainment-oriented features
and the power of the Virgin brand will be an exciting combination for the youth segment.
We're here to change the game.”

“The Virgin Mobile promise is about offering customers great value for their money and
spectacular service - all wrapped in the fun and irreverence of the Virgin brand,” said Sir
Richard Branson, chairman of the Virgin Group. “And we're ready to deliver. All the
elements are now in place to take the U.S. youth market by storm - from our customized
phones, to our phenomenal distribution partners, innovative VirginXtras, dedicated Central
Intelligence Team and solid technology backbone.”




Customized Cell Phones

Virgin Mobile is the first U.S. cell phone company to offer phones with a personality. Both
the Party Animal (Kyocera 2119) and the Super Model (Kyocera 2255) will be available
across the country by August 2002. The Party Animal retails for $99 and is appropriately
titled for its interchangeable faceplates, numerous games and ringtones to pass the time, as
well as storage for up to 200 phone numbers of all those close, personal friends. The Super
Model sports a slim design and retails for $129. This cellular beauty features voice-
activated dialing and fashionable screen savers, as well as a slew of games, ringtones and
enough phone number storage to keep in touch with every photographer and agent in town.
Customers will find these cellular lookers nestled inside one of Virgin Mobile’s bright red
clamshell-style Starter Packs, which includes a charger, starter guide, a $10 Top-Up card

and extra faceplates (for the Party Animal on the go).

Phenomenal Distribution Partners

Virgin Mobile built a distribution network based on the places where young Americans shop.
The company’s Starter Pack will be available in more than 3,000 U.S. retail outlets,
including Best Buy, Circuit City, Follett Higher Education Group, Media Play, Target Stores,
Sam Goody and Virgin Megastores. Both Sam Goody and Virgin Megastores have agreed to
exclusively offer Virgin Mobile’s products and services. Customers will also find Virgin
Mobile’s Top-Up cards at their local Circle K, 7-Eleven or Winn-Dixie, totaling more than
8,000 U.S. locations.

Fun Features (VirginXtras)

Virgin Mobile offers the following exciting features:

« Rescue Ring - That blind date in two hours could be fun—or a major disaster. Virgin
Mobile customers can schedule a Rescue Ring to call them up at the perfect “escape
time.” The Rescue Ring features totally original Virgin Mobile content and outrageous
personalities for a completely unique experience. And if the date’s going well, they can
always tell the “caller” that they’ll get back to them tomorrow!

« Wake Up Call - For those who need a little help getting out of bed in the morning, Virgin
Mobile USA offers its customers the chance to wake up to totally original Virgin Mobile
messages from a variety of cheeky personalities. You can be assured that this will be no
run-of-the-mill awakening!




. Ringtones - A huge selection of tunes that will satisfy even the hippest of customers by
keeping them singing along.

« Fun Clips - Waiting for the bus with no end in sight? Fun Clips gives Virgin Mobile
customers a good way to pass the time. They can use their handset to listen to various
audio clips, jokes, gossip and more. Then they can share the fun by texting friends to
get them to listen in too.

. Hit List - The Hit Lists lets the world know what music is worth spreading around. Virgin
Mobile customers can use their handsets to listen to and vote on a top ten list of hit
songs. After voting, customers can hear the percentage of other subscribers who either
“loved it” or “hated it.”

« Music Messenger - Friends don't let friends listen to bad music. Music Messenger lets
Virgin Mobile customers tap into a top ten song list, and then shoot an SMS message to
a friend encouraging them to check out a hot new track.

« Movies - Want to catch a flick? Get showtimes and buy tickets in advance right over
your Virgin Mobile phone.

« Groups - Whatever our customers are in to, they can find people with similar interests.

Customers can check it out from their phone or Virgin Mobile’s Web site.

Plus, customers can text message their discerning opinions on, well, anything. (Yes, by
August 2002, Virgin Mobile expects that its customers will be able to send/receive text

messages to/from their friends on other carriers.)

VirginXtras menus are free to browse and customers only pay for airtime when they use the
application. Ringtones are $1 per download, text messages are free to receive and just
$.10 to send and 411 is a $.95 flat fee plus regular airtime.

Personalized Central Intelligence (customer care)

Virgin Mobile is the first U.S. carrier to create a voice and personality behind customer care
through its Central Intelligence Team. Supported by a fully-integrated partnership with ICT
Group, the Central Intelligence Team will deliver around-the-clock service, helping
customers purchase and activate their phones, Top-Up their accounts, access account
information and learn more about the cell phones’ features and functionality. Happy to help
all inquiring minds, ICT Group’s fun and highly qualified team will answer every question
pertaining to Virgin Mobile.



Rock Solid Backbone

Virgin Mobile was built from the ground up by the best technology partners in the business.
Brightpoint is assembling the Virgin Mobile Starter Pack, maintaining and managing
inventory flow, and overseeing fulfillment for the company’s top distribution channels.
Telcordia is serving as the real-time “billing engine” by managing the customer balance and
transaction information, which makes activating an account or knowing when it’s time to
Top-Up a seamless and painless experience for Virgin Mobile customers. BEA’s Weblogic
Enterprise Platform™ will serve as the central communications hub by connecting all aspects
of the Virgin Mobile service - including its cellular network backbone, customer relationship
management (CRM) system, customer balance and purchase data, distribution centers, Web
interface and financial systems software. Finally, Virgin Mobile selected Siebel call center
technology to support Central Intelligence. An industry-specific rather than custom-built
application, Siebel eCommunications will provide Virgin Mobile with both fast deployment

and cost-efficiency.

About Virgin Mobile USA

Virgin Mobile USA, LLC is a joint venture between Sir Richard Branson's Virgin Group, and
Sprint, which operates the largest all-digital, all-PCS nationwide wireless network.
Established in October 2001, Virgin Mobile is the first mobile virtual network operator
(MVNO) in the United States and is the first U.S. company to create a step-down price plan
with no contracts to sign and no fine print. Under the arrangement with Sprint, Virgin
Mobile will utilize Sprint's wireless network to deliver service to its customers, while
retaining all responsibility for customer service and subscriber maintenance.

Virgin Mobile's service includes long distance, voicemail, caller ID, call waiting, text
messaging and directory assistance. All customers will also receive VirginXtras - a host of
music, entertainment, group messaging and just plain fun features that add flair to the
cellular experience. Virgin Mobile cell phones will be available in more than 3,000 U.S. retail
outlets, including Best Buy, Circuit City, Follett Higher Education Group, Media Play, Sam
Goody, Target Stores and Virgin Megastores. The Company’s Top-Up cards will also be
available in more than 8,000 U.S. Circle K, 7-Eleven and Winn-Dixie stores. For those
customers who are perpetually plugged-in, Virgin Mobile’s cellular products and services are
available 24/7 through the Web at www.virginmobileusa.com and Virgin Mobile’s Central
Intelligence number at 1-888-322-1122.
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My real voice doesn’t sound like this.

VIRGIN MOBILE USA, LLC

10 Independence Boulevard Warren . NJ . 07059
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Telephone: 908 607 4000 Facsimile: 908 626 0472

Contacts:

Kristi Gates, PR Manager
Virgin Mobile USA
908-607-4029
kgates@virginmobileusa.com

Dana Knight

Kyocera Wireless Corp.,
858-882-2338
dknight@kyocera-wireless.com

John Chier

Fleishman-Hillard, for Kyocera Wireless Corp.
619-235-9995

chierj@fleishman.com

FOR IMMEDIATE RELEASE:

Virgin Mobile USA is Exclusive with Kyocera Wireless Corp.

Unique Relationship Enables Virgin Mobile USA To Completely Customize

Its Cellular Products and Services

SAN DIEGO and WARREN, N.J. (June 20, 2002) - Virgin Mobile USA, LLC today announced that
Kyocera Wireless Corp., one of the top three U.S. cell phone manufacturers, will be its exclusive cell
phone provider when its wireless service launches on June 23, 2002. The strategic agreement, which is
exclusive through February 2003, enables Virgin Mobile to customize Kyocera’s 2119 and 2255 cell
phones. Kissing boring cell phone names good-bye, the phone known as the Kyocera 2119 is now
appropriately named “The Party Animal” and the lightweight Kyocera 2255 is called "The Super Model.”
Both phones will sport the Virgin Mobile logo and come equipped with VirginXtras, a host of tailored
entertainment and music features that enable customers to do anything from set a Rescue Ring to
share music files. Kyocera also agreed to customize a variety of phone management functions such as
Virgin Mobile’s menu structure, messaging capabilities and balance button, which lets customers check
the status of their minutes through a simple push of a button. Additional Kyocera cell phones are
scheduled to undergo a Virgin Mobile personality change later in the year.

“We chose to partner with Kyocera Wireless Corp. because they understand the needs of our target
market,” said Daniel H. Schulman, chief executive officer of Virgin Mobile USA. “Young Americans

demand individual attention. This relationship enables us to create a personality for our customer’s cell
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phone while adding Virgin Mobile-specific features - the VirginXtras - that are tailored to fit this

market’s entertainment-focused and music-centric lifestyle.”

“We're thrilled that Virgin Mobile chose us as its exclusive partner,” said Skip Speaks, president and
chief operating officer at Kyocera Wireless Corp. “We are confident that Virgin Mobile will be the
consumer’s champion and we believe that these customers will get the best of both worlds - a fun,

innovative cell phone service that is reasonably priced.”

The Party Animal’s suggested retail price is $99, while the Super Model will retail for $129. The Party
Animal is appropriately titled for its interchangeable faceplates, numerous games and ringtones to pass
the time, and storage for up to 200 phone numbers of all those close, personal friends. The Super
Model sports a slim design, of course, but this beauty also features voice-activated dialing and
fashionable screen savers, as well as a slew of games, ringtones and enough phone number storage to
keep in touch with every photographer and agent in town.

Customers will find these cellular lookers nestled inside one of Virgin Mobile’s bright red clamshell-style
Starter Packs, which also includes a charger, starter guide, a $10 Top-Up card (for airtime
replenishment), extra faceplates (for the Party Animal on the go) and a few surprises. Virgin Mobile
USA will offer its service in 47 states, Puerto Rico and the Virgin Islands and phones will be available
through more than 3,000 retail locations including Best Buy, Circuit City, Follett Higher Education
Group, Media Play, Sam Goody, Target Stores and Virgin Megastores.

Virgin Mobile is solely committed to designing its cellular products and services around the needs of
young Americans. Focusing on fun and entertainment-oriented applications, Virgin Mobile’s customized
features like VirginXtras and text messaging to keep customers entertained when the same old
conversations won't do it anymore. By creating one price plan with no contracts to sign and no fine
print, Virgin Mobile offers a world without hidden charges. The pricing is simple - just 25 cents per
minute for the first ten minutes of each day, and then 10 cents for every minute thereafter. Using as
much or as little airtime as they want, customers can simply Top-Up their Virgin Mobile account as
needed. With great rates, fast setup and easy payment options, Virgin Mobile customers talk more and
pay less.

About Virgin Mobile USA

Virgin Mobile USA, LLC is a joint venture between Sir Richard Branson's Virgin Group, and Sprint, which
operates the largest all-digital, ali-PCS nationwide wireless network. Established in October 2001, Virgin
Mobile is the first mobile virtual network operator (MVNO) in the United States and is the first U.S.
company to create a step-down price plan with no contracts to sign and no fine print. Under the
arrangement with Sprint, Virgin Mobile will utilize Sprint's wireless network to deliver service to its
customers, while retaining all responsibility for customer service and subscriber maintenance.




Virgin Mobile's service includes long distance, voicemail, caller ID, call waiting, text messaging and
directory assistance. All customers will also receive VirginXtras - a host of music, entertainment, group
messaging and just plain fun features that add flair to the cellular experience. Virgin Mobile cell phones
will be available in more than 3,000 U.S. retail outlets, including Best Buy, Circuit City, Follett Higher
Education Group, Media Play, Sam Goody, Target Stores and Virgin Megastores. The Company’s Top-
Up cards will also be available in more than 8,000 U.S. Circle K, 7-Eleven and Winn-Dixie stores. For
those customers who are perpetually plugged-in, Virgin Mobile’s cellular products and services are
available 24/7 through the Web at www.virginmobileusa.com and Virgin Mobile’s Central Intelligence
number at 1-888-322-1122.

About Kyocera Wireless Corp.

San Diego-based Kyocera Wireless Corp. is a leading producer of innovative, feature-rich CDMA
handsets and accessories for customers worldwide. The company has won city, state and federal
awards for its environmentally friendly manufacturing and recycling practices, and is an active member

of the City of San Diego Climate Wise/Energy Star Program. For more information, please visit the
Kyocera Wireless Corp.

Kyocera Corporation (NYSE: KYO), the parent and global headquarters of the Kyocera Group, was
founded in 1959 as a producer of advanced ceramics. By combining these engineered materials with
metals and plastics, and integrating them with other technologies, Kyocera has become a leading
supplier of telecommunications equipment, semiconductor packages, electronic components, cameras,
laser printers, copiers, solar energy systems and industrial ceramics. During the year ended March 31,
2002, Kyocera Corporation's consolidated net sales totaled US$7.78 billion (JPY 1,034,574 million) with
net income of US$240.25 million (JPY 31,953 million).

###

Kyocera is a registered trademark of Kyocera Corporation. All other trademarks or registered trademarks are the property of
their respective owners.




VIRGIN MOBILE USA, LLC

10 Independence Boulevard Warrent N1 07059 ,' v
() e
1'd rather be a text message. Telephone: 908 607 4000 . Facsimile: 908 626 0472 ‘m0b||e

Contacts:

Kristi Gates, PR Manager
Virgin Mobile USA
908-607-4029
kgates@virginmobileusa.com

Mollie Juelich, PR Project Manager
Best Buy

952-947-2815
mollie.juelich@bestbuy.com

FOR IMMEDIATE RELEASE:
Best Buy Seals The Deal With Virgin Mobile USA

MINNEAPOLIS and WARREN, N.J. (June 20, 2002) - Best Buy Co., Inc. (NYSE:BBY) today
announced that it sealed a distribution deal with Virgin Mobile USA, LLC. Whether customers live in
New York City or Seattle, Wash., they will find Virgin Mobile entertainment-oriented cell phones in the
cellular section of Best Buy, Media Play and Sam Goody, totaling nearly 1,000 U.S. stores by August
2002. Additionally, Sam Goody, Best Buy Co., Inc.’s mall-based retail store, will exclusively offer Virgin
Mobile’s products and services.

“We believe that Best Buy’s commitment to the youth cellular market is what makes this relationship
unique,” said Daniel H. Schulman, chief executive officer of Virgin Mobile USA. “When people walk into
Best Buy’s stores, they expect access to the newest electronic devices and music releases. This

relationship fuels those expectations by offering a service that is tailored to fit the needs of their
customers.”

“It is our mission to provide electronic enthusiasts with great, affordable products that are easy to
purchase,” said Richard M. Schulze, founder, chairman and chief executive officer of Best Buy, Co., Inc.
“Virgin Mobile appeals to our youth oriented market segment by being a powerful, edgy brand that
offers an innovative, entertainment-focused mobile phone service.”

€
Virgin Mobile is solely committed to designing cellular products and services around the needs of young
Americans. Focusing on fun and entertainment-oriented applications, Virgin Mobile’s customized
features like VirginXtras and text messaging keep customers entertained when the same old

conversations won't do it anymore. By creating one price plan with no contracts to sign and no fine
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print, Virgin Mobile offers a world without hidden charges. The pricing is simple - just 25 cents per
minute for the first ten minutes of each day, and then 10 cents for every minute thereafter. Using as
much or as little airtime as they want, customers can simply Top-Up their Virgin Mobile account as
needed. With great rates, fast setup and easy payment options, Virgin Mobile customers talk more and

pay less.

About Virgin Mobile USA, LLC

Virgin Mobile USA, LLC is a joint venture between Sir Richard Branson's Virgin Group, and Sprint, which
operates the largest all-digital, all-PCS nationwide wireless network. Established in October 2001, Virgin
Mobile is the first mobile virtual network operator (MVNO) in the United States and is the first U.S.
company to create a step-down price plan with no contracts to sign and no fine print. Under the
arrangement with Sprint, Virgin Mobile will utilize Sprint's wireless network to deliver service to its
customers, while retaining all responsibility for customer service and subscriber maintenance.

Virgin Mobile's service includes long distance, voicemail, caller ID, call waiting, text messaging and
directory assistance. All customers will also receive VirginXtras - a host of music, entertainment, group
messaging and just plain fun features that add flair to the cellular experience. Virgin Mobile cell phones
will be available in up to 1,000 U.S. Best Buy, Media Play and Sam Goody retail outlets. For those
customers who are perpetually plugged-in, Virgin Mobile’s cellular products and services are available
24/7 through the Web at www.virginmobileusa.com and Virgin Mobile’s Central Intelligence number at
1-888-322-1122.

About Best Buy Co., Inc.

Minneapolis-based Best Buy Co., Inc. (NYSE: BBY) is North America's number one specialty retailer of
consumer electronics, personal computers, entertainment software and appliances. The Company
operates retail stores and commercial web sites under the names: Best Buy (BestBuy.com), Future
Shop (FutureShop.ca); Magnolia Hi-Fi (MagnoliaHiFi.com), Media Play (MediaPlay.com), On Cue
(OnCue.com), Sam Goody (SamGoody.com), and Suncoast (Suncoast.com). The Company reaches
consumers through more than 1,900 retail stores in the U.S., Canada, Puerto Rico and the U.S. Virgin
Islands. For more information on Best Buy, visit our virtual pressroom at
http://onlinepressroom.net/bestbuy.
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FOR IMMEDIATE RELEASE:

Virgin Mobile USA Plugs Into Circuit City

RICHMOND, VA., and WARREN, N.J. (June 20, 2002) - Circuit City (NYSE: CC) and Virgin Mobile
USA, LLC today announced that Circuit City will offer Virgin Mobile’s complete line of cell phone
products and services in more than 550 Circuit City stores. The two companies are combining forces to
help Virgin Mobile’s cellular service surge into the 15- to 30-year-old market segment.

“Circuit City is a leading national retailer of brand-name consumer electronics, personal computers,
entertainment software as well as cell phone products and services,” said Daniel H. Schulman, chief
executive officer of Virgin Mobile USA. “This agreement not only aligns Virgin Mobile with a distribution
powerhouse, it also further positions Virgin Mobile in the mainstream cellular market.”

“We are excited to offer Virgin Mobile to our customers,” said W. Alan McCollough, chairman and chief
executive officer of Circuit City Stores, Inc. “Virgin Mobile’s innovative products and services present a

tremendous value to our customers. Virgin Mobile products will be available in our stores and online at
circuitcity.com.”

Virgin Mobile is solely committed to designing cellular products and services around the needs of young
Americans. Focusing on fun and entertainment-oriented applications, Virgin Mobile’s customized
features like VirginXtras and text messaging keep customers entertained when the same old
conversations won't do it anymore. By creating one price plan with no contracts to sign and no fine
print, Virgin Mobile offers a world without hidden charges. The pricing is simple - just 25 cents per
minute for the first ten minutes of each day, and then 10 cents for every minute thereafter. Using as
much or as little airtime as they want, customers can simply Top-Up their Virgin Mobile account as

www.virginmobileusa.com




needed. With great rates, fast setup and easy payment options, Virgin Mobile customers talk more and
pay less.

About Virgin Mobile USA, LLC

Virgin Mobile USA, LLC is a joint venture between Sir Richard Branson's Virgin Group, and Sprint, which
operates the largest all-digital, all-PCS nationwide wireless network. Established in October 2001, Virgin
Mobile is the first mobile virtual network operator (MVNO) in the United States and is the first U.S.
company to create a step-down price plan with no contracts to sign and no fine print. Under the
arrangement with Sprint, Virgin Mobile will utilize Sprint's wireless network to deliver service to its
customers, while retaining all responsibility for customer service and subscriber maintenance.

Virgin Mobile's service includes long distance, voicemail, caller ID, call waiting, text messaging and
directory assistance. All customers will also receive VirginXtras - a host of music, entertainment, group
messaging and just plain fun features that add flair to the cellular experience. Virgin Mobile cell phones
will be available in more than 550 Circuit City retail stores. For those customers who are perpetually
plugged-in, Virgin Mobile’s cellular products and services are available 24/7 through the Web at
www.virginmobileusa.com and Virgin Mobile’s Central Intelligence number at 1-888-322-1122.

About Circuit City

With 603 Circuit City Superstores and 19 mall-based Circuit City Express stores, Circuit City operates
more consumer electronics specialty Superstores in more markets than any other retailer. Circuit City's
online site, CircuitCity.com, offers an integrated clicks-and-mortar experience with a comprehensive
selection of consumer electronics, personal computers, movies, music and games; extensive product
information; and Express Pick-up, which allows customers to order online and pick up in store. Virgin
Mobile cell phones will be available in more than 550 Circuit City retail stores and online. Headquarters
for Circuit City Stores, Inc. (NYSE: CC, KMX) are located in Richmond, Va.
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FOR IMMEDIATE RELEASE:

7-Eleven® Makes Virgin Mobile USA Airtime Convenient

NEW YORK and WARREN, N.J. (June 20, 2002) - 7-Eleven, Inc. and Virgin Mobile USA, LLC today
announced that beginning in July Virgin Mobile’s Top-Up cards (for cellular airtime replenishment) will
be available at up to 5,000 or more participating U.S. 7-Eleven stores. Once customers purchase a
$20, $30 or $50 Top-Up card from their local participating 7-Eleven store, they simply enter the PIN
code (located on the back of their card) to directly Top-Up on their Virgin Mobile cell phone. Customers
also have the option of using the PIN code to Top-UP through the Web at www.virginmobileusa.com or
with Virgin Mobile’s Central Intelligence, (reached at 1-888-322-1122 or by dialing *VM (*86) on their
Virgin Mobile phone).

“Virgin Mobile is tailoring its innovative cell phone service around the needs of the youth market,” said
Tim McCallum, product director for Services at 7-Eleven, Inc.. “With the addition of Virgin Mobile Top-
Up cards, 7-Eleven extends its selection of prepaid solutions with cellular service time that is easy-to-

buy and easy-to-use.”

“Our partnership with 7-Eleven is about convenience. Young Americans already stop by their local
7-Eleven to grab a Slurpee® drink or a snack, now they'll also be able to Top-Up their Virgin Mobile
account,” said Daniel H. Schulman, chief executive officer of Virgin Mobile USA. “7-Eleven is a leading
Pay-As-You-Go retailer that already serves our target market and we‘re thrilled that our Top-Up cards
will be available in the places where so many young Americans shop.”

Virgin Mobile is solely committed to designing cellular products and services around the needs of young
Americans. Focusing on fun and entertainment-oriented applications, Virgin Mobile’s customized
features like VirginXtras and text messaging keep customers entertained when the same old

www.virginmobileusa.com




conversations won't do it anymore. By creating one price plan with no contracts to sign and no fine
print, Virgin Mobile offers a world without hidden charges. The pricing is simple - just 25 cents per
minute for the first ten minutes of each day, and then 10 cents for every minute thereafter. Using as
much or as little airtime as they want, customers can simply Top-Up their Virgin Mobile account as
needed. With great rates, fast setup and easy payment options, Virgin Mobile customers talk more and

pay less.

About Virgin Mobile USA, LLC

Virgin Mobile USA, LLC is a joint venture between Sir Richard Branson's Virgin Group, and Sprint, which
operates the largest all-digital, all-PCS nationwide wireless network. Established in October 2001, Virgin
Mobile is the first mobile virtual network operator (MVNO) in the United States and is the first U.S.
company to create a step-down price plan with no contracts to sign and no fine print. Under the
arrangement with Sprint, Virgin Mobile will utilize Sprint's wireless network to deliver service to its
customers, while retaining all responsibility for customer service and subscriber maintenance.

Virgin Mobile's service includes long distance, voicemail, caller ID, call waiting, text messaging and
directory assistance. All customers will also receive VirginXtras - a host of music, entertainment, group
messaging and just plain fun features that add flair to the cellular experience. Virgin Mobile Top-Up
cards will be available in up to 5,000 U.S. 7-Eleven retail outlets. For those customers who are
perpetually plugged-in, Virgin Mobile’s cellular products and services are available 24/7 through the
Web at www.virginmobileusa.com and Virgin Mobile’s Central Intelligence number at 1-888-322-1122.

About 7-Eleven

7-Eleven, Inc. is the premier name and largest chain in the convenience retailing industry and is
observing its 75th anniversary in 2002. Headquartered in Dallas, Texas, 7-Eleven, Inc. operates or
franchises approximately 5,800 7-Eleven® stores in the United States and Canada and licenses
approximately 17,000 7-Eleven stores in 17 other countries and territories throughout the world.
During 2001, 7-Eleven stores worldwide generated total sales of more than $31 billion. Find out more
online at www.7-Eleven.com.
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FOR IMMEDIATE RELEASE:

Virgin Mobile USA Is Virgin Megastores’ One And Only

LOS ANGELES and WARREN, N.J. (June 20, 2002) - Virgin Entertainment Group, North America
and Virgin Mobile USA, LLC today announced that Virgin Mobile will be the first and only cell phone
service to be showcased in all U.S. Virgin Megastores. These two leading Virgin Group companies are
joining forces to utilize Virgin's powerful brand to prominently display Virgin Mobile’s cell phone service
in all 21 U.S. Virgin Megastores.

“Whether it’s Virgin Megastores or Virgin Mobile, customers count on the Virgin brand to represent fun,
innovation, great value for money, and to go beyond the expected in everything we do,” said Glen
Ward, CEO, Virgin Entertainment Group, North America. “Virgin Mobile is changing the game by
incorporating all these elements into a cellular product while bringing the Virgin magic deeper into the
lives of our customers.”

“By focusing on our entertainment-oriented applications, we are further expanding our distribution into
nontraditional cellular stores,” said Daniel H. Schulman, chief executive officer of Virgin Mobile USA.
“Virgin Megastores are prominently located in cities where trends begin. We are absolutely thrilled that
this entertainment destination will exclusively feature our cellular products and services within a well-
established Virgin brand environment.”

Virgin Mobile is solely committed to designing cellular products and services around the needs of young
Americans. Focusing on fun and entertainment-oriented applications, Virgin Mobile’s customized
features like VirginXtras and text messaging keep customers entertained when the same oid
conversations won't do it anymore. By creating one price plan with no contracts to sign and no fine
print, Virgin Mobile offers a world without hidden charges. The pricing is simple - just 25 cents per
minute for the first ten minutes of each day, and then 10 cents for every minute thereafter. Using as
much or as little airtime as they want, customers can simply Top-Up their Virgin Mobile account as

Our office paper can beat up your office paper.
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needed. With great rates, fast setup and easy payment options, Virgin Mobile customers talk more and
pay less. Easy to use. Entertaining. More for your money. It's just part of The Complete Collection
from Virgin Megastores.

About Virgin Mobile USA, LLC

Virgin Mobile USA, LLC is a joint venture between Sir Richard Branson's Virgin Group, and Sprint, which
operates the largest all-digital, all-PCS nationwide wireless network. Established in October 2001, Virgin
Mobile is the first mobile virtual network operator (MVNO) in the United States and is the first U.S.
company to create a step-down price plan with no contracts to sign and no fine print. Under the
arrangement with Sprint, Virgin Mobile will utilize Sprint's wireless network to deliver service to its
customers, while retaining all responsibility for customer service and subscriber maintenance.

Virgin Mobile's service includes long distance, voicemail, caller ID, call waiting, text messaging and
directory assistance. All customers will also receive VirginXtras - a host of music, entertainment, group
messaging and just plain fun features that add flair to the cellular experience. Virgin Mobile cell phones
will be available in all 21 U.S. Virgin Megastores. For those customers who are perpetually plugged-in,
Virgin Mobile’s cellular products and services are available 24/7 through the Web at
www.virginmobileusa.com and Virgin Mobile’s Central Intelligence number at 1-888-322-1122.

About Virgin Entertainment Group

Virgin Entertainment Group is the world's leading multi-channel music and entertainment retailer,
providing customers with a range of superior entertainment experiences through a family of integrated
Virgin-branded businesses. The "category killer" Virgin Megastores and Virgin Megastore Online at
www.virginmega.com are integral parts of a strategy to provide entertainment customers with what
they want, how they want it, and when they want it.

For more information, or to check out the location of the nearest Virgin retail go to
www.virginimega.com.
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FOR IMMEDIATE RELEASE:

Virgin Mobile USA And ICT Group Unveil Central Intelligence

New Partnership Creates Seamless Environment for Virgin Mobile USA Customers

NEWTOWN, PA. and WARREN, N.J. (June 20, 2002) - Virgin Mobile USA, LLC and ICT Group, Inc.
(NASDAQ: ICTG) today unveiled the voice and personality behind Virgin Mobile’s customer care ~ the
Central Intelligence Team. When customers want to connect with Virgin Mobile or simply need to ask a
few questions about its innovative cellular service, they will dial Central Inteliigence at 1-888-322-1122
or *VM (*86) on their Virgin Mobile phone. Happy to help all inquiring minds, ICT Group’s fun and first
rate team will answer every customer service question pertaining to Virgin Mobile.

“We believe that providing outstanding customer service is not only possible, but can be a true
competitive differentiator,” said Daniel H. Schulman, chief executive officer of Virgin Mobile USA. "This
partnership further enables us to be available and responsive. ICT Group’s committed Central
Intelligence Team will play an essential role by relating to our customers, answering their questions,
and selling our products and services.”

Responsible for all aspects of the customer relationship lifecycle, ICT Group is building a Central
Intelligence Team that is 100 percent dedicated to Virgin Mobile. ICT Group will also expand the

location of its Spokane, Wash., contact center to specifically handle Virgin Mobile’s call volume.

“From the customer’s point-of-view, ICT Group and Virgin Mobile have created a seamless
environment,” said John J. Brennan, chairman and chief executive officer of ICT Group. “Together we

will prove that Virgin Mobile is the consumer’s champion.”

www.virginmobiteusa.com
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Delivering around-the-clock support, the Central Intelligence Team will help customers purchase and
activate their phones, Top-Up their accounts, access account information, and learn about the cell
phone’s features and functionality. Customers can access Central Intelligence by dialing 1-888-322-

1122 from any home or office phone, visiting www.virginmobileusa.com or sending a direct e-mail.

Additionally, customers can reach the team by dialing *VM (*86) on their Virgin Mobile phone. After
connecting with Central Intelligence, customers can chat directly with team members via phone, e-
mail, two-way Web collaboration, or interactive chat sessions. The Central Intelligence Team will offer
Spanish speaking advisors with additional languages scheduled later this year, as well as TTY services

for hearing impaired customers.

About Virgin Mobile USA

Virgin Mobile USA, LLC is a joint venture between Sir Richard Branson's Virgin Group, and Sprint, which
operates the largest all-digital, all-PCS nationwide wireless network. Established in October 2001, Virgin
Mobile is the first mobile virtual network operator (MVNO) in the United States and is the first U.S.
company to create a step-down price plan with no contracts to sign and no fine print. Under the
arrangement with Sprint, Virgin Mobile will utilize Sprint's wireless network to deliver service to its
customers, while retaining all responsibility for customer service and subscriber maintenance.

Virgin Mobile's service includes long distance, voicemail, caller ID, call waiting, text messaging and
directory assistance. All customers will also receive VirginXtras - a host of music, entertainment, group
messaging and just plain fun features that add flair to the cellular experience. Virgin Mobile cell phones
will be available in more than 3,000 U.S. retail outlets, including Best Buy, Circuit City, Follett Higher
Education Group, Media Play, Sam Goody, Target Stores and Virgin Megastores. The Company'’s Top-
Up cards will also be available in more than 8,000 U.S. Circle K, 7-Eleven and Winn-Dixie stores. For
those customers who are perpetually plugged-in, Virgin Mobile’s cellular products and services are
available 24/7 through the Web at www.virginmobileusa.com and Virgin Mobile’s Central Intelligence
number at 1-888-322-1122.

About ICT Group

ICT Group, headquartered inNewtown, Pa., is a leading global provider of integrated customer
relationship management (CRM) solutions. The company helps clients identify, acquire, retain, service,
measure and maximize the lifetime value of their customer relationships. The company manages CRM
service operations in the U.S., Europe, Canada, Australia and the Caribbean from which it supports
domestic and multinational corporations and institutions, primarily in the financial, insurance,
telecommunications, healthcare, information technology, media and energy services industries. ICT
Group also offers a full suite of hosted CRM solutions, for use by clients at their own in-house facility or
on a co-sourced basis in conjunction with ICT Group 's fully compatible Web-enabled customer service
operations. To learn more about ICT Group, visit the company's Web site at www.ictgroup.com.
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FOR IMMEDIATE RELEASE:

Screaming Media And BeVocal Make Virgin Mobile USA Services Sing
Virgin Mobile USA Will Captivate Youth Cellular Market

with Fun Suite of Voice-Driven Entertainment Features

NEW YORK, NY, MOUNTAIN VIEW, CA, and WARREN, N.]J. (June 20, 2002) -
Virgin Mobile USA, LLC, today announced that it has called on ScreamingMedia
(NASDAQ: SCRM) and BeVocal to provide voice-driven entertainment applications for
its VirginXtras - an exciting suite of music, fun, groups and entertainment features.
New York City-based ScreamingMedia provides information, technology and tools for
a range of industries and platforms, while the Mountain View, California-based

BeVocal is a voice software company serving the telecom market.

Designed to entertain and enthrall both teens and young adults, the easy-to-use
VirginXtras are a host of features that let Virgin Mobile customers listen to, send and
vote on music clips, schedule a celebrity wake-up call or catch up on jokes, rumors

and gossip - all through the use of simple voice commands.

“Research shows that young people have an extremely interactive relationship with
their cell phones. The youth segments are major consumers of features like
changeable ringtones and faceplates, mobile games, text messaging and more,” said
Daniel H. Schulman, chief executive officer of Virgin Mobile USA. “Pairing one of
young people’s top activities, talking on the phone, with the right kind of content and
features is a powerful combination — but one that just hasn’t been delivered by
current U.S. cellular options. Thanks to ScreamingMedia and BeVocal, our customers

will simply tell the phone what they want, and get instant access to games, music,
friends, entertainment - you name it.”

www.virginmobileusa.com




Virgin Mobile USA's VirginXtras

To those in the know, the VirginXtras are a host of integrated voice, WAP and Web

applications available to all Virgin Mobile USA subscribers. But to Virgin Mobile’s

customers — they're just plain fun. ScreamingMedia’s information services paired

with BeVocal's voice platforms and applications software power this sweet set of

Virgin-branded content:

Rescue Ring - That blind date in two hours could be fun—or a major disaster.
Virgin Mobile customers can schedule a Rescue Ring to call them up the perfect
“escape time.” The Rescue Ring features totally original Virgin Mobile content
and outrageous personalities for a completely unique experience. And if the
date’s going well, they can always tell the “caller” that they'll get back to them
tomorrow!

Wake-Up Call - For those who need a little help getting out of bed in the morning,
Virgin Mobile USA offers its customers the chance to wake up to totally original
Virgin Mobile messages from a variety of cheeky personalities. You can be
assured that this will be no run-of-the-mill awakening!

Hit List — The Hit Lists lets the world know what music is worth spreading around.
Virgin Mobile customers can use their handsets to listen to and vote on a top ten
list of hit songs. After voting, customers can hear the percentage of other
subscribers who either “loved it” or “hated it.”

Music Messenger - Friends don't let friends listen to bad music. Music Messenger

let Virgin Mobile customers tap into a top ten song list, and then shoot an SMS
message to a friend encouraging them to check out a hot new track.

Fun Clip - Waiting for the bus with no end in sight? Fun Clips gives Virgin Mobile
customers a good way to pass the time. They can use their handset to listen to
various audio clips, jokes, gossip and more. Then they can share the fun by
texting friends to get them to listen in too.

“Virgin Mobile is pioneering an entirely new class of cellular services designed
specifically to appeal to the growing youth market,” said David Hood, CEO of
BeVocal. “Virgin's style and distinctive brand are sure to be a hit with young adults

nationwide - a category that's looking for cellular services that are hip and fun.

BeVocal is pleased to be working alongside ScreamingMedia to power this

breakthrough offering.” .




“The youth market is a demanding segment,” said Steve Spencer, CTO of
ScreamingMedia. “Generic, one-size-fits all content offerings just won't fly with this
group. Which is why we're excited that Virgin Mobile tapped us to work with BeVocal
to deliver a suite of youth-focused services that are unlike anything else currently
available in the cellular arena. This kind of customization is what ScreamingMedia is
all about.”

ScreamingMedia’s solutions add compelling, customized applications and information
to any access or service provider’s portfolio. Its hosted portal-based applications
offer both user personalization and alerting capabilities, and can be tailored to reflect

a company’s unique brand.

BeVocal's Entertainment Solutions include voice-enabled applications for games,
music, messaging and information. These services are available to carriers on a
hosted or in-network basis and can be easily customized to build a carrier’s brand
image via the use of music, audio chimes and celebrity voice talent. The solutions
also plug into WAP and Web services, enabling a user to choose his or her preferred
method of communication.

Virgin Mobile is solely committed to designing its cellular products and services
around the needs of young Americans. Focusing on fun and entertainment-oriented
applications, Virgin Mobile’s customized features like VirginXtras and text messaging
to keep customers entertained when the same old conversations won't do it
anymore. By creating one price plan with no contracts to sign and no fine print,
Virgin Mobile offers a world without hidden charges. The pricing is simple — just 25
cents per minute for the first ten minutes of each day, and then 10 cents for every
minute thereafter. Using as much or as little airtime as they want, customers can
simply Top-Up their Virgin Mobile account as needed. With great rates, fast setup
and easy payment options, Virgin Mobile customers talk more and pay less.

About Virgin Mobile USA, LLC

Virgin Mobile USA, LLC is a joint venture between Sir Richard Branson's Virgin Group,
and Sprint, which operates the largest all-digital, ali-PCS nationwide wireless
network. Established in October 2001, Virgin Mobile is the first mobile virtual
network operator (MVNO) in the United States and is the first U.S. company to
create a step-down price plan with no contracts to sign and no fine print. Under the
arrangement with Sprint, Virgin Mobile will utilize Sprint's wireless network to deliver




service to its customers, while retaining all responsibility for customer service and
subscriber maintenance.

Virgin Mobile's service includes long distance, voicemail, caller ID, call waiting, text
messaging and directory assistance. All customers will also receive VirginXtras - a
host of music, entertainment, group messaging and just plain fun features that add
flair to the cellular experience. Virgin Mobile cell phones will be available in more
than 3,000 U.S. retail outlets, including Best Buy, Circuit City, Follett Higher
Education Group, Media Play, Sam Goody, Target Stores and Virgin Megastores. The
Company'’s Top-Up cards will also be available in more than 8,000 U.S. Circle K, 7-
Eleven and Winn-Dixie stores. For those customers who are perpetually plugged-in,
Virgin Mobile’s cellular products and services are available 24/7 through the Web at
www.virginmobileusa.com and Virgin Mobile’s Central Intelligence number at 1-888-
322-1122.

About ScreamingMedia

ScreamingMedia (Nasdaq: SCRM) provides information, technology and tools to the
enterprise. The company’s solutions power better, faster and more informed
decisions in three core market segments: Financial Services by providing web and
wireless investment information and analytical tools; Corporate Information by
deploying business information and applications to corporate portals; and Access
Platforms by delivering real-time, actionable consumer information to a variety of
platforms including wireless applications, ISPs, iTV, kiosks, and virtually any
platform. ScreamingMedia is headquartered in New York City and has offices in San
Francisco, Calif.; and Coralville, Iowa. For more information, visit ScreamingMedia’s
website at www.screamingmedia.com.

About BeVocal, Inc.

BeVocal creates voice software that helps telecom companies generate more money
from their networks. Customers including BellSouth, Cingular and Virgin Mobile USA
use BeVocal’s platforms and applications to deliver voice dialing, messaging,
entertainment and customer care services. These services help carriers increase
revenue and retention, improve customer service and reduce operating costs.
Developers worldwide build high-quality voice applications using the BeVocal Café
(http://cafe.bevocal.com), ranked as the industry's top VoiceXML development
environment by CT Labs. BeVocal is headquartered in Mountain View, California. For
additional information call 650-210-8600 or visit http://www.bevocal.com.
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FOR IMMEDIATE RELEASE:

Brightpoint Logistical Expertise Keeps Virgin Mobile USA Phones Flowing Across the Country

INDIANAPOLIS, and WARREN, N.J. (June 20, 2002) - Brightpoint, Inc. (Nasdaq: CELL) and Virgin
Mobile USA, LLC today announced that Brightpoint North America L.P. will provide America’s newest cell
phone company with a range of integrated services focused around packaging, distribution and
fulfillment. Brightpoint will play a major role in ensuring that Virgin Mobile Starter Packs are

assembled, smartly distributed to online or offline partners, and efficiently returned or repaired.

Virgin Mobile is leveraging Brightpoint’s extensive experience in handling third-party logistics for the
wireless telecommunications and data industry. Key aspects of Brightpoint’s role include assembling
the bright red clamshell-style packaging of the Virgin Mobile Starter Pack, maintaining and managing
inventory flow, and overseeing fulfililment for Virgin Mobile’s top distribution channels - including Best
Buy, Circuit City, Follett Higher Education Group, Media Play, Sam Goody, Target Stores and Virgin
Megastores. Brightpoint will put its extensive experience in servicing the needs of retailers to work by

ensuring that the Virgin Mobile distribution system is characterized by both speed and excellence.

“We recognize that Virgin Mobile is serving a demanding sector of the marketplace - people under the
age of 30 who thrive on convenience and speed,” said J. Mark Howell, President of Brightpoint, Inc.
“With our experience in handling all aspects of cell phone packaging, inventory management and
fulfillment, we're confident that we can ensure a smooth and constant flow of product that will live up

to the level of customer service Virgin Mobile is building.”

“Logistics are not the sexy end of the cellular business - but excellence and expertise in all aspects of
the assembly and fulfillment process are absolutely critical to creating an easy, seamless customer
experience,” said Daniel H. Schulman, chief executive officer of Virgin Mobile USA. “When it comes to
logistical services, we’re very pleased that Brightpoint will be on the case. They are proven leaders in
channel management and fulfillment in the cellular market.”

www.virginmobileusa.com




Virgin Mobile is solely committed to designing its cellular products and services around the needs of
young Americans. Focusing on fun and entertainment-oriented applications, Virgin Mobile’s customized
features like VirginXtras and text messaging to keep customers entertained when the same old
conversations won't do it anymore. By creating one price plan with no contracts to sign and no fine
print, Virgin Mobile offers a world without hidden charges. The pricing is simple - just 25 cents per
minute for the first ten minutes of each day, and then 10 cents for every minute thereafter. Using as
much or as little airtime as they want, customers can simply Top-Up their Virgin Mobile account as
needed. With great rates, fast setup and easy payment options, Virgin Mobile customers talk more and
pay less.

About Virgin Mobile USA

Virgin Mobile USA, LLC is a joint venture between Sir Richard Branson's Virgin Group, and Sprint, which
operates the largest all-digital, alil-PCS nationwide wireless network. Established in October 2001, Virgin
Mobile is the first mobile virtual network operator (MVNO) in the United States and is the first U.S.
company to create a step-down price plan with no contracts to sign and no fine print. Under the
arrangement with Sprint, Virgin Mobile will utilize Sprint's wireless network to deliver service to its
customers, while retaining all responsibility for customer service and subscriber maintenance.

Virgin Mobile's service includes long distance, voicemail, caller ID, call waiting, text messaging and
directory assistance. All customers will also receive VirginXtras - a host of music, entertainment, group
messaging and just plain fun features that add flair to the cellular experience. Virgin Mobile cell phones
will be available in more than 3,000 U.S. retail outlets, including Best Buy, Circuit City, Follett Higher
Education Group, Media Play, Sam Goody, Target Stores and Virgin Megastores. The Company’s Top-
Up cards will also be available in more than 8,000 U.S. Circle K, 7-Eleven and Winn-Dixie stores. For
those customers who are perpetually plugged-in, Virgin Mobile’s cellular products and services are
available 24/7 through the Web at www.virginmobileusa.com and Virgin Mobile’s Central Intelligence
number at 1-888-322-1122.

About Brightpoint

Brightpoint Inc. is one of the world’s largest distributors of mobile phones. Brightpoint supports the
global wireless telecommunications and data industry, providing quickly deployed, fiexible and cost
effective third party solutions. Brightpoint's innovative services include distribution, channel
management, fulfillment, eBusiness solutions and other outsourced services that integrate seamlessly
with its customers. Additional information about the Company can be found on its website at
www.brightpoint.com or by calling its toll-free Investor Relations Information line at 877-1IR-CELL
(877-447-2355).

Certain information in this press release may contain forward-looking statements regarding future
events or the future performance of Brightpoint. These statements are only predictions and actual
events or results may differ materially. Please refer to the documents the Company files, from time to
time, with the Securities and Exchange Commission; specifically, Brightpoint’s most recent Form 10-K,
Form 10-Q and Exhibits 99, thereto. These documents contain and identify important risk factors that
could cause the actual results to differ materially from those contained in or implied by these forward-
looking statements. These risk factors include, without limitation, the ability of both parties to perform
under the contract. Readers are cautioned not to place undue reliance on these forward-looking
statements that speak only as of the date these statements were made. Brightpoint undertakes no
obligation to update any forward-looking statements contained in this press release.
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Contacts:

Kristi Gates, PR Manager
Virgin Mobile USA
908-607-4029
kgates@virginmobileusa.com

Krista Wald

Telcordia Technologies, Inc.
973-829-4757
kwald@telcordia.com

FOR IMMEDIATE RELEASE:

Telcordia Makes Account Creation/Management A Snap For Virgin Mobile USA Customers

MORRISTOWN and WARREN, N.J. (June 20, 2002) - Telcordia Technologies, Inc. and Virgin
Mobile USA, LLC today announced the deployment of the Telcordia™ Prepaid Services solution, which
supports a range of Virgin Mobile voice and data capabilities - including those that help Virgin Mobile

customers quickly set-up their cellular accounts and manage their balances.

Aimed at savvy 15- to 30-year-olds, Virgin Mobile’s cellular service is designed to be fast, flexible and
easy-to-use. Serving as the real-time “billing engine” by managing the customer balance and
transaction information, Telcordia will help to make activating an account or knowing when it's time to
Top-Up (replenish airtime) a seamless and efficient experience for Virgin Mobile customers.

“By partnering with a proven leader in global mobility solutions, we're ensuring that our customers are
getting the secure, real-time updates they need to manage their accounts,” said Daniel H. Schulman,
chief executive officer of Virgin Mobile USA. “It is just another way that Virgin Mobile is innovating the
U.S. cellular market by offering services that are totally focused on customer needs. Another great
benefit for us is that the Telcordia flexible, open platform facilitates easy integration with our other key
technology partners.”

“We are very excited to be a part of Virgin Mobile’s innovative new offering for this underserved sector
of the U.S. cellular market,” said Carl P. Lewis, vice president, Network Solutions and Services,
Telcordia. “Telcordia mobility solutions deliver not just a flexible and scalable platform, but aiso the
people and the experience needed to harness the full potential of Virgin Mobile’s service. As one of its
core technology partners, our primary goal is aligned with that of Virgin Mobile - to provide consistently
outstanding service to a highly-demanding demographic.”

www.virginmobiteusa.com



Telcordia Prepaid Service - part of Telcordia Mobility Solutions - features the Telcordia™ ISCP®
System, award-winning Telcordia™ SPACE® Service Creation & Provisioning System and Telcordia™
Open Services Gateway. This highly reliable Mobility Solutions platform boasts more than 200
production sites with over 23 global customers, including major cellular service providers on four
continents. Telcordia mobility capabilities are based on open interfaces with a tradition of multi-
vendor, multi-technology support. This same architecture and platform supports the migration to Third
Generation mobile data services. Virgin Mobile can confidently create and seamlessly integrate
advanced, revenue-generating mobile voice, data and messaging services today across their network
and move to the next-generation mobile data future.

Virgin Mobile is solely committed to designing cellular products and services around the needs of young
Americans. Focusing on fun and entertainment-oriented applications, Virgin Mobile’s customized
features like VirginXtras and text messaging keep customers entertained when the same old
conversations won't do it anymore. By creating one price plan with no contracts to sign and no fine
print, Virgin Mobile offers a world without hidden charges. The pricing is simple - just 25 cents per
minute for the first ten minutes of each day, and then 10 cents for every minute thereafter. Using as
much or as little airtime as they want, customers can simply Top-Up their Virgin Mobile account as
needed. With great rates, fast setup and easy payment options, Virgin Mobile customers talk more and

pay less.

About Virgin Mobile USA

Virgin Mobile USA, LLC is a joint venture between Sir Richard Branson's Virgin Group, and Sprint, which
operates the largest all-digital, all-PCS nationwide wireless network. Established in October 2001, Virgin
Mobile is the first mobile virtual network operator (MVNO) in the United States and is the first U.S.
company to create a step-down price plan with no contracts to sign and no fine print. Under the
arrangement with Sprint, Virgin Mobile will utilize Sprint’s wireless network to deliver service to its
customers, while retaining all responsibility for customer service and subscriber maintenance.

Virgin Mobile's service includes long distance, voicemail, caller ID, call waiting, text messaging and
directory assistance. All customers will also receive VirginXtras - a host of music, entertainment, group
messaging and just plain fun features that add flair to the cellular experience. Virgin Mobile cell phones
will be available in more than 3,000 U.S. retail outlets, including Best Buy, Circuit City, Follett Higher
Education Group, Media Play, Sam Goody, Target Stores and Virgin Megastores. The Company’s Top-
Up cards will also be available in more than 8,000 U.S. Circle K, 7-Eleven and Winn-Dixie stores. For
those customers who are perpetually plugged-in, Virgin Mobile’s cellular products and services are
available 24/7 through the Web at www.virginmobileusa.com and Virgin Mobile’s Central Intelligence
number at 1-888-322-1122,

About Telcordia Technologies, Inc.

Telcordia Technologies, Inc., an SAIC company, is the world’s largest provider of operations support
systems, network software and consulting and engineering services to the telecommunications
industry. A leader in the development of Next Generation Network technologies, Telcordia

(www . telcordia.com) is headquartered in Morristown, New Jersey with offices throughout the United
States, Canada, Europe, Central and South America.

###
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Kristi Gates

Virgin Mobile USA
908-607-4029
kgates@virginmobileusa.com

Angie Trah

BEA Systems, Inc.
408-570-8354
angie.trah@bea.com

FOR IMMEDIATE RELEASE:

Virgin Mobile USA Takes Customer Support to the Next Level with Power of BEA WebLogic

BEA Selected as Foundation for Entire Communications Infrastructure

SAN JOSE, Calif. and WARREN, N.J. (June 20, 2002) - BEA Systems, Inc. (Nasdaq: BEAS), the
world’s leading application infrastructure software company, and Virgin Mobile USA, LLC today
announced that the BEA WeblLogic Enterprise Platform™ has been selected as a primary technology
engine powering Virgin Mobile’s new cellular service. Rolling out nationwide this summer, Virgin
Mobile’s service is designed for the under-30 market segment, which demands the reliability, simplicity

and innovative network services that BEA is uniquely able to support.

BEA WebLogic will serve as the infrastructure for the communications hub connecting all aspects of the
Virgin Mobile service — including the cellular network backbone, customer relationship management
(CRM) system, account balance and purchase databases, distribution centers, Web interface and
financial systems software. Virgin Mobile is leveraging the entire BEA Weblogic platform, including the
integration and portal solutions, to handle everything from real-time activation of Virgin Mobile’s Top-
Up Cards (for airtime replenishment), to account information on demand through Virgin Mobile’s one-

of-a-kind “Balance Button” feature.

“While the Virgin brand is fun and irreverent, it's also about making sure customers get the very best
experience possible,” said Dan Schulman, chief executive officer of Virgin Mobile USA. “Customers
want interactive content and simple transactions. With BEA's proven track record and state-of-the-art
software platform, we are confident that BEA WebLogic will be the basis for a rock-solid
communications hub, connecting all aspects of our operation and allowing us to expand and evolve our

service.”

Btah, blah, blah. Can’'t we just talk on the phone?
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Virgin Mobile considered several infrastructure platforms, including offerings from IBM and ATG, and
chose BEA Weblogic because it provided the best solutions. Among the deciding factors were BEA's
open, flexible design that supports customer transactions via the Web, cell phones, and retail points of
sale, as well as BEA's renown reliability and out-of-the-box functionality, which enables Virgin Mobile to
focus its resources on building a world-class mobile service with the knowledge that the infrastructure
is being handled by a trusted technology partner.

“Virgin Mobile’s customers expect the highest performance and reliability from every aspect of the
service,” said Alfred Chuang, president and chief executive officer of BEA. “We are pleased that Virgin
Mobile recognized BEA's ability to meet those lofty expectations through our unified, simplified and
extensible platform. The BEA WebLlogic Enterprise Platform is a true business enabler, allowing Virgin
Mobile to execute a mobile virtual network operator (MVNO) business model in which it owns the entire
customer experience without the network backbone responsibility. That requires a tremendous level of
application integration, transactional support and personalization -- exactly what we bring to the table.

We're looking forward to a long-term relationship with Virgin Mobile.”

About Virgin Mobile USA, LLC

Virgin Mobile USA, LLC is a joint venture between Sir Richard Branson's Virgin Group, and Sprint, which
operates the largest all-digital, all-PCS nationwide wireless network. Established in October 2001, Virgin
Mobile is the first mobile virtual network operator (MVNO) in the United States and is the first U.S.
company to create a step-down price plan with no contracts to sign and no fine print. Under the
arrangement with Sprint, Virgin Mobile will utilize Sprint's wireless network to deliver service to its
customers, while retaining all responsibility for customer service and subscriber maintenance.

Virgin Mobile's service includes long distance, voicemail, caller ID, call waiting, text messaging and
directory assistance. All customers will also receive VirginXtras - a host of music, entertainment, group
messaging and just plain fun features that add flair to the cellular experience. Virgin Mobile cell phones
will be available in more than 3,000 U.S. retail outlets, including Best Buy, Circuit City, Follett Higher
Education Group, Media Play, Sam Goody, Target Stores and Virgin Megastores. The Company’s Top-
Up cards will also be available in more than 8,000 U.S. Circle K, 7-Eleven and Winn-Dixie stores. For
those customers who are perpetually plugged-in, Virgin Mobile’s cellular products and services are
available 24/7 through the Web at www.virginmobileusa.com and Virgin Mobile’s Central Intelligence
number at 1-888-322-1122,

About BEA
BEA Systems, Inc. (Nasdaq: BEAS) is the world's leading application infrastructure software
company, providing the enterprise software foundation for 13,000 customers around the

world, including the majority of the Fortune Global 500. BEA and its WebLogic® brand are
among the most trusted names in business.

Headquartered in San Jose, Calif., BEA has 91 offices in 33 countries and is on the Web at
www.bea.com.

# ##




BEA, BEA Tuxedo, BEA WeblLogic, BEA WebLogic Enterprise, BEA WebLogic Enterprise Platform, BEA WebLogic
Server, BEA WebLogic Integration, BEA WebLogic Portal, BEA WebLogic Integration Business Connect and BEA
Weblogic Workshop are trademarks or registered trademarks of BEA Systems, Inc. All other company and product

names may be trademarks of the company with which they are associated.
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Virgin Mobile USA
Corporate Backgrounder

Our philosophy...

¢« We aim to be the nation’s most consumer-friendly cellular company.

e We don't approach the market from a telecom point of view. Instead we study the
consumer’s needs, and then build a product offering to match them.

e We are distinctive, customer-obsessed and constantly re-energize our brand values.

e The Virgin culture and ethos is key to the success of Virgin Mobile. It's infectious and
powerful.

Virgin Mobile USA

Virgin Mobile USA was created on October 5, 2001, when our parent companies — Sir
Richard Branson'’s Virgin Group and Sprint - inscribed their John Hancock’s on our joint
venture agreement. In our short existence, our fun and energetic team has already
started to make an impact on the cellular market. We're the United States’ first mobile
virtual network operator (MVNO). Plus, we are the first cellular company to offer a step-

down price plan with no contracts to sign and no fine print to analyze.

Our value proposition is simple, easy and straightforward. We charge just 25 cents per
minute for the first 10 minutes of each day, and then just 10 cents for every minute
thereafter. This 25/10 price structure includes voice mail, caller ID, call waiting and long
distance. With Virgin Mobile, customers always know what they are paying. Plus, our Big
Bonus automatically gives any customer who uses $50 of airtime in one month another

$10 of paid airtime absolutely free.

Our customers will love us because we offer a host of fun features called VirginXtras. Plus,
we're easy-to-buy, easy-to-use and available at more than 11,000 U.S. retail stores -
including Best Buy, Circle K, Circuit City, Follett Higher Education Group, Media Play, Sam
Goody, 7-Eleven, Target, Virgin Megastores and Winn-Dixie. To make our customers lives
as simple as possible, we've created a totally Virgin-ized customer care group we call
Central Intelligence. Not only are they smart - they’re highly-trained, completely devoted
to answering any and all questions, and ready to inject some fun into the process!

Located in Warren, NJ, Dan Schulman - former Priceline.com CEO and an 18-year AT&T

veteran - leads our fearless team. Our executive staff has solid experience in a variety of

www.virginmobileusa.com
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arenas, including business development, cellular, customer care, marketing, telecom,
technology, youth brands, and, well..who knows where else! But, a variety of
backgrounds is what enables us to think outside the box.

Our board of directors consists of seven members - three from Virgin, three from Sprint
and one from Virgin Mobile USA: Virgin Group Chairman Sir Richard Branson, Strategy
Director Gordon McCallum, and Virgin USA Chief Executive Officer Frances Farrow; Sprint
PCS President Charles Levine, Vice President of Business Development and Planning Bill
Blessing, and Chief Financial Officer William Gunter; and Virgin Mobile USA Chief Executive
Officer Daniel Schulman.

The Virgin Story

Virgin began in the 1970s with a student magazine and small mail order record company.
The growth since then has not only been impressively fast, it's also been based on
developing good ideas through excellent management principles, rather than on
acquisition.

Virgin - one of the most recognized brands in Britain - is easily becoming the first global
brand name of the 21st Century. Virgin is involved in planes, trains, finance, soft drinks,
music, mobile phones, holidays, cars, wines, publishing, bridal wear...the lot!

What ties all these businesses together are the values of our brand and the attitude of the

people. Virgin has created over 200 companies worldwide, employing more than 25

thousand people. And the total revenue around the world in 1999 exceeded U.S. $5 billion.

But it hasn't gone to our heads!

Customers expect extraordinary things from Virgin - a fact, which puts us in a unique
position of trust and strength, but which also, gives us a responsibility not to disappoint.

Success - it's not about having a strong business promise, it's about keeping it!

Our companies are part of a family rather than a hierarchy. In a sense we are a
community, with shared ideas, values, interests and goals. The proof of our success is real
and tangible.
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Virgin Mobile USA
Industry Analyst Reference List

Andrew Cole

Adventis

Senior Vice President, Wireless Practice
617-421-9990, x.239
acole@adventis.com

Charles Golvin
Forrester Research
Senior Analyst
415-848-1300, x.1311
cgolvin@forrester.com

Ken Hyers
In-Stat/MDR
Senior Analyst
617-558-4528
khyers@instat.com

Knox Bricken

Yankee Group

Senior Analyst, Wireless Mobile Services
617-880-0289
kbricken@yankeegroup.com

Our office paper can beat up your office paper.

www.virginmobileusa.com



I've got something to say.

Virgin Mobile USA
PR Contacts List

Virgin Mobile USA:

Kristi Gates

Virgin Mobile USA, LLC
908-607-4029
kgates@virginmobileusa.com

Faye Nikolaidis

CooperKatz & Company
212-455-8078
fnikolaidis@cooperkatz.com

Customized Cell Phones:
Dana Knight

Kyocera Wireless Corp.,
858-882-2338
dknight@kyocera-wireless.com

Strong Distribution Partners:
Mollie Juelich

Best Buy

952-947-2815

mollie.juelich@bestbuy.com

Julie Igo
Circle K
602-728-4516

jigol@ppco.com

Bill Cimino

Circuit City

804-418-8163

Bill Cimino@circuitcity.com

Douglas Kline
Target Stores
612-696-3444

douglass.kline@target.com

Dana Manley
7-Eleven, Inc.
214-828-7345
dmanle0i1@7-11.com

Krysty Walker

SJ Communications (for Virgin Megastores)
818-881-3889

SICommPR@socal.rr.com

VIRGIN MOBILE USA, LLC

10 Independence Boulevard Warren NJ:07059

Telephone: 908 607 4000 Facsimile: 908 626 0472

Fun Features (VirginXtras)
Jennifer Deitsch

BeVocal

650-641-1477

jennifer@bevocal.com

Sallie Merritt Green
Fandango
310-451-7690 ext. 136
sgreen@fandango.com

Sanubar Bilguvar
ScreamingMedia

212-659-1216
sbilguvar@screamingmedia.com

Greg Clayman
Upoc
212-430-6556
greg@upoc-inc.com

Personalized Central Intelligence
Karen Arsenault

ICT Group, Inc.

267-685-5092
karsenault@ictgroup.com

Jason Rando
Morgen Walke (for ICT Group)
212-850-5600

Rock Solid Backbone:
Angie Trah

BEA Systems, Inc.
408-570-8354
angie.trah@bea.com

J. Mark Howell

Brightpoint, Inc.
317-707-2355
mark.howell@brightpoint.com

Gary Geiger
Siebel Systems
510-788-6445

ggeiger@siebel.com

Krista Wald

Telcordia Technologies, Inc.
973-829-4757
kwald@telcordia.com

www.virginmobileusa.com
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The VirginXtras — Fact Sheet

LLC

07059

WHO SERVES

|

- using your phone or Virgin Mobile’s
Web site.

connect with
your mobile

__friends.

VIRGINXTRA WHAT IT DOES WHAar It |
o oo e T | Costs | Itup
That blind date in two hours could be Free to set S inaMedi
fun—or a major disaster. Schedule a Pav onl tr:lp. cregn&m\? ella
Rescue Rescue Ring to call you up at an optimum airtiZne ué det an‘th 3. oca
Ring “escape time.” If the date’s going well, make tﬁe ° Mwbl‘l irgin |
you can always tell your “caller” that rescue obiie ?ngima
~ you'll have to call back tomorrow! eue. content
For those of you who need a little help Free to set up. Sc;c;zn;g\g/;glcea?ia ?
Wake Up getting out of bed in the morning, Virgin Pay only the with Virgin
Call Mobile USA offers a hand. Just don't airtime used to Mobile original
expe;t ;hat cheesy r'\otel- Musak. ) w-a'ke‘ you up. ‘ content |
A huge selection of ringtones to choose Free to sample. ;
Ringtones from...that way you'll always be hip and Downloads are | ScreamingMedia |
you'll aiways know that it’s your phone. just $1.00 !
Waiting for the bus with no end in sight? Free to browse.
Fun Clips Fun Clips gives you a way to pass the Pay only the ScreamingMedia -
P time with audio, jokes, horoscopes, soaps airtime used to and BeVocal .
) ~and more. hear the clip.
Tired of listening to the same old songs? Free to browse.
Hit List You can listen to new music clips - then Pay only the ScreamingMedia !
vote to let the world know what music is airtime used to | and BeVocal ;
~ worth spreading around. hear the tunes. i
Friends don't let friends listen to bad
. music. You can tap in to music provided Free to browse. :
Music b récord labels, and then pass on the Pay only the ScreamingMedia |
Messenger sgn s to the frie’nds who nged a music airtime used to and BeVocal |
9 hear the tunes. :
o makeover. U P i
Free to browse. :
Want to catch a flick? Get showtimes and aiF:iZnZntIJ);etget - 3
Movies buy tickets in advance right over your h for sh ! Fandango !
Virgin Mobile phone. search for Show :
times and buy
. tickets.
Whatever you're in to, you can always Free to browse. . !
) - . . Pay only the .
find people with the same interests. Find airtime used to |
Groups out what's up from the people who know Upoc ;

1'd rather be a spitball.

www.virginmobileusa.com
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Virgin Mobile USA
Cellular Youth Market Statistics

J YOUTH MARKET / SPENDING HABITS ,
A 2002 Yankee Group report estimates that young people ages 10 to 19 are the fastest
growing market segment for wireless

» “Can U.S. Carriers Become Profitable in Wireless Prepaid?,” April 2002
According to an August 2001 Forrester report “"Wired Youth Data Overview,” the
American youth market will grow to 37 million by 2006, when 90 percent of this
demographic will be online.

» “Linking Up with Wired Youth,” Chief Executive, March 1, 2002
According to the Yankee Group, more than 70 percent of teens will have cellular
service by 2006, outpacing use by the general population by almost 10 percent

» Quoted in “*American University to Become Leading, University-Wide Wireless

Campus,” American University press release, May 1, 2002
U.S. teens spent $172 billion in 2001, according to a study by Teenage Research
Unlimited (TRU)

» “Teens Spent $172 billion in 2001,” TRU press release, Jan. 25, 2002
Teen consumers spent an average of $104 per week in 2001 (this spending combines
teens’ discretionary spending and spending done on parents’ behalf)

» "“Teens Spent $172 billion in 2001,” TRU press release, Jan. 25, 2002
On average, 40 million teens in the U.S. spend approximately $4,000 each per year
(according to both TRU and Yankee Group)

» “Youths: A Profitable Segment for the Taking,” Wireless Future Magazine;

May/June 2002
Teens spend $69 for a Game Boy Advance, $40 to $50 for top-selling games, $369 for
the Xbox and PlayStation 2, $76 for Lucky brand jeans and $100 plus for Doc Martens

» “Youths: A Profitable Segment for the Taking,” Wireless Future Magazine,

May/June 2002

J PARENTAL PERSPECTIVES ON TEEN CELLULAR SPENDING

J + About 83% of teen wireless users have their parents pay their bills, according to a
" MobileEngines survey

> “Teens Could Boost Weakened Wireless Sales,” Des Moines Business Record, April |
| 29, 2002
1+ Teenage cellphone use in the United States lags far behind the 80 percent penetration |
of some European and Asian countries in large part because of the six-month and one-
year contracts that American carriers insist on for the best rate plans. Many parents
are reluctant to allow teenagers to sign up for cellphone contracts because they fear
that they will run up big phone bills.
> “Youth Will Be Served, Wirelessly,” The New York Times, May 30, 2002

www.virginmobileusa.com



R PREPAID vS. POsSTPAID FOR THE YOUTH MARKET
J + The Yankee Group believes that prepaid wireless services will better enable carriers to |
é reach out to these alternative subscriber bases and make wireless phone usage a more |
appealing option to a larger percentage of the population. According to forecasts, at
the end of 2001 approximately 12% of all wireless subscribers were prepaid
subscribers. By the end of 2006, the Yankee Group believes that this figure will grow
to exceed 30%.
» “Wireless Phone Carriers Have Begun to Exhaust Their Traditional Subscriber
Base, According to a New Yankee Group Report,” Yankee Group press release,
April 23, 2002
< Why the youth market is an appealing option for prepaid providers:
1) Postpaid contracts aren't valid for consumers under 18
2) Parents don't like offering unlimited usage to teenagers ]
3) Prepaid is an opportunity for teens and parents to split the cost of wireless services |
4) Prepaid plans offer more cost incentives for short messaging services, which are
particularly popular with teens
» “Can U.S. Carriers Become Profitable in Wireless Prepaid?,” Yankee Group report, §
] April 2002, Knox Bricken
§ + “Pay-as-you-go is big because many [teens] don't have access to the financial tools for |
long-term contracts. Many of them don't have credit cards,” said [Dan] Drath, 5
[Research Director] of Teenage Research Unlimited. Cost-control is essential for
carriers to reach a larger teen audience, analysts said.
> “Wireless Firms Look to Tap Teen Market”; CNET.com, Sept 10, 1999
& “Teens see cellphone technology as empowering,” said Nalini P. Kotamraju, a doctoral
candidate in sociology at the University of California at Berkeley who has done
research...comparing cellphone use by American and European teenagers. "But in the
U.S. in order for teenagers to get cellphones, they need to have a parent sign a one-
year contract. There is nothing empowering about that.”
» “Youth Will Be Served, Wirelessly,” The New York Times, May 30, 2002

B MAKING PREPAID PROFITABLE
§ + The easier replenishment is, the more likely customers are to replenish their wireless
phone minutes.

» “Can U.S. Carriers Become Profitable in Wireless Prepaid?,” Yankee Group report,
| April 2002, Knox Bricken
1 &+ Carriers should have prepaid handsets available wherever consumers shop and, in
addition, have a multitude of replenishment options available at those same locations.

» “Can U.S. Carriers Become Profitable in Wireless Prepaid?,” Yankee Group report,
; April 2002, Knox Bricken

% Carriers should make the prepaid per minute price more in line with that of postpaid
(because traditionally, prepaid plans are approximately 25% higher than postpaid).

» “Can U.S. Carriers Become Profitable in Wireless Prepaid?,” Yankee Group report,
April 2002, Knox Bricken




4 TEENS AND CELLULAR

According to a Reuters News article, talking on the phone is one of teenagers’ five
favorite activities.

» “Wireless Operators Vie for Youth With Ads, Promos,” Reuters, April 1, 2002
TRU reports that teens gab on the phone 6.18 hours (double the time they spend
cracking the books)

» “Stalking the Elusive Teenage Trendsetter,” The Wall Street Journal, November

19, 1998
More teenagers feel more connected to friends through mobile phones.

» “The Wireless Future: A Look at Youth Unplugged,” Cheskin report, Sept. 2001
An average of 19 billion text messages are sent each month globally.

> “The Wireless Future: A Look at Youth Unplugged,” Cheskin report, Sept. 2001
The favorite portable device in the young aduit age group (19-24) was the mobile
phone.

» “The Wireless Future: A Look at Youth Unplugged,” Cheskin study, Sept. 2001 ,
Top teen mobile phone behaviors: 76% of the participants surveyed said they changed
ring tones, 42% of them played games, 27% of them changed faceplates and 24% of
them sent pages.

» “The Wireless Future: A Look at Youth Unplugged,” Cheskin report, Sept. 2001

1 BRAND-CONSCIOUSNESS
Chris Kelley, analyst with Forrester Research, said, “As young consumers get older,
they become more brand loyal and their disposal income increases...The ability to get
them while they're in their early to mid teen years, does create this potential.”

» “Wireless Operators Vie for Youth with Ads, Promos,” Reuters, April 1, 2002

According to TRU, more than 80 percent of teens say wireless phones are popular and
“in.ll

» “Teens Could Boost Weakened Wireless Sales,” Des Moines Business Record, April }

29, 2002
Another Forrester report recommends [co-marketing among brands] as an effective
means of building brand awareness among wired youth, 71 percent of whom consider

themselves to be brand loyal. Said the report, “Twice as many kids say they stick with |

brands they like than say they are won over by the latest trend.”
» “Linking Up With Wired Youth,” Chief Executive, March 1, 2002

“Teens will not purchase or use devices that are perceived to be uncool, no matter how §

well they work.”

» “The Wireless Future: A Look at Youth Unplugged,” Cheskin report, Sept. 2001
According to Peter Zollo, a cool brand is most often associated with quality — and two-
thirds of teens associate quality with being cool.

» “Want to Reach Teens? Get Real, and Be Cool Without Really Trying,” Chicago

Tribune, April 1996 book review of Wise Up to Teens: Insights Into Marketing and

Advertising to Teenagers by Peter Zollo
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For Immediate Release

Virgin Mobile USA and MTV Networks to Blow the Roof Off
Cellular Content
Virgin Mobile USA kicks-off national cell phone service and announces strategic partnership
with MTV Networks at outrageous Times Square event

Times Square, NY (July 24, 2002) - During an outrageous event in the heart of Times
Square, Virgin Mobile USA, LLC unveiled both its national, youth-focused cell phone service
and its multi-year strategic partnership with MTV Networks, a division of Viacom, Inc.
(NYSE:VIA and VIA.B). The deal provides for exclusive wireless content and consumer
products from MTV and VH1, as well as additional wireless content from Nickelodeon and

CMT — a deal certain to blow the roof off current cellular content offerings.

Wearing only a mock Virgin Mobile USA cell phone to cover his “nether regions,” Sir Richard
Branson, chairman of the Virgin Group, said, “Today I'm here to physically prove that Virgin
Mobile USA’s national cell phone service has nothing to hide. We give young Americans the
features they want, while offering a straightforward price plan with no contracts to sign and
no fine print. And because it's our mission to understand and meet the needs of the youth
market, we are thrilled to have the opportunity to work with an organization as dedicated to
this demographic as we are. MTV Networks is the ideal partner for Virgin Mobile USA.”




Beginning later this summer, every Virgin Mobile USA customer will have access to content
from MTV, VH1, CMT and Nickelodeon. Commenting on the agreement, Dan Schulman,
Virgin Mobile USA chief executive officer, noted that the combined strength of the Virgin and
MTV Networks brands will establish a whole new framework for delivering music and

entertainment content to cell phones.

“We're taking cell phone content to a whole new level. MTV Networks is home to some of
the most recognized youth and young adult brands in the United States and has
unparalleled reach for the under-30 market. The Virgin brand is all about fun, honesty and
great value for money, which is what our target market wants. Together, we believe that
we will not only seize the youth market’s attention, but we will also give our mutual
customers the most exciting cell phone features along with outstanding service,” said

Schulman.

“At MTV Networks, the consumer is king and as our audience continues to embrace cell
phones and wireless applications at a rapid pace, we are actively moving with them into a
wireless world,” says Tom Freston, chairman and chief executive officer of MTV Networks.
“We are thrilled to partner with Virgin Mobile. Their complete focus on youth and young
adults, coupled with their irreverent style, make them the perfect partner for MTV

Networks.”

Beginning later this summer, MTV Networks and Virgin Mobile plans to start rolling out a
wide variety of branded content, including games, graphics, ringtones, text alerts and
voicemails. A few future examples include:

« Interactive Voting & Text Messaging - Virgin Mobile customers will be able to use their
phones to vote for their favorite videos from music programming like MTV’s “Total
Request Live” and send shout-out messages to air on shows like CMT’s “Most Wanted
Live.”

« MTV and VH1 Daily Content - Virgin Mobile USA customers will have access to the
hottest breaking music news, artist updates, music charts and entertainment
information straight from the top youth and music networks.

. Games - Nickelodeon will bring beloved characters like Spongebob Squarepants to the
world of wireless games, keeping Virgin Mobile customers busy playing away on their
handsets. MTV and VH1 will also work together to provide exciting new interactive

game experiences for Virgin Mobile customers.

-




. Rescue Rings and Wake Up Calls - Need to be rescued from a bad date or simply need
help getting out of bed? Virgin Mobile can help. Simply program a Rescue Ring or Wake
Up Call by following the incredibly user friendly on the phone screen menu and we’ll call
you at the appointed time. By combining Virgin Mobile’s original content with the voice
of MTV Networks’ characters, personalities or musical guests, Virgin Mobile customers
are certain to experience fresh and irreverent content.

« Ringtones - MTV Networks will launch ringtone services that let Virgin Mobile customers
customize their phones with the hottest tunes from their favorite artists, as well as

theme songs from Nickelodeon’s most popular shows.

Later in the year, Virgin Mobile plans to integrate M-commerce capabilities so that its
customers will be able to purchase the latest CDs. MTV and VH1 will work with Virgin
Mobile to promote customized wireless CD stores featuring top albums from the VH1 Top 20
or the most cutting-edge MTV Buzzworthy artists. Virgin Mobile will also offer MTV-branded
faceplates, phones and other accessories that are popular with the youth and young adult

markets.

About Virgin Mobile USA

Virgin Mobile USA, LLC is a joint venture between Sir Richard Branson's Virgin Group, and
Sprint, which operates the largest all-digital, all-PCS nationwide wireless network.
Established in October 2001, Virgin Mobile is the first mobile virtual network operator
(MVNO) in the United States and is the first U.S. company to create a step-down price plan
with no contracts to sign and no fine print. Under the arrangement with Sprint, Virgin
Mobile will utilize Sprint's wireless network to deliver service to its customers, while
retaining all responsibility for customer service and subscriber maintenance.

Virgin Mobile's service includes long distance, voicemail, caller 1D, call waiting, text
messaging and directory assistance. All customers will also have access to VirginXtras - a
host of music, entertainment, group messaging and just plain fun features that add flair to
the cellular experience. Virgin Mobile cell phones are now available at Best Buy, Circuit
City, Media Play, Sam Goody, Target Stores and Virgin Megastores. The Company’s Top-Up
cards are also available at Circle K and 7-Eleven stores. For those customers who are
perpetually plugged-in, Virgin Mobile’s cellular products and services are available 24/7
through the Web at www.virginmobileusa.com and Virgin Mobile’s Central Intelligence
number at 1-888-322-1122.

About MTV Networks
MTV Networks owns and operates the cable television programming services
MTV: Music Television, MTV2, Nickelodeon/Nick at Nite, TV Land, VH1, CMT: Country Music
Television, and TNN, as well as The Digital Suite from MTV Networks, a package of thirteen
digital services, all of which are trademarks of MTV Networks. MTV Networks also operates
and offers joint ventures, licensing agreements and syndication deals whereby its
programming can be seen worldwide.
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Contact:

Kristi Gates, PR Manager
Virgin Mobile USA
908-607-4029
kgates@virginmobileusa.com

FOR IMMEDIATE RELEASE:

Virgin Mobile USA Unveils A Brand New Approach To Cellular
New Consumer-Focused Cell Phone Service Is Easy-to-Buy, Easy-to-Use And Will Be
Available At More Than 11,000 U.S. Retail Stores, including Best Buy, Circle K, Circuit City,
Follett Higher Education Group, Media Play, Sam Goody, 7-Eleven, Target Stores,
Virgin Megastores and Winn-Dixie

WARREN, N.J. (June 20, 2002) - Virgin Mobile USA, LLC today announced a brand new
approach to cellular - a service focused on, and built around the needs of, the youth
market. Offering a single “pay-as-you-go” price plan with no contracts to sign and no fine
print to analyze, Virgin Mobile is easy-to-buy, easy-to-use and will come fully-loaded with a

host of fun music and entertainment features called VirginXtras.

“Virgin Mobile offers a compelling value proposition for the majority of young Americans
under 30. This dynamic market segment needs a service that is flexible enough to grow
with them yet does not tie them down with a one or two year contract,” said Andrew Cole,

senior vice president, wireless practice, at research firm Adventis.

Virgin Mobile’s simple pricing is new to the U.S. market - just 25 cents per minute for the
first ten minutes of each day, and then 10 cents for every minute thereafter. This 25/10
price structure includes voice mail, caller ID, call waiting, long distance, surcharges and
taxes. Plus, only Virgin Mobile offers the Big Bonus, any customer who uses $50 of airtime

in a month will automatically receive $10 of paid airtime absolutely free.




With no peak times and no roaming charges, customers are free to call who they want,
when they want. Top-Up (airtime replenishment) is as easy as purchasing a $20, $30 or
$50 Top-Up card, and then entering the PIN code directly on their phone. Customers also
have the option of using the PIN code to Top-UP through the Virgin Mobile Web site,

www.virginmobileusa.com, or by dialing Central Intelligence (customer care) at 1-888-322-

1122 or *VM (*86) on their Virgin Mobile phone. If customers choose to register their credit
card, they can automatically add money on a monthly basis.

Virgin Mobile’s balance button provides customers with a one-click access directly from their
cell phone. Customers can also check their account balance on the Web or through Central

Intelligence.

Virgin Mobile is initiating its rollout in the Sacramento, California, and Columbus, Ohio,
markets on June 23, 2002, and then building its distribution network across the nation. By
August 2002, Virgin Mobile expects its cell phone products and services to be available at
more than 11,000 U.S. retail outlets, including Best Buy, Circle K, Circuit City, Follett Higher
Education Group, Media Play, Sam Goody, 7-Eleven, Target Stores, Virgin Megastores and
Winn-Dixie. Also on June 23, 2002, customers across the country will be able to access

Virgin Mobile’s Web site and Central Intelligence advisors.

“Virgin Mobile is focused on simplifying cellular to better meet the needs of the untapped
youth market segment,” commented Cole. “Their service has been tailored to appeal to a
group which to date has remained significantly underserved. Given the potential of the
Virgin brand and the broad scope of the partnerships the company has already put in place,
Virgin Mobile USA is well-positioned to make a significant impact in this market.”

“We're proud to be the first U.S. cell phone company to offer a cellular service that is
exclusively focused on the youth market,” said Daniel H. Schulman, chief executive officer
of Virgin Mobile USA. “We think our straightforward pricing, entertainment-oriented features
and the power of the Virgin brand will be an exciting combination for the youth segment.

We're here to change the game.”

“The Virgin Mobile promise is about offering customers great value for their money and
spectacular service - all wrapped in the fun and irreverence of the Virgin brand,” said Sir
Richard Branson, chairman of the Virgin Group. “And we're ready to deliver. All the



elements are now in place to take the U.S. youth market by storm - from our customized
phones, to our phenomenal distribution partners, innovative VirginXtras, dedicated Central
Intelligence Team and solid technology backbone.”

Customized Cell Phones

Virgin Mobile is the first U.S. cell phone company to offer phones with a personality. Both
the Party Animal (Kyocera 2119) and the Super Model (Kyocera 2255) will be available
across the country by August 2002. The Party Animal retails for $99 and is appropriately
titled for its interchangeable faceplates, numerous games and ringtones to pass the time, as
well as storage for up to 200 phone numbers of all those close, personal friends. The Super
Model sports a slim design and retails for $129. This cellular beauty features voice-
activated dialing and fashionable screen savers, as well as a slew of games, ringtones and
enough phone number storage to keep in touch with every photographer and agent in town.
Customers will find these cellular lookers nestled inside one of Virgin Mobile’s bright red
clamshell-style Starter Packs, which includes a charger, starter guide, $10 worth of airtime
and extra faceplates (for the Party Animal on the go).

Phenomenal Distribution Partners

Virgin Mobile built a distribution network based on the places where young Americans shop.
The company’s Starter Pack will be available in more than 3,000 U.S. retail outlets,
including Best Buy, Circuit City, Follett Higher Education Group, Media Play, Target Stores,
Sam Goody and Virgin Megastores. Both Sam Goody and Virgin Megastores have agreed to
exclusively offer Virgin Mobile’s products and services. Customers will also find Virgin
Mobile’s Top-Up cards at their local Circle K, 7-Eleven or Wwinn-Dixie, totaling more than
8,000 U.S. locations.

Fun Features (VirginXtras)

Virgin Mobile offers the following exciting features:

. Rescue Ring - That blind date in two hours could be fun—or a major disaster. Virgin
Mobile customers can schedule a Rescue Ring to call them up at the perfect “escape
time.” The Rescue Ring features totally original Virgin Mobile content and outrageous
personalities for a completely unique experience. And if the date’s going well, they can
always tell the “caller” that they’ll get back to them tomorrow!

« Wake Up Call - For those who need a little help getting out of bed in the morning, Virgin
Mobile USA offers its customers the chance to wake up to totally original Virgin Mobile




messages from a variety of cheeky personalities. You can be assured that this will be no
run-of-the-mill awakening!

« Ringtones - A huge selection of tunes that will satisfy even the hippest of customers by
keeping them singing along.

« Fun Clips - Waiting for the bus with no end in sight? Fun Clips gives Virgin Mobile
customers a good way to pass the time. They can use their handset to listen to various
audio clips, jokes, gossip and more. Then they can share the fun by texting friends to
get them to listen in too.

« Hit List - The Hit Lists lets the world know what music is worth spreading around. Virgin
Mobile customers can use their handsets to listen to and vote on a top ten list of hit
songs. After voting, customers can hear the percentage of other subscribers who either
“loved it” or “hated it.”

« Music Messenger - Friends don't let friends listen to bad music. Music Messenger lets
Virgin Mobile customers tap into a top ten song list, and then shoot an SMS message to
a friend encouraging them to check out a hot new track.

. Movies - Want to catch a flick? Get showtimes and buy tickets in advance right over
your Virgin Mobile phone.

« Groups - Whatever our customers are in to, they can find people with similar interests.
Customers can check it out from their phone or Virgin Mobile’s Web site.

Plus, customers can text message their discerning opinions on, well, anything. (Yes, by
August 2002, Virgin Mobile expects that its customers will be able to send/receive text

messages to/from their friends on other carriers.)

VirginXtras menus are free to browse and customers only pay for airtime when they use the
application. Ringtones are $1 per download, text messages are free to receive and just
$.10 to send and 411 is a $.95 flat fee plus regular airtime.

Personalized Central Intelligence (customer care)

Virgin Mobile is the first U.S. carrier to create a voice and personality behind customer care
through its Central Intelligence Team. Supported by a fully-integrated partnership with ICT
Group, the Central Intelligence Team will deliver around-the-clock service, helping
customers purchase and activate their phones, Top-Up their accounts, access account

information and learn more about the cell phones’ features and functionality. Happy to help




all inquiring minds, ICT Group’s fun and highly qualified team will answer every question
pertaining to Virgin Mobile.

Rock Solid Backbone

Virgin Mobile was built from the ground up by the best technology partners in the business.
Brightpoint is assembling the Virgin Mobile Starter Pack, maintaining and managing
inventory flow, and overseeing fulfillment for the company’s top distribution channels.
Telcordia is serving as the real-time “billing engine” by managing the customer balance and
transaction information, which makes activating an account or knowing when it’s time to
Top-Up a seamless and painless experience for Virgin Mobile customers. BEA's Weblogic
Enterprise Platform™ will serve as the central communications hub by connecting all aspects
of the Virgin Mobile service - including its cellular network backbone, customer relationship
management (CRM) system, customer balance and purchase data, distribution centers, Web
interface and financial systems software. Finally, Virgin Mobile selected Siebel call center
technology to support Central Intelligence. An industry-specific rather than custom-built
application, Siebel eCommunications will provide Virgin Mobile with both fast deployment

and cost-efficiency.

About Virgin Mobile USA

Virgin Mobile USA, LLC is a joint venture between Sir Richard Branson's Virgin Group, and
Sprint, which operates the largest all-digital, all-PCS nationwide wireless network.
Established in October 2001, Virgin Mobile is the first mobile virtual network operator
(MVNO) in the United States and is the first U.S. company to create a step-down price plan
with no contracts to sign and no fine print. Under the arrangement with Sprint, Virgin
Mobile will utilize Sprint's wireless network to deliver service to its customers, while
retaining all responsibility for customer service and subscriber maintenance.

Virgin Mobile's service includes long distance, voicemail, caller ID, call waiting, text
messaging and directory assistance. All customers will also receive VirginXtras - a host of
music, entertainment, group messaging and just plain fun features that add flair to the
cellular experience. Virgin Mobile cell phones will be available in more than 3,000 U.S. retail
outlets, including Best Buy, Circuit City, Follett Higher Education Group, Media Play, Sam
Goody, Target Stores and Virgin Megastores. The Company’s Top-Up cards will also be
available in more than 8,000 U.S. Circle K, 7-Eleven and Winn-Dixie stores. For those
customers who are perpetually plugged-in, Virgin Mobile’s cellular products and services are
available 24/7 through the Web at www.virginmobileusa.com and Virgin Mobile’s Central
Intelligence number at 1-888-322-1122.
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Kristi Gates, PR Manager
Virgin Mobile USA
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kgates@virginmobileusa.com
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MTV Networks

212-846-7437
jeanine.smartt@mtvstaff.com

For Immediate Release

Virgin Mobile USA and MTV Networks to Blow the Roof Off
Cellular Content
Virgin Mobile USA kicks-off national cell phone service and announces strategic partnership
with MTV Networks at outrageous Times Square event

Times Square, NY (July 24, 2002) - During an outrageous event in the heart of Times
Square, Virgin Mobile USA, LLC unveiled both its national, youth-focused cell phone service
and its multi-year strategic partnership with MTV Networks, a division of Viacom, Inc.
(NYSE:VIA and VIA.B). The deal provides for exclusive wireless content and consumer
products from MTV and VH1, as well as additional wireless content from Nickelodeon and
CMT — a deal certain to blow the roof off current cellular content offerings.

Wearing only a mock Virgin Mobile USA cell phone to cover his “nether regions,” Sir Richard
Branson, chairman of the Virgin Group, said, “Today I'm here to physically prove that Virgin
Mobile USA’s national cell phone service has nothing to hide. We give young Americans the
features they want, while offering a straightforward price plan with no contracts to sign and
no fine print. And because it's our mission to understand and meet the needs of the youth
market, we are thrilled to have the opportunity to work with an organization as dedicated to
this demographic as we are. MTV Networks is the ideal partner for Virgin Mobile USA.”




Beginning later this summer, every Virgin Mobile USA customer will have access to content
from MTV, VH1, CMT and Nickelodeon. Commenting on the agreement, Dan Schulman,
Virgin Mobile USA chief executive officer, noted that the combined strength of the Virgin and
MTV Networks brands will establish a whole new framework for delivering music and
entertainment content to cell phones.

“We're taking cell phone content to a whole new level. MTV Networks is home to some of
the most recognized youth and young adult brands in the United States and has
unparalleled reach for the under-30 market. The Virgin brand is all about fun, honesty and
great value for money, which is what our target market wants. Together, we believe that
we will not only seize the youth market’s attention, but we will also give our mutual
customers the most exciting cell phone features along with outstanding service,” said
Schulman.

“At MTV Networks, the consumer is king and as our audience continues to embrace cell
phones and wireless applications at a rapid pace, we are actively moving with them into a
wireless world,” says Tom Freston, chairman and chief executive officer of MTV Networks.
“We are thrilled to partner with Virgin Mobile. Their complete focus on youth and young
adults, coupled with their irreverent style, make them the perfect partner for MTV
Networks.”

Beginning later this summer, MTV Networks and Virgin Mobile plans to start rolling out a
wide variety of branded content, including games, graphics, ringtones, text alerts and
voicemails. A few future examples include:

. Interactive Voting & Text Messaging - Virgin Mobile customers will be able to use their
phones to vote for their favorite videos from music programming like MTV’s “Total
Request Live” and send shout-out messages to air on shows like CMT's "Most Wanted
Live.”

« MTV and VH1 Daily Content - Virgin Mobile USA customers will have access to the
hottest breaking music news, artist updates, music charts and entertainment
information straight from the top youth and music networks.

« Games - Nickelodeon will bring beloved characters like Spongebob Squarepants to the
world of wireless games, keeping Virgin Mobile customers busy playing away on their
handsets. MTV and VH1 will also work together to provide exciting new interactive

game experiences for Virgin Mobile customers.



« Rescue Rings and Wake Up Calls - Need to be rescued from a bad date or simply need
help getting out of bed? Virgin Mobile can help. Simply program a Rescue Ring or Wake
Up Call by following the incredibly user friendly on the phone screen menu and we'll call
you at the appointed time. By combining Virgin Mobile’s original content with the voice
of MTV Networks’ characters, personalities or musical guests, Virgin Mobile customers
are certain to experience fresh and irreverent content.

. Ringtones - MTV Networks will launch ringtone services that let Virgin Mobile customers
customize their phones with the hottest tunes from their favorite artists, as well as

theme songs from Nickelodeon’s most popular shows.

Later in the year, Virgin Mobile plans to integrate M-commerce capabilities so that its
customers will be able to purchase the latest CDs. MTV and VH1 will work with Virgin
Mobile to promote customized wireless CD stores featuring top albums from the VH1 Top 20
or the most cutting-edge MTV Buzzworthy artists. Virgin Mobile will also offer MTV-branded
faceplates, phones and other accessories that are popular with the youth and young adult

markets.

About Virgin Mobile USA

Virgin Mobile USA, LLC is a joint venture between Sir Richard Branson's Virgin Group, and
Sprint, which operates the largest all-digital, all-PCS nationwide wireless network.
Established in October 2001, Virgin Mobile is the first mobile virtual network operator
(MVNO) in the United States and is the first U.S. company to create a step-down price plan
with no contracts to sign and no fine print. Under the arrangement with Sprint, Virgin
Mobile will utilize Sprint's wireless network to deliver service to its customers, while
retaining all responsibility for customer service and subscriber maintenance.

Virgin Mobile's service includes long distance, voicemail, caller ID, call waiting, text
messaging and directory assistance. All customers will also have access to VirginXtras - a
host of music, entertainment, group messaging and just plain fun features that add flair to
the cellular experience. Virgin Mobile cell phones are now available at Best Buy, Circuit
City, Media Play, Sam Goody, Target Stores and Virgin Megastores. The Company’s Top-Up
cards are also available at Circle K and 7-Eleven stores. For those customers who are
perpetually plugged-in, Virgin Mobile’s cellular products and services are available 24/7
through the Web at www.virginmobileusa.com and Virgin Mobile’s Central Intelligence
number at 1-888-322-1122.

About MTV Networks
MTV Networks owns and operates the cable television programming services
MTV: Music Television, MTV2, Nickelodeon/Nick at Nite, TV Land, VH1, CMT: Country Music
Television, and TNN, as well as The Digital Suite from MTV Networks, a package of thirteen
digital services, all of which are trademarks of MTV Networks. MTV Networks also operates
and offers joint ventures, licensing agreements and syndication deals whereby its
programming can be seen worldwide.
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FOR IMMEDIATE RELEASE:

Virgin Mobile USA Unveils A Brand New Approach To Cellular
New Consumer-Focused Cell Phone Service Is Easy-to-Buy, Easy-to-Use And Will Be
Available At More Than 11,000 U.S. Retail Stores, including Best Buy, Circle K, Circuit City,
Follett Higher Education Group, Media Play, Sam Goody, 7-Eleven, Target Stores,
Virgin Megastores and Winn-Dixie

WARREN, N.J. (June 20, 2002) - Virgin Mobile USA, LLC today announced a brand new
approach to cellular - a service focused on, and built around the needs of, the youth
market. Offering a single “pay-as-you-go” price plan with no contracts to sign and no fine
print to analyze, Virgin Mobile is easy-to-buy, easy-to-use and will come fully-loaded with a

host of fun music and entertainment features called VirginXtras.

“Virgin Mobile offers a compelling value proposition for the majority of young Americans
under 30. This dynamic market segment needs a service that is flexible enough to grow
with them yet does not tie them down with a one or two year contract,” said Andrew Cole,

senior vice president, wireless practice, at research firm Adventis.

Virgin Mobile’s simple pricing is new to the U.S. market - just 25 cents per minute for the
first ten minutes of each day, and then 10 cents for every minute thereafter. This 25/10
price structure includes voice mail, caller ID, call waiting, long distance, surcharges and
taxes. Plus, only Virgin Mobile offers the Big Bonus, any customer who uses $50 of airtime

in a month will automatically receive $10 of paid airtime absolutely free.




With no peak times and no roaming charges, customers are free to call who they want,
when they want. Top-Up (airtime replenishment) is as easy as purchasing a $20, $30 or
$50 Top-Up card, and then entering the PIN code directly on their phone. Customers also
have the option of using the PIN code to Top-UP through the Virgin Mobile Web site,
www.virginmobileusa.com, or by dialing Central Intelligence (customer care) at 1-888-322-

1122 or *VM (*86) on their Virgin Mobile phone. If customers choose to register their credit
card, they can automatically add money on a monthly basis.

Virgin Mobile’s balance button provides customers with a one-click access directly from their
cell phone. Customers can also check their account balance on the Web or through Central
Intelligence.

Virgin Mobile is initiating its rollout in the Sacramento, California, and Columbus, Ohio,
markets on June 23, 2002, and then building its distribution network across the nation. By
August 2002, Virgin Mobile expects its cell phone products and services to be available at
more than 11,000 U.S. retail outlets, including Best Buy, Circle K, Circuit City, Follett Higher
Education Group, Media Play, Sam Goody, 7-Eleven, Target Stores, Virgin Megastores and
Winn-Dixie. Also on June 23, 2002, customers across the country will be able to access
Virgin Mobile’s Web site and Central Intelligence advisors.

“Virgin Mobile is focused on simplifying cellular to better meet the needs of the untapped
youth market segment,” commented Cole. “Their service has been tailored to appeal to a
group which to date has remained significantly underserved. Given the potential of the
Virgin brand and the broad scope of the partnerships the company has already put in place,
Virgin Mobile USA is well-positioned to make a significant impact in this market.”

“We're proud to be the first U.S. cell phone company to offer a cellular service that is
exclusively focused on the youth market,” said Daniel H. Schulman, chief executive officer
of Virgin Mobile USA. “We think our straightforward pricing, entertainment-oriented features
and the power of the Virgin brand will be an exciting combination for the youth segment.

We're here to change the game.”

“The Virgin Mobile promise is about offering customers great value for their money and
spectacular service - all wrapped in the fun and irreverence of the Virgin brand,” said Sir
Richard Branson, chairman of the Virgin Group. “And we're ready to deliver. All the




elements are now in place to take the U.S. youth market by storm - from our customized
phones, to our phenomenal distribution partners, innovative VirginXtras, dedicated Central
Intelligence Team and solid technology backbone.”

Customized Cell Phones

Virgin Mobile is the first U.S. cell phone company to offer phones with a personality. Both
the Party Animal (Kyocera 2119) and the Super Model (Kyocera 2255) will be available
across the country by August 2002. The Party Animal retails for $99 and is appropriately
titled for its interchangeable faceplates, numerous games and ringtones to pass the time, as
well as storage for up to 200 phone numbers of all those close, personal friends. The Super
Model sports a slim design and retails for $129. This cellular beauty features voice-
activated dialing and fashionable screen savers, as well as a slew of games, ringtones and
enough phone number storage to keep in touch with every photographer and agent in town.
Customers will find these cellular lookers nestled inside one of Virgin Mobile’s bright red
clamshell-style Starter Packs, which includes a charger, starter guide, $10 worth of airtime

and extra faceplates (for the Party Animal on the go).

Phenomenal Distribution Partners

Virgin Mobile built a distribution network based on the places where young Americans shop.
The company’s Starter Pack will be available in more than 3,000 U.S. retail outlets,
including Best Buy, Circuit City, Follett Higher Education Group, Media Play, Target Stores,
Sam Goody and Virgin Megastores. Both Sam Goody and Virgin Megastores have agreed to
exclusively offer Virgin Mobile’s products and services. Customers will also find Virgin
Mobile’s Top-Up cards at their local Circle K, 7-Eleven or winn-Dixie, totaling more than
8,000 U.S. locations.

Fun Features (VirginXtras)

Virgin Mobile offers the following exciting features:

« Rescue Ring - That blind date in two hours could be fun—or a major disaster. Virgin
Mobile customers can schedule a Rescue Ring to call them up at the perfect “escape
time.” The Rescue Ring features totally original Virgin Mobile content and outrageous
personalities for a completely unique experience. And if the date’s going well, they can
always tell the “caller” that they’ll get back to them tomorrow!

. Wake Up Call - For those who need a little help getting out of bed in the morning, Virgin
Mobile USA offers its customers the chance to wake up to totaily original Virgin Mobile



messages from a variety of cheeky personalities. You can be assured that this will be no
run-of-the-mill awakening!

« Ringtones - A huge selection of tunes that will satisfy even the hippest of customers by
keeping them singing along.

« Fun Clips - Waiting for the bus with no end in sight? Fun Clips gives Virgin Mobile
customers a good way to pass the time. They can use their handset to listen to various
audio clips, jokes, gossip and more. Then they can share the fun by texting friends to
get them to listen in too.

« Hit List - The Hit Lists lets the world know what music is worth spreading around. Virgin
Mobile customers can use their handsets to listen to and vote on a top ten list of hit
songs. After voting, customers can hear the percentage of other subscribers who either
“loved it” or “hated it.”

« Music Messenger - Friends don't let friends listen to bad music. Music Messenger lets
Virgin Mobile customers tap into a top ten song list, and then shoot an SMS message to
a friend encouraging them to check out a hot new track.

. Movies - Want to catch a flick? Get showtimes and buy tickets in advance right over
your Virgin Mobile phone.

« Groups - Whatever our customers are in to, they can find people with similar interests.
Customers can check it out from their phone or Virgin Mobile’s Web site.

Plus, customers can text message their discerning opinions on, well, anything. (Yes, by
August 2002, Virgin Mobile expects that its customers will be able to send/receive text
messages to/from their friends on other carriers.)

VirginXtras menus are free to browse and customers only pay for airtime when they use the
application. Ringtones are $1 per download, text messages are free to receive and just
$.10 to send and 411 is a $.95 flat fee plus regular airtime.

Personalized Central Intelligence (customer care)

Virgin Mobile is the first U.S. carrier to create a voice and personality behind customer care
through its Central Intelligence Team. Supported by a fully-integrated partnership with ICT
Group, the Central Intelligence Team will deliver around-the-clock service, helping
customers purchase and activate their phones, Top-Up their accounts, access account

information and learn more about the cell phones’ features and functionality. Happy to help



all inquiring minds, ICT Group’s fun and highly qualified team will answer every question
pertaining to Virgin Mobile.

Rock Solid Backbone

Virgin Mobile was built from the ground up by the best technology partners in the business.
Brightpoint is assembling the Virgin Mobile Starter Pack, maintaining and managing
inventory flow, and overseeing fulfillment for the company’s top distribution channels.
Telcordia is serving as the real-time “billing engine” by managing the customer balance and
transaction information, which makes activating an account or knowing when it's time to
Top-Up a seamless and painless experience for Virgin Mobile customers. BEA’s Weblogic
Enterprise Platform™ will serve as the central communications hub by connecting all aspects
of the Virgin Mobile service - including its cellular network backbone, customer relationship
management (CRM) system, customer balance and purchase data, distribution centers, Web
interface and financial systems software. Finally, Virgin Mobile selected Siebel call center
technology to support Central Intelligence. An industry-specific rather than custom-built
application, Siebel eCommunications will provide Virgin Mobile with both fast deployment
and cost-efficiency.

About Virgin Mobile USA

Virgin Mobile USA, LLC is a joint venture between Sir Richard Branson's Virgin Group, and
Sprint, which operates the largest all-digital, all-PCS nationwide wireless network.
Established in October 2001, Virgin Mobile is the first mobile virtual network operator
(MVNO) in the United States and is the first U.S. company to create a step-down price plan
with no contracts to sign and no fine print. Under the arrangement with Sprint, Virgin
Mobile will utilize Sprint's wireless network to deliver service to its customers, while
retaining all responsibility for customer service and subscriber maintenance.

Virgin Mobile's service includes long distance, voicemail, caller 1D, call waiting, text
messaging and directory assistance. All customers will also receive VirginXtras - a host of
music, entertainment, group messaging and just plain fun features that add flair to the
cellular experience. Virgin Mobile cell phones will be available in more than 3,000 U.S. retail
outlets, including Best Buy, Circuit City, Follett Higher Education Group, Media Play, Sam
Goody, Target Stores and Virgin Megastores. The Company’s Top-Up cards will also be
available in more than 8,000 U.S. Circle K, 7-Eleven and Winn-Dixie stores. For those
customers who are perpetually plugged-in, Virgin Mobile’s cellular products and services are
available 24/7 through the Web at www.virginmobileusa.com and Virgin Mobile’s Central
Intelligence number at 1-888-322-1122.

###
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Virgin Mobile - Home Page 1 of 1

MY VIRGIN MOBILE THE FACTS THE GOODS VIRGINXTRAS

TCE-UP » SHOPPING CART

» TRACK ORDER  » FIND STORE

» CHECK COVERAGE » ACTIVATE PHONE » RINGTONES LOGIN GET HELP SEARCH

Home

it

mobile

The K7 Rave.
LoCd Our newest - DURT AW SRR
- . . model is sleek, 42 ' . .
Virgin Mobile Phone #: stylish, and 1 3 ) To: (cell phone #)
ready togo. | 4 |
Only $79. :

From: (you)

o > |

(LR B B )

Message:
TIUR TOLR AILTIIE .
fomumiats o Click here for details »
Virgin Mobile Phone #:
e{:«: . R Character countdown:125

[ NI B BE S

SUBMIT

RATRET  EY R kR N

- Get a Phone

- Activate a Phone

- What's Hot

- *MTV on Virgin Mobile

- vhil 2 go on Virgin Mobile

My Virgin Mobile | The Facts | The Goods | VirainXtras | About Us | Top Up | Shopping Cart | Track an Order | Find a Store | Check Coverage | Activate a
Phone
Login | Customer Support | Search | Site Map | Jobs

© Virgin Mobile USA, LLC 2002-2003. All Rights Reserved. Privacy Policy | Terms and Conditions | Website User Agreement

itp://www.virginmobileusa.com/ 10/23/2003




Virgin Mobile - The Facts

MY VIRGIN MOBILE THE FACTS THE GOODS VIRGINXTRAS

TCF UP  » SHOPPING CART  »TRACKORDER  » FIND 3VOXE s CHEIK COVIORAGE  » ACTIVATE PHONE  » RINGTONES

Page 1 of 1

Home : The Facts

The Facts

» WHAT'S HOT @mﬁw o Mmessr Uk

Learn a little about the company that provides the U.S. with

» TEXT MESSAGING

» TOP-UP innovative cellular service.
VIRGINXTRAS
' What's Hot
CUL TS AEIES Get the latest info on what we're doing to make Virgin Mobile's
» COVERAGE AREAS service continue to rock.
» WHAT IT COSTS Al About...
» SERVICE FEATURES Text Messaging, Top-Up, VirginXtras - Find out what they are,
how they work, and why you want them.
TR o SRR
» CUSTOMER COMMENTS Ouwr Services

Letting you in on all the details about Coverage Areas, Services
Features and What it Costs.

Sl Need Convinging?
You're hooked, now how about the line and sinker? Check out

our facts and testimonials to find out why you're going to love
us.

» WHY VIRGIN MOBILE

LOGIN GET HELP SEARCH

Zip Code:

SUBMIT

$20 in free airtime, plus
free shipping for buying
directly from us.

$20 MORE in free airtime
when you buy three
Ringtones.

My Virgin Mobile | The Facts | The Goods | VirainXtras | About Us | Top Up | Shopping Cart | Track an Order | Find a Store | Check Coverage | Activate a

Phone
Login | Customer Support | Search | Site Map | Jobs

© Virgin Mobiie USA, LLC 2002-2003. All Rights Reserved. Privacy Policy | Terms and Conditions | Website User Agreement

http://www.virginmobileusa.com/application/facts/index;jsessionid=1XTI3MoNRGLj1Bne7FNLOPf8wPR... 10/23/2003




Virgin Mobile - The Goods Page 1 of 2

MY VIRGIN MOBILE THE FACYS THE GOODS

» FIND STORC

VIRGINXTRAS

TCF-UP » SAHOPPING IART » TRACK ORDER » CHECA COVERAGE

P ACTIVATE PHONE  » RINGTONLES LOGIN GET HELP SEARCH

Home : The Goods

Ploilos

» Kyoceta Slider V5
*MTV Edition

AUDIOVOX “"VOX"~ 8500
KYOCERA K7 RAVE
KYOCERA SUPER MODEL
KYOCERA PARTY ANIMAL

RN T UL S B
BATTERIES
CASES & CLIPS
CHARGERS
HEADSETS

Tt CCTTATD DT

» BATTERIES

» CASES & CLIPS
CHARGERS

HEADSETS

BATTERIES

CASES & CLIPS
CHARGERS
FACEPLATES
HEADSETS

ORI IOL0L SCI0ENTIlS
BATTERIES
CASES & CLIPS
CHARGERS
HEADSETS
53 /RN T AN S I
BATTERIES
CASES & CLIPS
CHARGERS
FACEPLATES

HEADSETS

attp://www.virginmobileusa.com/application/catalog/index ?namespace=catalog&origin=ct-xx-xx-xx_inde...

Audiovox

“vox"
8500

o AT TR Y

$119.00

20/20 Vision:

for buying your

Virgin Mobile.

buy three
Ringtones by
01/02/04.

Featured Gear

Tell Me More

Kyocera

$79.00
20/20 Vision:

Get $20 in airtime
and free shipping
for buying your
phone directly from
Virgin Mobile.

Get $20 MORE in
free airtime if you
buy three
Ringtones by
01/02/04.

Tell Me More

Get $20 in airtime
and free shipping

phone directly from

Get $20 more in
free airtime if you

D

€3

P

.

Everything's included
with your phone -
Even Free
Shipping:

e Buy a phone,
activate it, use it

e No contracts to
sign and no
hidden fees

e VirginXtras and
exclusive *MTV
content

A

8

ur

Y
M

$19.00

Out of Stock

Audiovox Belt
Clip

$9.00

Out of Stock

Zip Code:

|

10/23/2003



Virgin Mobile - The Goods Page 2 of 2

My Virgin Mobile | The Facts | The Goods | VirginXtras | About Us | Top Up | Shopping Cart | Track an Order | Find a Store | Check Coverage | Activate a
Phone
Login | Customer Support | Search | Site Map | Jobs

© Virgin Mobile USA, LLC 2002-2003. All Rights Reserved. Privacy Policy | Terms and Conditions | Website User Agreement

attp://www.virginmobileusa.com/application/catalog/index?namespace=catalog&origin=ct-xx-xx-xx_inde... 10/23/2003



Virgin Mobile - VirginXtras Page 1 of 1

MY VIRGIN MOBILE THE FACTS THE GOODS VIRGINXTRAS

TCF-UE

P SHOPPING CART

» TRACK ORDLR

PFIND STORE  »CHECK COVERAGE  » ACTIVATE PHONE  » RINGTONES LOGIN GET HELP SEARCH

Home : VirginXtras

LRSS L LB 5 No Work smd S WW Pilmkeeas HHRE AT b WEnedn
» RINGTONES \Firgi mXbres » Gret Tf

1311 5 To: (cell phone #)
> CMTV I
DAILY DOSE Have fu_nlon your phone with our
entertaining VirginXtras. Go ahead. Key .
VOICE GREETINGS ‘em up and get the party started. From: (you)
MOVIES l

O o iisimies

vhi 2go

W L9 Message:

Character countdown:12!

*MTV and vh1 2 go on Virgin Mobile

Get music news, vote for videos, answer
opinions polls, check show listings, and
more. Now, if only your Virgin Mobile
phone could make breakfast... all your
problems would be solved.

My Virgin Mobile | The Facts | The Goods | VirginXtras | About Us | Top Up | Shopping Cart | Track an Order | Find a Store | Check Coverage | Activate a
Phone
Login | Customer Support | Search | Site Map | Jobs

© Virgin Mobile USA, LLC 2002-2003. All Rights Reserved. Privacy Policy | Terms and Conditions | Website User Agreement

http://www.virginmobileusa.com/application/xtras/index?namespace=xtrasStatic&origin=xt-xx-xx-xx_inde... 10/23/2003




Virgin Mobile - About Us Page 1 of 1

MY VIRGIN MOBILE THE FACTS THE GOODS VIRGINXTRAS

TCF UP

3
O 5T

b SAHAOPPING CART

» TRACK ORDER

»FIN ORE  »CHECK COVERAGE  » ACTIVATE PHONE  » RINGTONES LOGIN GET HELP SEARCH

Home : About Us

About Us

ML el SDDUT LS The Braims Behind The No Bullsh#t Cellular Service

» NEWS & STUFF Virgin Mobile US_A, LLC js a member of the Virgin global family of
products and services designed to rock the consumer world. We're here

» THE VIRGIN MOBILE STORY to shake up American cellular with kick-ass service and full frontat

» THE VIRGIN GROUP . attitude.

SUTE U 3

» JOIN OUR TEAM A \ WII’@FI‘I FHobie in the News

» OUR OFFICES

Virgin Mobile USA Off to Strong Start
Upstart National Cellular Service Captures 350,000 Net Subscribers in
First Six Months of Operation

[ 34N 5

Virgin Mobile USA and MTV Networks to Blow the Roof Off
Cellular Content

Virgin Mobile USA kicks-off national cell phone service and announces

strategic partnership with MTV Networks at outrageous Times Square
event.

» a1

[ Rt L N A AR TR B

My Virgin Mobile | The Facts | The Goods | VirginXtras | About Us | Top Up | Shopping Cart | Track an Order | Find a Store | Check Coverage | Activate a
Phone
Login | Customer Support | Search | Site Map | Jobs

© Virgin Mobile USA, LLC 2002-2003. All Rights Reserved. Privacy Policy | Terms and Conditions | Website User Agreement

1ttp://www.virginmobileusa.com/application?ori gin=ab-xx-xx-xx_index.jsp&event=link.ab-xx-xx-xx_inde... 10/23/2003




Virgin Mobile - The Virgin Group Page 1 of 1

MY VIRGIN MOBILE THE FACTS THE GOODS VIRGINXTRAS
TOF-UF

¥ SAUPPING CART

» TRACK ORDER

P FIND 57ORE

» CHEUK COVIRAGE

» ALTIVATE PHONE » RINGTONLS

LOGIN GET HELP SEARCH

Home :© About Us ! The Virgin Group

D

't
y mobile

LIty sa Companics

» NEWS & STUFF Virgin Atlantic

» THE VIRGIN MOBILE STORY On the June 22, 1984 a plane packed with friends, celebs and the media set off for New York, New
York - a star airline was born. Now Virgin Atlantic has become the second largest British iong-haul

international airline. Their services operate out of London's Heathrow and Gatwick to 18 different

i e destinations all over the world, as far apart as Shanghai and the Caribbean.

» JOIN OUR TEAM http://www.virgin.com/atlantic
» GUR OFFICES Virgin Megastores

Virgin Megastore is where shopping meets entertainment. You can flaunt your love for music and
movies, while satisfying your deepest cravings for the most obscure vinyl, or plug into the digital

age.

http://www.virgin.com/megastores

Virgin Mobide

We're working to be the first mobile phone company to, how you say, go global? Check out Virgin
Mobile's great cellular service in these countries:

UK: http://www.virgin.com/mobile/

Australia: http://www.virginmobile.com.a

>

My Virgin Mobile | The Facts | The Goods | Virginxtras | About Us | Top Up | Shopping Cart | Track an Order | Find a Store | Check Coverage | Activate a
Phone

Login | Customer Support | Search | Site Map | Jobs

© Virgin Mobile USA, LLC 2002-2003. All Rights Reserved. Privacy Policy | Terms and Conditions | Website User Agreement

1ttp://www.virginmobileusa.com/application/about/companies?namespace=aboutStatic&origin=ab-xx-xx-... 10/23/2003




Virgin Mobile - Results

MY VIRGIN MOBILE

TOP-UP

» S:IOPPING CART

Home : Find a Store . Results

THE FACTYS

» TRACK ORDER

THE GOODS
» FIND STORE

VIRGINXTRAS

» CHECK COVERACGE

We found 18 store(s) near the address: NY, 10560.

Store Name

CIRCUIT CITY
Store #3700

SAM GOODY
Store #4667

SAM GOODY
Store #4704

COMPUSA
Store #537

SPRINT STORE
Store #483

SAM GOODY
Store #4526

BEST BUY
Store #455

TARGET
Store #1083

CIRCUIT CITY
Store #3683

COMPUSA
Store #314

Address

2990 EAST MAIN ST
CORTLANDT MANOR, NY 10567
View Map | Directions

145 GREENWICH AVENUE
GREENWICH, CT 06830

View Map | Directions

1820 PURCHASE STREET
RYE, NY 10580

View Map | Directions

20 TARRYTOWN ROAD
WHITE PLAINS, NY 10607
View Map | Directions

420 TARRYTOWN RD.
WHITE PLAINS, NY 10607

View Map | Directions

GALLERIA OF WHITE PLAINS 100 MAIN
ST. SP# 110

WHITE PLAINS, NY 10601

View Map | Directions

1240 PALISADES MALL
WEST NYACK, NY 10994-6200
View Map | Directions

4120 PALISADES CENTER DRIVE
WEST NYACK, NY 10994
View Map | Directions

2731 PALISADES CENTER DR
WEST NYACK, NY 10994

View Map | Directions

2543 PALISADES CENTER DRIVE
WEST NYACK, NY 10994

View Map | Directions

» ACTIVATE PHONE

» RINGTONES

Distance

12.79 miles

20.63 miles

20.79 miles

21.56 miles

21.57 miles

21.75 miles

23.26 miles

23.45 miles

23.60 miles

23.60 miles

LOGIN GET HELP

Phone

(845) 358-
3989

(845) 348-
6440

Page 1 of 2

SEARCH

Services

Both

Both

Both

Both

Both

Both

Both

Both

Both

Both

@ o

1ttp://www.virginmobileusa.com/application/locator/index?namespace=locator&origin=lo-xx-xx-xx_index... 10/23/2003




Virgin Mobile - Results

MY VIRGIN MOBILE

TOP-UP

Home :

Find a Store

THE FACTS

* SHOPPING CART  » TRACK ORDER

Results

THE GOODS

» FIND STORE

VIRGINXTRAS

» CHECK COVERAGE

We found 18 store(s) near the address: NY, 10560.

Store Name DI

SPRINT STORE
Store #181

CIRCUIT CITY
Store #3197

SAM GOODY
Store #660

SAINT THOMAS AQUINAS
COLLEGE BOOKSTORE
Store #813

BEST BUY
Store #374

SPRINT STORE
Store #128

ROCKLAND BOOKSTORE
Store #869

SARAH LAWRENCE
BOOKSTORE
Store #578

Address

2302 PALISADES CENTER DRIVE
SUITE A202

WEST NYACK, NY 10994

View Map | Directions

837 SOUTH RD
POUGHKEEPSIE, NY 12601
View Map | Directions

101 NANUET MALL ROUTE 59
NANUET, NY 10954

View Map | Directions
125 ROUTE 340

SPARKILL, NY 10976-1050
View Map | Directions

2500 CENTRAL PARK AVE
YONKERS, NY 10710

View Map | Directions

2350 CENTRAL PARK AVENUE
YONKERS, NY 10710

View Map | Directions

145 COLLEGE ROAD BUILDING B
SUFFERN, NY 10901-3699
View Map | Directions

1 MEAD WAY MAC CRACKEN
BRONXVILLE, NY 10708-3137
View Map | Directions

» ACTIVATE PHONE

» RINGTONES

Distance

23.60 miles

25.08 miles

25.70 miles

25.93 miles

26.13 miles

26.42 miles

27.35 miles

29.39 miles

LOGIN

Page 1 of 2

GET HELP SEARCH

PREVIOUS 1 2

Phone Services
Both
Both
(845) Both
624-8834
Both
(914) Both
337-4077
Both
Both
Both
PREVIOUS 1 2

@ e

1ttp://www.virginmobileusa.com/application/locator/results?namespace=locator&origin=lo-xx-xx-xx_resul... 10/23/2003




Virgin Mobile - Results Page 2 of 2

Nojﬁa Salem

PRI S )

*y

My Virgin Mobile | The Facts | The Goods | VirginXtras | About Us | Top Up | Shopping Cart | Track an Order | Find a Store | Check Coverage | Activate a
Phone
Login | Customer Support | Search | Site Map | Jobs )

© Virgin Mobile USA, LLC 2002-2003. All Rights Reserved. Privacy Policy | Terms and Conditions | Website User Agreement

http://Www.virginmobileusa.com/application/locator/index‘?namespace=locator&origin=lo-xx-xx-xx_index... 10/23/2003




Virgin Mobile - Results

MY VIRGIN MOBILE

TCP-UP

» SHOPPING CART

THE FACYS

» TRACK ORDER

THE GOODS

» FIND STORE

VIRGINXTRAS

» CHECK COVERAGE

» ACTIVATE PHONE

» RINGTONES

Home : Find a Store : Results

We found 30 store(s) near the address: CA, 92625.

Store Name

CIRCUIT CITY
Store #3309

SAM GOODY
Store #637

VONS
Store #1911

VONS
Store #2149

AIRCALL
WIRELESS
Store #17348

VIRGIN
MEGASTORE
Store #2

TARGET
Store #1293

SPRINT STORE
Store #282

CIRCUIT CITY
Store #694

SAM GOODY
Store #5168

Address

1101 NEWPORT CENTER DR
NEWPORT BEACH, CA 92660
View Map | Directions

FASHION ISLAND 1031 NEWPORT
CENTER DRIVE

NEWPORT BEACH, CA 92660
View Map | Directions

21181 NEWPORT COAST DRIVE
NEWPORT COAST, CA 92657
View Map | Directions

185 E. 17TH STREET
COSTA MESA, CA 92627
View Map | Directions

1845 NEWPORT BLVD.

COSTA MESA, CA 92627
View Map | Directions

1875A NEWPORT BOULEVARD
COSTA MESA, CA 92627

View Map | Directions

3030 HARBOR BLVD
COSTA MESA, CA 92626
View Map | Directions

3030 HARBOR BLVD SUITE M
COSTA MESA, CA 92626

View Map | Directions

3333 BRISTOL STREET SUITE 1060
COSTA MESA, CA 92626

View Map | Directions
SOUTH COAST PLAZA
SP 327 3333 BEAR
STREET, COSTA 92626
View Map | Directions

LOGIN GET HELP

Distance

1.27 miles

1.41 miles

2.71 miles

3.65 miles

3.92 miles

3.94 miles

6.41 miles

6.41 miles

6.52 miles

6.54 miles

Phone

(949) 644-
7165

(949) 645-
9906

(714) 979-
0372

Page 1 of 2

SEARCH

[
N
lw
=4
m
=

|

Services

Both

Both

Both

Both

Both

Both

Both

Both

Both

Both

° AT F R

http://www.virginmobileusa.com/application/locator/index ?namespace=locator&origin=lo-xx-xx-xx_index... 10/23/2003



Virgin Mobile - Results

MY VIRGIN MOBILE THE FACTS THE GOODS VIRGINXTRAS

TCF-UP » SIOPPING CART  » TRACKORDER  » FIND STORE  » CHEZK COVERAGE  » ACTIVATE PHONE

Page 1 of 2

» RINGTONES

LOGIN GET HELP SEARCH

Home @ Find a Store : Results

We found 30 store(s) near the address: CA, 92625,
PREVIOQUS 1 2 3 NEXT

Store Name

Address Distance Phone Services
VONS 8891 ATLANTA AVE 6.91 miles Both
Store #3160 HUNTINGTON BEACH, CA 92646

View Map | Directions
TARGET 9882 ADAMS AVENUE 6.93 miles (714) 964- Both
Store #194 HUNTINGTON BEACH, CA 92646 8008

View Map | Directions
VONS 3650 BRISTOL STREET 7.15 miles Both
Store #1626 SANTA ANA, CA 92704

View Map | Directions
SPRINT STORE 3992 BARRANCA PKWY SUITE D 7.30 miles Both
Store #247 IRVINE, CA 92606

View Map | Directions
TARGET 3750 BARRANCA PARKWAY 7.31 miles (949) 857- Both
Store #336 IRVINE, CA 92606 8337

View Map | Directions
CIRCLE K 5793 ALTON PKWY 7.31 miles Both
Store #5786 IRVINE, CA 92602

View Map | Directions
AIRCALL 3420 BIRSTON #110 7.34 miles Both
WIRELESS COSTA MESA, CA 92626
Store #17349 View Map | Directions
TARGET 3300 S. BRISTOL ST. 7.45 miles (714) 641- Both
Store #250 SANTA ANA, CA 92704 4944

View Map | Directions
BEST BUY METRO POINTE SHOPPING CTR 7.47 miles (714) 434- Both
Store #119 901FSOUTH COAST DRIVE 0132

COSTA MESA, CA 92626

View Map | Directions
SPRINT STORE 18637 BROOKHURST 7.96 miles Both

Store #250

FOUNTAIN VALLEY, CA 92708
View Map | Directions

PREVIOUS 1 2 3 NEXT

@ o ena

lttp://www.virginmobileusa.com/application/locator/results?namespace=locator&origin=1o-xx-xx-xx_resul... 10/23/2003



Virgin Mobile - Results

MY VIRGIN MOBILE THE FACTS

TCF UFP

» SHUPPING CART

Home : Find a Store : Results

*» TRACK ORDER

THE GOODS VIRGINXTRAS

» FIND STORE

» CHECA COVERAGE

We found 30 store(s) near the address: CA, 92625.

Store Name

IRVINE VALLEY
COLLEGE
Store #895

CIRCUIT CITY
Store #418

AIRCALL
WIRELESS
Store #17350

VONS
Store #2332

SPRINT STORE
Store #248

VONS
Store #2508

COMPUSA
Store #241

CIRCVIT CITY
Store #414

SAM GOODY
Store #520

TARGET
Store #259

Address

5500 IRVINE CENTER DRIVE
IRVINE, CA 92618-0301

View Map | Directions
2445 SOUTH BRISTOL STREET
SANTA ANA, CA 92704
View Map | Directions

24365 EL TORO #8
LAGUNA WOODS, CA 92653

View Map | Directions

24270 EL TORO
LAGUNA HILLS, CA 92653
View Map | Directions

26921 ALISO CREEK RD. SUITE A
ALISO VIEJO, CA 92656
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MOVIES

Yisit our Halloween shop for scary movies,

spooky sounds and ghoulish games.
Gear Search Results for "phones"

Cool Stuff for "phones"

o Articles
¢ Movie Trailers
o Celebs/Artists

¢ Biographies

¢ Previews & Reviews

¢ Game Hints, Cheat sheets,
& Guides
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Virgin Mobile Hydrophome Phone
Pouch

CELLSTAR
Model No: Phone case

Category: Gear / Electronics / Cellular
Phones

Price: $14.99

Virgin Mobile Audiovox 8500 Wireless
Phone

VIRGIN WIRELESS
Model No: Pre-Paid phone

Category: Gear / Electronics / Cellular
Phones

Price: $119.99

3. Virgin Mobile Kyocera 2119 Wireless
Phone
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VIRGIN WIRELESS
Model No: Pre-Paid Phone -

Category: Gear / Electronics / Cellular

Phones

Price: $59.99

Virgin Mobile Kyocera K7 Wireless
Phone

VIRGIN WIRELESS
Model No: Pre-Paid Phone

Category: Gear / Electronics / Cellular
Phones

Price: $79.99

Virgin Mobile Phone Case

COLORWORKS
Model No: Case with clip

Category: Gear / Electronics / Cellular

Price: $14.99

Virgin Mobile Belt Clip

COLORWORKS
Model No: Belt Clip

Category: Gear / Electronics / Cellular
Phones

Price: $6.99
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Virgin Mobile $20 Airtime Card

VIRGIN MOBLIE
Model No: Top-up Card
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Price: $19.99

8. Belkin 7-Outlet Home Series
SurgeMaster

\—'/ BELKIN

Model No: SurgeMaster

Connectors

Price: $14.99

9. ﬂ Mystery Date Game
. o HASBRO GAMES PUZZLES
‘ Model No: Mystery Date
ABD e

Category: Gear / Toys / Games

Price: $29.99

10. EI Symbian OS C++ for Mobile Phones
with CDROM: (Paperback)

Author: Harrison, Richard
Publisher: John Wiley & Sons
Published: June 1, 2003

Category: Gear / Books / Computer
Books / Operating Systems

Price: $55.00 (Paperback) All Formats>
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Virgin Mobile Hands-Free Headset w/
Voice Modulator

CELLSTAR
Model No: Headset
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Phones
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Virgin Mobile Silver Car Charger
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Model No: Car Charger

Category: Gear / Electronics / Cellular
Phones

Price: $19.99
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Virgin Mobile $30 Airtime Card

VIRGIN MOBILE
Model No: Top-up Card

Category: Gear / Electronics / Cellular
Phones

Price: $29.99

15. Belkin 9-Outlet Maximum Series
SurgeMaster

BELKIN
Model No: SurgeMaster

Category: Gear / Accessories / Cables &
Connectors

Price: $29.99

Developing Cisco IP Phone Services: A
Cisco_Avvid Solution_(with CD-ROM)
with CDROM: (Hardcover)

Author: Deel, Darrick
Publisher: Cisco Press
Published: February 1, 2002

Category: Gear / Books / Computer
Books / Networking

Price: $55.00 (Hardcover) All Formats>

17. % « Consumer's Guide to_Cell Phones &
Coll Phowes Wireless Service: (Paperback)
$orvice Fiass
’ Author: WirelessAdvisor.com ,

— Getconnected com , McLaughlin, Jeff
: A Publisher: Syngress Publishing
Published: December 1, 2001

Books / Networking

Price: $19.95 (Paperback) All Formats>
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18. Satriani,Joe - Flying In Blue Dream
CHERRY LANE BOOKS
Model No: Music Book
Category: Gear / Musical Instruments &
Sheet Music / Sheet Music / Artist Folio
for Guitar
Price: $22.95

I

1

< prev 12 next >

Home | My Account | Order Status | Shopping Cart | Find a Store
Replay | AboutUs | Terms of Service | Privacy Policy
Copyright ©2003, Musicland. All rights reserved

http://shop.samgoody.com/site/search/search_results.jsp?&keyword=phones&searchArea...

Page 3 of 3

Help

10/23/2003




SamGoody.com Page 1 of 3

-

. Welcome Guest.  Sign In My Account Order Status Shopping Cart Find
. [Gear =] [phones [ SEARCH [V

MOVIES

Yisit our Halloween shop for scary movies,
spooky sounds and ghoulish games.

Gear Search Results for "phones”

Cool Stuff for "phones”

o Articles « Biographies ‘ Hot Shops
e Movie Trailers e Previews & Reviews Coming Soon
o Celebs/Artists e Game Hints, Cheat sheets, .

& Guides

Radio

Music Videos
Gear Search Results:

SAVE HOW > ]sort by >l Gear Advanced Search

Partners

Displaying 1 - 10 of 18 results

< prev 12 next >
1. Virgin Mobile Hydrophome Phone
Pouch
CELLSTAR

Model No: Phone case

Category: Gear / Electronics / Cellular
Phones

Price: $14.99

Virgin Mobile Audiovox 8500 Wireless
Phone

VIRGIN WIRELESS
Model No: Pre-Paid phone

Category: Gear / Electronics / Cellular
Phones

Price: $119.99

3. Virgin Mobile Kyocera 2119 Wireless
Phone

http://shop.samgoody.com/site/search/search_results.jsp;jsessionid=VVNILHKPLGORI... 10/23/2003




SamGoody.com

VIRGIN WIRELESS
Model No: Pre-Paid Phone

Category: Gear / Electronics / Cellular,
Phones

Price: $59.99

Virgin Mobile Kyocera K7 Wireless
Phone

VIRGIN WIRELESS
Model No: Pre-Paid Phone

Category: Gear / Electronics / Cellular
Phones

Price: $79.99

Virgin_Maobile Phone Case

COLORWORKS
Model No: Case with clip

Category: Ggér / Electronics / Cellular
Phones

Price: $14.99

Virgin Mobile Belt Clip

COLORWORKS
Model No: Belt Clip

Category: Gear / Electronics / Cellular

Phones

Price: $6.99

http://shop.samgoody.com/site/search/search_results.jsp;jsessionid&=VVNILHKPLGORI...

Virgin Mobile $20 Airtime Card

VIRGIN MOBLIE
Model No: Top-up Card

Category: Gear / Electronics / Cellular
Phones

Page 2 of 3

10/23/2003




;SamGoodi};.rcrom Page 3 of 3

Price: $19.99

8. Belkin 7-Outlet Home Series
SurgeMaster

&.a/ BELKIN

Model No: SurgeMaster

Category: Gear / Accessories / Cables &

Connectors
Price: $14.99

f

i

9. g Mystery Date Game

2, o We HASBRO GAMES PUZZLES
l Model No: Mystery Date
ﬁ& RS-

Category: Gear / Toys / Games

Price: $29.99

10. E| Symbian OS C++ for Mobile Phones
with CDROM: (Paperback)

Author: Harrison, Richard
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Books / Operating Systems
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Published: December 1, 2001

Books / Networking
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CHERRY LANE BOOKS
Model No: Music Book
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8. Belkin 7-Outlet Home Series
SurgeMaster

\—// BELKIN

Model No: SurgeMaster

Connectors

Price: $14.99

9. w Mystery Date Game

@i % HASBRO GAMES PUZZLES

Model No: Mystery Date

Category: Gear / Toys / Games

Price: $29.99

10. EI Symbian OS C++ for Mobile Phones
with CDROM: (Paperback)

Author: Harrison, Richard

Publisher: John Wiley & Sons
! Published: June 1, 2003

Books / Operating Systems

Price: $55.00 (Paperback) All Formats>
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Virgin Mobile $30 Airtime Card

@8 VIRGIN MOBILE
Model No: Top-up Card

Category: Gear / Electronics / Cellular
Phones

Price: $29.99

15. Belkin 9-Outlet Maximum Series
SurgeMaster

BELKIN
Model No: SurgeMaster

Category: Gear / Accessories / Cables &
Caonnectors

Price: $29.99

Developing Cisco IP Phone Services: A
Cisco Avvid_Solution_(with CD-ROM)
with CDROM: (Hardcover)

Author: Deel, Darrick
Publisher: Cisco Press
Published: February 1, 2002

Category: Gear / Books / Computer
Books / Networking

Price: $55.00 (Hardcover) All Formats>

17. 7 * Consumer's Guide to Cell Phones &
f-lh-- Wireless Service: (Paperback)
Servics Pans

Getconnected com , McLaughlin, Jeff
Publisher: Syngress Publishing
Published: December 1, 2001

] Author: WirelessAdvisor.com ,

Category: Gear / Books / Computer
Books / Networking

Price: $19.95 (Paperback) All Formats>
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18. Satriani,Joe - Flying In Blue Dream
CHERRY LANE BOOKS
Model No: Music Book
Category: Gear / Musical Instruments &
Sheet Music / Sheet Music / Artist Folio
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Computer Software &
Hardware
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Abilene Acoustic Guitar - AWO20GAX

Radio
Manufacturer: SAMICK

. Music Videos
Electronics Price: $104.99

Musical Instruments & Partners
Sheet Music
Musical Fender Squire SA-100 Acoustic Guitar New R
Accgissgrlgg Package
;ﬂ.ustl_c.a.l . Manufacturer: FENDER « The Silvert
nstruments . o Staniey A
Audio Equipment \7 gﬁ_ . Specia}l GE
Drums | o Price: $159.99 i
« Singing Me
> Guitars Machine -
Keyboards Fender Squire_SE-100 Electric Guitar « Yamaha K¢
Sheet Music Package PSR170
Toys Manufacturer: FENDER A_"(jj;ﬁ;ect
Y e AUGIO-
. Unidirectio
Price: $209.99 Microphon:
Gibson_Epiphone Gothic SG
Manufacturer: GIBSON Best !

Accesso
Price: $184.99 * Accessory

o Martin M1:
Strings

Silvertone Bass Package - SEB2PK * #1 Rock H

Manufacturer: SAMICK . ,
e Dion,Celin
. Will Go On
Price: $269-59 From 'Titai

: Sale Price: $157.49 ) )
SAVE NOW > e Guitar Pitc

You Save: $52.50

SFB1TBL
Manufacturer: SAMICK

5 Price: $144.99
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Silvertone Guitar - SIKIMBM

Manufacturer: SAMICK
Price: $134.99
Silvertone Paul_Stanley Acoustic Guitar -

Special Order - tic Guit:
Manufacturer: SAMICK

Price: $169.99

Silvertone Paul Stanley Apocalypse Pro
Guitar - Special Order
Manufacturer: SAMICK

Price: $399.99

Silvertone Paul Stanley Guitar Amp -
Special Order
Manufacturer: SAMICK

Price: $49.99
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V « Audio-
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® Accessory

« Martin M1
Strings

e #1 Rock H

« Dion,Celin:
Will Go On
From 'Titai

e Guitar Pitc

Home My Account | Order Status | Shopping Cart | Find a Store | Help

Replay [ About Us | Terms of Service i Privacy Policy

Copyright ©2003, Musicland. All rights reserved

http://shop.samgoody.com/site/catalog/catalog.jsp?catid=cat000644&pSortBy=displayNa... 10/23/2003



- SamGoody.com Page 1 of 2
-

Welcome Guest.  Sign In My Account Order Status Shopping Cart Find

. [Fusic =] [outars SEARCH [V

MOVIES

Yisit our Halloween shop for scary movies,
spooky sounds and ghoulish games.

cear [N

Accessories

page 1 of 2

12 Next>
Apparel & More

Books |Sort By_v_l [Sort Order 3 submit I

Computer Software &
Hardware

Hot Shops

Coming Soon

Abilene Acoustic Guitar - AWO20GAX ' Radio
Manufacturer: SAMICK .

Music Videos

Electronics

Price: $104.99

Musical Instruments & Partners
Sheet Music
Musical ' Fender Squire SA-100 Acoustic Guitar New R
Accg'gsgrleg Package
Musical Manufacturer: FENDER o The Silvert
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Audio Equipment \d N ) Special Gu
Drums e Price: $159.99
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> Guitars Machine -
Keyboards Fender Squire SE-100 Electric Guitar « Yamaha K
Sheet Music Package PSR170
Manufacturer: FENDER
Toys o Audio-Tect
) Unidirectio
Price: $209.99 Microphon:
Gibson Epiphone Gothic SG
Manufacturer: GIBSON Best !

Price: $184.99

s Accessory

e Martin M1t
Strings
Silvertone Bass Package - SEB2PK ¢ #1 Rock H
Manufacturer: SAMICK . .
e Dion,Celin:
) Will Go On
Price: 428999 From 'Titai
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Home My Account | Order Status | Shopping Cart ! Find a Store | Help
Replay | About Us l Terms of Service | Privacy Policy
Copynight ©2003, Musicland. All rights reserved

http://shop.samgoody.com/site/catalog/catalog.jsp?catid=cat000644&pSortBy=displayNa... 10/23/2003




SamGoody.com Page 1 of 2

©

Welcome Guest.  Sign In

My Account Order Status Shopping Cart Find
.
. [Music =] |guitars [ SEARCH Yy

MOVIES
Yisit our Halloween shop for scary movies,
spooky sounds and ghoulish games. (el
cear [

Accessories page 1 of 2

12 Next>
Apparel & More

Books {Sort By »| [SortOrder | submit I

Computer Software &
Hardware

Hot Shops

Coming Soon

Abilene_Acoustic Guitar - AWO20GA
Manufacturer: SAMICK

X

Radio

. Music Videos
Electronics Price: $104.99

Musical Instruments & Partners
Sheet Music
Musical Fender Squire SA-100 Acoustic Guitar New R
A_cs_e__s_s_om_s Package
Musical Manufacturer: FENDER e The Silvert
Instruments Stanley A
Audio Equipment N i
Drums Price: $159.99 Special Gu
o Singing Me
» Guitars Machine -
Keyboards Fender Squire SE-100 Electric Guitar « Yamaha K¢
Sheet Music Package PSR170
Tovs Manufacturer: FENDER Audio-Tecl
¥ LI al <
. Unidirectio
Price: $209.99 Microphon:
Gibson Epiphone Gothic SG
Manufacturer: GIBSON Best !
. ® Accessory
Price: $184.99
e Martin M1!
Strings
Silvertone Bass Package - SEB2PK e #1 Rock H
Manufacturer: SAMICK i )
e Dion,Celin:
. Will Go On
Price: $26959 From 'Titai
Sale Price: $157.49 ) .
e Guitar Pitc

You Save: $52.50

thback Electric Guitar -

8 Silvertone F:
SFB1TBL
Manufacturer: SAMICK

“ Price: $144.99

http://shop.samgoody.com/site/catalog/catalog.jsp?catid=cat000644 10/23/2003




-

SamGoody.com

Silvertone Guitar - SIK1MBM

Manufacturer: SAMICK -

Price: $134.99

Manufacturer: SAMICK

Price: $169.99

$ Silvertone Paul Stanley Apocalypse Pro

Guitar - Special Order
Manufacturer: SAMICK

Price: $399.99

Silvertone Paul Stanley Guitar Amp -
Special Order
Manufacturer: SAMICK

Price: $49.99

R
Secure

Copyright ©2003, Musicland. All rights reserved

http://shop.samgoody.com/site/catalog/catalog.jsp?catid=cat000644

Home | My Account | Order Status | Shopping Cart | Find a Store
Replay | About Us | Terms of Service | Privacy Policy

Page 2 of 2

| Help

10/23/2003




SamGoody.com

Accessories
Apparel & More

Books

Computer Software &

Hardware

Electronics

Audio Equipment
Drums

> Guitars
Keyboards
Sheet Music
Toys

Weicome Guest.

Guitars

< Prev

an In

My Account Order Status

Page 1 of 1

Shopping Cart Find

|guitars

- Advanc

Yisit our Halloween shop for scary movies,

spooky sounds and ghoulish games.

page 2 of 2

12

fTitle  ~]

é
%
;

|Ascending x| submit‘

Silvertone Paul Stanley Sovereign Pro

Guitar - Special Order
Manufacturer: SAMICK

Price: $399.99

The Silvertone Paul Stanley Apocalypse
Special Guitar
Manufacturer: SAMICK

Price: $229.99

Special Guitar
Manufacturer: SAMICK

Price: $199.99

Hot Shops
Coming Soon
Radio

Music Videos

Partners

New R

o The Silvert
Stanley Ap
Special Gu

e Singing Me
Machine -

o Yamaha K
PSR170

o Audio-Tect
Unidirectio
Microphon

Best !

® Accessory

o Martin M1!
Strings

e #1 Rock H

o Dion,Celint
Will Go On
From 'Tital

SHWE MO )

e Guitar Pitc

Home | My Account | Order Status | Shopping Cart | Find a Store Help
Replay | AboutUs | Terms of Service | Privacy Policy

Copyright ©2003, Musicland. All rights reserved

http://shop.samgoody.com/site/catalog/catalog.jsp?catid=cat000644&pSortBy=displayNa... 10/23/2003



Virgin Enterprises Ltd. v. Kay
[t L;«S? - Guitar Co.
Opposition No. 91154392
Y,

poser’s Testimony Deposition
Exhibit No. Ky

-

arel co
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" I 4‘ . . . T \.j s

& 99 PHYSICAL SCIENCE.”

o ! AMeshfoo!bull]e‘rser,cnnunpiqué
poloand cotton twill corgo sharts.

! Sale, - e¥XLjerseyor polo, sule 1499
jersey, polo . R o

or shorts .
2 . . .
‘ 99 PHYSICAL SCIENCE. Hooded pullover , -
' screan-print sweatshiry, carpenter jearis and
= fleece pants. Cotton. « XXL sweatshir, sale 16.99

B Sale, .« isor or bosehall hat, sale 719 & 799
sweatshirt, jeans” ~ .

or pants

1
o




122..

tee or plaid shirt

PHYSICAL SCIENCE”
Screen-print baseball tee
or plaid shirt. Cotton.

= Size XXL, sale 14.99

197

PHYSICAL SCIENCE”
ZIP-OFF PANTS.
Cotton twill or denim.

~ *Velour ponts, cotton/
polyester, sale 14.99-

Sale  (otton.® Slze XXL, sale 999 .
Science™ tees, 1eg. 999 16

99 YOUNG MEN’S PHYSICAL SCIENCE™
5-POCKET PANTS. Twill with side cell phone
Sale pocket or denim jeans. Cotton. * Other Physicol
Scence™ pants, reg 19.99 8 24.99, sale 14.99
& 1999 ;

FROMTHECOVER - L
_FROM THE COVER 169 YOUNG MEN'S ansm SCIENCE™ SHOES. '

0/0 PHYSICAL SCIENCE™ BASICS. . » Boys'stiles, 1eg. 1699 & 1799, sale 14.99. * All other men’s,
f All hats, boxers, socks and more. - bovs undioddlelboys suedestreetshoesuls le.
o f tg 235199 sl 2991559 BN,




BLLBOYS 4-16
PHYSICAL SCIERCE
CLOTHING.

Choose from: targo
juans. sharts 7ip off
jeans, hosded
swentshirts and more,

é

3.
‘a;
|

0/0 ALL BOYS' PHYSICAL SCIENCE 9 ALL BOYS' 4-16 PHYSICAL SCIENCE 9

f ACCESSORIES. Choose from baseball caps, TEES. Assorted sueen prints.
Of messenges bags, backpacks and more. Sale Sale
848 Bosts Depr

BOYS' 4-16 PHYSICAL SCIENCE™
SHORTS. Carpenter style.

~—EsssssssssEssENeEesssEEETTTN————




b= Sale, each
GIRLS’ 4-16
XHILARATION
ACTIVEWEAR.
Shori-sleeve
hooded
sweatshirt or
track ponts.

gq Giris 416 ' Gl e GG GiRLs 416
XHILARATION ACTIVE i L XHILARATION
Sale  TEES AND TANKS. A A Efsate  FASHION TEES.

99 GIRLS’ 4-16 : 7 GIRLS’ 4-16 n/n XHILARATION
XHILARATION" SHORTS. i XHILARATION. ff HANDBAGS.

Sale  With side siripe. < ) Western print jeans. Gl Bovics Depl.

. « Western-style top,
Sale, jeans sale 6.99




OUE LOWEST PRICES

Reg. 29.98

MOSSIMO WATCHES.
« Al other Hossimo ond
Lorus watches also on

also @ target.com

Qes .
Reg. 12.93

PRO SPIRIT AND
CHEROKEE WATCHES.
» All other Pro Spirit

ond Cherokee watches
also on sole.




Sale, tops

MOSSIMO RED.

Knit top with
woven cuffs and
collar, or siriped
knit rughy.
Sizes S KL

Sale, jeans

Sale, swaeier
A0SSHL0 RED,
Ribbed sweater
with lace up

Y neck or with

e pouth pudket.
Lotton/LYCRA

elostane. sue s 4
y

i
also dtarget.com

\ bullon front neloascd hem

\.

whithorwask  pinduch delails

MOSSIMO™ RED STRETCH DENIM.
Get the right finish and it in stretch jeans.
Styles indude pintucks and 3-packet with
blasts and whisker-wash finishes. sizes 1-5.

\ XHILARATION® DETAIL DENIM. Ge! the

. details you want with hip huggers, lace-ups,

-, released hems and exposed buttons in tints
" ond sandblasted finishes. Sz 1-5.

Get o low-rise fit instretch denim. Colors J
- inchsde black, kbaki, okive, Eoro-finishwith  *
whiskers, ostique ond omw.vintoge. Siow 15. ..

P
\\5




R AR

CHEROXKEE
COTTON KNIT
POLO with

374 sleeves.
Sires K

Sale
WOMEN'S
CHEROKEE
COTTON
CARDIGAN
SWEATER.

Ribbed zip
front with

culted sleeves.
Qe § AL

9 WOMEN’S CHEROKEE?
* 3/4-sleeve woven tops. Cotton paplin in solids or stripes or catton denim.
Tops  Exceptional Price, » Short-sleeve ribbed cotton V-neck sweater. Sale. allsizes S

SO
9 WOMEN'S CHEROKEE.
« Long strefch skirt in canvas of denim,
« Short stretch skirt in plaids or solid colors.

Sale, bottoms  « Stretch plaid or denim cropped pans.
Al estten/spendox. Sizes 416,




HOODED JACKET
OR CAPRIS.

« All other matching
pieces also on sgle,
Intimote/ Bodywear Dept.

2099

Reg.22.99

PRO SPIRIT*
JALZ PANTS.
« fitted tonk,
1eg. 17.99,
sale 1599
* Other select

matching pieces
also onsale.




688
Reg. 799, each piece

WOMEN'S NOVELTY
SLEEP CAMI OR BOXERS.
In assorted prints. » Other
selected women's woven
novelty sleep pants also

on sale. towtedinthe Essentially

U Shop ot the front of the store or
in the Intimate Apparel Dept

388
Sale, each piece

GIRLS 4-16
XHILARATION®
SLEEPWEAR. Comi or boxer
shorts in assorted

cool prints. Gils Dept.

788
Sale, each piece

MEN'S SLEEPWEAR.
Tee or pan!s in ossorfed

styles. » Boxers, safe 3.88
Located in the Essentially U Shop

af the from of the store or in the
Men's Dept.

4 2-0R 3-MK.
MEN’S CHEROKEE®
Sale, BOXERS. sizess1L
» All other men's
Cherokee” underweor
also on sale.

!
uxf“fi [:!uf:f!f “

FRUIT OF THE LOOM

ii) vy

Al 28l

Men's briefs "o vriar o e—y

MEN’S 12-PK. BRIEFS.

© 5+1-pk.T-shirts, 8.49

o 4+1-pk. boxer briefs,

8.49 Misizes SXL Quontitics hs.mn

limited. o rain checks.

« Other Fruit of the Loom Q\Cx \E-(*

underwear available.

Boys’ tees
or briefs

6+1-PK. BRIEFS. sricfs
quantities limited. Ho rain checks.
»Women's 3-pk. panties,
349

.. h ——
we 2%

WOMEN'S XHILARATION® SOCKS.
Slipper, tube and toe styles
o Other selected women's Xhilaration®

sgsulsoonsule.




TUNE IN TUSGTLCJDSRTES GAME BOY ADVANCE
T@ES@&Y release dates subject to change B 99
Law Price, each

SAVE $1 on ony 2-liter Coca-Colo also  target.com
product or save S5 on The Lord
of the Rings 4-pk. (D Cordz with
purchase of The Lord of the Rings
on DVD or VHS. the tord of the Rings
(RI'J(mbdl llom(‘):? next to Ihg l%doflhc g - - ) =7, 12.99 SOIB,
St detate /o i . Game Boy Advaonce starter kit
i with light magrifier, car odapter,
battery pock end link coble.

99 DVD also evailable

in widescreen.
VD ~yHS, 1499

3! :
L ] . NI
19.99 Sole 2999 Low Price 29.99 Low Prite

o
- E
; <

o

E.

=

=
-]
-

PLasten
e

R IR

- -

SCARFACE
—~

N
wol

HATED M FOR MATURE

3

A

‘_\

@ .

) - l 49.99 Low Prica 49.99 Low Prife 39.99 Price Cut, 49.99 Low Price

A : was 49.99 oo ovailoble for
I Xbox cnd GomeCube

v

\/4 .

ARENTAL ADVISORY

PARENTAL ADVISORY
PARENTAL ADVISORY

\
:

FYTIear .l'l‘,l;‘,
a A0VI50Y] H.w,

i
o
CILIAEE 4 LA tind

10.88 Trick Doddy, 11.88 Starfoce, The Fix 11.88 Praject Pat,
Thug Holiday Includes bonus video preview. Layin Da Smack Down

Jim brickman N

’ AN ’
XBOX WAVIBIRD CONTROLLER XBOX CONTROLLER P52 CONTROLLLR

2999 Low Price 29.99 Price (ut, 24.99 Price (ut,
wos 39.99 wos 34.99

11.88 DJ Sammy, Heaven 11.88 Jim Brickman, 9.96 Phil Vossor,
Includes hit single Heoven. Love Songs & Lullobies Americon Child

wees msewmEn

Free sign up of wanv.getintothe game.com

N L TR UPCOMING RELEASES®
S N Tl Modden 2003 Avoilohle August 15 Street Fighter  Available August 22
11.88 Various artists, 11.88 Vorious artists, 5.99 Riddlin’ Kids, HFL Fever Availoble August 15 Mario Sunshine  Avnilable August 28
ﬂﬁ:ﬁ:ﬂg%mm Road Rules Hurry Up and Wait Deod Rights ~ Available August 22 Turck Availoble Sept. 1

Quoatity kmind *Dates subject 1o chunge

- r b 7 peantiti
N € o om B E-MAIL ALERT SERVICE
m > A - lets you know when hot new releases hit the shelf.
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i
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N

R ) AN
o - rd .
R / .
[ERTH RN AN : . & E
e il i /
also @ target.com R j :

: / FLOOR LAMPS.
d
N .

-head track tree or pole lamp.
Pole lamp adjusts to fit any floor-to-ceiling height.

T

Sale, each

WASTEBASKETS inTodd Oldhom’s
signature colors. Mesh or
pottern style.
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: METAL COLLECTION BATH
G//G COORDINATES. Wastehaskel, lolion
@% T pump, lowels, tumbler and more.

E8 Reg.2.99 29.99, sale 2.49-25.49

$5
17%24" g




DI

Sale, each

BREAKFAST TIME! Get o gaod start on the day.
* Mr. Coffee 4-cup coffeemaker. ¥o an42
* Toostmaster 4-slice fooster. to.12040wT,

Extra Special Yalue
RT DEVIL FEATHERLITE 120mpvachos

Microfresh filtration, on-board tools ond headiight.
Perfect for dorm rooms end opartments. do. 085540,

$7Sale 3 drawer

O

STERILITE CLEARVIEW DRAWERS cn
be stacked, oo, to treate o dresser or nightstond.
*17qt, sale $5 « 29 qt, sale $7 45 qt, sale $11

5 Low Price

GEORGE FOREMAN EXTRA LARGE GRILL cooks up fo
7 burgers. Channels away ot for leaner cooking. wo.cRastig.

OUR LOWEST PRICES

Sale, each

RUBBERMAID. 12.9-gt. SlimFit swing-lid wastecan or
2-bo. loundry basket,  10% off ol other Rubbermaid loundry
buskets, hampers and wostecans. Stoiege ond rgonizotion Dept

1

Mmowuve and top-rack dishwasher safe.
«10% off all olhet Rubbermaid food stomge sels.
.

Sale, set

8 Sale, each style shown

ALARM CLOCKS ore essentiol for on-time closs

arrival. » 10% off off other alarm clocks. Home Decor Dept.
Sole extludes Todd Qldhom Dorm Room™ glotm docks.

$7Sale, 147 gal '

RUBBERMAID FASHION CLEARS storage boxes.
* 14gdl, sale $1 « 6.5qal., sale $4
*4.5q0l, sale $3
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TV/VCR

[

Tri -

LX)
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TR T Y T ST LI [ ST FEST

RITHATING

Sty nnepds

New Low Price!

SAMSUNG

99 DVD/VCR DUAL DECK.
Spoce-saving deck has o DVD player with S-video

and component outputs and a 4-head hi-fi VR
Price Cet, Includes remote contral. No. 0vD-v2000.
was 249.99

TOSHIDA « coanm

EUR - o P E RN

TOSHIBA

99 DVD/CD PLAYER with S-video and component
outputs, MP3 ployback and remote control. %o. Sn2800
Low Price

DAEWOO
DVD/CD PLAYER. Features digital audio and
Srvideo outputs, and remote control, Ho. DVG-40005.

Sale

* RF modulator, sale 19.99

DAEWOO
4-HEAD HI-FI VCR. Hos front A/Vinputs, stereo sound

59 and full-function remote contral. %o Dv-Taon.
Low Price

DAEWOO

44%.:

2-HEAD VCR. Hos front A/ inputs nnd

fuII function remote control. *o. D130




- VIRGIN
99

smm

THE PARTY ANIMAL
STARTER KiT. /
Simple, pay-as-you-

go mobile service.

Kit includes a

Kyocera 219

mobile phone,

2 chungeable

faceplates ond

S10 of air time.

$SOI“:‘|’11 " Top-Ug
$20( ard $3

49.99 Low Price

$50 cord g9.99 Low Price

20 card

LEXMARK

4 Sale

123 COLOR
JETPRINTER.

Crisp black text and
vivid color printingup
10 1200x1200 dpi.

Prints up to 8 pages

per minute.

W

Tup Up .
urd

§

AUDIOVOX

*39

5-CD MUSIC SYSTEM. Features o 5-disc changer,
AM/FM sterea tuner and remote contiol. ho. (01072

Party
Animal

fitant
P
tho ity

shusingrg b

MIII.E PHONE

TOP-UP CARDS.

Easily add airtime to your
Virgin mobile phone account,
Includes Voicemail, Caller ID
ond Long Distance.

Airtine pricing s 25¢ for the fiest

0 minutes each day, ond ¥t per
mminute for each misse ofter.

PHILIPS

9 98ale

MICRO CD MUSIC SYSTEM
with 20 watts total power, digital AM/FM
tuner and cossette deck. o.Me30.




GENERAL ELECTRIC

f’i ESB

Low Price, each

900MHz CORDLESS
PHONE. Availoble

in vrhite or black.
o GE26928

VIVITAR

144°

Price Cut

VIVICAM 3620 DIGITAL CAMERA.
2.-megapixel resolution with 2x digital zoom,
4 flosh modes, including red-eye reduction; -
ond 8MB internal memory. Indudes
rechargeable hateries and charger.

ST TR IR I TR THT I TR I I
R R E TR TRTT T
PRI U Y (T IP TR TTRPERS I}

IR [EL R N (L T

BT R TR UL ST LTS

ATTITUDES PERSONAL CD PLAYERS.
Fun new designs show off your personality.
(hoose from Divo, Princess, Innocent and Angel.

Each has 45-second anti-skip protection,
Sale, each




TP

Positive energy is as much a dei o
as color, line and form. No matter what you-create,
a positive attitude will affect the outcome.—Todd

191

SCHOOL SUPPLIES
BY TODD OLDHAM.
Choose from pencls, pans,
esasers, hinders,
notebooks, partfolios,
computer bag and

more in fun designs.
Reg..69-14.99,

sale .59-12.74

Alitems sold indrrduotly

399 )

Exceptional

Price

3-RING

NYLON BINDER.

With heavy-duty zipper dosure.

i

MEAD FIVE-STAR
NOTEBOOK.
100-sheet 1-subject
wide- or college-
ruled notebook

pp! with durable

3! long-life cover.

I Saject
:’f 1 Hateook

"o m s
Prirk s

Colored

Pencils ,/-
4 n;uAn

i vi.'-“m-f ’ = Presharpened
Price Cut . / i

12-CT. CRAYOLA LN e
COLORED PENCILS. NENISTe

a
o
ncl/sh SCHOOL SUPPLIES.
48-a1. ColorGear crayons,
10-ct. ColorGear markers, 5-ct. RoseArt USA Gold

pre-sharpened pencils or Stow-N-Go plastic sterage box.
tems in storoge box sold seporately.

All merchandise on this page is located in the back-lo-school What U Need Dep.




D
P S
H £ Tras e wisty

TH30Xy

1 TEXAS INSTRUMENTS 73 TEXAS INSTRUMENTS
TI-30Xa SCIENTIFIC TI-83 PLUS GRAPHING

Sale  CALCULATOR. Perfect for Sale  CALCULATOR. Amust-have
general math and science. for algebra, colculus and
Hagie: s Deopt physics. £ estnrs Best

Quic’ Dry

MECHANICAL

i il




20

: 0-Composite
*-hockboord: Adjusts from
- TR

~ 16" boys’ Grid lron
(shown) or gitls’
Girl Tolk.
* 12" gitls' Walla Koal
{showin) or hoys’
Turbo Force.
Soma assembly raquired.

38 ¢

Sale, each

also @ target.com




_our Low:

~-

4149
) ¥ !ﬂ ]
Regq. 199.99

Yo . EDDIE BAUER
) | 3-ROOM TENT.

Spacious 16x10' ten!
hos 6" center height.
Sleeps 8. Features

T : Sk .
\_.»’ - e - %

; ' N Lo , dearview window for |
/ \ ; . added light, mud mat, - B
> ‘ shoe pocket and more.”

. “13 Liae ¢ otargc L com |

also @ target.com

$1 EDDIE BAUER” JR.
VK& sieepinG B

- h A ST EDDIE BAUER ONE-
. Sal g:;(e?t.ofgggh;ne woshable. ROOM DOME TENT.

10x10" with 6' center
height. Sleeps 5.

v Includes shoe pocket,
$28 EDDIE BAUER S mud maot and more.
: CONVERTIBLE HOOD : O
Sale  SLEEPING BAG with zip-up
hood. 33x90. Rated fo 30°F.

o

-

; $48 EDDIE BAUER " ARCH-ZIP

MUMMY BAG. Quili
construction with nylon outer
shell. 33907 Rated to 0°F.

Sale, Tarmac

IONIK BAGS by Ogio.
~  Tormac messenger bag

inmoonstone ond bluck,
* Lugnut weather-
resistont backpack with
external helmet carriage
system. Graphite,

. - royal or yellow.

: : 15% off all other
Lsugr?utme' ’ ' tonik bags and

backpacks.
Spatting Goods Dept.

NI o
0Bed with buill-in*elecironic pump. Includes mattress pad
vin ":and carrying case. » Queen size, 179.99
" .7 AeroMinute bed with cordless rechargeable pump in twin
" - and queen sizes, sale 69.99 & 9999

also @ target.com




\Ctena | e

g 3 RECHARGEABLE LAMP in Arbor v D o ’ . N AP AP ) X K AT ARSI IN BER DG HAR
or Metro style with dimmer switch e . SRR il Il iR oG

Sale  and wall charger. Indoor/outdoor. L wetiptas. Slbe Moo
‘ 3 5 arge i b -
ahso ¢ target.com I THE HOTTEST TREND! Hulo Doll, o LD _deeGlmetony

. Hula Dog ond H'le Guy, each with
spring-uction hips and odhesive mount,
Sale, each

Vo e

U AUBERO L $ ROOFTOP CARGOPACK . - it 2 ). (gl ii 7 R
s !( 4 - is weather resistant ond adds AR 1 AN RRMER:
Tt . Bl ERUVARTION & RS

ST kb NV S ITTRPITRTI
' 15 cu. f1. of space to your vehicle.

DRI T 00
R (T T IR BRI Sale Folds forsioruge. ) : ! o
. . J U 1181

HIULImIT

KO R E U R .
also (v target.com

Selection incudes faceplates,
power adupter, eor bud, leather case
and more. Compatible with Nokia,
Motorola and most other brands.
Cefl phones not incuded.

Assartment may vory by store, Guontities limited. Mo rcin chedks.
Reschandsse s ticketed with the dearanco price, Previously putchased metchandise,
now ondetence, 5 nok eligible for prie odjustments. Price motching
between Targer stores does ot apply lo dearonce merchondise.

At merchandise on this puge is located in the Automotive Dept.

o




1( mn g
(lmn °

Sale, each

SKIN CARE. Foz. Ceorasil Vanishing Creom,
6.25-02. Bioré, 4-0z. Clean & Clear Deep
(leansing Mask and more,

7 C'olgate ?

Colgate ("” i \@pr

Special Purchase, eal:h
COLGATE. 2-pk. 8.2-0z. Colgate with 4.6-02.
2in-1; 3-pk. 4.2-02. Colgate Total or Fresh
Confidence. Quontities imited, Ho oin hecks,

20T

LISTERINE.
Miter mouthwash with
free Trident gum;

34-02. toothpaste.
Quontity limited on free offer,

2fnr 5
HAIR CARE. 6- to 13-0z. 1'0réal; oll

TRESemmé styling aids and 14-0z. Hydrology.
* 32-0z. TRESemmé shompao or conditioner, 2.99

wFresh
step g

et
99 -
Sale
Sale, each
FRESH STEP CAT LITTER. 40-CT. PLAYTEX GENTLE GLIDE

TAMPONS.  32-¢t. Personal (eansing

28-1b. Scoopable Cedar or doths, sale 2 for §5

Scoop pail; 4-b. crystat linter,

Ty sells an item bclovl the od ‘price shown, you will By Retailars Notloga! Bank; as offi
;Roguﬁv pvim mnvaylmuly oncertoinjlems: Interne) ngel Stores: The'8y llst v.De3

for 450

Sale

NEW AT TARGET!
10-¢1. caokie bars: Cookies & Milky Way, Cookies & Snickers,
(ookies & M&M’s ond Cookies & Twix.

'GENERAL ILLS ¢ t
Ginnomon Toast Grurch/Galden Gra ams o

Puffs/Cookie Crisp. Each pack hus
Cuantity fimsted. No roin checks.

3
30 0 e 300
=

VARIETY PACK (£2% ¢5T8 £X

97 ,
Special Purchase
HI-C DRINK BOXES. 30-ct. variety
value pack. Quaniitylmited. Holola checks.

[ XUZRY]

TYlENOl

Each
FUN-SIZE CANDY. 13.3-0z. Snickers,
14-0z. Nestlé Butterfinger and more.

PAIN RELIEF. 100-ct. Tylenol Extra
Strength gelcaps, Extra Strength PM caplets
ond Arthitis coplets; 100-ct. Motrin gelcaps;
180-ct. St. Joseph. Assorted varieties.

9 T
et T

Special Purchase, each

GLAD DRAWSTRING TRASH BAGS.
81-ct. 30-gal. Qudoor or 120-ct. 13-gal. Tall
Kitchen bags. Quantries fimired. No i dhdss.

SOAP. « 12-pk. Dial or Coast bor soap.
* 64+16-0z. Dial bonus-size liquid sanp.
* 24-0z. Dial body wash.

Quantiy ftnited on bonus offer.

II‘

angn‘Yntgnl o normi Torga®




2 1o b Rufiline [ 710 6 Retiti:

99 ,
Sale, pack g - : - . S .
6-PK. MEN’S HONORS” SOCKS. : e Y , , Do 12-PK. SOFT DRINKS. Coke,
logger, no-show styles and more. . Y it il Diet Coke, Vanilla Coke ond more.
« Ext. size, sole 5.99 : R . i - * bpk. Siter Dosoni, 2 pks. $4 -
10-pk. men’s Honors™ crew socks, sale 6.99 ' R

2 fm'$ 5 Sale

7Spec|al Purchase 2 11 8¢ T e
pks. Sale Sale, each
12-PK. SCOTT PAPER TOWELS. tondeds. 1 oy <77 BATHROOM TISSUE.  SOLID-COLOR PORTFOLIO FOLDERS.  FRITO-LAY SNACKS. 20-0z.Tstios
« 400-¢t. Scott napkins, 2 for $5 . . .
. 2-pocket or 2-pocket with prong style. or 25-0z. Doritos. ® 16-0z. Tostitos salso, 2 for ¢

Badtorschool Whas U Heed Depr. Allin assorted vorieties.

ONE-HOUR PREMIUM PA(KAGE

Sale,
24 exp., 3I5mm

INCLUDES: . - i

* 4x6" single prinls

* Kodak Picture Folio
1o organize and
store negatives

*Photostorage box g le===" 2 $9 1 99

Not avaitable in olf stores. for Sale

g“?'h;”’“”}:‘,'“""i’, photo HUGGIES BABY WIPES REFILL. PAMPERS. 58- to 72-t. Boby-Dry diapers

Gl e 7574680 160-ct. Natural Care or 144-ct. Supreme Care. with free 20-ct. Bibsters. Yo rcin cecs. LAUNDRY DETERGENT.

for the location neores! you - « 80- or bd-ct. tub, 2 for $5 » Luvs Mega Pack diapers, 12.47 30(?6032. A“él(()]lllld,d2?301~;3:rl'flUld
and 63- or 80-locd Tide powder.

T0 FIND THE LOCATION OF THE NEAREST TARGET STORE CALL TOLL FREE 1-800-800-8800 OR CHECK OUT TARGET.CS




get psyched
?o¥ Sony DVD

Virgin Enterprises Ltd. v. Kay
| 6‘7’% &2 Guitar Co.
v ¥ Opposition No. 91154392

Opposer’s Testimony Depasition
Exhibit No. 5@

We Were Soldiers
DVD in stores Tuesday, August 20

super low price

free delivery

RCA

31" Stereo TV at
an Awesome Price
F31317

T™. ® 8 Copynght © 2002 by Paramount Pictures. All Rights Reserved.

We're with you ~

149

Sony's PSYC™™

DVD/CD/MP3 Player

comes in @ unigue, compact style

that looks great anywhere you put it.
You can even customize its colors
with downloadable paper inserts—just
remove the top plate, pop in tne insert
and voilal-you've got a ncw look.
DVPPQI

carrying case
with
purchase

free case ts the ALS
SPS50. 19.99 value
Limited Quantives.
White Supplies Last.

Mmimem 8 99
pet location

PlayStation 2 Vidveo Game
System Creates Amazing
Graphics & Sound
97001/97004

Stand sold seperalely.

Prices Effective 08/18/02 to 08/24/02




e R R R PR

B it

includes “Feel It Boy”
featuring Janet

'899 Angie Martinez - Hezekiah Walker
- Animal House - &Thetove

. Fellowship Choir

The Family Aftfalr Ik Live -
At Radio City Music Hall -

89 Undisputed k ) ! )
1099 mam e Amex !mrinq Cass?\u Egzucymch:ﬂ‘m 1099 gi’mmo

each

save on 40

of today's

top hlts RedHot Ch|||
Limut 2 per ttle per customer. i Goldmember Soundtrack ByTheWay

Fealuring Britney Spears And
Bevonc e Knowles

PAULIHA KL
BORDER GIRl 4

owNt LL.AOhL'JLAFL\ML'Jj

BRUCE A,
SPRINGSTEEN _
T I GYSTEMOFA DOWN

Donell Jones
Life Goes On The Best Of

System Of A Down
Touicity

Choose from
these titles and
more.

Sen stove for detale,

on music & movies

Hordball Soundtrack with purchase of 2 or more titles
Featusing LI Rascals @ circuitcity.com
- {ffer apples o staard USPS ground shigping.

reserve your copy of
Dixie Chicks “Home"

now @ circuitcity.com
Iiabie ey, Aug, 77. Svost date sbjpet 0 cenge.

AOL Keyword: circuitcity For Secure, Reliable Online Ordering




" {Ct cuBt HIRL 1PPS

BETIIAmAIN 12 ’ ; : . Jow price
S TR 1699 ,

%9 instant
discount

with purchase of
"Pulp Fiction" &
"Jackie Brown"

In-store anly,

Jackie Brown:
Collector’s Edition
(2-Disc Set)

e v e e The Sweetest
Thing Unrated)

Pulp Fiction: Collector's

Edition (2 Disc Set) S 4 Ins‘a“l
- discount

with purchase of

"Peter Pan : Return -

to Neverland” & "Peter -
Pan: Special Edition” !

in-store only. Sea storo for details,

The
Sweetest
Thin

exclusive "ee

3-track Sugar Cult CD sampler
with purchase

In-store only. Limited quantities. Whie ¢

suppias tast. Minimum 4 per location, | e
National Lampoon's 1599 , o

Van Wilder (Unvated 2-Disc Set)

9§ The Lord Of The Rings a8
1 The Fellowship Of TheRID
(2:Dlsc Set-Wides

In stores Tuesday, Aug. 20

123 DVDs 428

Mse
Wit F Fr,,
cwlityy  GX1  mabaw

i

ROQLK

129 5o

Over 300,000 Music, Movie & Game Titles @ ¢lrcuitcity.com
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ol ey
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GREATEST HIT™ MAT WO FMAN %

PRO BMX L&

g9 New
Mat Hoffman's
Pro BMX 2

& TONYIHAWNK: s; e
L rpna SKATER® -7

save *10

' 89 S-Video Cable for 98 DUALSHOCK™ - save
2999 PlayStation®2 3 PlayStation®2 24 2 Controller For 1999 &"g‘ggff.ﬁ‘“
GameShark"'Z PGL300SVIO PlayStation®2 L
97026

Disney’s Magical Quest
Starring Mickey & Minnie

E

==

]

i

1999 Dave Mirra =
Freestyle BMX 2 .

new low price £

Disney's Magical T,

Mirror
Starring Mic 99 PeterPanin
Mm.lseg e 24 Disney’s

Return To Disney’s Stitch
Never Land 39” Expeer{ment 626

Phat Pack

Large for
35 Game

14 e

RC7M2

A *
2 ’ mnv HA

PRO| BKAY

GAMEBOY‘WV‘CC

GCAra..

d Dragonball Z®:
Tony Hawk's Pro Collectible Card Game
Skater 3

Worm Light
for Game
Boy®
Advance
GABOTOO

GT Advance Rally Nicktoons™ Racing

Racing

AOL Keyword: circuitcity To Find Accessories that Make Gaming More Fun




’ LG ' Super Bowl XXXVI" DVD
eV ”#“"{“ ‘ ‘?‘ with purchase of '

(ERCE TSP  NFL Fever 2003™ for )“('boxTM

49 ™ " ostos ooy Lited erties. While spples st Mimespumn
back-to-school software —

499

after rebates
VirusScan v6.0

3999 - §20 Mk
Rebd A -S15

Mail-ia
Flobote = 499

save*l0 - save 20

Online security fom global 99 Mi i
essential m—l v 8%t 9™ s
e
pcgames : R

McAfee lntemet (SRS
Security 4 h—-—-—-—t—uu—n

£3.99- 520 M. Upgrae M- Fohete & - NIRRT
$30 lestnt kol = 19.99 T ———

save ‘20 g% Qﬁmwm 2002
12999 Microsoft® Office gty 5999 - $30 ic Upprade Mad-n

XP for Students  hator Rebta A - 520 Mic Mai-n
& Teachers Rebote - 510 lastant Aebots = 0.99

The Sims Vacation

Middle School
Excelerator

N, save *10
L o

The Sims: Hot Date 49 Video Explosion save ‘19

Deluxe

alterrebates 2 99 Mavis Beacon

739 - 520 i Mad-i Rebut - S10 lnstant Fokat = 4999 Teaches Typing
Deluxe Version 12

Competer mm;:uf av:iddia a lmst' stores.
IM”!'W 0 pmvmu: version, - a =
Call 1-800-771-3772 or visit www.esth.org for video game & computer saftwaie game rsting information, What's Your Game? We've Got It @ €ircuitcity.com




99 =W
45-Watt CD Player
with RCA Output for
Easy System

515 qift card Expansion coxL300

99 SONY
3 9 52-Watt XM™-Ready CD Player

" with Large, Easy-to-See Display,
$25 gift card 3 Pre-Outs & Wireless Remote

6 99
pair

BAZOOKA
S'/4" 2-Way Car
Speakers with 100-Watt
Power Handling ELS25

62" 2-Way
Car Speaker €1600.. .... m”pair

6" X 9" 3-W. - i
Car Speakeravsl.aeo ...... ggupair “

A b
g9 JvC .
1 12-Disc CD Changer with Wired
Remote Works with Any FM Radio
15 gift card  cHxaTORF Y

KM satelite racio 18 with XM digital satellite radio

_installation
with purchase of any —— It's coast-to-coast, 24/7 coverage with 100

XM tuner & antenna * T : : -
channels of the music, news, sports, comedy,
T Ty T and talk radio you want to hear—over 30 are
L - ML U commercial free. o _
S o Hee o ovte SEUPE A : S > ') v///’ill",'t.{”'"
m SATELLITE wacrurmon =TT
~ RADIO

a.la IR

Subscription and activation available through XM Satellits Redio

"3 artwore ond inctalation sal separately. Gro-Grme §14 99 actvaion fes and taes adfdonal Fees and prgramming sulject  change. Subscrigtion subectt terms and conditions provided with YM Welcome Kt and at
wwwnradio.com. Service not available in AK and HL
+/$70 value. Free installation is valid o tunes box and antesisa oty and is nat valid on previous purchases. Kits, hamesses and/or wires may be required at an additional cost. A S3 material foe is applied to al installed products.

Sea store for details.




'back seat . T
boredom buster vy @&

’

BAZOOKA
500-Watt Mono

m)h(dobﬂe Video Subwoofer Amplifier
System with DVD/VCP with Continuously
Players & Flip-Down LCD - Variable Crossover
Screen Lets You Enjoy Movies Eso0 -

On the Go VOHS60PKGH

buy any installed

mobile video system

&get afree car

_ security system /

\ |nstalled*A5150tom|vaIué

subs

with purchase of any @

amp 12999 & up
Fres subs are Profile 10” subwoofers (BX10). Sﬁﬁwmhwlva
Excludes previous purchases. Sea stors for details.

§ PANASONIC

24 99’
Portable CD Player with

Portable C/D Player with
2-LLevel Bass Boost & Digital AM/FM ‘R_a'dlo &CD-
24-1%raeck Msesmory RP2400 R/RW Compatibility sisvsoo

9999 gggWalkmar@ 34999 Rlo Riot 20GB Digital
with Water-Resistant Audio Player Stores up
Design & Skip- to 400 Albums Worth
Protected CD-R/RW of MP3 Music RiorioT
Playback pssor

*Excludes video-in-a-bag products and previous purchases. Security system is RATTLER250 (D) RATTLER250). Kits and wires may be required at an additional cost, A $3 matesials fee is applied to all instailed pmducts. See
store for detaids. All the Latest, Hottest, Smallest Partable Audio is @ AOL Keyword: circuitcity




“interest”

-+ for 12 months !
on all combined home ‘4
audio purchases ya

save *40
RYNES

POLK

R Series Floorstanding
Speaker with Dynamic
Balance® Drivers for
Smooth Sound &

Low Distortion

R308LACK
Reg. 16899 each

3999

each
save 60
apaw

POLK

R Series Bookshelf
Speaker with
Dynamic Balance®
Drivers for Smooth
Sound & Low
Distortion

RISBLACK

Reg. 6999 each

10
save 20

JENSEN
Bookshelf Speaker
with'525".Woofer
& 5" Tweeter

CIR Reg:2499each -

|32 R

Surround Sound System withDVD/CD
Player, 5 Speakers & Powered === -3 _ -
Subwoofer Provides Great Soul :
for Music & Movies
" Modets may vary by store.

BOSE el

Bookshelf Speaker with Stereo_ -

Targeting® Tweeter .~ &

« Stereo Everywhere® speaker -
performance creates rich stereo
sound throughout the listening area

» Even sound dispersion avoids a
single “sweet spot” R
201SERIESIVB Reg. 8999 each

69

save *40

on a pair

209=

ONKYO

Surround Sound
Speaker System with
Center, Front, Surmound
Speakers & 150-Watt
Powered Sub for a
High-Quality Cinema
Sound Experience
SKSHTS00 Reg. 29999

*Minizaum meathly payments of 4% or $20, whichever is greatet, of the purchasa amout are required during the Mo leterest pesiod. O for Extonded Paymest Plan accounts minimens montbly payments of 3.5% or $15, which aver is greates,
of the purckase amount are required during the No interest period. Purchase price mest be paid in full within 12 months of the purchasa date, or financa charges will be assessed from the date of purchase. See insids back cover for detals.




99 -HITACH -
= “DVD/CD Player with -
- Component Output for
'+ Superb Picture Quality

s20 price hreak

99 SAMSUNG
1 5-Disc DVD/CD Carousel with
Component Output for Superb

PictureQua»l'th DVDCE21 Reg. 16999

MAGNAVOX
3-CD Shelf System
; ’ ” : with Single Cassette,
99 sony Clock with Wake-Up
5-Disc Carousel DVD/CD Alarm & Remote
Changer Lets You Play Movies MMENQ37
& Music for Hours
DVPNCGIS

3 fr€@ surround sound speakers

with purchase of any Dolby® Digital receiver e speakers s Pioneer SSRA00K. $30 value

[covsv]
SIOTTAL

|

|

SONY p PANASONIC
80-Watt DTS® Surround Soun/d 29999 %?\jan%tRDTS® Surround Seund 100-Watt Total Power
Receiver Provides High-Quality Receiver with High-Quality, Digital - 5-CD Shelf System
Home Theater Sound freespeskers g Component Video Inpt with Dual Cassette &
STROEABS ’ Remote  scakioo
Surround: 80W x 5 E SL"D\I'U 00W x5

i Sterec: 80W x 2 . Stereo 100W x 2

Research, See & Compare @ clrcuitcity.com




focus on ﬂat

Flat ser

free delivery -

949%

27" Flat Screen Stereo

- 199*

TV with 3- LIPe Digital =
:Comb Filter for Supenor : "m sareen
- Picture Quali : - -
« Componen : 20" Flat Stereo TV with :
-S-video inputs S-Video Input for improved
KVZIFSIYKV2TFSI00 Performance from Digital
Sources Like DVD Players

GT2015

27" Stereo TV
with Front A/V
Inputs zzGT217

APEX

20" TV with
Side A/V Inputs
AT2002

13" TV with Sleep -
Timer weP3ar -

i PANASONIC H SHARP / PANASONIC
v 23999 25" Stereo TV 24999 27" Stereo TV with - SN 26999 27" Stereo TV

with 2-Line S-Video [nput for Maximum with 2-Line

Digital Comb ~ ~ . Performance from Digital - Digital Comb Fi
Filter cascr N Sources Like DVD & Satelhte - S-videoin
+ Front A/Vinputs z7useo - Front A[Vi% pputs

T™.® & Capyight © 2002 by P p s ﬁ N Shop Online for Home Delivery or In-Store Pick Up @ Circuitcity.col
, pyright ramount Pictures. All Rights Reserved. LA




" free delivery
PANASONIC
SI" High-
Definition
Projection TV
Monitor® with

Progressive
Scan Display
PTSiHX42

witescreen

t699"

free delivery

PANASONIC
broadeaste. 47" Widescreen High-Definition Projection TV
Monitor® with Progressive Scan Display prarwxa2

RCA 99 ZENTH
36" Stereo TV with 3-Line Digital 36" Stereo TV with 2-Line
Comb Fiiter & Component/s-Video Digital Comb Filter for

Inputs for Maximum Performance free delivery

from Digital Sources Like DVD or
Satellite F3s4s0

Sharp, Realistic Pictures
C36A26

N *Minimum monthly payments of 4% or S20, whichever is greatey o the purchase amoust are requ
AOL Keyword: circuitcity Discover What The Excitement Over Digital Is All About of the parcikasa amount are required during the No Interest period. Purchiass prica misst be paid 6




Sl L e 2R YR

for the Big Game
with DIRECTV

199*

MAGNAVOX

9" AC/DCTV

with Built-in . .

2-Head VCR I ! P
- Front A/V jacks : DIRECTV
for easy camcorder Rt :

andvideo game -~ Vg \ie S FEEL THE JOY

fr iver

é’&"é";g' Fr 4 months of TOTAL
CHOICE® PREMIER"

PANASONIC

27" TV with DIRECTV's best programming package—a ‘300 value.

%ﬁ{fﬂ%‘:‘gg&%m With purchase of a DIRECTV System, a subscription to 2002 NFL SUNDAY

» 2-line digital comb TICKET™ and activation of DIRECTV = TOTAL CHOICE.« PREMIER programming.
filter for sharp, :
realistic pictures

s Free DIRECTV Single-Room
PvoMzrs2 | System installed

§46.58 Single-Roam DIRECTV System Installed - S50 Circuit City Mal-r Robcle = FREL

OR
99 DIRECTV 2-Room
System installed
SHARP $98.99 2-Room DIRECTV System Installcd - $75 New Mchi-Reom DIRECTV Subscnbar Me wn Rebate = $24.59

4-Head VCR with S-VHS Quasi For new subscribers who purchase any DIRECTV System with 1-year subscription
Playback & Auto Clock Set to DIRECTV programming (31.99/month or above).

Activation of preyamming subjecd to credit approval end requires wa' 4 seriton afdnes
sceial security nymber ari/or major credit card. Annval programming commitment
agreement requircd &t time of purchase. Deposnt or prepayment may be requued.

2002 NFL SUNDAY TICKET"

i . Upto14
8999 SONY Rﬂ} . regular-season

4-Head Hi-Fi VCR with G ial sUNDG
Skip Fast- Forwards Thiough ( ?,Eigmf% games every Sunday.

Commercials SLVNS5 DIRECTV service niot available in Havaii.

<Offer not valid in limited areas where programming is provided by the members or affifiatas of the National Rural Telecommunications Cooperative. In thasa areas, programming and pricing will differ from that described hersin. Limited-time
offes valid 8/4/02 through 10/12/02 for new residential O customers only. ngqg?mmin%mﬂﬁun must be mads within 30 days of equipment purchass. For 2002 NAL SUNDAY TICKET, peica is $199.00/reqular saason, billad in

4 monthly installments of $49.75 each, and DIRECTV TOTAL CHOICE PREMIER s $81.9%/ma. IF T0 ACTIVATE THE DIRECTV § WITHIN 30 DAYS OF PURCHASE, YOU AGREE THAT DIRECTV MAY CHARGE A FEE OF $150, AS
LQUIDATED DAMAGES, PER DIRECTV RECEIVER NOT ACTIVATED. A PRO-RATED FEE OF UP TO §150 MAY BE CHARGED FOR EARLY TERMINATION, SUSPENSICN, DISCONNECTION OR DOWNGRADE OF REQUIRED DIRECTV PROGRAMMING,
OEPENDING UPON THE TIMING OF SUCH ACTION. $9.97 is allocated to NFL Iasider and is nondeductit¥e fum your NFL SUNDAY TICKET subscription. Local blackeut rules app. In the fifth month, your TOTAL CHOICE PREMIER subscrigtion

L un;‘uﬂu‘wwmwﬂm you call to change service. To recotve NFL SUNDAY TICKET, all DIRECTV Recsivers must be continuously connected to the same phona fine. NFL SUNDAY TICKET automatically contiaues

LTV canries this service, unless you call to cancel prior to start of the season. Offer void where prohibited. ?mgrammm%;lm;m, terms and conditions subject to change. Hardware and Iﬁu&anvuning sold separately.

Equipment specifications and mi ons may vary in AK and HL. DIRECTV services not provided outsids the LS. Receipt of DIRECTV programming is subject to the tems of the
(provided at DIRECTV.com and in your first bill). ﬁm NFI? g& andﬂIM l

Customer Agreement
IFL SUNDAY TICKET™ are registered trademarks of the National Foothall League and its affliates.




on aIl' T\/s *5399 & Up H}%s&eﬁases'egs@

2999va!ua hmxmddd'wmymSwmfurdamk. .

12 months on all
55299 & up

-Definition

n TV Monitor®
ital Reality

™ for More
Images

\ % ¢ D@ free delivery
3299% -

9" Wodescreen High-Definition Projection TV'

99 with Memory Stick™ Media Playback
32" Flat Screen Stereo TV - Digital Reality Creation™

with 3-D Digital Comb Filter for * 4-element lens system

free delivery Superior Picture Quality » 32 film correction puts an end to annoying motion art 3
« 2-tuner picture-in-picture » DVI-HDTV interface .
+ BBE™ sound enhancements + Automatic digital convergence fine-tunes picture quahty
« Component/S-video inputs + 3D Y/C digital comb filter

KV32FV300 « TruSurround™ SRS 3D audio effect krstwveoo

fiat screen

19999 32" Flat Screen Stereo TV with 129999 32" ch_;h-Det~ inition

3-Line Digital Comb Filter for Flat TV Monitor? with
free delivery 5 perior Picture Quality & free dellVery  picture-in-Picture
BBE™ Enhanced Audio digital covz

o rrst O o Exandod Poyment Pl ccots miiou sty payments o 1.5% o 15 whchovr s st~ T o
"weths of the purchasa data, or fisance chaes wil be assessad fom the date of puchase. See inside back cover f detoks. Research & Compare Big Screens Side-by-Side @ Circuitcity.com




carry bag &
tripod

with purchase of any
camcorder *299 & up

38.99 value.

want your -
home mowes on DVD?

No problem. Hitachi's new mini DVD camcorder
records true-to-life pictures and unbelievably
clear sound straight to disc for playback in most
DVD players—-ideal for sharing memories with
friends and family.

JVC
49999 Mini Digital Video 19999 Dlgttal 8™ Mega-Pixel
digital

Camcorder with Image Handycam®/Digital Stil

Stabilization Camera for Higher-Quality
GROVLIZOU Movies & Photos
DCRTRV740

AOL Keyword: circuitcity Choose the Camcorder That's Right for You



SmartMedi;af"l

Reader
DMB200

LZQQQ

SAMSUNG

1.3 Mega-Pixel Digimax
Camera with 2X Dlgltal Zoom

&16"LCD
DIGIMAXI30

save *10

4OGB hard drlve

with purchase of Fuji FinePix2800,
digital camera and DM8200

memory reader,
Hard drive is the WOC WO400BBATL.
79.99 valye.

\ 209 s

2'Mega-Pixel Digi I
2 Mega Pixel Digital :
“Camera with 6X Camera with3X .

Optical/25X Digital , Optical/2.5X Di
Zoom & 18" LCD
FINEPIX2800

OLYMPUS

3 Mega-Pixel Digital /
Camera with 8X
Optical & 3X Digtial
Zoom & 15" LCD
Screen :
CT20UZ

CANON save 10  NIKON 99 CANON

Sure Shot 38mm-85mm a9 Lite Touch 1 Sure Shot 37mm-155mm

Zoom Camera 189 38mm-130mm Zoom Camera with Kit

5585200MBODY Zoom Camera + Compact design-world's
LTZ00MI30EDCD smallest 4.2x zoom camera

- Kit includes neck strap, case,
battery and film
SURESHOTZISS

*Minimum monthly payments of the gmtar of 4% or $20 for Reglar Advantage & Circuit City Plus Visa Accaunts) or 3 1/2% or S15 (for EPP accounts), of the purchase amount are required during the No laterest
penad, Purchase price must be paid in full withia 12 manths of the gurchase date, or finance chamgs wil he assessed from the date of purchasa. See inside back cover for detads.

Find Out More About Digital Cameras @ ¢lrcuilcity.com




RIS TSRO

3 Months Free AOL

Internet Access+
Compliments of Circuit City

S —————— — _  save ‘60
save *430 AM[)':l,sft\lgonmxPl‘JrocessorlBOO+ : - ) 1999
COM i

oo

99 Desktop Computer Package
b, QuUanti Speed™ Architecture operates
tpmis  at 1.53GHz for improved performance

CONEXT

- 512MB DDR-DRAM memory 6-Outlet 900 VA UPS
« 60GB UltraDMA hard drive Provides up to 45 Minutes
«10/100Base T Ethernet of Battery Backup after
+15" Presario Multimedia Monitor Power Failure ¢nB900.

(13.8" viewable image area) 129,99 - $35 M Mad-in shats - $25 Cacnt
= S300 Cotor Bubbte Jet Printer City M- oo == 7999 -

6016US/MVSE00/S300

124199 - $15% Campan M- Rt - $200 i Gcsit Dty

Mai-in Avbatzn -S30 i Frice Gromks = 818.99

17" Rt Screen

S

i

" 3 Months Free ABL
intemet Access .

{3 Months Free ADL -
" mtemet Access<* !

Compiiments of Circuit Cy - Compliments of Crrcut City, -~

S EMACHINES $ COMPAQ
save 4195 %hggi\tglon‘”utxp gocessork‘a save 380 Igtel@ Cielegn;’;geﬁocessor 1.4GHz
omputer Package 66999 omputer Pac
5 - . %Jgﬁgg%eg ll)x&c:&ecture operates at 153GHz ot +128MB SyncDRAM shared memory
. memory - 60GB UltraDMA hard drive
» 60GB UltraDMA hard drive +10/100Base-T Ethernet
-10/i00Base T Ethernet | + 15" Presario Multimedia Monitor
« T7" Flat Screen Monitor With 16" Viewable |n1e . (13.8" viewable image area)
Image Area . i“ﬂde » S300 Color Bubble Jet printer
« Z25 Color Printer Prints 9 ppm Black & 44D3US/MVS500/5300
6 ppm Color at 1200 x 1200 dpi . 149,99 - $300 Compan Ma-m Rebats - $50 it ity
TIBEO/EVIEWITF/LEXZ2S celeron” ad-a bt - $30 rice et = 65099
1014.99 - 175 ebachines Mod-ie okt - S50 Laneark Mas-n aceneen

Rabete - $190 in Cocsit (ty Msd-ia Rabotas = 5999
X l@tiﬂiﬁ@dhpdhwﬁpﬁmdwMmmmmwmk&ﬂmmuuiﬁuMWMmmﬁdwﬁmhthmmmmwm
AMLEIE wmmmmymmWMMAmmuEmmmmmmmmmmmmmmhmm
Mn& #cluding in AX. even doriy promasionel peiod. Members mey ince long distence telephene chesges on theirphone bill, depending on locaton and caling plen, even duing promotionl period, Avelable 1 new membess n the LS. e 18 o
- older: a major csedit cad s requived. Rexpires acceptancs of AL's terms of servics ayeement.
AOL Keyword: circuitcity Compare Computer Specs & Features Side-by- Side
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- No
interest

for 12 months on
all desktop
packages

at 17GHz for improved
* 512MB DDR-DRAM memory
* BOGB UltraDMA hard drive
*10/100Base T Ethemet - . .
* 17" Flat screen monitor
(16" viewable image area) -
> 3300 Color Bubble Jet printer

FSTSS0/S300

16399 - S180 Mlail-in Robote - 5200 ia Ciecnit
. mu-ﬁ'&n&u:uﬂm' o

1249%. Compus Pachag S 200+ 3 Months Free AOL
ol el * Quanti Speed™ Architecture operates -

Internet Access
Compliments of Circuit City

performance

————
-

‘éaue ‘300/' 3

‘Intel® Celeron™ Processor 1:3GHz

Computer Package ~ 7+ &

*128MB SyncDRAM
shared memory

3 Months Free AOL
Internet Access<

Compliments of Circuit City~

c¥

4068 UltraDMA hard dirive
+ 48X Max CD-ROM drive
.+10/100Base T Ethemet.

15" Pavilion Multimedia itor
(13.8" viewable image area)
- Deskjet™ 3820 Color Printer
S02N/MXSO/DJ3820
979.99 - S300 in HP Ma-ie Robetes == 620.99

celeron~

PROCEISQR

) PROVI U /

) }\saue S0 Iz'éfmwzrw Monitor save 50 Iﬁyﬁn‘)@khﬁit or save 50 #EfﬁultiSync TFT Flat /'/
8923 .5, viewable image area 2499"2 +16" viewable i area atw Par:.el Monitor z

N e ZTmm dot pich S ™ 24-25mm aperture gril N :‘gzg:ﬁ“rfgg‘i'g;‘g%e area

1 Syanae = e lomomer

e e e e e

(2P v e i e e 1 ot e,y e R it et e bt

mw.lha%mﬁﬂmwﬂufmﬂmmwlﬁnminmwpetiud.Pmdmuimmbapaidiuhﬂwitﬁl 12 months of the parchass date, or




Free Somny
Backpack

with mail-in coupon
& purchase of
Sony notebook

: 79.99 value.
7GHz Notebook Computer - R
15" SXGA+ TFT display - R FERRE e
+512MB DDR-DRAM memory - - =
- +40GB UltraDMA hard drive
+10/100Base T Ethernet -
51055501

2199.99 - $100 Teshiba Mail-in Rebata - $100 Circot Cey
-Mail-in Aebats - snmmm 189999

save *100
Intel® Pentium® IIi Processor

159999
st
mhats
113GHz Notebook Computer

- 121" XGA TFT.display
"1e|ide + 256MB SyncDRAM memory
ih$ - 30G8B UitraDMA hard drive
-10/100Base T Ethernet -
pentiumell] Includes docklng stat|on
. il PCGRSOSEL
S 169999 - smuucw&-mam

_ N0
interest
for 12 months on
all notebooks

save *15

14%
:\?cgerookCase ; 3 Months Free AOL

ICONIOOHBLK Internet Access«.

Compliments of Circuit City

$ TOSHIBA N\ PRI
save 200 Intel® Celeron™ Processor ]

1299%9 15GHz Notebook Computer
s 15" TFT active matrix display

- 256MB SyncDRAM
shared memory
LN s
. Se- ernel
e save ‘300 - cowaa
celeron” Intel® Pentium® 4 Processor
veotTarEn 1499?_ 1.6C GHz Notebook Computer

15" XGA TFT display

- 256MB DDR-DRAM memory

» 30GB UltraDMA hard drive
*Minimum monthly payments of 4% or $20, whichever & grester of the purchese amount are required during the no intesest period. Purdhese price must be paid in - 10/100Base T Ethernet
ﬂwdm|2mlnddnpdmhuinmdﬂg:wlhm&m\h&mdpm5mmhhﬂmhﬁ 1505U8

3% Limited tme offey avstable with purchase of any deskinp compues notebook compex, banhekd PDA, diokel camers, scanneg privter or MP3 player when
JATA mmmmmhmmMmmmmmmudmmmmmmmmmmm
214411¢- SVPUY CANCE SEVICE BEFORE PROMOTIONAL PERIDD ENDS. Prexnium stackarges and communication suchees may apply in cartan arses, indading in AK,
— mmmmmmmmmmmmmmummmmmmmmm
period. Avadable t0 new members 1 the US.. age 18 or oider; a mejor credit card ts required]. Recuises accaptance of AOL's tarms of servics agreement.
AOL Keyword: circuitcity See & Buy High-End Notebooks

1799.99 - S200 in Compan Masl-in Rabates - $100
Cireust City Med-in Robote = 149299



+16MB of memory stores up
to52images gaiz340403

L H T

MouseMan® Traveler“‘
Optical Scrolling Corded
Mouse 9306420403

43.99 - $20 Croait Oty Ml-ia

Febote = 2999

save *20
29% ..
sl v

NETGEAR
CardBus Mobile 32-bit
Ethernet Adapter
* Easily connect your

notebook at 10 or 100MBPS
« 32-bit performance rasn

49.99 - $10 Mic Mad-i Rebete - $10
Istasd Savings = 29.99

home AN
entertalnment

on the next levef *
from your PC

saue '30 1/0 MAGIC B
GefForce2™ MX400
A 4999 64MB AGP Video Card
.-{:_mt * Enjoy more colorful and vibrant
W 2D, 3D and video images
DRDATS0
75.99 - 520 M Maik-in Febta - $10 stk Sevings = 4999
save ‘50 HAUPPAUGE
g Win TV® USB Personal Video Recorder
B 1499 -WatchTT\\I/ on your PC
dwmiesd - Pause TV shows and replay
WM them at any time
* Record TV shows to hard disk
with MPEG-2 compression
88l

189.99 - S30 Mfc Msl-in Rabata - $70 lmxtant Savings = 143.99

/
1

your noteiook

with high-octane
accessories

\

/ write & rewrite \,

your files & video to DVD

83 (0-ROW
Dvn BR {0

'

SONY

save 20 STARLOGIC
Platinum 52X CD-ROM Drive
C 19?3 * Access DVD at 16X and CD
mhis ot 48X speeds
1001058
9.9 - 520 Giruit Gty Mad-in Redmte = 19.99

new low price was 449 -row 395~
save 50 IS?NY | DVD+RW+R with
nternal +R wi
D 34999 12x10x32 CD-RW Drive
sher rokeis + Share home movies, photos,
music or data on DVD or CD
* Store up to 47GB on1DVD
DRUI20A
399,99 - $50 Mt Mad-a fobets = 3.9

Perfect Tra ‘Accessory .
for.your Laptop - :
+ USB, optical’ scroll wheel -

Sound BlasterTM  Extigy -
External Sound Processor
« Connect to your notebook
orPCviasg - -
+ Connect 51 Speakers for
- surround sound = SBOI30EX

/" better data.
/ management—="
/ faster performance

PC & Notebook Memory save 15
128MB PC133 SDRAM 99
72235 ¢ S ahier mbets
21.99 - $15 Miz Mad-in Rahaty = 1280 saue 820
256MB PCI133 SDRAM 99
2568133 .eeivreenreerraee e e e atar ban
43.99 - $20 Mic. Med-n Rebots = 2899 save ;20
256MB PCZ100 DDR Memory 2999
D2SEMBAZIOPT ......evieenreesinmeneeernen e st kot
42.99 - 520 Mf Med-a Rebom = 2699 save 15
128MB PC133 Notebook Memory 1299
NIZBSII3Y .envirarnreeeareeeereeeeaneessnees sl hate
2199 - SV5 Mi Aad- Rekom = 1299

A

Enjoy Secure, Reliable Online Ordering @ Clrcuiicity.com




530 price hreak

249%

save ‘30

PALM

Palm™ mi130 Handheld

« Vivid 65,536 color display

- Palm OS® Software v.4.1

« SD/Muttimedia card
expansion slot

* Add peripherals with
Palm™ Universal connector

* Includes USB HotSync®

cradle Pso704US

SONY -
Clie™ Personal Entertalnment

Organizer -

+ Features a built-in MP3 player
+320.x480 high-res color LCD ..
“display with swivel

* Paim OS® Software v.41

+16MB built-in memory

+ Built-in QWERTY keyboard and
Memory Stick™ expansion slot
PEGNRTO
Closeost. No Rainchecks.

Also available: Clie™ Personal
Entertainment Organizer with
Built-in Digital Camera

PEGNRTOV 999"

*50 price break
999

PALM

Palm™ mi105 Handheld

« Mobile Internet kit i
software included

* HotSync® cradle and 1999 “ /
software included \ Photosmart™ 7150 Photo Printer

« Prints a borderless 4" x 6"
* Snap-on color photo in 55 seconds -
faceplates available - Direct-print from your
* 8MB RAM digital camera via
PEOTOI g

£ >, = !
g high-speed Internet

save ‘10

Internet service

AOL Keyword: circuitcity See in Detail Before You Buy

297

e always connected
e frees up your phone line

MOTOROLA .
SURFboard Cable Modem o
| . SURFboard Cable Moderm ed up to 50 times faster
on this modem with mairin , R Internet  sB4200
\rebates & new high-speed ~ . ;L @ 98.89-S70inCrcait Cay Mei-n Rebetes = 20.99

&7

activation &L s T - (Comceast #n_g!m(_ter COX iz~ TSAMTBroadband AdoiBhiz ...

o activata service through Circuit City, Customer's first billng statemeat must be included with claim ferm when redesming rebate.




N R

“+ Features a buitt-in MP3 player - -
:» 320 x 480 high-res color LCD .
display with swivel - -+

* Palm OS® Software v41

= 16MB built-in memory

* Built-in QWERTY keyboard and

Memory Stick™ expansion slot

PEGNRTO

Closeout. No Rainchecks.

Also available: Clie™ Personal
Entertainment Organizer with
Built-in Digital Camera

PEGNRTOV — 599"

R.9%
DateBook

D

HotSync

aMovie . Graffit ©

@ 8

- Mail. . - MemoPad

*30 price break *90 price break
209" ge
save ‘30 save *90
PALM PALM
Palm™ mi30 Handheld Palm™ m105 Handheld
* Vivid 65,536 color display * Mobile Internet kit
= Palm OS® Software v.41 software included
+ SD/Multimedia card * HotSync® cradle and
ixd%anspn hSeIOtI h software included
* perpherals w « Snap-on color i seconds
Palm™ Universal connector faceplates available . B?rgtc%gr?r?t fromyodit
= Includes USB HotSync® * BMB RAM “digital camera via _,
cradle  P80O704US PEOTO front USB po
[Fhgr(l High Speed : ;
oV RY U Cable Modem .
save 170 e always connected
292.. -
Mmoo * frees up your phone line
SURFboard Cable Modem ° i
‘ Arboard Cable Moder 1 up to 50 times faster
on this modem with maik-in . . Internet  sBa200
i rebates & new high-speed : & 989 570 n Cirait Gy Med-im Bebates = 2999 [
Internet service : . = = i Kj
activation o - ~:(Comcast ﬁ_ggmter COX Uz S AMTBroadband Adelphia o0
Customas must o aid activats servics throogh Ciruit City. Castomer's first bilng statemest must be incloded with laim form when redeoming rebat

=]
AOL Keyword: circuitcity See in Detail Before You Buy
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99  PANASONIC e/
zg 900MHz Cordless Phon

* 10-Station speed dialirig 9 9
* 3 Level handset votime
w PANASONIC
2.4GHz Digital Cordless Phone with

Caller ID¥rk for Call Waiting & Digital
Answering System
* Handset speakerphone

KXTG2247S

whuten

39%
A

| GG UNIDEN
e B 6999 2-Line 90OMHZIC
Speakerphon
1Dk for Call We
M99 PANASONIC : '
Digital 900MHz Cordless -
\

L Rt with sleek cordless phonest
T save *A0

‘, ~A9%
Qm SIEMENS ’ m

Wireless 8021b PCMCIA
, " move around and network— ", 1006 32.B1t Ethernes Card /& expand broadband access
mu|t|ply your broadband use - ssii ‘ into more of your life
; Y B989- 570 M Mad-in Robets - $20
Ciecait ity Mod-in Robota = 43.99

save *50

), 1192

SIEMENS

SpeedStream 4- Port Wireless

Cable/DSL Router

+ Connect your PCs and notebooks
with or without wires

552624
169.98 - 530 M. Mad-in Baate - 520
Circut Gty Madl-in Robats = 118,99

s Cafler [0 requires phone company subscription.

See the Great Selection of Cordless Phones @ Clrcultelty.com




, : 9 U
-save *100 long distance:and

- ‘Compact Digital Phone

. no roaming ¢
7,8 , C
after’s0 - - with Internal Antepna .~
maiFin rebate2 - . = Downloadable ring tones
and additional + Changeable front and

50 maikin rebate  back covers NOKIA3360 -

Experience PCS Vision™

=== Sprint. <
Try PCS Vision
" SANYO
new Clear Digital PCS Phone with
99 Vibrant Color Screen
11 « High-speed wireless data
c _ fransters enables streaming for 3 months as & special
. Bup'ﬂ;-in speakerphone introductory ofter
+ GPS-enabled for
location-based services he (;[‘2 Vselledl plagi "
s SCP4%00 n, get ior: (o' 3¢ low as 510 per month.
save *100 LG Just sign up today for any PCS free and clear
4999 Clear Digital PCS Phone plan with Visicr with a ore-year
° after 50 PCS Features Silent Vibration Alert oggeﬁm%gmﬁe%ﬁ; k]
maikin rebate® & Builtin Calendar LGio10GRY R
before additional
50 mail-in rebate
\ ./' sa"e 5120 sy M I -
», g9  ERICssON A cingular
frrson 2 3 : Digital Phone with wiRuLESS
K E e Internal /:;ntennao& | 4 O 0 anyti me
: after Voice -Activated Dialin
mail-in rebateS T600/TEZ ng

. rollover minutes and
ey woToroLa 300 bonus night &
F 169 Ultra-Compact Digital Phone weekend minutes
fter 1120 * Lustrous metallic finish
SaiinebateS  * FM stereo capable with 3 99
optional acc
» Vioice-activated dialing only per month4
. veoT
i

1) Plan includes 300 anytime minutes plus 3000 night and weekend minates. Plan valid for fife as long as you remain active on ATRT's wireless network. Two-year service agreement and to start of service fee required. No maming
8s long as you are on AT&T's wireless network. Limited time only. Certain restrictions apply. Bffer not valid in Kansas City. 2) With mail-in coupon. Available with porchase and activatien of the Nekia 3360 and the Nokia 5165.
Available on new activations only. Limited time only. Certain restrictions apply. Uifer not valid in Kansas City. 3) Requires a Vision-capabla PCS phane. With a PCS Free end Clear Plan with Visian, recefve at least twa MB per month
to use for PCS Vision Applications on Visioa-capable PCS phones. 4) Minutes will not roll over until after the first month's billing, Night and weekend minutes da not il over. New annual service agreement and activaton required.
Cradit approval required. Rate plan subject to change. Certain restrictions apply. Ses store for deteils. 5) With mail-in coupen. Rebate roquires 2 ysar servica agreement. Allow B-8 weeks for processing. Cartain restrictions agply. See
store for details. 6) With PCS mail-in rebate, save S50 with purchase and new activation of salect or save $150 on two. Rebate terms based on credit histery and not all customers will quaify, Offer ends 9/28/02 and
s ot combicbl it ter affer e -5t bt for fot imporat daais, WIRELESS PHONES REQURE IN-STORE ACTIVATION, NOT ALL RATE PLANSIPHONES AVAILABLE AT ALL LOCATIONS. CONSULT THE
WIRELESS ADVISIOR ONLINE @ CIRCUTCITY.COM FOR AVAILABILITY. NO DEALER SALES.




R e

9 MEMOREX
9 80 Min. 100-Pack CDR

after ehate for PCs 32024580

Bmstant  44.99 - $20 Mt Mail-in

savings  Rehate - $15 Instant
Savings = 9.99

; SN (otta haves
' '- for everythinq
you've got at

20-Capacity
CD Visor -
V20

ink 2-packs ~

FUJI

120-Minute Standard

i . VHS Tape 5-Pack

‘ [ i ; HQTI205PK

MAXELL / _ o0
90 AA Alkaline / =4 ONEFORALL

P
51645A (45) Black Ink Cartndge
\ Twin Pack ceesoan
C6615DN (15) Black Ink Cartridge
Twin Pack cees3an
save 6°-10”
with purchase of twin packs

LNB=i
ooeNn 1
PELYITY

N 3-Device Large Key ,
B:tterytt Pack - Universal Remote
LRe48P : URC3300

\_/‘/‘ -

NO INTEREST PROGRAMS *NO INTEREST 12 MONTHS ON ALL TVs, CAMCORDERS, DIGITAL CAMERAS & COMBINED HOME AUDIO PURCHASES $299 & UP & ALL
COMPUTER PACKAGES & NOTEBOOKS PROGRAM: With Cireait City Phus Visa Credit Card or Circuit City Credit Card (Regular. Advantage & EPP accounts), subject to credit

approval. All cants not availabla i all locations. As of 8/1/02 for Circuit City Phes Visa Cradit Card current availabla APRs arg 15.0%, 19&%azan%mmmmnmsmmmmummmmm APRs may vary.
Gireuit City EPP account APR is a 24% fixed rate. Cameordex, TV, Home Audie, Computer & Notebook eifers expires 9/7/02Digital Camera offer expires 8/24/02,

STORE HOURS: MON - SAT 10AM-9:30PM, SUN 11AM-6PM
. MON-SAT 10AM-9PM

VESTAL msﬁ"'m Pmﬂ (%07) 797-8412
NEW JERSEY

SUN 10AM.
BRICX TOWKSHIP 550 Route 70 (732) 2528430 IVALLEY §
WONTMSOSGIBKMR! Umém

ALBANY COMMONS) EAST SBRUNSWACK 327 ll 18§
mﬂﬁl“& m“aﬂtmnmmmmmu w‘mm“ b

REECE 140 rce e Cenie mmnw RSO 27000 23 £ 08 . butr Mecass Mgmmmw%% wnm
HAMBURG 1020 McKinkey Mall (716) WAYNE 555 Route 4G W (873) 860-5860 02 97812, 099781 Y7815, 099
gx“x')mo:ﬁ' ?mﬁ:m%sawamns wwg' farﬁatg (1\:\1‘g ammdl;nmﬁ}st;mﬁﬁlg?mwwgeﬂ SW&;% i Il)% of thye dngamf\%g mﬁfggz m’&:uégm .ng:g I?Eve:w amrr‘ ?ngu}rl Circuit City mrd\als'z if yl:)l:]\g;e:? " 'Wgﬁmfn 30
days, including our own sale prices, we'll rafund 110% of the differance. Wa're with you! SEE STORE FOR DETAILS: Kits, antennas and installation into 8

10N acCessanps ey b required at an additional cost. All Home Awdic wattage statad per channal
with THD between 001 ard 1% from as low as 20Hz 1o Msmmasoldmmwsummwsumrrmeduaganlly We reserva the right to limit quantities.
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P T
AMD Athlon™XP Processor 2000+ Computer

Package
“« Quanti Speed™ Architecture operates at 1.66GHz
= 512MB DDR SyncDRAM memory
« 60GB UltraDMA hard drive
+10/100Base-T Ethernet
« HP 17" Monitor w/15.8" viewable image area
- Deskjet™ 3820 Color Printer .
TA2N/MXTO/DJ3820
1349.99 - $200 HP Mai-in Relmn . $150 Clecait City Mnl-m
Rebata - $50 Price Break - $30 nstant Saviegs = 919.99 -

The innovative cellular phone-
service ideally suited for your
no-contract, no-credit-check,
no-hidden-charge kind of lifestyle.

VIRGIN MOBILE

Pay-as-You-Go Cell Phone

- VirginXtras includes
downloadable Ringtones,
Music Messenger, Rescue
Ring, and more

» Changeable faceplates

« Two-way text messaging

Virgin Mobile not avallalile in all stores. Airtime cacds sold separately.

| super low orice

159%
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The Party Animal

Make calls now. Trash the hotel room later.

1t's Everything You Need

Your phong, battery, and g charger
$10 of aw timo to get you stanted

An extra faceplate to chango with
your maads

Instruction manual with ol the gatads
And athor Qreat surphises - just

logk {nsde

Buy it!
Activate jit!
Use itt

Stuff You Reolly Want

Text Messaging and VirginXtiras to
keep you entertained when the same
old conversations don't do st anymare

Valcemaid, Long Qistance, Celler 10,
Cail Waiting, arnd more, all Included
tn your service ot no eatro ¢harge,

oyl

The Mare You Talk, The Loy
Yau Poy

Colle cony the somue i matter
velten or where you mas ot
£0.25 a munute for the et 10
menates each gy, then WHT
SU.10 a myoute tor tne et of

duy tand oght of Coure),

Plus, cach monthoweor's cod g 22
Blg Eonus to your Soooent

unse S50 of tha artme you Luught

Ve're 50 Easy

WO contracty Ly s, e e
cheoks, no notes from v
Lo cctvation forn, Do
SOUMVICE CRATGe, 1

mondur anklot
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Palanse vath g gl s
phones Boanog Betios
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= Just grab this

phane and GO
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The Super Mode

Do they want you, or your cell phoneg?

It's Everything You Need The tore You Tatl, The Luss
Your phone, battery, and a chargor You Pay

$10 of air time to get you started Calls cont the wame nn aater
Instruction manual vath all the detads when o whore you maee oo
And a8 httle samethiong npecal - 50.2% g mvnute fos the forot 1o
wouldn't you ke to knpw? menutos eah day, thoen VaHE DS

SO0 a munube for e rest G the

Buy it? i T

Activate it! day {and night of course;

Use it! Plus, cach manth oot oo
Big Bpnus Lo yaur ascount

use S50 of the gutime you L

Stuff You Really Want we're So Easy
s Test Messagmg and VirginXtras to fo cuntracts o sign, s ooein
keen you entertamed when the samee choeoss, no netes feom gor

old conversatiens den't do it anyrore. o actieabion foos, 1o
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» Volcemail, Long Distance, Caller 10,

maonitor ansict
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VEL
U.S. Litigations

Parties

Docket No.

Marks at Issue

Status

VEL v. Virgin Holidays, Ltd.

97-176-CV-ORL-18

VIRGIN HOLIDAYS

Final Permanent Injunction issued 12/2/97

VEL v. Yousri

98 Civ. 872 (SS)

virgincafe.com, virginarabia.com, virgin2000.com

Default Judgment issued 5/20/98.

VEL v. Vanessa Westcastle

98 Civ. 2206 (JES)

virgin-cola.com

Defendant deleted domain name registration, action
voluntarily dismissed on 7/17/98.

VEL v. Vanilla Limited

98 Civ. 3669 (SAS)

virginpower.com, virgincinema.com, virgincinemas.com,
virgin-cinemas.com, virgin-electric.com,
virginexploration.com, virginfareast.com, virgingas.com,
virgin-gas.com, virginmarine.com, virginmaritime.com,
virginmarket.com, virginoil.com, virgin-oil.com,
virginpower.com, virgin-power.com, virginscreen.com,
virgin-screens.com, virginships.com, virgin-ships.com,
virginterritory.com, virgin-territory.com, virginwool.com,
and virgin-wool.com

Settlement reached; action voluntarily dismissed on
8/31/98.

VEL v. Glenn Rogers and Virginatlantic.com

98 Civ. 4527 (SS)

virginatlanticairways.com and virginatiantic.com

Default Judgment issued 10/09/98.

VEL v. Virgin Dreams Entertainment,
Virginexpress.com,

E.Q. Domains,

Ft. Lauderdale Network, and

Virgin Oracle

98 Civ. 8463
(LMM)(MHD)

virgindreams.com, virginexpress.com,
virginnet.com, virgin-net.com, and virginoracle.com

Default judgments issued against E.O. Domains on
1/10/99, Virgin Dreams Entertainment on 5/14/99, and
Virginexpress.com on 9/27/99; Settlement reached and
action voluntarily dismissed against Virgin Oracle on
8/25/99; Settlement reached and Consent Decree entered
as to Ft. Lauderdale Network on 5/24/00.

VEL v. AccessEducation

99 Civ. 2920 (LLS)

virgincosmetics.com

Default Judgment issued on 8/02/99.

VEL v. Virgin Chocolates, Inc.

99 Civ. 8936 (BSJ)

virginchocolates.com

Settiement reached and action voluntarily dismissed on
9/29/99.

VEL v. Virgin Recruitment Ltd. and Job Shark
Corporation

99 Civ. 9853 (KMW)

virginrecruitment.com, virgincareers.com, virginjobs.com
and virginjob.com

Settlement reached and action voluntarily dismissed as to
Job Shark Corporation on 10/13/99; Default Judgment
issued against Virgin Recruitment Ltd. on 11/29/99.

Samw, Enterprises Ltd. v. Kay
0 1 3-:05. Guitar Co.
n

M Opposition No. 91154392
pposer’s Testimon

Exhibit No.

osition

St




VEL
U.S. Litigations

Parties Docket No. Marks at Issue Status

VEL v. Temme, 99 Civ. 11147 virginatlantic.org, virgin-atlantic.net, virgin-atiantic.org, Settlement reached and action voluntarily dismissed as to

Virgin Balloons, VirginBrideSociety, Kevin Pelletier, (JSR)(JCF) virginballoons.com, virginbrides.org, virginbooksonline. | Virgin Balloons on 12/09/99, Kevin Pelletier on 12/09/99

and 123 Let's Go To Sea, LLC com, virginbookstore.com, and virgincruiseline.com. and Alf Temme 1on 2/20/99; Default Judgments issued
against VirginBrideSociety on 3/10/00, and 123 Let's Go
To Sea LLC on 2/07/00.

VEL v. John P. Murphy, domain names for sale!, 99 Civ. 11145 virginbrands.com, virginbrands.net, Settlement reached and action voluntarily dismissed as to

VNR _u.mm_o: Services, EPOS Creative Services Co. (JSM)(AJP) virgingalacticairways.com, virgingalacticairways.net, EPOS Creative Services Co. on 11/22/99, John P. Murphy

and Willard Technologies, Inc. virginrec.com, virgintea.com, virgincashcard.com, on 12/20/99, Willard Technologies, Inc. on 1/18/00, and

virgincashcard.net, and virgincashcard.org domain names for sale! on 11/22/99; Default Judgment

issued against VNR Design Services on 2/02/00.

VEL v. Virgin Enterprises, JRM Enterprises, Sullivan 99 Civ. 11146 virginenterprises.com, virginlottery.com, Settlement reached and action voluntarily dismissed as to

Brownstone Ltd, Rich Hard Branston’s Girls, (RCC)RLE) virginontine.com, virgin-on-line.com, virginworld.com, Virgin Enterprises on 3/2/00, JRM Enterprises on 1/1 2/00,

Virginworld, and Parmi Phull

virginair.net, and virginair.org

Parmi Phull on 5/15/00, Virginworld on 6/02/00; and
Sullivan Brownstone Ltd. on 6/05/00; Default Judgment
issued against Rich Hard Branston’s Girls on 6/08/00.

VEL v. Morse Systems, virgin-bank.net,
virgin-electricity.net virginelectricity.net, virgingas.net,
virgin-gas.net, virginiottery.net,

Simyoungup, virginbrazil.com, virginfrance.com,
virgingermany.com, virginindia.com,
nindonesia.com, virginitaly.com, virginjapan.com,
korea.com, virginrussia.com,
virginthailand.com, J.P. Styers,
virginnationallottery.net, Virgin Gifts, virgingifts.com,
Peter Kizenko, virgin-lottery.com, virgin-lottery.net,
virgin-lottery.org, virginlotto.com, virginlotto.net,
irginlotto.org, virgin-lotto.com, virgin-lotto.net,
-lotto.org, virginpoint.com, virginpoints.com,
Italian Business Network Ltd., and virgindrinks.com

00 Civ. 2617 (VMYRLE)

virgin-bank.net, virgin-electricity.net, virginelectricity.net,
virgingas.net, virgin-gas.net, virginlottery.net,
virginbrazil.com, virginfrance.com, virgingermany.com,
virginindia.com, virginindonesia.com, virginitaly.com,
virginjapan.com, virginkorea.com, virginrussia.com,
virginthailand.com, virginnationallottery.net,
virgingifts.com, virgin-lottery.com, irgin-lottery.net,
n-lottery.org, virginlotto.com, virginlotto.net,
niotto.org, virgin-lotto.com, virgin-lotto.net,
virgin-lotto.org, virginpoint.com, virginpoints.com, and
virgindrinks.com

Default Judgment issued against Morse Systems, J.P.
Styers, Virgin Gifts, Peter Kizenko, and Italian Business
Network Ltd. 7/18/00. Default Judgment issued against
Simyoungup on 8/14/00.

VEL v. Virgin Toys Ltd., virgintoys.com, Vincent
Jones, virginvideos.com,
Mars, virginfm.com, Nonnie Porter and virginrai

00 Civ. 3362 (JSR)(AJP)

virgintoys.com, virginvideos.com, virginfm.com, and
virginrail.com

Default Judgment issued against Virgin Toys Ltd. and
Vincent Jones 7/27/00, against Nonnie Porter on 8/04/00,
and against Mars on 10/17/00.




VEL
U.S. Litigations

Parties

Docket No.

Marks at Issue

Status U

VEL v. MC Web Designs, virgin-tv.com,
Noname.com, wwwvirgin.com, Darren C. Gilley, and
virgin-mobilephones.com

00 Civ. 3487 (VM)(RLE)

virgin-tv.com, wwwvirgin.com, and virgin-mobilephones.
com

Settlement reached and action voluntarily withdrawn as to
Noname.com and wwwvirgin.com 6/15/00; Default
Judgment issued against Darren C. Gilley on 9/29/00;
Settlement reached with MC Web Designs on 9/29/00.

VEL v. QwikStore Catalog, virginstore.com, Codfa, 00 Civ. 3452 virginstore.com, virginhomepage.com, Setllement reached and action voluntarily withdrawn as to

virginhomepage.com, FinancialWeb.com Inc., (SAS)(DFE) virgininvestor.com, virginmedia.com, and Cliff Rawnsely, Jr. 8/15/00.

virgininvestor.com, Voice Media, Inc., virginnews.com

virginmedia.com, Cliff Rawnsley, and virginnews.com Order of Discontinuance with prejudice as to QwikStore
Catalog, Voice Media & Financialweb.com on 10/18/00
Default judgment issued against Codfa on 12/6/00

VEL v. Acme Plaque Company, virginracing.com, 00 Civ. 4242 virginracing.com, virginspace.com, virgintelevision.com, | Settlement agreement reached with Jim Rodney;

Martens Areospace, virginspace.com, Rodney, (SHS)(RLE) and virginvacation.com Settlement reached and action voluntarily dismissed as

virgintelevision.com, Grollins Communications, and
virginvacation.com

against Martens Areospace 8/04/00, Settlement reached
and action voluntarily dismissed as against Acme Plaque
Co. 8/15/00; Settlement reached and action voluntarily
dismissed as against Grollins Comm. 8/29/00.

VEL v. K-More, Inc.

99 Civ. 8849 (LMM)

VIRGIN JEANS

Default Judgment as to K-More, Inc. issued 10/12/99

VEL v. Virgin Cuts, Inc.

2:99¢cv1147

VIRGIN CUTS

Judgment dismissing case issued 2/18/00

VEL v. Virgin Petroleum Inc.

v 99-12826 (MMM)
(MANX)

VIRGIN PETROLEUM

Preliminary Injunction entered against Virgin Petroleum
inc. 1/31/00

VEL v. Herley, d/b/a/ A&S Consulting 99 Civ. 4844 (SHS) Flyvirgin.com Settlement agreement reached; action voluntarily
dismissed 09/17/99
VEL v. American Longevity 99-9854 (CSH) (MDF) [ VIRGIN EARTH Final Judgment and Permanent Injunction issued 3/23/01

Virgin Body Care, Inc. v. VEL

C99-MJM

VIRGIN BODY CARE

Settlement agreement entered; Dismissed 10/27/99

VEL v. Paul Wallace d/b/a/ Sucky Site Security

99 Civ. 3036 (LBS)

virgincolasucks.com

Settlement agreement reached; Dismissed 8/10/99




VEL
U.S. Litigations

Parties Docket No. Marks at Issue Status
VEL v. Ozesurfer virginwine.com, Us, 00 Civ. 8245 (SAS) virginwine.com, virginwineries.net, virginwineries.org, Dismissed against Us 11/21/00; stipulation and order
virginwineries.net, virginwineries.org, MJ Plummer, (MHD) virginwine.net, virginwine.org, virginwines.org, entered as to Christopher Properties Ltd. 12/7/00; default
virginwine.net, virginwine.org, Christopher Properties virginwines.net, virginwinery.com, virginaudio.com, judgment issued against Ozesurfer 1/16/01; default
Ltd., virginwines.org, virginwines.net, virgininvestment.com, virgincorporate.com, judgment issued against Starsurfing.com Pte.2/7/01;
Starssurfing.com Pte Ltd, virginwinery.com, virgincosmetic.com, virgingshopping,com, default judgment issued against MJ Plummer 4/25/01
virginaudio.com, virgininvestment.com, virginmembership.com, virginorder.com,
virgincorporate.com, virgincosmetic.com, virginsalon.com, virgintrading.com, and virginyacht.com,
virgingshopping,com, virginmembership.com,
virginorder.com, virginsalon.com, virgintrading.com,
and virginyacht.com,
VEL v. Blue Q 00 Civ. 9728 VIRGIN SLUT Settlement agreement entered; action voluntarily
. dismissed on 5/3/02
VEL v. Virgin Sleep Systems 01 CV 3049 VIRGIN SLEEP SYSTEMS Settiement agreement entered; action voluntarily
dismissed on 11/7/02
VEL v. VCommerce Corp. and George Drewry 02 CV 7817 virgincomputers.com Final Judgment and Permanent Injunction issued 10/29/02
VEL v. Tahir Nawab, Nathan Elrich, Simon Blitz, 02 CV 0311 VIRGIN WIRELESS Final Judgment and Permanent Injunction issued 2/26/03
Daniel Gazal, Gerald Wren, Bob Wroblewski, 02 CV 3978
Corporate Solutions, LLC, Cel-Net Communications,
Inc., The Cellular Network Communications Group,
Inc. d/b/a CNCG, SDTelecommunications, Inc.,
Virgin Wireless, Inc., IWayCity, and
VirginWireless.com
VEL v. Virgin Travels, Virgin Express, Virgin Express 02 CV 10249 virgingroups.com and virginex.com Default Judgments issued 3/7/03 against Virgin Travels
International (Pvt.) Ltd., virgingroups.com, and and 3/28/03 against Virgin Express and Virgin Express
virginex.com International (Pvt.) Ltd.;
VEL v. Patrick Ory, virgin-airlines.com; Eurobox Ltd., 03 Cv 0877 virgin-airlines.com; virginair.com, virgin-airline.com, Stipulation and Order entered against Giraffe Digital

virginair.com; Travel Reservations Network, virgin-
airline.com; Giraffe Digital Solutions, Inc.,
virginfreight.com; Chris Fry, and virgincargo.com

virginfreight.com, and virgincargo.com

Solutions, Inc on 5/28/03; Default Judgment issued
against Chris Fry on 5/29/03; Default Judgment issued
against Travel Reservations Network on 6/24/03; Defauit
Judgment issued against Eurobox Itd. on 9/16/03




VEL

U.S. Litigations

Parties Docket No. Marks at Issue Status
VEL v. Mark McCoy, Jeff Jelen, Taly Martisius and 03 CV 4179 VIRGIN MEGA WHORE and virginmegawhore.com Settlement pending
virginmegawhore.com
VEL v. Virgin Brides and Virgin-Brides.com 03 CV 3395 virgin-brides.com Default judgment issued 7/15/03
VEL v. Virgin Cigar Factory, Inc. 03 CV 6918 VIRGIN CIGAR, VIRGIN CIGAR FACTORY VIRGIN Settiement negotiations pending

CLUB, virgincigar.com, and virgincigar.us

VEL v. Michele Dinoia, virgintrains.com, 03 CV 7633 virgintrains.com, virgincar.com, virgintrain.com, Complaint filed

virgincar.com; Popular Enterprises, LLC,
virgintrain.com; Reza Sulaiman, virginautos.com;

Domain Name Services, virgincasino.com; HYZ Co.

Ltd., virgincasinos.com; and Richmond Holdings
Limited, virgincasino.net

virginautos.com, virgincasino.com, virgincasinos.com,
virgincasino.net




Oppositions/Cancellations Filed by Virgin Enterprises Limited

Number Applicant Mark Status
Opp. No. 96,425 The Virgin Beer VIRGIN BEER Application
Company abandoned
Opp. No. 98,545 Virgin Films VIRGIN FILMS Default Judgment
Opp. No. 99,108 Savon Vierge Italia sas | VIRGIN SOAP & Design Judgment v. Applicant
Opp. No. 101,819 | H&S Enterprises VIRGIN Default Judgment
Opp. No. 101,388 | Heaven Hill Distilleries, | VIRGIN VODKA Application assigned
Inc. to Opposer
Opp. No. 103,287 | Maple Leaf Corporation | VIRGIN RAINFOREST Judgment v. Applicant
Opp. No. 105,266 | ANS Enterprises ART’S VIRGIN CHERRY ALE Judgment v. Applicant
Op. No. 106,762 LPL Promoters L.L.C. BORN AGAIN VIRGIN Default Judgment
Opp. No. 108,868 | Caribbean Pacific VIRGIN SOL Application assigned
Natural Products, Inc. to Opposer
Opp. No. 108,967 | David Defeis VIRGIN STEELE Judgment v. Applicant
Opp. No. 111,633 Urban Ingenuity VIRGIN TIGHT Judgment v. Applicant
International Records
Corporation, d/b/a
Virgin Tight Productions
Entertainment
Can. No. 29,855 Catherine R. Burke and | BLACK VIRGIN Default Judgment
Kenneth A. Lienhardt,
d/b/a Black Virgin
Opp. No. 116,254 | C.K. Hair International | NATURAL VIRGIN Default Judgment
Limited
Opp. No. 117,044 | Interactive Gallery, Inc. | VIRGIN SLUTS Application
abandoned
Opp. No. 118,899 Hein T. Verver and Dan | VIRGIN FLOWERS Application assigned
L. Lodsdon to Opposer

Virgin Enterprises Ltd. v. Kay

L3S

Guitar Co.

N“é Opposition No. 91154392
pposer’s Testimony Deposition

Exhibit No. | O &1~

NY2: 1474652.1




Number Applicant Mark Status
Opp. No. 117,900 | Hein T. Verver and Dan | VIRGIN ROSES Application assigned
L. Logsdon to Opposer
Opp. No. 118,079 | Blue Q VIRGIN SLUT Judgment v. Applicant
Opp. No. 118,362 | Beauty For All Seasons, | NORMA VIRGIN (Signature) Default Judgment
Inc.
Opp. No. 119,393 Holt’s Company VIRGIN SUN GROWN Default Judgment
Opp. No. 119,434 | Magnet-X Corporation | VIRGIN SLEEP SYSTEMS Application
abandoned
Opp. No. 119,511 | Holt’s Company ASHTON CABINET VSG Default Judgment
VIRGIN SUN GROWN
Opp. No. 124,241 Virgin Cuts, Inc. VIRGIN CUTS Default Judgment
Opp. No. 125,265 SD VIRGIN COMMUNICATIONS Judgment v. Applicant
Telecommunications, (Consolidated with
Inc. 125,275; 125,394; and
125,395)
Opp. No. 125,275 SD VIRGIN WIRELESS Judgment v. Applicant
Telecommunications, (Consolidated with
Inc. 125,265; 125,394; and
125,395)
Opp. No. 125,299 | Weston D. Farris VIRGIN BAKERS Default Judgment
Opp. No. 125,394 | SD VIRGIN MOBILE Judgment v. Applicant
Telecommunications, (Consolidated with
Inc. 125,265; 125,275; and
125,395)
Opp. No. 125,395 | SD VIRGIN NET Judgment v. Applicant
Telecommunications, (Consolidated with
Inc. 125,265; 125,275; and
125,394)
Opp. No. 125,729 | Enrique Rodriquez VIRGINVISIONS Pending
Opp. No. 151,160 | APC Export, Inc. VIRGIN ORGANIC Default Judgment

NY2: 1474652.1




Number Applicant Mark Status
Opp. No. 151,907 | Virgin Looms, Inc. VIRGIN LOOMS Pending
Opp. No. 152,707 | A2 Corporation Limited | VIRGIN A2 Judgment v. Applicant
Opp. No. 153,575 | Albion Motors Ford VIRGIN SALE Pending
Mercury, Inc. (Consolidated with
153,612 and 154,161)
Opp. No. 153,612 | Albion Motors Ford VIRGIN VEHICLE Pending
Mercury, Inc. (Consolidated with
153,575 and 154,161)
Opp. No. 153,751 Iberian Products (USA) | VIRGIN GOLD (Label) Default Judgment
Inc.
Opp. No. 154,145 | Taly Martisius VIRGIN MEGA WHORE Default Judgment
Opp. No. 154,161 | Albion Motors Ford VIRGIN PURCHASE Pending
Mercury, Inc. (Consolidated with
153,612 and 153,751)
Opp. No. 154,358 | Ultimate Nutrition, Inc. | VIRGIN WHEY Judgment v. Applicant
Can. No. 2579470 | Micro Computer VIRGIN LAKE SOFTWARE Pending
Solutions, Inc., d/b/a
Virgin Lake Software
Opp. No. 156,268 | Berry Textile (Shanghai) | VIRGINTEX Judgment v. Applicant
Co. Ltd.
Opp. No. 156,580 | Gloria Vanderlaan AP4 GENUINE VIRGIN ALOE Default Judgment
Opp. No. 157,585 | Roth Kase U.S.A. Ltd. VIRGIN PINE Pending
Can. No. 92042419 | Everyman, LLC VIRGINWOOL Pending
Can No. 92042478 | Worldscapes U.S. VIRGIN ISLANDS Pending
Incorporated AIRLINES
Opp. No. N/A Abbie Scianamblo EXTRAVIRGIN COSMETICS Pending
Opp. No. N/A Morse Industries Inc. VIRGINRAIL Pending

NY2: 1474652.1
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TRADEMARK REPORT
THE VIRGIN TRADING COMPANY AND LOGO Ref: 008343-0182-999 UNITED STATES

VIRGIN_ENTERPRISES LIMITED

Reg No : 2,507,654 NOV 13, 2001 REGISTERED

App No: 75/706581 MAY 14, 1999

RENEWAL DUE: NOV 13, 2011

SEC. 8 &/OR 15: NOV 13, 2007

Classes: 32, 33
32 NON-ALCOHOLIC BEVERAGES, NAMELY, SOFT DRINKS, AND SYRUPS AND
PREPARATIONS FOR MAKING SOFT DRINKS

33 SPIRITS
V VENTURE (STYLIZED) (NEW) - A - ~ Ref: 008343-0299-999 UNITED STATES
VIRGIN-ENTERPRISES LIMITED
Reg No : 2,656,495 DEC 03, 2002 REGISTERED
App No: 76/373015 FEB 19, 2002
RENEWAL DUE: DEC 03, 2012
SEC. 8 &/OR 15: DEC 03, 2008
venture Classes: 9

9 MUSICAL SOUND RECORDINGS

VIRGIN Ref: 008343-0020-999 UNITED STATES

VIRGIN ENTERPRISES LIMITED
Cient Ref: CH/UGB5/94.493

Reg No : 1,697,386 MAY 22, 2000 REGISTERED
App No: 73/717,654 MAR 18, 1988
Org No : 1,597,386 MAY 22, 1990
RENEWAL DUE: MAY 22, 2010

Classes: 16, 25

16 PRINTED SHEET MUSIC; FICTIONAL AND NON-FICTIONAL BOOKS, REFERENCE
BOOKS, BIOGRAPHY AND AUTOBIOGRAPHY BOOKS, PERIODICALS, NAMELY, PAPERBACK
BOOKS, ALL DEALING WITH MUSIC, FILMS AND ENTERTAINMENT; PAPER FOR
PACKAGING, PAPER CASES; STATIONERY AND OFFICE SUPPLIES, NAMELY, SIGNS OF
PAPER OR CARDBOARD, PLAYING CARDS

25 BELTS, ARTICLES OF OUTER CLOTHING, NAMELY, SHIRTS, T-SHIRTS, SWEAT SHIRTS,
JACKETS, HATS, CLOTHING CAPS, CLOTHING BELTS

VIRGIN Ref: 008343-0023-999 UNITED STATES

VIRGIN ENTERPRISES LIMITED
Client Ref: CH/UH43/95.43

Reg No : 1,469,618 DEC 22, 1987 REGISTERED
App No: 73/585,969 MAR 03, 1986

RENEWAL DUE: DEC 22, 2007

Classes: 9 .

9 PRE-RECORDED AUDIO AND/OR VIDEO TAPES, CASSETTES AND CARTRIDGES;
PRE-RECORDED AUDIO AND VIDEO DISCS, PHONOGRAPH RECORDS

Virgin Enterprises Ltd. v.
o L%O’SI . Guitar Co,
(W) Opposition No. 91 154392
Opposer’s Testimon osition
Exhibit No. gt

Kay
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TRADEMARK REPORT

VIRGIN

Ref: 008343-0024-999

VIRGIN ENTERPRISES LIMITED

Client Ref: CH/UH43/95.43

Reg No : 1,413,664 OCT 14, 1986
App No: 73/511,000 NOV 29, 1984
RENEWAL DUE: OCT 14, 2006

Classes: 39
39 AIR TRAVEL SERVICES

PENDING APP.

App No: 75/873148 DEC 16, 1999

Classes: 3

3 SOAPS; SHAMPOOS; PERFUMES; EAU DE-COLOGNE; TOILET WATERS; ESSENTIAL
OILS FOR PERSONAL USE; SHAVING PREPARATIONS; AFTER- SHAVE LOTIONS; SHAVING
FOAMS:; NON-MEDICATED TOILET PREPARATIONS, NAMELY, SOAPS, SHAMPOOS,
CONDITIONERS, LOTIONS, AND MOISTURIZERS; NON-MEDICATED BATH SALTS AND
BATH OILS; ANTI PERSPIRANTS; DEODORANTS FOR USE ON THE PERSON;
DEPILATORIES; DENTIFRICES; MOUTHWASHES; COSMETICS, NAMELY, FOUNDATION
CREAMS AND LOTIONS, FACE POWDERS, BLUSHER, LIPSTICKS, LIP GLOSS, AND EYE
MAKE-UP; SUN TANNING AND SUN SCREENING PREPARATIONS; NON-MEDICATED
PREPARATIONS FOR THE CARE OF THE SKIN, HANDS, SCALP AND BODY, NAMELY,
TONERS, EXFOLIATORS, SCRUBS, MOISTURIZERS, LOTIONS, CREAMS, SOAPS, GELS,
NAIL CARE PREPARATIONS, AND SHAVING PREPARATIONS; HAIR CARE PREPARATIONS,
NAMELY, SHAMPOOS, CONDITIONERS, LOTIONS, STYLING GELS, MOUSSE, OILS,
SPRAYS, HAIR COLORING AND DECOLORANT PREPARATIONS; DYES FOR THE HAIR AND
PERMANENT WAVING AND CURLING PREPARATIONS; NON-MEDICATED SKIN CLEANSING
PREPARATIONS, NAMELY, CLEANSERS, LOTIONS, CREAMS, GELS, EXFOLIATORS,
SCRUBS, SOAPS AND TONERS; CREAMS AND LOTIONS FOR THE SKIN; BABY POWDER;
TALCUM POWDERS: NAIL VARNISHES AND NAIL VARNISH REMOVERS; NAIL CARE
PREPARATIONS; ARTIFICIAL NAILS AND ADHESIVES THEREFOR; GLUES, ADHESIVES,
ACRYLIC, SILK AND LINEN WRAPS FOR THE REPAIR OF ARTIFICIAL NAILS; ARTIFICIAL
EYELASHES AND ADHESIVES THEREFOR

VIRGIN

Ref: 008343-0301-999

VIRGIN ENTERPRISES LIMITED

PENDING APP.

App No:76/373019 FEB 19, 2002

Classes: 36

35 BUSINESS INCENTIVE SERVICES, NAMELY, OFFERING PLANS TO EMPLOYERS
INCLUDING MOTIVATIONAL SCHEMES, GIFT CERTIFICATES AND OTHER REWARDS FOR
EMPLOYEES, CUSTOMERS, CLIENTS, AND DEALERS; MANAGEMENT OF INCENTIVE
PROGRAMS, EVENTS AND SCHEMES FOR OTHERS

36 BANKING SERVICES; MORTGAGE SERVICES, NAMELY, OFFERING MORTGAGES TO
INDIVIDUALS AND BUSINESSES: LOAN SERVICES, NAMELY, OFFERING PERSONAL AND
BUSINESS LOANS TO OTHERS; CREDIT AND DEBIT CARD SERVICES; FINANCIAL
PLANNING SERVICES; ADMINISTRATION OF EMPLOYEE PENSION PLANS; ANNUITY
UNDERWRITING; ESTATE TRUST MANAGEMENT

UNITED STATES

REGISTERED

UNITED STATES
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TRADEMARK REPORT

VIRGIN Ref: 008343-0308-999 UNITED STATES

VIRGIN ENTERPRISES LIMITED

PENDING APP,
App No: 76/400176 APR 25, 2002

Classes: 41, 44

41 PROVIDING FACILITIES FOR AND ORGANIZING SPORTING AND CULTURAL ACTIVITIES
AND EVENTS; OPERATION OF FITNESS CENTERS; OPERATION OF LEISURE CENTERS,
NAMELY, PROVIDING LIBRARY AND INTERNET ACCESS FACILITIES; AND PROVIDING
HEALTH CLUB SERVICES

44 OPERATION OF LEISURE CENTERS, NAMELY, PROVIDING COSMETIC AND BODY CARE
SERVICES

VIRGIN Ref: 008343-0016-999 UNITED STATES

VIRGIN ENTERPRISES LIMITED
Client Ref: CH/IY53/1Y54

Reg No : 1,851,817 AUG 30, 1994 REGISTERED
App No: 74/162,592 MAY 01, 1991
RENEWAL DUE: AUG 30, 2004
SEC. 8 &/OR 15: AUG 30, 2000

Classes: 35, 39, 42

35 DISSEMINATION OF ADVERTISING MATERIALS FOR OTHER; PREPARING .
ADVERTISING, PROMOTIONS, AND PUBLIC RELATIONS MATERIALS FOR OTHERS;

BUSINESS ORGANIZATION PROMOTIONAL CONSULTING FOR OTHERS; PROMOTING AND
ADVERTISING THE GOODS AND SERVICS OF OTHERS BY AIRSHIPS AND AIR BALLOONS;

OUTDOOR ADVERTISING SUCH AS BY BILLBOARDS; AND DISTRIBUTION OF
ADVERTISING, PROMOTIONAL MATERIALS AND SAMPLE MATERIALS OF OTHERS;

39 TRANSPORTATION OF GOODS AND PASSENGERS BY ROAD AND AIR, FREIGHT
TRANSPORTATION SERVICES; TRAVEL AGENCY SERVICES; AND

42 BARS; RETAIL STORE SERVICES IN THE FIELDS OF CAMERAS, RECORDS, AUDIO AND
VIDEO TAPES, COMPUTERS AND ELECTRONIC APPARATUS, AND WATCHES, SHEET
MUSIC, BOOKS AND PHOTOGRAPHY, HANDBAGS, PURSES, LUGGAGE AND LEATHER
GOODS, CLOTHING, GAMES VIDEO GAME MACHINES AND VIDEO GAME CARTRIDGES.

VIRGIN Ref: 008343-0266-999 l»._._l»l_\lITED“SUTATAE_S_;_
VIRGIN ENTERPRISES LIMITED
Reg No : 2,689,098 FEB 18, 2003 REGISTERED
App No: 76/107265 AUG 10, 2000
RENEWAL DUE: FEB 18, 2013
SEC. 8 &/0OR 15: FEB 18, 2009
Classes: 9, 38

9 MOBILE TELEPHONES; TELEPHONES; MODEMS; BATTERIES; BATTERY CHARGERS;
CIGARETTE LIGHTER ADAPTERS; DASHBOARD MOUNTS; HANDS-FREE HEADSETS;
CARRYING CASES; BELT CLIPS

38 TELECOMMUNICATIONS SERVICES, NAMELY, TRANSMISSION OF VOICE, DATA,
IMAGES, AUDIO, VIDEO, AND INFORMATION VIA TELEPHONE OR THE INTERNET;
PERSONAL COMMUNICATIONS SERVICES; PAGER SERVICES; ELECTRONIC MAIL
SERVICES; TRANSMISSION OR BROADCAST OF NEWS AND INFORMATION FOR OTHERS
VIA TELEPHONE, INCLUDING THE INTERNET
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TRADEMARK REPORT

VIRGIN Ref: 008343-0292-999 UNITED STATES

VIRGIN ENTERPRISES LIMITED
Client Ref: CH/MB65

Reg No : 2,586,162 JUN 25, 2002 REGISTERED
App No: 75/982199 OCT 03, 1997

RENEWAL DUE: JUN 25, 2012

SEC. 8 &/OR 15: JUN 25, 2008

Classes: 18

18 ARTICLES OF LUGGAGE, NAMELY, SUITCASES; BAGS; NAMELY, BACK PACKS,
RUCKSACKS, SCHOOL BAGS, SCHOOL SATCHELS, TRAVELLING BAGS, SPORTS BAGS,
ALL PURPOSE SPORTS BAGS FOR CAMPERS AND CLIMBERS; TEXTILE SHOPPING BAGS;
WALLETS; UMBRELLAS AND PARASOLS

VIRGIN o Ref: 008343-0128-999 UNITED STATES

VIRGIN ENTERPRISES LIMITED
Client Ref: CH/MB16

Reg No : 2,717,644 MAY 20, 2003 REGISTERED

App No: 75/353824 SEP 09, 1997

RENEWAL DUE: MAY 20, 2013

SEC. 8 &/OR 15: MAY 20, 2009

Classes: 32

32 NON-ALCOHOLIC BEVERAGES, NAMELY, SOFT DRINKS
VIRGIN 7 Ref: 008343-0167-999 UNITED STATES
VIRGIN ENTERPRISES LIMITED

Reg No : 2,625,455 SEP 24, 2002 REGISTERED

App No: 75/607592 DEC 17, 1998

RENEWAL DUE: SEP 24, 2012

SEC. 8 &/0OR 15: SEP 24, 2008

Classes: 35, 38
35 PROVIDING AN ON-LINE SHOPPING MALL VIA A GLOBAL COMPUTER NETWORK;
PROVIDING BUSINESS INFORMATION VIA A GLOBAL COMPUTER NETWORK

38 COMPUTERIZED COMMUNICATION SERVICES, NAMELY, ELECTRONIC MAIL SERVICES,
AND PROVIDING NETWORKS FOR THE PURPOSE OF TRANSMISSION AND RECEPTION
OF ELECTRONIC MAIL, COMPUTER GENERATED MUSIC, NEWS AND OTHER DATA AND
INFORMATION: AND BROADCASTING SERVICES BY RADIO AND OVER A GLOBAL
COMPUTER NETWORK OF AWIDE VARIETY OF PROGRAMS, NAMELY, CURRENT EVENTS,
ECONOMICS, POLITICS, SPORTS, ENTERTAINMENT, THE ARTS AND BUSINESS
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VIRGIN (SIGNATURE IN RED)

Ref: 008343-0335-999 UNITED STATES

VIRGIN ENTERPRISES LIMITED

Client Ref: CH/JML/1Y48

ith)

PENDING APP.

App No: 75/983348 OCT 03, 1994

Classes: 16, 18, 25, 28, 35, 38,42
16 PLAYING CARDS: WRITING INSTRUMENTS, NAMELY, PENS, PENCILS, AND BALL POINT
PENS

18 LUGGAGE

25 LEISUREWEAR, NAMELY, FLEECE TOPS AND SHIRTS; ARTICLES OF OUTER
CLOTHING, NAMELY T-SHIRTS, SWEAT SHIRTS, JACKETS, HATS AND CLOTHING CAPS

28 SPORTING ARTICLES, NAMELY, GOLF TEES

38 ELECTRONIC TRANSMISSION AND DISPLAY OF INFORMATION FOR BUSINESS OR
DOMESTIC PURPOSES FROM A COMPUTER STORED DATA BANK

35 PREPARING ADVERTISING, PROMOTIONS, AND PUBLIC RELATIONS MATERIALS FOR
OTHERS; DEMONSTRATION OF THE GOODS OF OTHERS AND THE PROMOTION
THEREOF; AND DISTRIBUTION AND DISSEMINATION OF ADVERTISING, PROMOTIONAL
MATERIALS AND SAMPLE MATERIALS OF OTHERS

42 RETAIL STORE SERVICES IN THE FIELDS OF RECORDS, AUDIO AND VIDEO TAPES,
COMPUTERS AND ELECTRONIC APPARATUS AND WATCHES, BOOKS, LUGGAGE AND
LEATHER GOODS, CLOTHING, GAMES, VIDEO GAME CARTRIDGES, AND CAFES

VIRGIN (SIGNATURE IN RED)

Ref: 008343-0046-999

VIRGIN ENTERPRISES LIMITED

Client Ref: CH/JML/IY48

it4)

Reg No : 2,709,578 APR 22, 2003 REGISTERED
App No: 74/581589 OCT 03, 1994
RENEWAL DUE: APR 22, 2013
SEC. 8 &/OR 15: APR 22, 2009

Classes: 9, 32, 33

9 SOUND RECORDS OF MUSIC IN THE FORM OF DISCS AND TAPES AND CASSETTES;
PRE-RECORDED AUDIO OR VIDEO TAPES, CASSETTES AND CARTRIDGES FEATURING
MUSIC; PRE-RECORDED AUDIO AND VIDEO DISCS, PHONOGRAPH RECORDS FEATURING
MUSIC: DATA PROCESSORS AND DISPLAYS; GRAPHICAL INTERFACE TO AID THE
DELIVERY OF INTERACTIVE PRODUCTS AND SERVICES BY CABLE OR WIRELESS
TRANSMISSION; PARTS FOR THE AFORESAID GOODS; COMPUTER GAME SOFTWARE;
COMPUTER SOFTWARE FOR EDUCATIONAL COMPUTER GAMES, FOR CALCULATORS,
FOR GLOBAL COMPUTER NETWORK ACCESS AND FOR MUSIC PRODUCTS; COMPUTER
HARDWARE

32 WATER, NAMELY, MINERAL WATERS, AERATED WATERS AND FLAVORED WATERS:
NON-ALCOHOLIC BEVERAGES, NAMELY, FRUIT FLAVORED DRINKS

33 SPIRITS, NAMELY VODKA
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TRADEMARK REPORT

VIRGIN (SIGNATURE IN RED)

VIRGIN ENTERPRISES LIMITED
Client Ref: CH/JML/IY48

Ref: 008343-0126-999

) Reg No : 2,600.080 JUL 30, 2002

App No: 75/976776 OCT 03, 1994
°[f» { RENEWAL DUE: JUL 30, 2012
{ SEC. 8 &/OR 15: JUL 30, 2008

Classes: 32
32 NON-ALCOHOLIC BEVERAGES, NAMELY, SOFT DRINKS

UNITED STATES

REGISTERED

Ref: 008343-0019-999

UNITED STATES

VIRGIN ENTERPRISES LIMITED
Client Ref: CH/UGB85/94.493

Reg No : 1,591,952 APR 17, 2000

. App No: 73/717555 MAR 18, 1988
] { APR 17, 1990
{ RENEWAL DUE: APR 17, 2010

Classes: 16, 25

REGISTERED

16 PRINTED SHEET MUSIC; FICTIONAL AND NON-FICTIONAL BOOKS REFERENCE BOOKS,
BIOGRAPHY AND AUTOBIOGRAPHY BOOKS, PERIODICALS, NAMELY, PAPERBACKBOOKS,
ALL DEALING WITH MUSIC, FILMS AND ENTERTAINMENT; PAPER, PAPER FOR
PACKAGING, PAPER CASES; WRITING INSTRUMENTS, NAMELY, PENS, PENCILS, BALL
POINT PENS, STATIONERY AND OFFICE SUPPLIES, NAMELY WRITING PAPER; PLAYING

CARDS

25 ARTICLES OF OUTERCLOTHING; NAMELY, SHIRTS, T-SHIRTS, SWEAT SHIRTS,

JACKETS, HATS, CLOTHING CAPS, CLOTHING BELTS

VIRGIN (SIGNATURE) Ref: 008343-0300-999

VIRGIN ENTERPRISES LIMITED

App No: 76/373020 FEB 19, 2002

iy

Classes: 36

UNITED STATES

PENDING APP.

35 BUSINESS INCENTIVE SERVICES, NAMELY, OFFERING PLANS TO EMPLOYERS
INCLUDING MOTIVATIONAL SCHEMES, GIFT CERTIFICATES AND OTHER REWARDS FOR
EMPLOYEES, CUSTOMERS, CLIENTS, AND DEALERS; MANAGEMENT OF INCENTIVE

PROGRAMS, EVENTS AND SCHEMES FOR OTHERS

36 BANKING SERVICES; MORTGAGE SERVICES, NAMELY, OFFERING MORTGAGES TO
INDIVIDUALS AND BUSINESSES; LOAN SERVICES, NAMELY, OFFERING PERSONAL AND
BUSINESS LOANS TO OTHERS; CREDIT AND DEBIT CARD SERVICES; FINANCIAL
PLANNING SERVICES; ADMINISTRATION OF EMPLOYEE PENSION PLANS; ANNUITY

UNDERWRITING; ESTATE TRUST MANAGEMENT
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VIRGIN (SIGNATURE) Ref: 008343-0307-999 UNITED STATES
VIRGIN ENTERPRISES LIMITED
PENDING APP.
y App No: 76/400178 APR 25, 2002
"' { ITU PENDING: FEB 12, 2004

Classes: 41, 44

41 PROVIDING FACILITIES FOR AND ORGANIZING SPORTING AND CULTURAL
ACTIVITIES AND EVENTS; OPERATION OF FITNESS CENTERS; OPERATION OF LEISURE
CENTERS, NAMELY, PROVIDING LIBRARY AND INTERNET ACCESS FACILITIES; AND
PROVIDING HEALTH CLUB SERVICES

44 OPERATION OF LEISURE CENTERS, NAMELY, PROVIDING COSMETIC AND BODY CARE
SERVICES

VIRGIN (SIGNATURE)

VIRGIN ENTERPRISES LIMITED

ity

Ref: 008343-0022-999 UNITED STATES
Reg No : 1,517,801 DEC 27, 1988 REGISTERED
App No: 73/585,970 MAR 03, 1986
RENEWAL DUE: DEC 27, 2008
SEC. 8 &/OR 15: DEC 27, 1994

Classes: 9

9 PRE-RECORDED AUDIO AND/OR VIDEO TAPES, CASSETTES AND CARTRIDGES;
PRE-RECORDED AUDIO AND VIDEO DISCS, PHONOGRAPH RECORDS; PHOTOGRAPHIC
AND CINEMATOGRAPHIC FILMS

VIRGIN (SIGNATURE)

VIRGIN ENTERPRISES LIMITED

itd

Ref: 008343-0255-999 UNITED STATES
Reg No : 2,689,097 FEB 18, 2003 REGISTERED
App No: 76/107264 AUG 10, 2000
RENEWAL DUE: FEB 18, 2013
SEC. 8 &/OR 15: FEB 18, 2009

Classes: 9, 38

9 MOBILE TELEPHONES; TELEPHONES; MODEMS; BATTERIES; BATTERY CHARGERS;
CIGARETTE LIGHTER ADAPTERS: DASHBOARD MOUNTS; HAND-FREE HEADSETS;
CARRYING CASES; BELT CLIPS

38 TELECOMMUNICATIONS SERVICES, NAMELY, TRANSMISSION OF VOICE, DATA,
IMAGES, AUDIO, VIDEO, AND INFORMATION VIA TELEPHONE OR THE INTERNET;
PERSONAL COMMUNICATIONS SERVICES; PAGER SERVICES; ELECTRONIC MAIL
SERVICES; TRANSMISSION OR BROADCAST OF NEWS AND INFORMATION FOR OTHERS
VIA TELEPHONE, INCLUDING THE INTERNET




Pennie & Edmonds
VIRGIN ENTERPRISES LIMITED October 22, 2003

Page 8

TRADEMARK REPORT

VIRGIN (SIGNATURE) Ref: 008343-0015-999 UNITED STATES

VIRGIN ENTERPRISES LIMITED
Client Ref: CH/IY53/1Y54

Reg No : 1,862,776 SEP 06, 1994 REGISTERED
v App No: 74/164928 MAY 09, 1991

p { RENEWAL DUE: SEP 06, 2004

{ SEC. 8 &/OR 15: SEP 06, 2000

Classes: 35, 39, 42

35 DISSEMINATION OF ADVERTISING MATERIALS FOR OTHERS; PREPARING
ADVERTISING, PROMOTIONS, AND PUBLIC RELATIONS MATERIALS FOR OTHERS;
BUSINESS ORGANIZATION PROMOTIONAL CONSULTING FOR OTHERS; PROMOTING AND
ADVERTISING THE GOODS AND SERVICES OF OTHERS BY AIRSHIPS AND AIR BALLOONS;
OUTDOOR ADVERTISING SUCH AS BY BILLBOARDS; AND DISTRIBUTION OF
ADVERTISING, PROMOTIONAL MATERIALS AND SAMPLE MATERIALS OF OTHERS;

39 TRANSPORTATION OF GOODS AND PASSENGERS BY ROAD AND AIR, FREIGHT
TRANSPORTATION SERVICES; AND

42 BARS; RENTAL OF FOOD SERVICE EQUIPMENT; NAMELY, VENDING MACHINES;
PORTRAIT AND AERIAL PHOTOGRAPHY; TYPESETTING AND PRINTING SERVICES; AND
RETAIL STORE SERVICES IN THE FIELDS OF CAMERAS, RECORDS, AUDIO AND VIDEO
TAPES, COMPUTERS AND ELECTRONIC APPARATUS; AND WATCHES; SHEET MUSIC,
BOOKS AND PHOTOGRAPHY; HANDBAGS, PURSES, LUGGAGE AND LEATHER GOODS;
CLOTHING: GAMES, VIDEO GAME MACHINES AND VIDEO GAME CARTRIDGES.

VIRGIN (SIGNATURE] R Ref: 008343-0075:999  UNITED STATES

Client Ref: AP/KC42-43

Reg No : 2,622,510 SEP 24, 2002 REGISTERED
y App No: 75/045561 JAN 18, 1996
T { RENEWAL DUE: SEP 24, 2012
{ SEC. 8 &/OR 15: SEP 24, 2008
Classes: 36

36 UNDERWRITING LIFE, HEALTH AND GENERAL INSURANCE; FUNDS INVESTMENT;
INVESTMENT OF FUNDS FOR OTHERS; OPEN AND CLOSE-ENDED FUNDS INVESTMENT;
FINANCIAL ANALYSIS AND CONSULTATION IN THE FIELD OF SECURITIES, PERSONAL
EQUITY AND TAX ADVANTAGED SAVINGS

VIRGIN ACTIVE & DESIGN = Ref: 008343-0309-999 UNITED STATES
VIRGIN ENTERPRISES LIMITED
PENDING APP.
App No: 76/400175 APR 25, 2002
ITU PENDING: FEB 12, 2004
AL ViE:
Classes: 41

41 PROVIDING FACILITIES FOR AND ORGANIZING SPORTING AND CULTURAL ACTIVITIES
AND EVENTS: OPERATION OF FITNESS CENTERS; OPERATION OF LEISURE CENTERS,
NAMELY, PROVIDING LIBRARY AND INTERNET ACCESS FACILITIES; AND PROVIDING
HEALTH CLUB SERVICES
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VIRGIN AND DESIGN Ref: 008343-0025-999 UNITED STATES
VIRGIN ENTERPRISES LIMITED
Reg No : 1,039,574 MAY 18, 1996 REGISTERED
/] App No: 73/031575 SEP 09, 1974
Org No : 1,039,574 MAY 18, 1976
RENEWAL DUE: MAY 18, 2006
Classes: 9
9 SOUND RECORDS IN THE FORM OF DISCS AND TAPES AND CASSETTES FOR USE
THEREWITH
VIRGIN ATLANTIC Ref: 008343-0332-999 UNITED STATES
VIRGIN ENTERPRISES LIMITED
PENDING APP.
App No: 76/495269 MAR 05, 2003
Classes: 39

39 TRANSPORTATION OF AND ARRANGING TRANSPORTATION OF GOODS AND
PASSENGERS BY ROAD AND AIR; FREIGHT TRANSPORTATION SERVICES BY AIR;
TRANSPORTATION OF HUMAN BEINGS BY MEANS OF LAND VEHICLES; CHAUFFEUR
SERVICES; TRAVEL AGENCY SERVICES, NAMELY, MAKING RESERVATIONS AND
BOOKINGS FOR TRANSPORTATION; ARRANGING AND/OR CONDUCTING TRAVEL TOURS;
OPERATION OF AIRCRAFT FOR OTHERS

VIRGIN ATLANTIC VACATIONS o Ref 008333:0123-999 _UNITED STATES

VIRGIN ENTERPRISES LIMITED
Client Ref: AP/JY29

Reg No : 2,482,726 AUG 28, 2001 REGISTERED
App No: 75/419254 JAN 16, 1998
RENEWAL DUE: AUG 28, 2011
SEC. 8 &/OR 15: AUG 28, 2007

Classes: 39, 42

39 TRANSPORTATION OF AND ARRANGING TRANSPORTATION OF GOODS AND
PASSENGERS BY ROAD, RAIL, AIR AND SEA; TRANSPORTATION OF HUMAN BEINGS BY
MEANS OF LAND VEHICLES; AUTOMOBILE AND MOTORCYCLE RENTAL SERVICES;
CHAUFFEUR SERVICES; TOURIST AGENCY SERVICES; TRAVEL AGENCY SERVICES,
NAMELY, MAKING RESERVATIONS AND BOOKINGS FOR TRANSPORTATION; ARRANGING
AND/OR CONDUCTING TRAVEL TOURS; AND ARRANGING VISITS TO PLACES OF
INTEREST

42 MAKING HOTEL RESERVATIONS FOR OTHERS; ARRANGING, ORGANIZING AND
PROVIDING FACILITIES FOR EXHIBITIONS AND CONFERENCES; AND PROVIDING BEAUTY
SALONS AND HAIRDRESSING, MASSAGE, MANICURE AND PEDICURE SERVICES

VIRGIN CARGO WINGS Ref: 008343-0189-999  UNITED STATES
VIRGIN ENTERPRISES LIMITED
Reg No : 2,488,605 SEP 11, 2001 REGISTERED
App No: 75/728946 JUN 15, 1999
RENEWAL DUE: SEP 11, 2011
SEC. 8 &/OR 15: SEP 11, 2007
Classes: 39

39 FREIGHT AIRLINE SERVICES; ARRANGING OF TRANSPORTATION OF GOODS BY AIR;
PACKAGING AND STORAGE OF GOODS
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TRADEMARK REPORT
VIRGIN ENTERPRISES’ BOTTLE DESIGN Ref: 008343-0217-999 UNITED STATES

VIRGIN_ENTERPRISES LIMITED

Reg No : 2,708,094 APR 15, 2003 REGISTERED

App No: 75/873149 DEC 16, 1999

RENEWAL DUE: APR 15, 2013

SEC. 8 &/OR 15: APR 15, 2009

Classes: 21, 32
21 PLASTIC CONTAINERS FOR BEVERAGES

32 SOFT DRINKS

VIRGIN EXTRAS

VIRGIN ENTERPRISES LIMITED

Ref: 008343-0279-999 UNITED STATES

PENDING APP.
App No: 76/301010 AUG 16, 2001
[TU PENDING: APR 07, 2004

Classes: 9, 35, 38

9 MOBILE TELEPHONES, TELEPHONES AND MODEMS, AND ACCESSORIES THEREFOR,
NAMELY, BATTERIES, BATTERY CHARGERS, CIGARETTE LIGHTER ADAPTERS,
DASHBOARD MOUNTS, HANDS-FREE HEADSETS, CARRYING CASES AND BELT CLIPS;
COMPUTER SOFTWARE DOWNLOADABLE FROM THE INTERNET FOR TRANSMISSION,
RECEPTION AND STORAGE OF VOICE, DATA, IMAGES, E-MAIL AND DIGITAL
INFORMATION.

35 PROVIDING DIRECTORY INFORMATION VIA TELEPHONE.

38 TELECOMMUNICATIONS SERVICES, NAMELY, TRANSMISSION OF VOICE, DATA,
IMAGES, AUDIO, VIDEO, AND INFORMATION VIA TELEPHONE OR THE INTERNET;
PERSONAL COMMUNICATIONS SERVICES; PAGER SERVICES; ELECTRONIC MAIL
SERVICES; TRANSMISSION OR BROADCAST OF NEWS AND INFORMATION FOR OTHERS
VIA TELEPHONE, INCLUDING THE INTERNET.

VIRGIN FLOWERS

UNITED STATES

VIRGIN ENTERPRISES LIMITED

PENDING APP.
App No: 75/604570 DEC 23, 1998
ITU PENDING: APR 29, 2003
Classes: 31
31 HORTICULTURAL PRODUCTS, NAMELY CUT, DRIED OR LIVE FLOWERS
VIRGIN HEALTHCARE FOUNDATION AND DEVICE Ref: 008343-0163-999 UNITED STATES
VIRGIN ENTERPRISES LIMITED
» f Reg No : 2,636,973 FEB 05, 2002 REGISTERED
! App No: 75/554057 SEP 16, 1998
wEALTHCARE RENEWAL DUE: FEB 05, 2012
- SEC. 8 &/OR 15: FEB 05, 2008
}( Classes: 36

36 CHARITABLE FUNDRAISING
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TRADEMARK REPORT
VIRGIN HOLIDAYS Ref: 008343-0276-999 UNITED STATES

VIRGIN ENTERPRISES LIMITED

Reg No : 2,639,079 OCT 22, 2002 REGISTERED

App No: 76/307727 AUG 30, 2001

RENEWAL DUE: OCT 22, 2012

SEC. 8 &/OR 15: OCT 22, 2008

Classes: 39, 43

39 TRANSPORTATION OF PASSENGERS AND GOODS BY ROAD, RAIL AND AlR;
ARRANGING OF PACKAGE HOLIDAYS; ARRANGING AND ORGANIZING TOURS;
ARRANGING VISITS TO PLACES OF INTEREST; TOURIST OFFICE SERVICES; TRAVEL
AGENCY SERVICES, NAMELY, MAKING RESERVATIONS AND BOOKINGS FOR
TRANSPORTATION; TRANSPORTATION RESERVATION SERVICES.

43 TRAVEL AGENCY SERVICES, NAMELY, MAKING RESERVATIONS AND BOOKINGS FOR
TEMPORARY LODGING.

VIRGIN MEGASTORE S ~ Ref: 008343-0014-999 , UNITED STATES

VIRGIN ENTERPRISES LIMITED
Client Ref: CH/IZ25

Reg No : 1,863,353 NOV 15, 1994 REGISTERED
App No: 74/277,025 MAY 19, 1992
RENEWAL DUE: NOV 15, 2004
SEC. 8 &/OR 15: NOV 15, 2000
Classes: 42
42 RETAIL DEPARTMENT STORE SERVICES
VIRGIN MOBILE Ref: 008343-0277-999 UNITED STATES
VIRGIN ENTERPRISES LIMITED
Reg No : 2,770,775 OCT 07, 2003 REGISTERED
App No: 76/301009 AUG 16, 2001
RENEWAL DUE: OCT 07, 2013
SEC. 8 &/OR 15: OCT 07, 2009

Classes: 9, 35, 38

9 MOBILE TELEPHONES, TELEPHONES AND MODEMS, AND ACCESSORIES THEREFOR,
NAMELY, BATTERIES, BATTERY CHARGERS, CIGARETTE LIGHTER ADAPTERS,
HANDS-FREE HEADSETS, CARRYING CASES AND BELT CLIPS

35 PROVIDING DIRECTORY INFORMATION VIA TELEPHONE

38 TELECOMMUNICATIONS SERVICES, NAMELY, TRANSMISSION OF VOICE, DATA,
IMAGES, AUDIO, VIDEO, AND INFORMATION VIA TELEPHONE OR THE INTERNET;
PERSONAL COMMUNICATIONS SERVICES; PAGER SERVICES; ELECTRONIC MAIL
SERVICES; TRANSMISSION OR BROADCAST OF NEWS AND INFORMATION FOR OTHERS
VIA TELEPHONE, INCLUDING THE INTERNET
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TRADEMARK REPORT
VIRGIN MOBILE & DESIGN Ref: 008343-0278-999 UNITED STATES

VIRGIN ENTERPRISES LIMITED

Reg No : 2,770,776 OCT 07, 2003 REGISTERED

App No: 76/301011 AUG 16, 2001

RENEWAL DUE: OCT 07, 2013

SEC. 8 &/OR 15: OCT 07, 2009

Classes: 9, 35, 38

9 MOBILE TELEPHONES, TELEPHONES AND MODEMS, AND ACCESSORIES THEREFOR,
NAMELY, BATTERIES, BATTERY CHARGERS, CIGARETTE LIGHTER ADAPTERS,
HANDS-FREE HEADSETS, CARRYING CASES AND BELT CLIPS

35 PROVIDING DIRECTORY INFORMATION VIA TELEPHONE

38 TELECOMMUNICATIONS SERVICES, NAMELY, TRANSMISSION OF VOICE, DATA,
IMAGES, AUDIO, VIDEO, AND INFORMATION VIA TELEPHONE OR THE INTERNET;
PERSONAL COMMUNICATIONS SERVICES; PAGER SERVICES; ELECTRONIC MAIL
SERVICES: TRANSMISSION OR BROADCAST OF NEWS AND INFORMATION FOR OTHERS
VIA TELEPHONE, INCLUDING THE INTERNET

VIRGIN PULSE Ref: 008343-0329-999 UNITED STATES
VIRGIN ENTERPRISES LIMITED
PENDING APP.
App No: 76/481886 JAN 10, 2003
Classes: 9

9 AUDIO AND VIDEO EQUIPMENT, PERIPHERALS AND ACCESSORIES THEREFOR; RADIO
EQUIPMENT, PERIPHERALS AND ACCESSORIES THEREFOR; AND TELEPHONE
EQUIPMENT, PERIPHERALS AND ACCESSORIES THEREFOR

VIRGINROSES Ref;_-9083f1__3-0220-99$m UNITED STATES
VIRGIN ENTERPRISES LIMITED
PENDING APP.
App No: 75/604571 DEC 23, 1998
Classes: 31
31 NATURAL ROSES
VIRGIN SHOT Ref: 008343-0330-999 UNITED STATES
VIRGIN ENTERPRISES LIMITED
PENDING APP.
App No: 76/495267 MAR 05, 2003
Classes: 32

32 BEVERAGES, NAMELY, NON-ALCOHOLIC BEVERAGES INCLUDING SPORTS DRINKS,
ENERGY DRINKS AND SOFT DRINKS INCLUDING NON- CARBONATED SOFT DRINKS,
FRUIT-FLAVORED SOFT DRINKS, SOFT DRINKS FLAVORED WITH TEA, FRUIT- BASED
SOFT DRINKS FLAVORED WITH TEA, CARBONATED SOFT DRINKS, LOW-CALORIE SOFT
DRINKS AND SOFT DRINK COLAS; FRUIT BEVERAGES, INCLUDING FRUIT JUICES, FRUIT
NECTARS AND FRUIT PUNCH AND LEMONADE; VEGETABLE BEVERAGES, INCLUDING
VEGETABLE JUICES, VEGETABLE JUICE BEVERAGES AND TOMATO JUICE BEVERAGES;
NON-ALCOHOLIC BEER; ALCOHOLIC BEVERAGES INCLUDING BEER, MALT BEER, DARK
BEER, PALE BEER, LAGER; ALE; DRINKING WATER, INCLUDING MINERAL WATER,
SELTZER WATER, SODA WATER, TABLE WATER AND SPRING WATER; PREPARATIONS
FOR MAKING BEVERAGES, INCLUDING FRUIT JUICE CONCENTRATE, FRUIT POWDER,
FRUIT SYRUP, SYRUP FOR LEMONADE, COLA SYRUP AND POWDERS FOR
EFFERVESCING BEVERAGES
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VIRGIN SOL Ref: 008343-0283-999 UNITED STATES
VIRGIN ENTERPRISES LIMITED
Reg No : 2,698,986 MAR 25, 2003 REGISTERED
App No: 75/217551 DEC 23, 1996
RENEWAL DUE: MAR 25, 2013
SEC. 8 &/0OR 15: MAR 25, 2009
Classes: 3

3 COSMETICS, MOISTURIZERS, AND SUNTANNING PREPARATIONS, NAMELY, SUN
BLOCKS, SUN BLOCK PREPARATIONS, SUN CREAMS, SUNSCREENS, SUNSCREEN
PREPARATIONS, SUNTAN GELS, SUNTAN LOTIONS, SUNTAN OILS, NON-MEDICATED
SUNBURN RELIEF LOTIONS, GELS, OILS, AND CREAMS, AFTER-SUN MOISTURIZING
LOTIONS, OILS, GELS, AND CREAMS.

VIRGINVACATIONS ________ - Ref: 008343-0086-999 UNITED STATES
VIRGIN ENTERPRISES LIMITED
Client Ref: AP/JY29
Reg No : 2,237,092 APR 06, 1999 REGISTERED
App No: 75/116946 JUN 10, 1996
RENEWAL DUE: APR 06, 2009
SEC. 8 &/OR 15: APR 06, 2005

Classes: 39, 42

39 ARRANGING THE TRANSPORT OF PASSENGERS BY AIR AND ROAD, ARRANGING AND
CONDUCTING TRAVEL TOURS, TRAVEL AGENCY SERVICES, NAMELY, MAKING
RESERVATIONS AND BOOKINGS FOR TRANSPORTATION, AND TRANSPORTATION
RESERVATION SERVICES

42 RESORT HOTEL AND HOTEL RESERVATION; TRAVEL AGENCY SERVICES, NAMELY,
MAKING RESERVATIONS AND BOOKINGS FOR TEMPORARY LODGING

VIRGIN VIE AND DESIGN Ref: 008343-0125-999 UNITED STATES

VIRGIN ENTERPRISES LIMITED
Client Ref: AP/LZ31

V I R G I N PENDING APP.
App No: 75/353068 SEP 08, 1997
V ]: I :. Classes: 3
3 SOAPS; SHAMPOOS; TOILET WATERS; ESSENTIAL OILS FOR PERSONAL USE; SHAVING

PREPARATIONS; AFTER-SHAVE LOTIONS; SHAVING FOAMS; NON-MEDICATED TOILET
PREPARATIONS, NAMELY, SOAPS, SHAMPOOS AND CONDITIONERS; NON-MEDICATED
BATH SALTS AND BATH OILS; ANTI-PERSPIRANTS; DEODORANTS FOR USE ON THE
PERSON:; DEPILATORIES; DENTIFRICES; MOUTHWASHES; COSMETICS, NAMELY,
FOUNDATION CREAMS AND LOTIONS, FACE POWDERS, BLUSHER, LIPSTICKS, LIP
GLOSS, AND EYE MAKE-UP; SUNTANNING AND SUNSCREENING PREPARATIONS; NON-
MEDICATED PREPARATIONS FOR THE CARE OF THE SKIN, HANDS, SCALP AND BODY,
NAMELY, TONERS, EXFOLIATORS, SCRUBS, SOAPS, NAIL CARE PREPARATIONS, AND
SHAVING PREPARATIONS; HAIR CARE PREPARATIONS, NAMELY, SHAMPOOS,
CONDITIONERS, LOTIONS, STYLING GELS, MOUSSE, OILS, SPRAYS, HAIRCOLORING AND
DECOLORANT PREPARATIONS; DYES FOR THE HAIR AND PERMANENT WAVING AND
CURLING PREPARATIONS; NON-MEDICATED SKIN CLEANSING PREPARATIONS, NAMELY,
CLEANSERS, EXFOLIATORS, SCRUBS, SOAPS AND TONERS; TALCUM POWDERS; NAIL
VARNISH REMOVERS; NAIL CARE PREPARATIONS; ARTIFICIAL NAILS AND ADHESIVES
THEREFOR; GLUES, ADHESIVES, ACRYLIC, AND SILK AND LINEN WRAPS FOR THE
REPAIR OF ARTIFICIAL NAILS; ARTIFICIAL EYELASHES AND ADHESIVES THEREFOR.
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TRADEMARK REPORT

VIRGIN VIE AND DESIGN Ref: 008343-0304-999 UNITED STATES

VIRGIN ENTERPRISES LIMITED
Client Ref: AP/LZ31

V I R G I N Reg No : 2,643,644 OCT 29, 2002 - REGISTERED
App No: 75/982307 SEP 08, 1997
RENEWAL DUE: OCT 29, 2012
SEC. 8 &/OR 15: OCT 29, 2008
Classes: 3

3 PERFUMES; EAU-DE-COLOGNE; NON-MEDICATED TOILET PREPARATIONS, NAMELY,
LOTIONS AND MOISTURIZERS; NON-MEDICATED PREPARATIONS FOR THE CARE OF THE
SKIN, HANDS, SCALP AND BODY, NAMELY, MOISTURIZERS, LOTIONS, CREAMS AND
GELS; NON-MEDICATED SKIN CLEANSING PREPARATIONS, NAMELY, LOTIONS, CREAMS
AND GELS; CREAMS AND LOTIONS FOR THE SKIN; NAILS VARNISHES

VIBGIN VQDKA - o o Ref: 008343-0135-999 7 UNITED STATES
VIRGIN ENTERPRISES LIMITED
Reg No : 2,151,589 APR 21, 1998 REGISTERED
App No: 74/625444 JAN 25, 1995
RENEWAL DUE: APR 21, 2008
SEC. 8 &/OR 15: APR 21, 2004
Classes: 33
33 VODKA
VIRGIN VOOM Ref: 008343-0264-999 UNITED STATES
VIRGIN ENTERPRISES LIMITED
: PENDING APP.
App No: 76/139871 OCT 03, 2000
ITU PENDING: MAR 12, 2004
Classes: 32
32 NON-ALCOHOLIC BEVERAGES, NAMELY, CARBONATED AND NON CARBONATED SOFT
DRINKS
VIRGIN XTRAS Ref: 008343-0280-999 _ UNITEDSTATES
VIRGIN ENTERPRISES LIMITE
. PENDING APP.
App No: 76/301267 AUG 16, 2001
ITU PENDING: APR 07, 2004

Classes: 9, 35, 38

9 MOBILE TELEPHONES, TELEPHONES AND MODEMS, AND ACCESSORIES THEREFOR,
NAMELY, BATTERIES, BATTERY CHARGERS, CIGARETTE LIGHTER ADAPTERS,
DASHBOARD MOUNTS, HANDS-FREE HEADSETS, CARRYING CASES AND BELT CLIPS;
COMPUTER SOFTWARE DOWNLOADABLE FROM THE INTERNET FOR TRANSMISSION,
RECEPTION AND STORAGE OF VOICE, DATA, IMAGES, E-MAIL AND DIGITAL
INFORMATION.

35 PROVIDING DIRECTORY INFORMATION VIA TELEPHONE.

38 TELECOMMUNICATIONS SERVICES, NAMELY, TRANSMISSION OF VOICE, DATA,
IMAGES, AUDIO, VIDEO, AND INFORMATION VIA TELEPHONE OR THE INTERNET;
PERSONAL COMMUNICATIONS SERVICES; PAGER SERVICES: ELECTRONIC MAIL
SERVICES; TRANSMISSION OR BROADCAST OF NEWS AND INFORMATION FOR OTHERS
VIA TELEPHONE, INCLUDING THE INTERNET.
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VMOBL.COM Ref: 008343-0341-999 UNITED STATES

VIRGIN ENTERPRISES LIMITED

PENDING APP.
App No: 76/518575 JUN 02, 2003

Classes: 9, 35, 38, 42

9 MOBILE TELEPHONES,TELEPHONES AND MODEMS, AND ACCESSORIES THEREFOR,
NAMELY BATTERIES, BATTERY CHARGERS, CIGARETTE LIGHTER ADAPTERS,
HANDS-FREE HEADSETS, CARRYING CASES AND BELT CLIPS

35 PROVIDING DIRECTORY INFORMATION VIA TELEPHONE

38 TELECOMMUNICATIONS SERVICES, NAMELY, TRANSMISSION OF VOICE, DATA,
IMAGES, AUDIO, VIDEO, AND INFORMATION VIA TELEPHONE OR THE INTERNET;
PERSONAL COMMUNICATIONS SERVICES; PAGER SERVICES; ELECTRONIC MAIL
SERVICES: TRANSMISSION OR BROADCAST OF NEWS AND INFORMATION FOR OTHER
VIA TELEPHONE, INCLUDING THE INTERNET

42 PROVISION OF ACCESS TO AN ELECTRONIC NETWORK FOR INFORMATION AND
CONTENT RETRIEVAL, PURCHASE OF PRODUCTS AND SERVICES, AND ELECTRONIC
MAIL AND MESSAGING SERVICES.

VOOM Ref: 008343-0265-999 UNITED STATES
VIRGIN ENTERPRISES LIMITED
PENDING APP.
App No: 76/139870 OCT 03, 2000 -
ITU PENDING: MAR 12, 2004
Classes: 32

32 NON-ALCOHOLIC BEVERAGES, NAMELY, CARBONATED AND NON CARBONATED SOFT
DRINKS
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The Virgin Story

about us Virgin - the third most recognised brand in Britain - is now becoming the first global brand name of

the virgin story the 21st century, We are involved in planes, trains, finance, soft drinks, music, mobile phones,

holidays, cars, wines, publishing, bridal wear - the lot! What tie all these businesses together are the
. , values of our brand and the attitude of our people. We have created over 200 companies worldwide,
:n:m_‘n._ branson's employing over 25,000 people, Our total revenues around the world in 1999 exceeded £3 billion
autobiography (US$5 billion).

submitting a business We believe in making a difference. In our custormers' eyes, Virgin stands for value for money,

proposal quality, innovation, fun and a sense of competitive challenge, We deliver a quality service by
empowering our employees and we facilitate and monitor customer feedback to continually improve

frequently asked the customer's experience through innovation.

questions

Virgin began in the 1970s with a student magazine and small mail order record company. Our growth
how to complain since then has not only been impressively fast, it has also been based on developing good ideas
through excellent management principles, rather than on acquisition.

contact us
we look for opportunities where we can offer something better, fresher and more valuable, and ve

contact virgin.com seize thermn. We often move into areas where the customer has traditionally received a poor deal,
and where the competition is complacent. And with our growing e-commerce activities, we also look
to deliver ‘old' products and services in new ways. We are pro-active and quick to act, often leaving
bigger and more cumbersome organisations in our wake.

When we start a new venture, we base it on hard research and analysis, Typically, we review the

2 T e
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contact virgin.com seize themn. We often move into areas where the customer has traditionally received a poor deal,
and where the competition is complacent. And with our growing e-commerce activities, we also look
to deliver 'old* products and services in new ways. We are pro-active and quick to act, often leaving
bigger and more cumbersome organisations in our wake.

QNI

When we start a new venture, we base it on hard research and analysis. Typically, we review the
industry and put ourselves in the customer's shoes to see what could make it better. We ask
fundamental questions! is this an opportunity for restructuring a market and creating competitive
advantage? What are the competitors doing? Is the customer confused or badly served? Is this an
opportunity for building the Virgin brand? Can we add value? will it interact with our other
businesses? Is there an appropriate trade-off between risk and reward?

We are also able to draw on talented people from throughout the group. New ventures are often
steered by people seconded from other parts of Virgin, who bring with them the trademark
management style, skills and experience. We frequently create partnerships with others to combine
skills, knowledge, market presence and so on., Contrary to what some people may think, our
constantly expanding and eclectic empire is neither random nor reckless. Each successive venture
demonstrates our skill in picking the right market and the right opportunity.

Once a Virgin company is up and running, several factors contribute to making it a success, The
power of the Virgin name; Richard Branson's personal reputation; our unrivalled network of friends,
contacts and partners; the Virgin management style; the way talentis empowered to flourish within
the group. To some traditionalists, these may not seem hard headed enough. To them, the fact that
Virgin has minimal management layers, no bureaucracy, a tiny board and no massive global HQ is

an anathema.

Our companies are part of a family rather than a hierarchy. They are empowered to run their own
affairs, yet other companies help one another, and solutions to problems come from all kinds of
sources. In a sense we are a community, with shared ideas, values, interests and goals. The proof
of our success is real and tangible.

Exploring the activities of our companies through this web site demonstrates that success, and that it
is not about having a strong business promise, it is about keeping it!
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h“ Virgin Atlantic - Virgin Atlantic flies to the world's major business and leisure destinations. Visit our site for details

virgin on destinations, fares, schedules and to book.
atlantic

%—w — S_dmsmoorm-mummr<o_c3mmi_n:m=wrm_mnmmn Ummn-mm_:_.:uchmn\Eoo«m_ur.?rmm_n?m_uo_& _uoormmsn.mnco:
- available to buy online - plus we publish and distribute books worldwide

% Virgin Limousines - Cruise around in luxury. Sit back and let your chauffeur steer you in the right direction. It's

your personal transport service for San Francisco and Northern California,

@ Virgin Megastores (USA) - An amazing array of music, movies, books, games and more. Discover a superior

—— entertainment expetience at our Virgin Megastores or at Virgin Megastores Online,

Virgin Mobile - No line rental, and no contract to sign. Text other Virgin Mobile customers for just 3p.

s - ,-_-_SB:._uc_mm->£_-.o_m=3mOm_u:_:m_..num«mo:m_m_mnn«o_.:nm:.. m<3n_,.£¢.iro.\ocm_‘mm:airmnu‘ocn_o\ro.z,\oc:cm
and how you move. The site includes a handy store locator to find out where you can buy.
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Virgin Limousines - Cruise around in luxury, Sit back and let your chauffeur steer you in the right direction. It's
your personal transport service for San Francisco and Northern California.

Virgin Megastores (USA) - An amazing array of music, movies, books, games and more. Discover a superior
entertainment experience at our Virgin Megastores or at Virgin Megastores Online.

Virgin Mobile - No line rental, and no contract to sign. Text other Virgin Mobile customers for just 3p.

Virgin Pulse - A whole line of brilliant personal electronics in synch with who you are and what you do, how you live
and how you move. The site includes a handy store locator to find out where you can buy.

Virgin Vacations - Hot deals and special offers on vacations and packages around the world. Breaks to London,
cruises, and a huge selection of exciting destinations. Visit our site for all the details,

Virgin.com - Virgin.com is the portal for the Virgin Group of companies. Find a product or service from the Virgin
Group, contact us, download fun stuff, learn a bit about the history of one of Britain's best-known brand names,
and much more.

Limited Edition - Exclusive collection of hotels selected by Richard Branson for their individual style, unique
destination, superb cuisine and high levels of service. Including Necker Island, available as a private holiday
island for families and friends, or top level incentive destination and inspiring retreat.

Mecker Island - Richard's very own private Island paradise in the British Virgin Islands (of course!). This is your
chance to hire an entire Island for you and your loved ones to enjoy all to yourselves, in petfect luxury, At Necker
Island, however you want it, it's yours.

«previous | 1] 2| next»
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ﬂl_ “ _ < Radio Free Virgin - Our fabulous combination of technology and music gives you the cool sounds of digital radio

Ulusaba - Some of the best game viewing on earth in perfect luxury at Richard's private game reserve. Ulusaba
is located in South Africa's Sabi Sand Reserve. Here you will be thrilled by close encounters with lion, elephant,

ULUSABA leopard, thino and buffalo, all at an exdusive haven that is fast gaining a reputation as one of the best game
lodges in Africa.

V2 Music - The UK's biggest and best independent record label. Home to Stereophonics, Liberty X, Underworld,
Tom Jones, Elbow, Grandaddy, Mercury Rev, Jaimeson, and many more - induding The White Stripes and Moby

in the US.

« previous | 1| 2 | next »
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Virgin Atlantic - Virgin Atlantic fiies to the worid's major business and leisure destinations. Visit our site for details on
destinations, fares, schedules and to book.

Virgin Books - Speak volumes with all the latest best-selling music, biography, health, sport books and fiction available to
buy online - plus we publish and distribute books worldwide

Virgin Limousines - Cruise around in luxury. Sit back and let your chauffeur steer you in the right direction. It's your personal
transport service for San Francisco and Northern California.

Virgin Megastores (USA) - An amazing array of music, movies, books, games and more. Discover a superior entertainment
experience at our Virgin Megastores or at Virgin Megastores Online.

Virgin Mobile - No line rental, and no contract to sign. Text other Virgin Mobile customers for just 3p.

virgin Pulse - A whole line of brilliant personal electronics in synch with who you are and what you do, how you live and how
you move. The site includes a handy store locator to find out where you can buy.

Virgin Vacations - Hot deals and special offers on vacations and packages around the world. Breaks to London, cruises, and a
huge selection of exciting destinations. Visit our site for ali the details.

Virgin.com - Virgin.com is the portal for the Virgin Group of companies. Find a product or service from the Virgin Group,
contact us, download fun stuff, learn a bit about the history of one of Britain's best-known brand names, and much more.

Limited Edition - Exclusive collection of hotels selected by Richard Branson for their individual style, unique destination,
superb cuisine and high levels of service. Including Necker Island, available as a private holiday island for families and
friends, or top level incentive destination and inspiring retreat.

Necker Island - Richard's very own private Island paradise in the British Virgin Islands (of course!). This is your chance to
hire an entire Island for you and your loved ones to enjoy all to yourselves, in perfect luxury. At Necker Island, however you
want it, it's yours.

« previous | 1| 2| next »

contact us | jobs | terms and conditions | privacy policy | our promise
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r ’ F ‘v Radio Free Virgin - Our fabulous combination of technology and music gives you the cool sounds of digital radio

AR Ulusaba - Some of the best game viewing on earth in perfect luxury at Richard's private game reserve. Ulusaba is located in
1 l.q‘ AR South Africa's Sabi Sand Reserve. Here you will be thrilled by close encounters with lion, elephant, leopard, rhino and
L-#A buffalo, all at an exclusive haven that is fast gaining a reputation as one of the best game lodges in Africa.

~
V2 Music - The UK's biggest and best independent record label. Home to Stereophonics, Liberty X, Underworld, Tom Jones,
- Elbow, Grandaddy, Mercury Rev, Jaimeson, and many more - including The White Stripes and Moby in the US.

« previous | 1| 2 | next »
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Our Story Customer Charter

Virgin Atiantic is delighted to have signed up to the Airline Passenger Service Commitment. Since its I - .
inception, customer service and commitment to our passengers has been the driving force behind our Password

brand. We strive to get it right, first time, every time. Occasionally things do not go as planned. We

believe that you have the right to know what level of service you can expect from us all the time - even I '
in those rare moments when we fall short of the very high standards we have set ourselves. Our Forgot your details?

Customer Charter covers the whole journey from booking to end!
Register online

Booking

The Small Print Enrol now

At the Airport

During the Flight

The Other End

Code share Flights

Passengers with Special Needs a

Booking special
We value your custom, and our first commitment is to offer you our lowest possible fare available for offers
the time, date and class of service you wish to travel in. From time to time, we may offer different fares
through this website - when you call our reservations number we will remind you that other fares may

be available home | faq | search | sitemap

After you have booked and paid for your ticket we will not increase your fare, however any increase or
reduction in taxes, fees, charges and surcharges will be subject to additional payment or refund.

We are committed to providing you with value for your money. We are sure that once you have
experienced our renowned and award winning customer service you will come back for more! To make
the booking process simpler for you, we will allow you (where applicable) to hold a telephone
reservation made directly with us without payment for a minimum of 24 hours.

In the instance where either we require you to pay immediately (for example Instant Purchase fares) or
you want to pay immediately, we are happy to offer a full refund, without penalty if you choose to
cance! within 24 hours.

One of our aims at Virgin Atlantic is to provide you with a seamless journey from booking to end. In
order to do this, we try to provide you with as much information as possible about what to expect at
each stage of your journey, and how you can help us to help you. Please note that all flights we
operate are non-smoking.

When you book your flight from us we will tell you

The planned scheduled time of departure and arrival of your flight
The airport and terminal of departure and arrival

The number of en-route stops, if any

Any change of aircraft, terminal or airport

Any conditions attached to the fare you will pay

The name of the operating carrier and the flight number

When you receive your ticket and invoice we will

o Reconfirm flight times
e Inform you of your free baggage allowance and the liability that we will be responsible for
e Inform you of your cabin baggage allowance

If you ask us, we will try to inform you about

The aircraft type scheduled to be operated on the route, and the seat pitch you can expect
The services normally offered on your flight

The services provided by our Special Assistance Department, and any associated costs
Whether specific seats can be allocated or pre-booked

The charges we make for excess baggage

http://www.virgin-atlantic.com/customer_charter.view.do 10/24/200:
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e Our Conditions of Carriage

e Our frequent flyer programme, flying club

e The assistance you will receive from us in the event that your baggage is lost, damaged or
delayed

o Our own Customer Charter

Certain operational constraints sometimes require us to substitute the operating carrier for your flight
and/or significantly change the scheduled flight times. In circumstances where we have not been able
to inform you about these changes prior to your flight, and you find this substitution or change
unacceptable, we will try to carry you on the next flight we have available on which there is space in the
same class. In the unlikely event that this is still unacceptable, you will be entitled to a refund.

Please rest assured however that whenever we do substitute the operating carrier for your flight, we
will do our best to ensure you experience the same level of service and attention you receive whilst on
a flight operated by us.

back to top
The Small Print

Certain terms and conditions will apply to the fare that you choose, as will taxes, fees, charges and
surcharges. We will tell you plainly what these are.

back to top
At the Airport

We ask that you arrive at the airport to check in a minimum of three hours prior to the scheduled time of
departure. If you check in later than the stipulated time, you may risk losing your reservation. We also
ask that you arrive at the specified departure gate at least 30 minutes before departure. We will do all
we can to speed up the check in process, and ensure on time departure for our flights. Sometimes, for
a variety of reasons, passengers are unable to turn up for their flights. We understand that this can and
does happen, but our aim is to have all of our seats filled on every fiight. On some occasions we find
we have more passengers for a flight than there are seats available. In the event that this happens, we
always strive to first seek volunteers who are prepared to travel on an alternative flight in order to
minimise the number of people who are involuntarily denied boarding.

Delays are a frustrating but sometimes inevitable part of air travel. In the event that a delay situation
arises, we will notify you as soon as possible, and provide you with the best available information.
Looking after you in the best way we can is important to us. We will ensure that if a delay lasts for
longer than 80 minutes we will provide you with light refreshment vouchers (as long as prevailing local
conditions allow for such assistance to be delivered). If the delay exceeds three hours further vouchers
will be provided. We will, subject to local conditions, make every reasonable effort to provide food,
water, lavatories and access to medical treatment for passengers onboard an aircraft that is on the
ground for an extended period of time without access to the terminal. Of course, your safety and that of
our crew and other passengers remains paramount at all times.

back to top
During the Flight

You have a choice of three cabins when flying with us. To find out more about what you can expect in
each of these cabins please click here:

e Upper Class
e Premium Economy
e Economy

back to top
The Other End
Baggage

Once you land at your destination, you will want to get out of the airport as speedily as possible,
whether you are travelling for business or pleasure. We will make every effort to deliver your checked
baggage to the Arrivals Hall as quickly as possible. As you can imagine, we sometimes handle
hundreds of bags per flight, and due to this sheer volume, checked baggage can on rare occasions go
astray. We realise the inconvenience this may cause, and if you are not a resident of the country you
have arrived in, will provide you with immediate assistance in order to replace those essential items to
meet your short-term needs. Once your bag arrives at its final destination, we will reunite you within 24
hours of its arrival, at no cost to you.

Refunds

If you book and pay for your ticket through our reservations number, this web site or our ticket desk,
and are, or have been, unable to travel you should contact us for a refund. Once we have received the
correct documentation from you, and have checked whether you are entitied to a refund, we aim to
refund the appropriate amount to you within 7 business days if purchased by credit card, and within 20
business days if purchased using cash or cheque. Any taxes, fees and charges collected with the fare,

http://www.virgin-atlantic.com/customer_charter.view.do 10/24/200:
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and shown on the ticket will also be refunded.

back to top
Code Share Flights

Virgin Atlantic offers services to a range of additional destinations through alliances with its partner
airlines. All of our partners are renowned for their high levels of passenger service and customer care.
Together Virgin and our airline partners, reach nearly 500 destinations around the globe.

Our current Code Share partners are:

Singapore Airlines
Continental Airlines

bmi British Midland

Malaysia Airlines
Nationwide Airlines

if you book a flight through us on one of these Code Share routes we will tell you:

e The name of the airline actually operating the flight (when you make your reservation and
again at check in).
e Plainly and simply, who your contract is with

Although we are sure you will receive a very high level of service on our Code Share partners, the
service may be different from the one you would experience on Virgin Atlantic. Also, the Airline
Passenger Service Commitment may not apply.

back to top
Passengers with Special Needs

Virgin Atlantic is committed to meeting the needs of all our customers with disabilities. Over the last 10
years our dedicated team of Special Assistance Co-ordinators have helped and assisted thousands of
guests travel independently with ease and comfort. Individual travel requirements can be discussed
directly with our Special Assistance Department. You can also find out more about the services we
offer for passengers with special needs by visiting the Special Assistance section.

back to top
Any Concerns

We want you to enjoy your experience with Virgin Atlantic. As we describe above, our aim is to help
you to do this in the best way we can. Sometimes, things do not go according to plan. if you feel that
we have not lived up to your expectations, or that we could improve our service in some way, please let
us know. Under normal circumstances, we will provide a written response to you within 28 days. If this
time frame does not allow us sufficient time to investigate the matter, we will let you know.

Click here for details on where to send us your feedback.

Contact us.

terms & conditions | privacy & security | contactus | help
© Virgin Atlantic Airways 2003
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About Us

Press office
Read the latest news from Virgin Atlantic, or if you're a journalist subscribe
to receive regular updates or download our press kit and picture library.

Recruitment
if you'd like to work for us, our recruitment pages list all our available jobs
and how to apply.

How to find us
If you're visiting one of our offices you'll find maps and directions that you
can download.

Our story .

Want to find out more about Virgin Atlantic? Find out more on our history,
our aircraft and there's also a student information pack that you can
download.

Customer Charter
We are dedicated to providing the best customer service - find out more
about our commitments to our passengers.

terms & conditions | privacy & security | contact us | help
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Back in the early 80s, when Virgin Atlantic was created, Richard
Branson was a go-getting, sweater-wearing entrepreneur and head of I
the successful Virgin Group, probably best known for Virgin Records.

Forgot your details?
Richard was born in 1950 and at age 17, while at Stowe - the famous - Register online m
English public school - started a student advisory service. Three
years later, he founded the Virgin mail order record company and Enrol now m
shortly afterwards opened a shop on Oxford Street, London's main
shopping thoroughfare.

Oldfield recorded his five millions selling album ‘Tubular Bells'. This

was to provide the catalyst for Virgin Records that went on to sign

major names such as The Rolling Stones, Culture Club, Janet special
Jackson, Peter Gabriel, Simple Minds and The Human League - all offers
contributing to the continued success story.

In 1972 a studio was built in Oxfordshire, the very one that Mike B

home | fag | search | sitemap

By the early 1980s, Virgin Records was one of the top six record
companies in the world. Then, in 1984, Richard got a phone call out
of the blue suggesting a jumbo jet passenger service between
London and New York. Richard liked the idea, much to the horror of
his fellow directors who thought him crazy.

Undeterred, Richard announced to the world that Virgin Atlantic
Airways would begin operating within three months! At which point a
lot of other people agreed - he was crazy!

But, an aircraft was found, staff were hired, licences granted and,
thanks in no small part to Richard's infectious enthusiasm, on 22 June
1984 an aircraft packed with friends, celebrities and the media set off
for Newark, New Jersey - and a phenomenon was born!

Since then, Virgin Atlantic has become the second largest long-haul
international airline operating services out of London's Heathrow and
Gatwick Airports to 22 destinations all over the world - from Shanghai
to the Caribbean and, of course, the US.

In 1992 Richard sold Virgin Music for $1bn to Thorn EMI and
ploughed the profits back into Virgin Atlantic, improving an already
great service even further. However, he still has a big role in the
entertainment industry through the international Megastores, the V2
record label and interests in night-clubs, book and software
publishing, film and video editing and hotels.

In December 1999, Richard signed an agreement to sell a 49% stake
of Virgin Atlantic to Singapore Airlines to form a unique global
partnership - the deal valuing Virgin Atlantic at a minimum of
£1.225bn. At the same time the combined sales of the different Virgin
holding companies was around £3bn.

It turned out that 1999 was an eventful year for Richard and was
topped off by being awarded a knighthood for his services to
entrepreneurship.

As you might imagine, Richard never stops (which can be exhausting
for the people around him!) and sets himself just as steep challenges

http://www.virgin-atlantic.com/our_story_history.view.do 10/24/2003
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in his personal life as in his business life. Just for fun, he has been
involved in round the world balloon attempts as well as rekindling the
spirit of the Blue Riband when he crossed the Atlantic in his Virgin
Atlantic Challenger Il boat in the fastest ever recorded time. What was
it they said about him being crazy?

So what next? Well there's plenty planned, not least the introduction
of the six A380 aircraft we have ordered which are due to arrive in
2006!

Oh, and there's somewhere Richard hasn't ventured yet - he has
apparently been heard to wonder whether it would be feasible to
increase our long-haul capacity, and just how do you build a hotel in
space????

terms & conditions | privacy & security | contactus | help
© Virgin Atlantic Airways 2003
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Company background and history

Since it was founded nineteen years ago, Virgin Atlantic Airways has become Britain's second
largest longhaul airline serving the world's major cities. Virgin Atlantic is the quintessential Virgin
story. It has every ingredient: the small newcomer taking on the giant and complacent
establishment, the people’s champion introducing better service and lower costs for passengers
with a reputation for quality and innovative product development.

Virgin Atlantic was developed as an offshoot of Richard Branson's Virgin Group, which was
better known at the time as a leading light in the world of pop and rock music. In early 1984,
the then young and unorthodox chairman of Virgin was surprised when he was contacted by an
Anglo-US lawyer called Randolph Fields with a proposal for an involvemnent in a new airline called
British Atlantic. Fields originally planned to operate a 747 service to New York's JFK airport in
an all business configuration — an idea that was denied to him by British licensing authorities.

Recognising that, like the music business, aviation was a consumer led industry, and tired of the
conveyor belt attitude to passengers, Branson decided it was time for Virgin to diversify. His
fellow directors thought he was mad - particularly when he announced the new airline, now
renamed Virgin Atlantic Airways, and would begin operating in just over three months.

Never one to take ‘no’ for an answer, Branson’s infectious enthusiasm ensured that staff were
hired, an aircraft was found, licences were obtained and the uniforms were designed. It was not
easy, especially when incidents such as an engine failure on the eve of the airline’s maiden flight
meant that Branson started getting premature grey hairs!

On 22 June 1984 Virgin's inaugural flight to Newark took place, a fignt filled with friends,
celebrities and the media. The airline’s aim was simple: “To provide the highest quality innovative
service at excellent value for money for all classes of air travellers”.

From those early days the airline has gone from strength to strength. Now based at both
London’s Gatwick and Heathrow airports, it operates longhaul services from Heathrow to New
York (Newark and JFK), Los Angeles, San Francisco, Washington, Boston, Tokyo, Hong Kong,
Johannesburg, Cape Town, Shanghai, Delhi and Lagos. Virgin also operates services from
Gatwick to Miami, Orlando, Barbados, St Lucia, Antigua, Las Vegas, Grenada and Tobago.
Virgin Atlantic also operates a service from Manchester to Orlando.

Hugely popular, Virgin Atlantic has top business, consumer and trade awards from around the
world. The airline has pioneered a range of innovations setting new standards of service, which
its competitors have subsequently tried to follow. Despite Virgin Atlantic’s growth the service still
remains customer driven with an emphasis on value for money, quality, fun and innovation.

On 20 December 1999 Richard Branson signed an agreement to sell a 49% stake of Virgin
Atlantic to Singapore Airlines to form a unique global partnership. The cost of the transaction to
Singapore Airlines was £600.25 million, which included a capital injection of £49 million and
values Virgin Atlantic at a minimum of £1.225billion. The deal was finalised in early 2000. In
early 2002 Virgin Atlantic finalized a deal with Airbus to become the launch customer for the
A340-600. The airline took delivery of the first plane in July 2002 and its inaugural flight took
place on August 1% to New York. Virgin Atlantic launched a twice-weekly service between
London Gatwick and Port Harcourt, Nigeria on February 25, 2003. On May 5, 2003 Virgin
Atlantic further increased its destinations to twenty-two by introducing flights between Gatwick
and Tobago and Grenada. On July 16, 2003 came the launch of Virgin Atlantic’'s revolutionary
new Upper Class ‘Suite’, the longest and most comfortable flat bed and seat in the airline
industry.




A brief history of Virgin Atlantic

Year | Month Details
1984 | February Concept of a high quality, value for maney airline is first developed.
March License granted for London (Gatwick) to New York {Newark).
May Lease purchase for the first aircraft, a Boeing 747, successfully negotiated.
June Virgin takes off from Gatwick starting a regular connection to New York (Newark].
1985 | October Virgin Carge and Virgin Holidays are established.
November License granted for London [Gatwick) to Miami.
1986 | January First class sleeper seats installed in Upper Class.
April The Miami service from Gatwick takes off. -
Virgin Mailing and Distribution is established.
June Virgin takes delivery of a second 8747 and the Miami flights are increased to four a week.
1987 | July UK license granted for the Boston route.
September | Virgin's one-millionth transatiantic passenger takes to the air.
1988 | March License granted for the Los Angeles and New York (JFK) routes.
May Virgin commences charter services to Orlando, Florida.
September | Lease agreements entered into for the third and fourth 747.
1989 | May Virgin commences its three flights a week service to Tokyo.
Intraduction of video walkmans makes Virgin first airline to offer individual TVs to business class passengers.
Virgin establishes aircraft maintenance facilities for its own aircraft and to provide a service to other airlines.
August Virgin doubles its capacity to New York with seven flights a week to JFK.
Cargo opens terminal at JFK airport.
September | Fourth frequency to Tokyo commences.
October Negotiations concluded in respect of Virgin's fifth and sixth B747.
1990 | May Virgin commences its service to Los Angeles. To coincide Virgin opens Upper Class lounge at Gatwick and
Inflight Beauty Therapy for Upper Class passengers.
Virgin becomes first airline to introduce automatic defibrillators and trained staff to aid inflight cardiac arrest
victims.
1991 | January Cwil Aviation Authority opens the door to Heathrow for Virgin's award winning operations.
Launch of new uniform.
April Service to Tokyo increases to six flights a week.
May Daily service from London Gatwick to Boston starts.
Virgin obtains seventh and eighth 747s.
June Virgin becomes first airline to offer individua! TVs to all classes of passenger on wide-bodied aircraft.
July Virgin commences services from Heathrow to Los Angeles, New York (JFK) and Tokyo.
August Virgin starts its own onboard courier service.
October Cargo opens its own terminal in Miami.
November | Cargo opens its own terminal in Los Angeles.
1992 | March Sale of Virgin Music to Thorn EMI for $880m. Richard Branson pledges to invest proceeds in Virgin Atlantic.
Virgin is first airline to provide child safety seats.
April Launch of Virgin Mid Class, first airline to offer super economy service for full fare economy passengers.
May Daily scheduled service from London to Orlanda commences.
1993 | January Virgin Atlantic Airways wins histaric libel settlement of £610,000 plus legal costs from British Airway
in what was known as the “dirty tricks” case.
February The Virgin Clubhouse at Heathrow is opened by Secretary of State for Transport John MacGregor MP.
March Newark service transferred to Heathrow.
New service launched from Gatwick to Athens in partnership with South East European Airways (SEEA].
April Agreement signed for four new Airbus A340-300 series aircraft.
June Virgin is first and only airfine to offer dedicated sleeping cabin for business class passengers with
launch of “Snoozezone”™.
September Virgin chauffeured motorcycle transfer between Heathrow and the city offered for Upper Class passengers.
October Athens service transferred to Heathrow.
December | First Airbus A340-300 aircraft joins the Virgin fleet equipped with new 16 channel interactive

entertainment system; aircraft named “Lady in Red” by HRH Princess of Wales.




1994 | January New service faunched from London City Airport to Dublin in partnership with CityJet.
February Daily service to Hong Kong commences.
First Boeing 747-400 joins the Virgin fleet.
May San Francisco service launched
June Virgin Atlantic celebrates 10" anniversary and introduces new global corporate identity.
July Introduction of Range Rovers to UK limousine fleet.
October Fourth Airbus A340 and second 747-400 join the fleet.
November Mid Class rebranded Premium Economy.
Opening of a rooftop conservatory above the Clubhouse at Heathrow.
1995 | January Announcement of marketing alliance with Malaysian Airlines.
April Launch of marketing alliance with Delta Airdlines.
May No smoking flights introduced on Virgin Atlantic’s transatlantic and Hong Kong routes.
O2FLY, oxygen concentratar enabling chronic chest and lung patients to fly long distance introduced
onboard.
Virgin Atlantic commences service to Athens, as the partnership with SEEA comes to an end
June Launch of ten-year partnership with Malaysian Airlines.
Virgin CityJet services commence between Dublin and Brussels.
Cadeshare with British Midland commences.
July Formation of the Asia Pacific - partnership with Ansett Australia Airlines and Malaysia Airlines.
November | New JFK Clubhouse opens.
1996 | January Virgin LimoBikes now operate the existing chauffeured motorcycle service.
February Newark Clubhouse opens.
May Refurbished Heathrow Clubhouse. Manchester - Orlando service launched and naming ceremony of new
Airbus A340-300 “Virginia Plain”.
Virgin Group acquires 0 per cent of the equity of Euro/Belgian Airlines, renamed Virgin Express and based
in Brussels.
June Naming ceremony of a new Boeing 747-400 "Tinker Belle”
Daily service launched from Heathrow to Washington.
July CityJet franchise terminated by mutual agreement.
October New service launched between Heathrow and Johannesburg.
Drive Thru Check In service for Upper Class passengers.
December | New Clubhouse opened in Johannesburg.
1997 | January Virgin Atlantic announces enhancements ta its frequent fiyer scheme.
Express hand baggage check in available to all passengers.
March Virgin Atlantic launched new economy meal service
Continental Airlines and Virgin announce codeshare agreement replacing Virgin Atlantic’s alliance with Delta
Airlines.
April Take delivery of 4" new 747-400 aircraft.
May Take delivery of B™ new A340 aircraft.
June Take delivery of 7" A340 aircraft.
New daily service from Gatwick to Newark. Miami service maves from Gatwick to Heathrow.
New daily service to Johannesburg.
The airline maves into new headquarters.
July Delivery of 5* new 747-400 aircraft.
August New second daily service from Heathrow to Los Angeles. Take delivery of B new A340 aircraft.
Virgin announces it will become the world-wide launch customer for the new A340-600.
1998 | January Launch of KiD, a new range of products aimed to keep children amused during flights.
February Continental Airlines and Virgin Atlantic launch codeshare agreement.
March Opening of Washington Clubhouse and Drive-Thru check-in at Newark.
Virgin takes delivery of 8 A340-300.
April The acclaimed poet Murray Lachlan Young stars in Virgin Atlantic £2million TV advertising campaign.
Flying without Fear courses commence.
Steve Ridgway is appointed as the Managing Director of Virgin Atlantic.
May Phase |l of Johannesburg Clubhouse
June Delivery of the 10™ new A340 aircraft ~ named Diana.
Drive Thru Check In service for Upper Class passengers introduced at London Gatwick.
July New Virgin Atlantic Clubhouse opens at Chep Lap Kok Airport, Hong Kong
Medlink sateliite telemedicine services introduced on all Virgin Atlantic flights.
Second daily service to Orlando commences from London Gatwick.
Launch of trial Limoboat service to take Upper Class passengers from London Heathrow to the City.
August Virgin Atlantic sponsors Notting Hill Carnival.
September Virgin Atlantic Clubhouse opens at Gatwick Airport.
Launch of services to St Lucia and Barbados on 27 September
New contract with Audi to supply a fleet of luxury chauffered vehicles for Upper Class passengers.
October 6% 747-400 delivered.
Delivery of first 747-200 from Cathay Pacific.
November Launch of services to Antigua on 21 October
Catwalk launch of Virgin Atlantic uniform designed by John Rocha.
December Delivery of second 747-200 from Cathay Pacific.

New Drive Thru service opens at San Francisco International Airport.




1999 | February Virgin Atlantic moves its New York JFK Operations to the new state-of-the-art Terminal 1 offering more
Check In desks and space.
March New cabin crew uniforms introduced across the company.
May Tokyo Clubhouse opens.
Virgin Sun launched, offering flights and holidays to 13 Mediterranean destinations from Gatwick and
June Manchester.
Virgin Atlantic unveils new aircraft livery, a fresh corparate identity and £37m package of proeduct and
service improvements including a stylish new cabin and flying beds.
Launch of the “daylight” service between Heathrow and JFK, the airline's fifth London - New York frequency.
Virgin Atlantic celebrates 15 years in the air.
July Virgin Atlantic launches new internet site.
The Shanghai inaugural takes place on 12 July
Virgin Atlantic announces the launch of the Chicago route in November.
October Virgin signs fleet deal with Valvo to provide the airline's famous limousine service
Virgin make limousine service nationwide
CAA declares Virgin Atlantic ready for the millennium
Virgin announce its intention to start the first ever scheduled flights between London and Las Vegas from
June 2000
Virgin Atlantic relaunch its frequent fiyer programme renamed flying club
November 4 November - Virgin launches services to Chicago
Services to Barbados increased from three to five from 1 November
17 November - Virgin Atlantic relaunch the new Upper Class cabin
Johannesburg Drive-Thru check-in opened
Virgin Atlantic is granted extra frequencies to Shanghai from mid-2000
December Virgin Atlantic's first flight to Cape Town takes place on 2 December
Virgin Atlantic signs codeshare agreement with Air India to operate services between London and Delhi from
the summer of 2000
Extra frequencies to Shanghai and Cape Town awarded to Virgin Atlantic by the CAA
On 20 December Richard Branson signs agreement to sell a 49% stake of Virgin Atlantic to Singapore
Airlines for £600.25 miillion
2000 | February Opening of Revivals - Virgin Atlantic’s first arrivals lounge at Heathrow airport on 8 February
Economy and Premium Economy products and cabin receives a revamp.
Virgin Atlantic moves it Shanghai operations to Pudong airport
May New clubhouse at JFK Airport opens
Virgin Atlantic's Inflight Beauty Therapy service celebrates its tenth anniversary
Virgin Atlantic signs a deal to be the first airline to introduce the latest telemedicine equipment onboard
June Virgin Atlantic confirms interest in purchasing the Airbus A380
Virgin Atlantic launches the first direct scheduled service to Las Vegas on 8% June
Flying club celebrates its tenth anniversary
July Virgin Atlantic launches services to Delhi on 5 July
Virgin Atlantic launches Gatwick-San Francisco service on 5 July
Virgin Atlantic launches ‘Earth Calling’ service onboard allowing passengers to be contacted via their mobile
October number to the in-seat phone.
Revolutionary Upper Class sleeper seat introduced onboard
Increase in Cape Town services to two per week
improvements in benefits offered to flying club members
December New baggage reclaim facility at Heathrow
2001 | February San Francisco Clubhouse opens in new International Terminal
April Virgin wins OAG Airline of the Year Award
May Virgin Atlantic confirms order for A380 aircraft
June Virgin Atlantic expresses interest for Sonic Cruiser aircraft
July Virgin Atlantic launches new daily service to Toronto on 12 June
August Virgin Atlantic launches a new service from Heathrow to Lagos on 16 July
September | New version of Onboard Health Video launched
October Virgin Atlantic cuts capacity by 20% as a resuit of the terrorist attacks in the US
Suspension of services to Chicago, Toronto and Athens
Cockpit doors strengthened across fleet and other security measures introduced
2002 | February Frequency increases following September 11
A340-600 order confirmed
July Launch of the A340-600 for which Virgin Atlantic is the faunch customer
August First commercial flight of the A340-800 to New York
Announcement of launch of services to Grenada and Tobago.
Virgin Atlantic launches SMS text messaging onboard.
October Virgin Atlantic announced plans to launch a twice-weekly Port Harcourt service in January.
2003 | February Launch of twice weekly services between Gatwick and Port Harcourt, Nigeria
May Virgin Atlantic operates first aid flight to Basra to help with relief aid.
Virgin Atlantic launches weekly service between Gatwick and Tobago and Grenada.
Virgin Atlantic introduces Passports for Pets Scheme.
June Virgin Atlantic submits responses to Government White Paper on future runway development.

July

Richard launches a campaign to keep Concorde flying.
Virgin Atlantic launches Upper Class Suite - the longest bed flying today.




The Virgin Atlantic fleet of aircraft

Virgin Atlantic operates one of the world’s youngest fleets of aircraft. Currently the fleet is
comprised of twenty-seven aircraft, of which twelve are 747-400's, ten A340-300's, and five
A340-800's. The current average age of the fleet is 5 years and five months.

Aircraft  Type Name Into Service Manufactured Configuration {Upper/Premium
Economy/Ecanomy Class}
GVBUS  A340-300 Lady in Red 1993 1983 40/28/187
G-VAEL A340-300 Maiden Toulouse 1994 18393 40/28/187
GVSKY  A340-300 China Girl 1994 1984 40/28/187
GVFLY A340-300 Dragon Lady 1994 1894 40/28/187
GVFAB  B747-400 Lady Penelope 1994 1984 48/32/306
GVHOT B8747-400 Tubular Belle 1894 1994 48/32/306
GVSUN  A340-300 Rainbow Lady 1996 1986 40/28/187
GVBIG B747-400 Tinker Belle 1996 19986 48/32/306
GVTOP  B747-400 Virginia Plain 1997 1986 48/32/306
GVAIR A340-300 Maiden Tokyo 1997 1897 40/28/187
GVSEA  A340-300 Plane Sailing 1997 1982 40/28/187
GVHOL  A340-300 Jetstreamer 1997 1882 40/28/187
GVAST  B747-400 Ladybird 1997 1897 48/32/3086
GVELD A340-300 African Queen 1898 1997 40/28/187
GVFAR  A340-300 Diana 1988 1998 40/28/187
GVXLG B747-400 Ruby Tuesday 1998 1988 48/32/306
GVROS B747-400 English Rose 2001 2001 28/38/373
GVGAL  B747-400 Jersey Girl 2001 2001 28/28/372
GVLIP B747-400 Hot Lips 2001 2001 28,/38/373
GVROM  B747-400 Barberella 2001 2001 28/38/373
GVROY B747-400 Pretty Woman 2001 2001 28/38/373
GVWOW B747-400 Cosmic Girl 2001 2001 28/32/306
GVSHY  A340600 Claudia Nine 2002 2002 50/28/233
GVMEG A340-800 Mystic Maiden 2002 2002 50/28/233
GVOGE  A340-600 Cover Girl 2002 2002 50/28/233
GVFOX  A340600 Silver Lady 2002 2002 50/28/233
GVGDA  A340-800 Indian Princess 2003 2003 50/28/233

A340-300 basic facts
The Airbus A340 is the longest range aircraft in the world; the largest built by Airbus and its first with four

engines. Virgin Atlantic added the A340 to its fleet in 1993 - the first UK carrier to do so. There are two
versions of the A340: the 200 and 300 series. Virgin Atlantic has ten 300 series which have a longer
fuselage and carry 255 passengers over a range of 9,325 miles. The fuselage is based on the technology
of the A300 and A310 aircraft; wide enough for both passenger comfort but slim enough for optimum fuel
efficiency. The A340 also has the most slender wings of any aircraft and has large fuel saving winglets.
British Aerospace, which has a 20 per cent share in the Airbus Industrie consortium, is responsible for the
innovative aerodynamic design of the wings, plus the manufacture of the main structural part of the wing,
the wingbox, for all the consortium's aircraft. It is powered by four CFM International CFM56-5C2 engines

delivering 31,200Ib of thrust.

A340-600 Basic Facts
The —-B00 series retains the same fuselage cross section as the -300 but is some 11 .6 m longer, at 75.3

m making it the longest civil aircraft produced. It also has a modified wing with an increased span of 63.4
m. The A340-800 is designed to fly up to 7250 nm with a full payload of passengers and is configured
with 311 seats in the Virgin Atlantic 3 class layout. The aircraft is capable of carrying 20,000 kg of cargo
in addition to its full passenger compliment. The aircraft is powered by four RR Trent 500 engines each

delivering 56,000Ib of thrust.

Boeing 747-400 basic facts

These aircraft are powered by GE CF6-80C engines. Carrying more than 57,000 gallons of fuel, the 400
series has a typical range of 8,380 miles. It consumes up to 13 percent less fuel (than previous versions)
and engine naise levels are half that of original 747s in the 1970s. The typical maximum range is 7000

nm.




« USA

New York (Newark)/Heathrow*
New York (JFK)/Heathrow*
Miami/Gatwick

Los Angeles/Heathrow*
Boston/Heathrow
Orlando/Gatwick*

San Francisco/Heathrow
Washington DC/Heathrow
Las Vegas/Gatwick
Orlando/Manchester

o Africa

Johannesburg / Heathrow
Cape Town / Heathrow
Lagos/Heathrow

Port Harcourt/Gatwick

e Asia
Tokyo/Heathrow
Hong Kong/Heathrow
Shanghai/Heathrow
Delhi/Heathrow

e Caribbean
Barbados/Gatwick
Barbados/St Lucia/Gatwick
St Lucia/Gatwick
Antigua/Gatwick

Tobago and Grenada/Gatwick

* Two services per day

Virgin Atlantic Route Network

VS001 /vs002 vS017/vs018

VS003/VS004 VS003,/VS010/Vs045,/VS046

VS005/VS006
VS007 /Vs008 VSs023/vs024
Vvs011/vsd12
VS015/VvsSD16 vS027 /vS028
VS019/Vvs020
Vvs021,/vs022
VSQ043/VsS044
V8075/VS076

VS601 /VvSB02
VS603/VS604
VSB651/VS652
Vs623/V5624

VS800/VS801
VS200/VSs201
V5250/V5251
VS300/VS301

Vs029,/VS030
VS037,/VS038
Vs031,/Vvs032
VS033/Vs034
VS051,/Vvs052



Group Turnover

Performance Statistics

Year ended (Em)
31 July 1989 106.8
31 July 1980 208.8
31 October 1891 (15 months ended) | 382.9
31 October 1992 356.9
31 October 19383 400.9
31 October 1994 503.4
31 August 1995 (10 months ended) 507.0
30 April 1996 (8 month period) 440.0
30 April 1997 785.1
30 April 1998 942.3
30 April 1999 1066.6
30 April 2000 1267.6
33 April 2001 1517.5
30 April 2002 1499.8
30 April 2003 1401.2

Passenger Numbers

Year Total passengers carried | Total cumulative
1984 124,711 124,711
1885 245,404 370,115
1986 289,060 659,175
1987 464,186 1,123.371
1988 626,318 1,749,680
1989 618,506 2,369,196
1880 837,138 3,206,332
1981 1,044,760 4,251,082
1992 1,239.011 5,490,103
18993 1.398,834 6,888,937
1984 1,678,403 8,568,340
1995 2,029,624 10,587,964
1896 2,293,802 12,891,766
1997 2,806,538 15,688,304
1998 3,201,785 18,900,099
19899 3.622.402 22,522,501
2000 4,280,513 26,803,014
2001 4,105,115 30,908,129
2002 4,089,085 34,997,214




VS Passengers & Marketing Share From London

London To/From 1985 1990 1995 2000 2001 2002| 2002% Share
New York (EWR/JFK) | 213,348 354,445 532,170 1,039,866 889,089 762,667 25%
Florida (MIA/MCO) 0| 287,543 491,223 984,957] 872,962 898,337 50%
East Coast ((BOS/IAD) 0 0 215,546 458,761 410,873 400,585 21%
West Coast _[(LAX/SFO} 0| 122,933 427,787 735,038 715,346 675,388 31%
Caribbean [BGl/ANU/ 0 0 0 229,614] 250,199 294,381 47%
UVF)
Nigeria (LOS) 0 0 o 60,951 134,598 32%
South Africa {(JNB/CPT) 0 0 191.814| 229,805 221,938 16%
India [DEL) 0 8] 0 23,942 53,848 47,447 14%
China (HKG/SHA) 0 0 135,018 204,063| 218,437 242,326 25%
Japan (NRT) 0| 72,215 127,505 148,547| 132,387 140,403 15%
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Virgin Atlantic Cargo

Performance Statistics

Tonnage:

1997 88452
1988 112751
1989 113648
2000 134453
2001 142638
2002 124408

Route Revenue Contribution — Cumulative:

New York 13%
Florida 8%
West Coast 17%
East Coast 7%
Caribbean 1%
Far East 40%
Africa 14%

Financial Results:

Data 2002/3
Total Sales Generation £100m

9% Share of Airfine Turnover 7%
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Airline Partnership

Virgin Atlantic announced its unique global partnership with Singapore Airlines in December
1999. Under the terms of the deal Singapore Airlines acquired a minority stake of 49% of Virgin
Atlantic. The partnership is a perfect match - both airlines have an unparalleled reputation for
quality and innovation and have won countless awards from the travel industry.

The cost of the transaction to Singapore Airlines was £600.25 million, which included a capital
injection of £49 milion. Virgin reinvested a further £51 milion into Virgin Atlantic. This
transaction for a minority equity investment valued Virgin Atlantic at a minimum of £1.225 billion.

Singapore Airlines operates a fleet of 92 aircraft to 93 destinations world-wide and for the year
ended 31 March 1999 had total sales of US$5.2 billion. Virgin Atlantic, the UK's second largest
scheduled airline, operates a fleet of 34 aircraft to 19 destinations in Africa, Asia and the United
States with total sales in the year ended 30 April 1998 in excess of £1 billion.

The two carriers’ route networks do not overlap and are uniquely complementary. Under the
terms of the memoarandum of understanding, the two carriers have retained their distinctive
identities and have continued to develop their own products. The two companies have retained
their independent management teams but Singapore Airlines has some representation on the
board of Virgin Atlantic.
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Airline Alliances

To enable us to offer flights to even more destinations around the world, we have entered into alliances
with a number of partner airlines - each hand picked for their high levels of service and customer care.

On alliance services connecting with Virgin Atlantic flights we are able to through check passengers and
their baggage to their final destination, where local customs regulations permit.

We have synchronised our schedules with those of our partners to enable us to offer passengers the
shortest possible connections between our services. Passengers are also able to earn and redeem flying

club miles on our alliance services.

Singapore Airlines

Virgin Atlantic and Singapore Airlines announced a global partnership in December 1999, when Singapore
Airlines took a minority (4S%) stake in Virgin Atlantic.

We launched an economy class codeshare, which allows us to sell three daily services between London
and Singapore with VS flight numbers. This development in our relationship follows the launch of our
reciprocal frequent flyer programme, a joint lounge agreement, and the round-the-world Great Escapade
fare.

Continental Airlines

Virgin Atlantic’s codeshare agreement with Continental Airlines allows us to jointly offer high quality, high
frequency services to New York - we take allocations of seats on two Continental operated services,
allowing us to make six daily services available.

Malaysia Airlines

We have teamed up with Malaysia Airlines to offer two daily services from Heathrow to Kuala Lumpur, with
daily onward connections to Sydney. Flights are operated by Malaysia Airlines Boeing 747-400 aircraft, and
seats are available in First, Golden Club and Economy classes.

bmi_British Midland

The codeshare arrangement with bmi British Midland allows European passengers greater access and
simple connections onto our worldwide network of services operated from Heathrow. The codeshare allows
us to offer connections from Amsterdam, Brussels, Dublin, Milan and Madrid to most of our Heathrow
destinations.

Nationwide

Virgin is working in co-operation with Nationwide in South Africa. Nationwide offer a high frequency of
services from Johannesburg to Cape Town, Durban, George (the gateway to the Garden route) and
Livingstone, Victoria Falls. We have worked to co-ordinate our schedules in order to offer our passengers
the best possible connections in Johannesburg.

Air India

Virgin Atlantic launched services between London Heathrow and Delhi in July 2000, in co-operation with
Air India. These services, all of which are operated by Virgin Atlantic, increase the choice available to the
travelling public on services between the UK and India.
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The Virqin Atlantic product

On its long haul routes Virgin Atlantic operates a two class system: Upper Class (the airline’s
business class) and Economy Class which is segmented into Premium Economy Class (a full fare
separate economy cabin) and Economy (all other coach/economy fares). Virgin Atlantic recently
launched the Upper Class Suite — a new product which promises to take on other carriers’ first
and business class products.

Upper Class Suite

Virgin Atlantic is introducing a revolutionary new first class product — the Upper Class Suite

The Upper Class suite is different to anything else flying today. The product has been designed to be
separately both the most comfortable bed and the most comfortable seat in the air.

Instead of extending from a seat into a bed Virgin Atlantic’s seat provides the passenger with a luxury
leather armchair to relax on which then flips over into a separate bed with a mattress to sleep on

By charging the same as other airlines' business class for this first class product, Virgin Atlantic’s new
Upper Class Suite will not only attract BA's Concorde passengers but its and other airlines’ first and
business class passengers as well

HEADLINE FACTS:

The longest bed of any airline’s First or Business class product

It provides passengers with customised luxury furniture for sitting on and a mattress for sleeping on so
passengers do not have to compromise on the comfort of either

The 1-2-1 configuration means passengers have their own personal space with no ‘step over’ by other
passengers

Passengers can recline in the seat even for take-off and landing!

THE COMPARISIONS:

The new seat is 2" wider than British Airways’ First Class seat and the bed is 3.5" longer, 13.5" wider
in the all-important shoulder area and 3.5" wider in the lower bed area

The seat is 7.5" longer, 13" wider in the shoulder area and 3" wider in the lower bed area than British
Airways’ Club World seat

The new seat is 2" wider than the First Class seats offered by 23 major airlines including British
Airways, Lufthansa, Qantas, United Airlines, American Airlines, Air France

THE BED FACTS:

It is the longest bed in any class at 78.5 inches

At its widest point, the all - important shoulder area, the bed is 33" across — over 1ft of extra width
compared to other airlines!

With one touch of a button the seat converts into a bed by flipping over

The mattress is totally flat for optimum sleeping comfort

The seat foams are contoured for optimum seating comfort

THE CABIN FACTS:

The cost of the new Upper Class project including new cabin and seats is £50m

The product has been in development for over two years

The seats television screen is 10.4 inches - bigger than any other airline’s business class inflight
entertainment screen

The new Upper Class cabin features a private bar in an area discreet from the cabin
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Upper Class

This is marketed as a first class service at a business class fare and therefore competes with
other carriers’ business class products. It was launched with the airline in 1984 and has won
every major award in the travel industry.

o In 2000 Virgin Atlantic introduced a new first class sleeper-seat which provides passengers with aver
Bft of sleeping space. The new Freedom menu allows the passengers to eat what they want when they
want.

e Onboard bar area and lounge (lounge on all Heathrow services).

o Sleeper service - “Snoozezone” - on certain overnight flights; duvet and complimentary sleep suit; meal
in airport lounge in New York (Newark & JFK) and Boston, onboard on longer flights.

« Choice of up to 20 video channels plus 14 audio channels and 25 Nintendo games on selected aircraft.
e Complimentary drinks including pre-take off champagne and ice creams during the movies.

« Inflight beauty therapist gives neck and scalp massage, zone therapy massage or manicure on all flights
between London and New York, Washington, Johannesburg and Tokyo, and on selected flights between
London and Los Angeles, Hong Kong and San Francisco and Shanghai.

o Unique Clubhouse lounges at selected airports featuring a health and beauty salon named “Virgin
Touch” with beauty treatments {at Heathrow only), library, music room, video games room, study, bar,
ski simulator and roof top conservatary.

« Arrival facilities — Virgin Revivals at Heathrow features a reception, eighteen shower rooms with a valet
cleaning service, a Virgin Touch salon, a bar and lounge area and a business area with free phonecalls,
access to email and Internet and faxing facilities.

e Complimentary airport transfers are generally available to and from all airports of arrival and departure;
UK options include chauffeur driven Volvo or Virgin LimoBike in the UK and first class Gatwick Express
travel.

e Drive-Thru Check In is a unique Upper Class complimentary service at London Heathrow, London
Gatwick {during summer season). Due to FAA restrictions Drive Thru Check In is suspended in the us.
The limos are met by check-in agents in a dedicated area at the airports. The agents security profile
the passengers, take any luggage which is to be checked in directly to the aircraft and issue boarding
passes. All this is done without passengers needing to leave the comfort of their limos. Upper Class
passengers are then dropped off at departure level and can go directly through security and
immigration to the Virgin Clubhouse lounge. This is hassle-free approach reduces check-in time.

e Membership of Virgin flyingclub, Virgin Atlantic’s frequent flyer programme offering a wide range of
awards and participating companies.
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Premium Economy Class

Virgin Atlantic’s economy service is segmented into Premium Economy {full fare economy) and
Economy (all other economy fares). Premium Economy was first introduced in 1992 as Mid
Class, a service aimed at the cost conscious business traveller who for budgetary reasons travels
economy but still requires extra space in which to work or relax. The product was rebranded as
Premium Economy in November 1884. It features:

e Most comfortable economy seat in the world with 38" seat pitch
L]
¢ Pre-take off champagne.

« Choice of up to 20 video channels plus 14 audio channels and 25 Nintendo games on
selected aircraft.

 Priority economy meal with a choice of three entrees, including a vegetarian option.

 Priority economy duty free choice.

« For the outbound journey the amenity kit is filled with added extras including socks,
eyeshades, earplugs, breath freshening mints. There is also a Virgin pen and a 10% discount
voucher for the Virgin Megastore, a toothbrush and toothpaste - all packed into an opaque
rucksack. For the inbound journey passengers receive some eye shades, ear plugs,
toothpaste and a toothbrush in a washbag.

o Newspapers given to passengers

o Express Economy baggage reclaim.

¢ Dedicated check-in at all locations.

« Membership of Virgin flyingclub, Virgin Atlantic’s frequent flyer programme offering a wide
variety of awards and participating companies.

e Special features for children (see separate section).
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Economy Class

Virgin Atlantic’s Economy class aims to give maximum value for money. For details of the service
and features provided for full fare economy passengers, see Premium Economy.

Contoured, space-saving seats, maximising legroom; seat pitch up to 32"; new seats have
adjustable headrests.

Pillows and blankets.

Choice of up to 20 video channels plus 14 audio channels and 25 Nintendo games on
selected aircraft.

Choice of three entrees with main meal including a vegetarian option.

Free drinks.

For the outbound journey the amenity kit is filled with added extras including socks,
eyeshades, earplugs, breath freshening mints. There is also a Virgin pen and a 10% discount
voucher for the Virgin Megastore, a toothbrush and toothpaste - all packed into an opaque
rucksack. For the inbound journey passengers receive some eye shades, ear plugs.,

toothpaste and a toothbrush in a washbag.

Membership of Virgin flyingclub, Virgin Atlantic’s frequent flyer programme offering a wide
variety of awards and participating companies

Special features for children (see separate section)
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Inflight entertainment

Virgin firsts in inflight entertainment

J First airline to offer business class passengers individual TVs with the introduction of Sony
Video walkmans and a library of films in 1988.

. First airline operating wide-bodied aircraft to offer individual TV screens and a choice of
channels to passengers in all classes when in 1991 it introduced a six channel system
and individual seat arm or seat back TVs.

. First airline to install interactive entertainment with individual TVs in all classes with the
introduction of Virgin Arcadia.

1 Virgin Arcadia — interactive inflight entertainment

Some of Virgin's planes are equipped with an interactive entertainment system by Rockwell
Collins of California, USA. Branded Virgin Arcadia it offers 14 video channels and 9CDh
audio channels which consists of:

e B movie channels

2 kids channels (featuring a combination of movies and tv programming]
6 TV channels featuring music, sport & news, comedy and kids
programming plus the exclusive Virgin Travel guide

9 audio channels ranging from soul to Classical music

A choice of 10 Nintendo Games

Moving Skymap display which plots the aircraft's flight path

Bulkhead telephones

The Arcadia system is on a selection of 747-400 and A340 aircraft.

2 Virgin Odyssey

All new aircraft delivered since 1997 are fitted with state-of-the-art Matsushita Avionic
Systems IFE. The Odyssey system offers 20 channels of entertainment plus much more as
follows:

10 movie channels
e 2 kids channels (featuring a combination of movies and tv programming)
8 TV channels featuring music, sport & news, comedy and kids
programming plus the exclusive Virgin Travel guide
14 audio channels ranging from soul to Classical music
A choice of 35 Nintendo Games
Moving Skymap display which plots the aircraft's flight path
In-seat telephones (located on the reverse of the handset])

The Odyssey system is on a selection of 747-400 and A340 aircraft.




Virgin Nova

19

Inflight entertainment cont.

During the summer of 2001 Virgin took delivery of five 747-400 aircraft, these were fitted
with an Inflight Entertainment system new to Virgin Atlantic supplied by Thales. The new
praduct, called 'Nova' has 8 channels of seat back entertainment cansisting of:

e 5 movie channels
e 2 kids channels (featuring a combination of movies and tv programming])

1 TV channel which works on a cycle basis showing a selection of our current

TV programming

14 audio channels ranging from soul music to Classical

e Moving skymap display which plots the aircraft's flight path
e Bulkhead Telephone

The Nova system is available on a selection of 747-400 aircraft.

V-Port

This system is onboard GVWOW and the new A340-600s as they enter the fleet. It offers
Video on Demand where passengers can watch or listen to what they want and can start,
pause or rewind their chosen movie, TV show or CD.

What it features:

300 hours of Video on content.

14 channels of Audio on Demand and a jukebox with over 45 CDs ranging
from Chopin to Elvis Presley to PJ Harvey. Passengers can listen to an entire
CD or just an individual track.

A selection of audio books.

15 computer games, of which 3 are multi-player and one, Battlemail Kung-
fu, has been developed exclusively for Virgin

A Quick Find facility that allows passengers to look for films starring their
favourite movie star, comedy shows or language programming.

A dedicated Kid's Zone that has it's own menus and contains programming
suitable for children and a parental block.

Air to ground SMS text messaging to mobile phones and e-mail addresses.

Coming Soon:

Receiving Email and an Intranet Site. Passengers will be able to receive
messages inflight. This is due to be introduced from Spring 2003.

IMap is a brand new fully interactive map application - not only can
passengers track their flight, but they can also roam around the world, zoom
in on different destinations and points of interest.
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Special features for children & infants

Virgin has paid close attention to the safety, comfort and entertainment needs of children and
infants, providing the following additional features for young travellers:

Special children’s meals - plain food designed to appeal to children.

Virgin Aviator's snack boxes (on the return sector) — appealingly packaged snack box
containing fruit, chocolate bar and crisps or similar snacks.

KiDs brightly coloured record bag containing:

- Puzzle book

- Reading book

- Baseball cap

- Pop a point pencil

- 2 x Chupa chup lollies

- Disney key ring

Dedicated children’s visual channel ‘Blast’; Nintendo games channels on aircraft.

Unaccompanied minors programme, including ‘Virgin Aunties’, for groups of unaccompanied
minors on selected routes.

Baby changing facilities on all aircraft.:
Virgin ‘Skycots’ - bassinets for infants under 1 year old.

Infant care chair (child safety seat specifically designed for airline use) pioneered by Virgin for
children aged six months to three years.

Complimentary nappies, bottles and baby food available in all classes.
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Passengers with restricted mobility

Virgin Atlantic has pledged to the Airline Passenger Services Commitment. This sets out to
improve the accessibility of air travel to people with reduced mobility by ensuring their needs are
understood and provided for and their safety and dignity are respected. Our dedicated team of
Special Assistance agents have helped thousands of customers to travel independently with ease
and comfort.

Details of Special Assistance Available

« Cabin crew and airport staffs undergo special training courses in assisting passengers with restricted
mobility and/or impaired sight or hearing.

« Subtitled films and emergency briefing cards in braille are available on all Virgin Atlantic flights and

emergency briefing cards in braille available.

Assistance to and from aircraft can be arranged (wheelchair or buggy). *

Onboard wheelchairs are available on all aircraft for transfer through the cabin.

Most special dietary needs can be catered for with 24 hours natice.

Virgin Atlantic was the first airline to provide ‘neck loops', which allow hard of hearing passengers to

enjoy better quality sound from inflight entertainment system. A limited number of open caption mavies

are available onboard. Cabin crew with sign language skills can be requested on flights with 6 weeks
notice.

« Two types of support seating are available for children with disabilities who are unable to sit upright.
The Burnett Body Support has vacuum technology that moulds to the body and holds the desired
post